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Introduction

To succeed online or in business generally for that matter, you need a
brand. It's not enough to simply start spamming the web with content; you
need to ensure that you have thought about who you want to be, how you
are going to gradually raise awareness of your company, how you are
going to introduce a gradually increasing number of potential customers to
your products and services and how you are going to cement the loyalty of
those who come across you.
Here we will look at how you should go about doing this by creating a
strong brand and then growing it to the point where you will be
recognizable by your logo alone. We'll go through why you need a brand if
you're running an online business, we'll look at the basics of what a brand
is and we'll look at all the tools and techniques you'll need to create a brand
that works for you in a highly effective manner.
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Why You Need a Brand to Succeed Online?
If is somewhat possible to succeed online without a brand but doing this is
going to be a lot harder and you will seriously be limiting your potential for
growth and for profit.
Let's assume for a moment that your business model is predominantly
online – let's say that you are selling digital products or affiliate products
through a brand. Now in this case, your key objective is going to be to grow
the amount of traffic visiting your site and to then establish trust with that
audience such that they will be interested in buying what you have to sell.
This will be nigh impossible to accomplish however if you haven't first built
a brand and layered it into your site and your content.
This is how it works:
• Someone finds one of your articles through social media or a Google
search, enjoys it and then moves on to other things – no one
becomes an 'overnight fan'
• During another search or through another post they then find
themselves coming across another post or two of yours
• They read this, enjoy it and remember that they enjoyed the last thing
you wrote about too
• They then come across you a couple more times and are impressed
each time
• They now consider you a reliable/entertaining resource.
• The next time they're looking for content in your niche, they will
search for their question and your URL
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• Perhaps they'll take some time to look around the other content on
your site
• They may even then bookmark your site or subscribe to your RSS
feed
• Likewise they may subscribe to you on social media and/or add their
e-mail to your list
• They will then consider buying your e-books/recommended products
when they see you recommend them
• If they enjoy the product, they will be much more likely to buy from
you again in future.
After this lengthy process, you've now turned a first time visitor into a
paying customer.
But note how much more difficult this would be without a strong and
consistent branding. Without a catchy site name and logo, how would they
know that they were reading your website again the second time they found
it?
Likewise, without a clear sense of identity and a clear mission statement,
why would they consider subscribing?
And if your social media channel is just your personal name with no
branding, are they really going to want to follow you?
The same goes for other business models too. Let's say you're
manufacturing a product. Having a brand will allow you to market the
product and generate buzz for it more effectively but more importantly it will
enable you to build on your success. Once you've built a strong brand and
people have enjoyed products from you, they will then know to seek out
more products from you in future because they'll expect that they'll be
similarly high quality.
THE GRAPHIC DESIGN BUSINESS BLUEPRINT
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Why were people so excited about the Apple Watch recently? It wasn't
because it was a smartwatch – there are already hundreds of those on the
market.
No, people were excited about the Apple Watch because it was another
Apple product and Apple now has a reputation for making game-changing
technology with fantastic quality construction and elegant interfaces. In
other words, it was the brand that sold the Apple Watch moreso than the
product.

Having a strong brand also makes it much easier for you to market your
products and services, creating new opportunities to make people think
about your business. At the same time, your brand will also help you to
inspire more emotion from your users and customers. With a brand, you'll
feel that people will get behind what you're doing and become fans of your
products and services. Without a brand, you won't be able to get that kind
of loyalty or interest surrounding what you do.
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What is a Brand?

So great, we've come to the conclusion that we definitely need a brand.
Brands are definitely good things. So the next question is: what exactly is a
brand?
On the face of it and according to Wikipedia, a brand is a 'name, term,
design or other feature that distinguishes one seller's product from those of
others'.
Of course though it's actually much more than that, a brand can also be
what distinguishes products from one another. It's also certainly more than
just the logo and name – your brand is also encompassed by your mission
statement, by your general quality and by the similarities between your
products or services.
The idea of a brand is to represent yourself with a name, a logo and a set
of design sensibilities and for your customers and clients to then know that
those things stand for a certain standard of quality and an approach to
business.
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Of course the word 'brand' itself comes from the way that farmers would
once burn their symbols into livestock so that they were identifiably theirs.
Your brand should make everything you create and do 'identifiably yours'
so that you can build a consistent reputation.

What Aspects Make a Brand?
We can also get a better idea for what a brand is by looking at the multiple
different aspects that combine to create said brand.
In this book we're mainly focusing on how to create a brand online, so we'll
look predominantly at some of the aspects that make a brand on the web in
particular.
Aspects of a brand then include:
• Your logo
• Your color scheme (which will likely be dictated by your logo)
• Your website and web design (again, dictated by your logo most
likely, as well as your industry/niche)
• Your advertising (which will feature your logo)
• A jingle (potentially, though not necessarily)
• A 'tagline' (optional)
• A mascot (definitely optional)
• Your products (which should have a consistent design language that
makes them look similar)
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• Your services (which should have a predictability that makes them
reliable and consistent)
• Your content (if you are using content marketing)
• Your social media accounts
• Your 'mission statement' (the end goal of your business)
• Your values
• Your pervasive style
• Your attitude
As you can see then, a brand is actually many things and certainly not just
a matter of creating a fancy logo. Your mission statement and values are
particularly important to consider and will inform everything else you do.
Ultimately, it will be your values that result in products that are a certain
standard and this is what will make your customers want to deal with your
business again.
Throughout the rest of this book, we'll be looking at how you can tackle
each of these points to develop your brand and from there we'll then
focusing on building it up and growing your visibility.
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How to Come Up With a Mission Statement

Many texts on building a brand will start by focusing on creating a logo.
That's not what we're going to be beginning with however as actually the
logo you end up creating will be heavily informed by your mission
statement and your values (as well as your industry).
As we've touched on briefly already, it is your values and goals that will
truly unify all your activities, products and services. These values should be
at the core of everything you do as a business because that is what's going
to ensure that you stand out from the crowd and that's what's going to
create the consistency that your customers and clients can rely on.

Apple's Values Statement and Why They're Successful
To go back to Apple again (why not, they are fantastic at branding after all),
it's clear from looking at their products that they have some very specific
values and goals. They are trying to bring products to market that make
technology personal, accessible, fashionable and cool. At the same time,
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they clearly believe very strongly in making things that are high quality, that
work well every time and that feel like they're made of good materials.
On top of all this, Apple has a track record of inventing the products we
'didn't know we needed'. They don't make a diverse variety of different
products but the new products they do introduce often create entirely new
product category.
It's no exaggeration to say that it is this ultimately that has made Apple
successful. Because of those values and those goals, every product that
Apple has made has created a huge storm and the experience that
customers have had with those products has been hugely positive. As a
result, the brand has gone from strength to strength and when people see
that little white apple logo, they know that it represents all those things:
quality, innovation, reliability, fashion and more. Some Apple fans are
actually verging on being obsessive in their appreciation of Apple and will
actively seek to get as many of their products as possible simply because
they feel that they too share these values.

Finding Your Values
Of course you are not Steve Jobs and your company is not Apple. It's
unlikely you're going to gain quite the recognition or quite the clout that
Apple has. And you probably don't have the range of products, or the
budget of Apple – you're going to have to set your sights a little lower most
likely.
Still though, simply by having a commitment to doing what you do better
than anyone else, you can still make a splash and impress everyone you
do business with. If you run a website for instance, then focus on making
sure that the content you publish is always funny, or always more in-depth
and thoroughly researched than the competition. Set yourself apart by
delivering something that people can't get elsewhere.
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Likewise, think about your long-term goals. Why did you get into this
business in the first place? Which aspects of it make you truly excited?
Where do you see yourself in 10 years time?
This is where a lot of people might be scratching their heads and thinking 'I
just want to get rich'. That's a legitimate response but you're probably going
to have to go a little deeper if you really want to resonate with your
audience. Why did you get into this business in the first place as opposed
to another? What is it that you do well that makes you think that you can
stand out from the crowd and succeed?
If you're still scratching your head and thinking that you chose this business
model because it was easier or because it was 'there', or that you're simply
going through the motions and not really bringing anything new to the
table… then you need to sit down and reassess your whole business
model. This is important not only so that you can create a strong brand but
also so you can succeed generally. Find that 'extra something' you can
offer and then come back to this process.

Writing Your Mission Statement – Your Promise
Now you have a good idea of what your goal is and of what sets you apart,
you can consider writing down your mission statement in order to formalize
that in a bite-sized chunk.
The objective of a mission statement is to answer the simple question:
'what do you do?'. At the same time though, you should think of this as a
promise to your customers/clients and as a way to share your values.
When answering the question 'what do you do', remember that the answer
is not 'make hats'. Here the trick is to focus on your 'value proposition'
which means honing in on what it is that you do to create value. Instead of
'making hats' then, your mission statement would be something along the
lines of:
THE GRAPHIC DESIGN BUSINESS BLUEPRINT
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'Keeping heads warm in a stylish manner that builds confidence'
Much more inspiring!
Mission statements are generally very short with the average being
somewhere between 20 and 25. The very shortest is probably from TED
which is simply: 'Spreading ideas'.
Some other examples of mission statements include:
Oxfam: To create lasting solutions to poverty, hunger and social injustice.
Google: To organize the world's information and make it universally
accessible and useful.
Microsoft: To help people and businesses throughout the world realize
their full potential.
Coca-Cola: To refresh the world, to inspire moments of optimism and
happiness, to create value and make a difference
Note that your mission statement is not likely to be something that you use
outwardly to promote your brand but versions of it will go on your website
and may be used to help motivate and inspire your staff. It will certainly
help to write something down before moving forward.
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Coming Up With a Company Or Website
Name

Before you go any further, you will also need a name for your
company/website. If you already have a name that you're happy with, then
you can skip past this chapter. Otherwise, this can be a stumbling block for
many people so it's worth taking some time to think about.
When choosing a company name you need to make sure that what you
come up with is going to be unique and that it's going to be memorable. At
the same time it should also describe something about your business
and/or about your goals and your attitude.
It's also useful – especially if you are creating a blog as your business – to
choose a name that is going to be at least somewhat descriptive of what it
is you do.
If you think about some of the biggest brands in the world then you might
find that this isn't really the case. 'Apple' is hardly the name you would
instantly associate with computers, 'Virgin' is certainly not a name that says
THE GRAPHIC DESIGN BUSINESS BLUEPRINT
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much about what that company does and 'Nike' is just a completely random
jumble of letters.
In these cases, the company name is more about creating a 'feel' that
speaks to the attitude of the business. 'Apple' suggests different and 'fresh'.
'Virgin' suggests youthful, playful and not afraid to ruffle feathers. 'Nike' is
strong and simple, just like the logo. Look for words that are evocative and
descriptive and make sure you pick something that reflects well on your
business.
While you can pick a company name that evokes the kind of attitude you
want to be known for, it does often help to choose something descriptive
simply because you won't have the marketing clout of those big companies.
If your website is a tool for people to measure their fitness and you call
yourself 'FitnessStatTracker' then you won't need to explain what your
company is about and it will be easier for people to search for you. Of
course you could make this more stylish by shortening it to 'Fit, Stat, Track'
or 'FitStatTrack'.
You might also choose to use a description right in your company name: for
instance 'Jumping Jack Apple Juice' or 'Futuro Web Design'. This way you
still get the abstract appeal of a non-descriptor but you also tell people what
your site or business is about.
Another option is to pick one name for your website and another name for
your company. That way you might have a website called 'Getting Rich is
Fun', run by a company called 'Catfish Content'. This can help you to
branch out in future and has a number of advantages but it also comes with
some drawbacks. A good example of a company with multiple brands
would be Microsoft which is a brand in itself, as is Windows and Xbox. In
Microsoft's case this has been quite useful as the Xbox brand has
managed to avoid some of the flack that often gets leveled at Redmond.
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Some More Considerations for Your Company or Website
Name
There are a few more things to bear in mind for your company name.
One is memorability: how easily will people be able to remember your
company name or website? This is particularly true if you want to get direct
traffic by people typing your URL into their browser. If your name isn't
memorable, try something else.
At the same time, you should ask yourself how easy it's going to be to
promote that particular company name. These days, if you were to try and
market yourself as 'Virgin' or 'Apple' you would have a heck of a time
getting to the top of Google.
Think about it: if you tried to perform SEO (search engine optimization) for
a website called 'Apple' today without any of the companies clout, you'd
have to beat every single diet blog, every single store selling apples and
more. This is another good reason why something like 'Catfish Content' is
smarter than just 'Catfish'. Good luck becoming the first thing people think
of when they hear the word 'Catfish'.
Of course you also need to make sure there isn't another company out
there trading under the name you're thinking of.
You may wish to use your own name to trade under – which makes a lot of
sense for a personal brand. We'll look more at the strengths and
weaknesses of going this direction later. Bear in mind though that you can
still create a personal brand without that having to be the name of your
business or website.
Finally, think about your initials. This is important a) to avoid an
embarrassing acronym (it's also worth checking what your name means in
other languages!) and b) because letters at the start and end of the
alphabet will be easier to find in lists. That latter point shouldn't be a big
determining factor when you choose your name but it is something to keep
in mind.
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Getting a Website
Once you have the name for your website and/or business, the next thing
you need to do is to get web hosting and a URL which will give people a
way to find you.
This might also influence your decision when picking a name for yourself –
as if yourname.com is taken, you might want to try looking elsewhere.
At the same time as getting a domain name, you'll also want to get yourself
a hosting account. Essentially, a hosting account stores your files online
while the domain name redirects browsers to them when someone types in
that particular address.
You will often be able to choose a domain name when you buy your
hosting. While there are plenty of good hosting options out there (feel free
to do your research), one of the best by far is BlueHost which has all the
features that you could need starting out. Head over to BlueHost.com and
search for available domains while picking your company name.
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Creating Your Logo

Now you know who you are, you will be able to start showing that to the
world with a stylish logo that encapsulates that and which you can then use
in all of your products and across all of your marketing. Note that this does
still apply to personal brands – just take a look at any of the big name
bloggers and they will still have some form of logo.

What Makes a Good Logo?
A logo is essentially an image – often incorporating your company name –
which will act like a 'calling card' so that people can easily identify your
creations and so that you can easily remind them of who you are.
Popular examples of logos include the Nike tick, Virgin, Apple and
Windows. Here are a bunch more to give you an idea of what a logo looks
like. See how many you can name:
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Your objective then is to create something like this which people will be
able to use to instantly identify you.
The process of coming up with a logo though is a little harder than you
might think. The main reason for this is simply that your logo will play such
an important role in defining your business going forward and in creating
marketing opportunities for you. If you get this wrong, then you could well
be 'stuck' with a logo that doesn't represent you well for a long time
(rebranding isn't easy). Just as naming your child can seem like an
impossible task, so too can creating your logo.
To help you get started, there are a few criteria that a good logo should
fulfill. Make sure that your logo meets these and you'll be along the right
lines.
A good logo should:
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• Be unique and different – this is important to ensure you're
identifiable by your logo but it's also important to ensure you're not
infringing any trademarks (we'll get to that)
• Avoid clichés (like ticks, globes and lightbulbs which have been badly
overdone and now appear highly derivative)
• Be appropriate for your industry/niche/subject matter
• Be versatile enough to be used in a variety of different places – avoid
thin lines which won't show up on some backgrounds
• Be simple enough to recreate – if people start doodling your logo in
their notebooks you're getting free publicity
Now you have your specifications, you can start the actual planning
stage…

Ideation – Coming Up With a Concept for Your Logo
Before you open up any software, you first need to get an idea of what your
logo is going to look like and where you're going with it. We know what
we're aiming to achieve with a logo now and we know what makes a good
logo. Next we just need some ideas to start building off.
The first place to start often is with a 'mood board'. A mood board is
essentially like a collage except you're going to focus on placing lots of
different images on it, with the main objective being to create a collection of
images relating to your business and your brand that will serve as
inspiration.
You can do this either with software or by printing out the images and
sticking them down. This way, you can then collect:
• Images of other logos you like the looks of
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• Images relevant to your niche/industry
• Images that relate to your mission state/values
• Things you simply like the looks of
Collect as many of these as possible and that way you will find that
common themes start to emerge and that you start to get a good feeling for
the artistic direction you need to take. You can then start combining
elements, color palettes and more to come up with something new.
Playing off your company name is also another option. In most cases you
will include the name of your company in the logo and then edit the font or
turn specific letters into images.
A great example of this is the logo of Moon Studios – the games
developers who recently produced 'Ori and the Blind Forest'. Their logo
turns the two 'O's into a moon in orbit like so:

Can you tell what's wrong with this logo for our purposes though? The font
is far too thin. This means that if you wanted to use your logo as a
watermark on a video you were making for instance, that you would need
to include some black background to make it legible. Simply bulking out the
text would easily solve that issue though.
Some logos will also incorporate a symbol or even a character 'mascot'. An
example of this is Xbox which has the large X and Puma which has the
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puma… You can choose to incorporate something like this as well if you
like but make sure that it remains easy to reproduce, versatile and unique.
If you're still struggling to come up with ideas, then take a 'brainstorming'
approach and simply draw down as many different ideas as you can. Even
if you think the idea is stupid, draw it down anyway. Eventually you will start
to see elements that you like and you can then recombine these to create
something imaginative and original.
Finally, don't aim to create one idea. Instead, come up with a few different
options for your brand and then try testing it by showing it to people and
getting feedback. This is important as often we are too close to our own
business and our own creations to view ourselves objectively. Your logo is
not for you – it is for your audience. So show the images around and let
your customers, your friends or even passers-by in the street and get them
to vote on the best one.

Creating Your Logo
You have two options when it comes to creating your logo:
1) Design it yourself (difficult if you don’t have any design skills).
2) Outsource (cost money).
Let’s talk about each method.
Designing a Logo Yourself
In order to design a logo yourself, you’ll need a program like Photoshop
Illustrator available at http://www.adobe.com/products/illustrator.html.
I can’t run through every single step of the process but if you like to learn
the basics, you’ll find lots of tutorials on YouTube.
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What you want to do is to actually make the logo so that it's in a form that
will be useable online.

This means turning it into an image file that will look high quality and that
will allow you to edit it to use online in various different capacities.
Note that when you create your logo, you need to make it using vector
software. When you create a JPG, Bitmap or PNG in Illustrator, this is
what's known as a 'raster file' meaning that it consists of lots of individual
pixels in a file.
A vector file is different because it essentially works as a 'map' and a set of
instructions which define the direction of different lines, the angle and the
weight. In other words, it's almost like the 'code' that tells the software how
to draw the image.
This has multiple advantages. For starters, it means that you can resize the
image to any dimension and not lose any quality. This is important because
you might one day find that you need to use your logo on top of a billboard.
To use your logo professionally, you need to keep the precise ratios,
angles and strokes the exact same across every iteration no matter how
big or small the image file is. The same goes for colors by the way – so
once you've creating your image you should also make a note of the
precise color codes used throughout. Virgin's branding isn't 'red' – it's a
very specific shade of red that allows us to create that unconscious
connection.
Likewise, vector files are important because they allow you to edit the
image without making a mess of things. With a vector image you'll be able
to select any line and then make it wider, change the angle, change the
color… With raster files meanwhile you would need to first erase portions of
the image and then try to draw them back into place.
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Outsourcing Your Logo Design
Now let’s take a look at outsourcing your logo. This is the best option but
obviously requires some investment.

Here is a list of websites where you can get your logo designed:
http://99designs.com - you can start a logo design contest and “crowd
source” the design.
http://fiverr.com - a great place to get logos created for just $5. Be prepared
for long waits though, designers typically have a large que of orders
because the pricing is cheap.
www.freelancer.com - an all-rounder outsourcing/freelance website to post
jobs.
http://upwork.com - another freelance website worth trying.
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When outsourcing to designers, make sure you are clear and specific on
your instructions. Designers will usually ask a number of questions to
understand your business so that they can create a logo that reflects it.

Protecting Your Trademark
For a brand to be effective, it's very important that no one else be trading
using the same name. This is why you need to ensure you protect your
brand by getting it patented once you've chosen a company name and a
logo.
You can do this by visiting the US Patent and Trademark Office at
www.uspto.gov. Here, you'll be able to check that your trademark isn't
already patented and then patent it yourself for a fee (not more than a few
hundred dollars). This will last for ten years, at the end of which you will
need to renew your trademark.
When you create a website or write an article, this is going to be instantly
protected by copyright and that copyright protection will last until after your
death. This is not the same with a trademark – which needs to be actively
sought out and renewed. If you're going to be investing a lot into promoting
your brand though, then this is definitely an investment worth making.
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Using Your Logo and 'Being Everywhere'

Hopefully after doing all this you will have a logo that you're happy with.
The next question though is: how do you use it?

More Materials to Create
To start with, you might want to try creating some more materials that you
can use alongside your logo and that will likely come out of the logo too.
For instance, if you are going to be using any type of video marketing or if
you will be vlogging on YouTube, then you may want to create a video
opener. This is a short animation, often with music, that will play right at the
start of your videos to once again tie them altogether. Often the animation
will feature the logo in some way or another and very often it will simply be
an animation of the logo either moving around or being constructing in
some form.

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

31

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
Likewise, you may want to look into creating some headed letter paper
which you can use when communicating with clients and/or some business
cards with your logo on. Already you're seeing how useful and versatile a
good logo it can be – and this way, every interaction you have with
someone will become a chance to reinforce your brand and to help build
recognition.

Website Design
One particularly big aspect of your branding that you will also need to
create is your website. Your website will serve as a portal and shop window
for your business, as well as an advert and representative of your business
and much more. If your website doesn't inspire confidence and isn't
memorable then you will miss out on countless marketing opportunities and
huge growth potential.
What's more, if you are an internet marketer or blogger, it may be that your
website is pretty much the entire of your business model. If you're making
money from adverts on your website or through sales of digital/affiliate
products, then it's crucial that your website leave a lasting impression so
that customers come back to it.
In this case, simply having your logo at the top of your site is not enough.
Logos and banners will typically go at the top of a website because a) that
fits in with the 'F Zone' (which is the region we are most likely to look when
we visit a new site) and b) experience teaches us that we should look at the
top for titles and branding.
But the fact of the matter is that most people just aren't that interested in
logos and banners. Most of the time we visit a website because we're
interested in the content of a specific article. So as soon as we land on the
site, we will scroll down to the text and we will skip past everything else. If
you want people to recognize your site next time they visit then you need to
differentiate your site in more ways than through the logo alone.
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How do you do this then?
One answer is to use the same color scheme and design sensibilities you
do in your logo throughout your entire site.
Take Virgin for instance. Virgin is a huge brand, recognizable by its red and
white logo. Virgin's brand is actually particularly important too because it is
the unifying feature throughout multiple different branches of business.
Now if you take a look at two of their websites (the main 'Virgin' website
and the 'Virgin Active' website) you will notice that they have something in
common – liberal use of the 'Virgin red'.
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As well as quite a lot of white text. This way, no matter which part of the
page you are on, you will be reminded that this is a virgin website and the
brand will be constantly reinforced.
The same goes for your own site then: try to include call backs to your logo
through your choice of color palette, through your background and even
through the typeface you use. At the same time, just ensure that your
website is recognizable and interesting (without being distracting) no matter
which page you're on or how far you've scrolled down. If your site could
very easily be any other site in your niche, then you need to think about
strengthening its brand identity.

Creating a Personal Brand
Looking at the screenshot of the Virgin website you might also have noticed
something else that is very distinctively 'Virgin' – a mugshot of Richard
Branson.
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As well as his Virgin Brand, Richard Branson has also been somewhat
successful in creating a 'personal brand'. By putting his face and
personality at the forefront of much of his marketing and even some of his
products, Richard has created an association between himself and his
business.
This is something that lends itself particularly well to online business. If you
run a website or blog, then you might well use your name as a byline after
writing blog posts or you might even appear in videos. Some people will
even use their own name as their website name and might use themselves
to promote their products. Take a look at Pat Flynn for instance – the owner
of Smart Passive Income – whose banner reads 'The Smart Passive
Income Blog with Pat Flynn'. Likewise, Tim Ferriss (who owns the Four
Hour Workweek Blog) has effectively built his business around his own
name.
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If you are selling a fitness product or writing a fitness blog and you happen
to be in great shape, then you can use this to your advantage in order to
promote your product and to show that it works even.
Attaching yourself to your brand or creating an entirely personal brand is
often a good strategy as it helps to build trust (more on that later) and puts
a face behind your name. At the same time, people are 'programmed' to be
very good at recognizing faces and names and as such you can instantly
make yourself more memorable by letting people meet the personality
behind the website/company.
Some people won't feel comfortable putting themselves forward in such a
way and exposing themselves however and as such may prefer to shy
away from the spotlight. Either strategy is fine, just remember that creating
a personal brand is a viable option if you want to make your company even
more memorable.
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Being Everywhere

The next thing to do with your brand online is to make sure that you are
everywhere. This essentially means that you should be on every social
media platform, that you should have links all around the web and that
generally you should ensure that your potential customers are encountering
your brand at every opportunity.
To help your customers find you, you want to create as many in-roads as
possible and that means that you should have a Twitter account, Facebook
page, Google+ page, YouTube channel, Instagram account, Vine account,
Pinterest account, LinkedIn account and more. You can even consider
creating an app (even just a simple one) which will give you visibility in the
Google Play, Apple App and Windows stores. This also gives your
visitors/customers another way to reach you and helps to further strengthen
your brand identity (it also still impresses people).
And across all of these disparate platforms you need to ensure that your
user name is the same and that you are featuring your branding
prominently. This means that your cover image should likely be your logo,
while your profile image should be the same across every account and tied
closely to the theme of your business (alternatively, you might make the
profile image your logo and the cover image something to-do with your
brand). Either way, you are working to create as consistent an experience
as possible across the net so that people know what to expect when they
deal with you and so that you become immediately recognizable and
familiar.
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Building Trust

Now you have your logo and brand and you should have a consistent
design throughout your website, your social media channels and even your
business card. You are reinforcing your brand at every possible opportunity
and you are giving people plenty of ways to find your business and to
remember you exist.
Next, you need to ensure that the associations they are forming with your
business are positive so that people actually want to deal with you again.
One of the main objectives of a brand is to create a 'seal of quality'. This
way, whenever someone buys something from you they should feel
confident that it will be the same quality as the products they've bought
from you in the past. Likewise, they should feel similarly about any services
that they use.
In regards to products and services then, this is why it's so important to
ensure that you work hard to ensure you are delivering quality time after
time. You're going to be stamping your logo onto everything you do so
remember this when you put things out there. Think of everything you
create as an ambassador for everything else you create. If you aren't proud
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of something you've created then you need to either stop selling it, or try
adding to it to bring it up to standard.

Content Marketing and Becoming an Authority
This is particularly true for bloggers and internet marketers. Here, you
should think of your 'product' as being your content – the content of your
blog as well as the content of any YouTube channel you may have,
podcast etc.
You may also have another product that you are actually selling, but your
articles and blog posts are still products too and they are still what your
visitors are going to use to judge your knowledge, expertise and honesty.
This is why it's so important to make sure that you are posting in a way that
strengthens your brand and that helps to build consistency and reliability.
This is what content marketing is all about and it is what will allow you and
your brand to establish the trust of your readers so that you can then start
selling to them.
So say you were creating a fitness blog to sell an eBook; how would you do
this with content marketing?
One good strategy would be to post twice a week and to make every single
post unique and fascinating. Look at the competition and see what they're
doing wrong and then make sure you do it better – that might mean that the
subjects you tackle are more unique than the majority. Or perhaps it just
means that you're going to do do more research and go more in-depth?
Either way, you need to ensure that every time someone comes away from
your article they are impressed and they feel that they got something they
wouldn't have gotten elsewhere.
This 'style' and commitment then becomes your calling card and it is what
will make people seek you out for information. It's also then what will make
those same people more likely to want to buy from you when you say that
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you are giving away even more amazing secrets in an eBook or when you
say that you highly recommend product X.
Consistency is key here and so too is a commitment to your values and to
your USP (unique selling point). Make sure that each article and blog post
stands alone as a testament to why you should be considered an expert
and why your audience should trust you.
Note as well that you can also reinforce the association with your brand in
your content. Try to mention your company/website name from time to time
and to speak about yourself and this way people will be reminded about
your brand as you are delivering value.

Creating Relationships
Another way you build trust is by trying to engage with your
audience/customers and to build a relationship. This is one of the reason
that those bloggers who have a personal brand do so well – they allow the
visitors to put a face to the content they're reading and this makes them
seem much more transparent and honest. As a rule, we don't put our face
on things unless we believe in them.
Likewise, speaking about yourself can again help to create this trust as can
showing some 'behind the scenes' of how you put your business together.
The more upfront you are with your visitors and customers, the more they
will think of you as an honest resource they can trust.
You can also create a relationship with your website visitors by interacting
with them. This might mean asking questions in your blog posts and
responding in your comments section, or it might mean surveying your
audience via social media or an e-mail shoutout. This is why both these
marketing tools are so powerful and effective.
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Under Promise and Over Deliver
You also build your relationship through your service and the way you
interact with customers. One thing that can go a long way to making you
seem more trustworthy and to increasing the way the general public see
your brand is by taking an 'under promise and over deliver' approach.
Basically what this means is that you are offering a certain amount of value
and then delivering more. One obvious way you can do this is by improving
on your delivery times. Tell your customers they will get their product in 3-4
working days and then make sure it gets there in 2. They'll then be so
impressed, they'll be much more inclined to want to work with you again.
Giving away free gifts is also a good way to do this. If you've ever bought a
phone case on eBay you may have received a free capacitive stylus – this
is the same principle in action.
Finally, Pat Flynn talks about potentially recording personal messages for
people who order e-mail courses and eBooks. This is such a nice personal
touch and it goes so far in showing you went the extra mile, that it's bound
to build a lot of good will and brand loyalty.

Increasing Brand Loyalty
Building trust and strengthening your brand will immediately increase your
brand loyalty but there are other things you can do as well to try and turn
your first time customers into repeat customers and your one-time visitors
into repeat visitors.
One obvious example is to use some kind of reward or loyalty scheme.
This way, when someone buys from you you will be able to offer them a
discount or an extra incentive for buying again. Likewise, you can also
achieve increased brand loyalty by upselling and giving your customers
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ways to increase their order. This might even go as far as creating your
own 'ecosystem' or your own 'walled garden'.
This is something that Microsoft, Google, Amazon and Apple all do to
varying extents. When you buy a product like an iPhone for instance, you
will then likely by apps for that device which will only run on iOS devices.
This in turn means that those customers have an incentive to remain with
Apple – otherwise all the money they spent on apps will be wasted.
Likewise, if you buy a Windows Phone, then you might have extra reason
to get a Microsoft Band – as the Microsoft Band has added functionality for
Windows Phone users.
You can also give away promotional gifts as a way to enhance brand
loyalty. This might mean giving your customers t-shirts with your logo on it
for instance or mugs with the same branding. Either way, this has the effect
of enabling you to 'over deliver' once again and at the same time means
that your customers and visitors will be able to feel like a 'part of
something'. Essentially, as soon as someone puts on a T-shirt with your
company name on it, they will feel more as though they are true fans of
your business and they will increase their brand loyalty (of course this is
also free marketing!).
Finally, make sure you create a mailing list. With a mailing list you can use
e-mail marketing which will allow you to reach out to your previous visitors
and customers. In doing so you can remind them of your brand, bringing
you to mind once again and you can encourage them to come back to your
business by offering deals and discounts. E-mail marketing is highly
effective because it is not reliant on social media accounts or on your fans
remembering to check in with your website – you can reach them directly
and right in their inboxes!
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Marketing Your Brand

Building trust is all good and well but it won't help much if no one is buying
your products in the first place or visiting your website.
This is where marketing your brand comes in and where you need to start
thinking about how you are going to introduce people to the website, logo
and products you've spent so long putting together.

Content Marketing for Exposure
We've already talked about how you can use content marketing to build
trust but what's also important is using content marketing to gain exposure
and traffic. Here, you are essentially using your content as an incentive to
get people to visit your website and this can be a highly effective method.
The most obvious way to use content marketing is to create posts that offer
value in your industry or niche and then to share links to those posts on
social media, forums and social bookmarking sites.
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One of the best ways you can do this right now is by using Reddit. Reddit is
a website that allows communities to create pages dedicated to any subject
known as 'subReddits'. SubReddits are filled with lively discussion on pretty
much every topic and niche you can imagine and if you post here with an
eye-catching headline you can potentially get your content seen by
thousands of people (depending on whether it gets 'upvoted' or
'downvoted').
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Be very careful here though, as Reddit users are very savvy and very
cynical. If your posts don't provide any real value and if they seem to be
nothing more than self-promotion, then you will get downvoted and it will
actually hurt your brand. Don't post here unless you are genuinely offering
interesting insight.
Another great place to share your content is on Google+ which also has a
'communities' system in place currently. This is again a way you can
potentially get hundreds or thousands of views from a single post.
Guest Posting
Another way to use content marketing to get your brand seen by new
people is with guest posting. Guest posts are posts that appear on blogs
but which are written by someone other than the owner of that blog.
So in other words, you are going to find a blog in your niche that is doing
particularly well and then ask them to publish a post or article you've
written. You're giving the content away for free (which benefits them by
filling their blog with more value) but in exchange you're asking that there
be a link embedded in the post back to your site.
This can do wonders for helping you to build brand recognition and gain
traffic to your website. For starters, having a link on a prominent blog is
very good for SEO (search engine optimization) as long as you don't
'overdo' this strategy. At the same time though, your link and your
company/business name is now going to be seen by hundreds or
thousands of people who visit that blog and is effectively going to be given
testimony by the author of that blog. If they trust the blogger, then some of
this trust will be passed on to you and you will benefit from association. See
how this works?
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Advertising
Another way to get your brand out there is through plain and simple
advertising. There are plenty of options here when you're online but one of
the best is to use PPC marketing. PPC stands for 'Pay Per Click' and is
essentially a form of advertising where you only get charged if someone
actually clicks on your ads. This means that ineffectual ads are not charged
and that means you can get your ad seen completely for free – thus
building brand awareness at no cost to you.
The biggest two platforms for PPC are Google's AdWords platform and
Facebook ads. These allow you to advertise right on the SERPs (search
engine results pages) or on Facebook respectively and also let you target
your audience either by advertising on particular search terms or by filtering
through age, hobbies, gender etc.
In either case, you should try to sell a particular product through your
advert and you should be as upfront and honest as this as possible. A good
advert on Facebook or AdWords will simply say 'Click here to buy $30
fitness eBook!'.
This way, a large proportion of the people who click on that ad will be
willing to part with their money meaning you'll get a good ROI (especially
as you only pay a few cents for each ad). But for those who don't click,
you're still going to be showing your logo which means you'll still be
increasing awareness and visibility.
Out of the two, Facebook advertising potentially makes more sense here
because it lets you use your images which means you can incorporate your
actual logo. Another alternative is to try Google AdSense which is a similar
product that allows your adverts to appear on the websites of participating
publishers. You choose which website to appear on by niche and can then
choose from either text or banner ads.

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

46

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

SEO
SEO is 'Search Engine Optimization' or in other words, the process of
getting a website to rank highly on Google when someone searches for a
related term. SEO goes hand in hand with content marketing because you
can use keywords in your content in order to help target certain search
terms. In other words, by including just a few mentions of the phrase 'buy
hats' in your article on fashion, you can help people who are interesting in
'buying hats' to find your website via another article.
Likewise, you can target specific questions – a web designer for instance
might write an article on how to set up a WordPress website, use SEO to
help people looking for that term to find that post, and then hope that
people reading the content will be impressed enough to consider hiring
them to handle it on their behalf. (Don't overdo the insertion of keywords –
optimal keyword 'density' is generally thought to be about 1-2%)
SEO should also be used though simply to ensure that your business and
website appears at the top of Google when someone searches for it. Going
back to our 'Catfish Content' business, we want to ensure that when
someone types in 'Catfish Content', our site will come up first. This way,
someone who is somewhat interested in our business will be able to easily
research us to find out more and possibly to get in touch and hire our
services.
You can achieve this a) by using your company name throughout your site
(and as your URL) and b) by making sure you submit yourself to business
directories and set up a Google+ My Business page. All this will also help
to give you further credibility as a serious brand.
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Press Releases

When you launch your new business or website, you should issue a press
release to inform any websites or other outlets that might be interested in
covering the story. This is a great way to get free publicity and to get some
good momentum when you first announce your new business or website.
Note however that press releases will only work if your story is genuinely
newsworthy. If it's not, then try to paint it in a light that makes it interesting
and something people would want to read about.
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How To Manage Your Brand And Reputation

Of course with a highly recognizable brand also comes some new risks.
Specifically – if everything you do is building your reputation, then every
time you drop the ball this can also harm your reputation. This is how you
can end up tainting your brand and having a bad reputation for your brand
is pretty much toxic to your profits.
Think about Skoda for instance. At one point, this car manufacturing
company had such a bad reputation that their cars became the butt of
jokes. They were thought of as unappealing, unreliable and uncool. Thus,
even someone who would otherwise have been happy with specific cars
they were selling, would be unlikely to want to do business with them
simply because of the stigma they carried.
So what do you do if your brand has been hurt by bad reviews, by the
competition or by your own mistakes?
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Reputation Management
One option is reputation management, much of which is achieved through
SEO. This means effectively using search engine optimization to improve
the information that becomes available when someone searches for your
business.
If your last few products or your recent services haven't been up to your
usual standard, then this might result in some bad reviews appearing
prominently in the search engine results. This in turn means that the first
things people find about you will potentially be negative when they look for
your brand online.
Getting your own website to be the first result when searching for your
business then is obviously one way you can begin to combat this. At the
same time, you can work to increase the visibility of the positive reviews
that are out there to help them rise above the negative ones.
Reputation management also means other things. For example, you need
to ensure that you are generating those positive reviews which you can do
simply by asking your customers and visitors to. Another option is to offer
incentives for good reviews – such as discounts. A good strategy on social
media is to say that you will write X post or provide X product but only if you
receive a certain number of likes or reviews.
It's also important to make sure you're seen to respond to negative reviews
in a polite and effective manner. Express your concern that your customer
was not happy with the product or service they received (even if you don't
really feel that way!) and then offer to make amends in some way or other.
This is reassuring for other potential customers, it demonstrates that you
care and if you can solve the problem for the customer then they may even
alter their review and make it more positive.
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What To Do If You’re Planning On Rebranding
If things have really gone south, then sometimes the only remaining option
will be to completely rebrand yourself and to start the process again from
scratch. This will mean creating a new logo, changing the design of your
website and potentially even beginning an entirely new marketing
campaign.
A rebrand can also be a useful as a way to gain publicity. If your brand is
relatively recognizable, then changing your name will be interesting to the
general public and if you issue a press release you might get coverage this
way.
Note though that rebrands will often confuse customers and can sometimes
go wrong. Make sure that you do your research before setting out and are
sensitive in the way you rebrand yourself. Note as well that you will also
lose a lot of your previous hard work when you remarket yourself under a
different name or logo – a lot of your prospective audience won't yet
associate your new logo with your business and thus you'll need to work to
build that recognition again.
There's also a slight stigma surrounding any rebranding as the question will
always be: why did they feel the need to change their image so drastically?
Make sure that you communicate clearly why you are rebranding and paint
it in a positive light. I.e. you're moving with the times, not you're trying to
shake those rumors that you beat your employees.
The outsourcing website oDesk recently rebranded itself as Upwork which
has been relatively successful so far:
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Coco Pops meanwhile changed their branding to Choco Krispies at one
point which was less successful:
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In fact, they actually ended up changing the name back though on the
positive side they did get a lot of publicity over that.
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Conclusion and Recap
So that's it, the essentials of creating, building and managing your brand!
You should now understand the importance of having a strong brand, know
how to choose a company name and create a logo and have a plan in
place for promoting your business/website and building trust.
There's a lot to take on board there, so just to recap let's go over some of
the key points. Follow these in order and you should be well on your way to
strengthening your brand and creating authority in your niche or industry.
Identify Your Goals and Mission Statement
You should have an idea of the business model you're going to be using
and of the niche you're going to be in. Next then you need to identify what
makes you different and what your overarching goals are. This will then
serve as your mission statement which will provide your value proposition
and USP and help you to create your brand.
Choose a Name
The next step is to choose a company name and buy a domain name.
Make sure the name is descriptive, original and memorable and think about
how this will affect your SEO down the line.
Create a Logo
Next you should create your logo. This will need to be created as a vector
image to allow for editing. Create a moodboard to get ideas and try
combining elements that speak to your products, niche and company
name. Consider protecting your brand with a patent.
Create Your Other Materials
Your goal now is to reinforce your branding at every possible opportunity.
This means creating business cards, a web design and much more all
utilizing the same logo and the same colors to reinforce your brand further.
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Consider using your own name, face and personality as part of your
marketing plan.
Be Consistent
Make sure you post to your blog regularly with high quality content. This is
how you can use content marketing to establish yourself as a trust worthy
resource.
At the same time, if you sell or recommend products or services, make sure
that they are always high quality as well. This is what will create the
association between your brand and the idea of quality and reliability –
which is your main aim.
Create Brand Loyalty
Engage with your readers/customers, create a loyalty scheme and collect
e-mails. This way you can turn your one-time customers into repeat buyers
and those repeat buyers into hardened fans.
Market Yourself
With content marketing, SEO, social media, press releases and advertising
– make sure that people see your brand regularly so that they are more
likely to remember it and more likely to look for you in future.
Manage Your Brand
Make sure that you keep an eye on reviews, respond to any negative
comments and consider rebranding if necessary. If you release new
products, think about how you will brand those too and how they'll tie into
your overall branding strategy.
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Develop Your Social Marketing Plan
So, you want to build a massive brand and you think that social media is
the way to get there?
Well good news: you’re on the right track! Social media is indeed a highly
powerful tool for building a massive audience and connecting with that
audience in a way that many brands and companies never will.
But before you can start posting media and content, you first need a plan.
What, you thought you could just dive in without any strategy?
Your social marketing plan is essentially the strategy and the series of
steps that you plan to follow in order to take your website or business from
a small name or tiny blog; into massive, self-sustaining, professional
organization.
It sounds impossible for many people but the fact of the matter is that this
has worked for countless brands before yours.
Take a look at any of the biggest names in your industry, and you can
almost guarantee that they started out where you are right now and that
they used social media – possibly alongside other tools – in order to grow
and to become something bigger.
While many people will fail to emulate that success story, that’s because
they followed the wrong trajectory – or because they had no strategy to
begin with.
That’s what we’re going to look at here. We’re going to look not only at how
you can go about creating a blueprint based on other highly successful
sites but also how to make sure that you tailor that strategy to suit your
brand, your mission statement and your audience.
The plan is the single most important part of your entire campaign. So, get
ready and let’s do this!
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Goals and Objectives
The first thing to do is to identify what the goal of your social media plan is.
You’d be surprised how many brands will jump into their social marketing
without even considering this incredibly fundamental concept!
A lot of creators and businesses will look at you blankly if you ask them
what their plan is, or answer that it’s ‘to be more successful’.
This isn’t helpful because it doesn’t provide us with a destination, meaning
we can’t come up with a road map.
So instead, ask yourself what success means for your business.
Maybe you’re just trying to make lots of sales quickly?
Maybe you want to establish yourself as an authority within a small sphere
of influence?
Or maybe you want to reach a massive audience and be considered a
thought leader within a specific niche.
Whatever the case, this is going to subtly alter the way you go about things.
Likewise, you should also look at your budget, you should look at your
timeframe and you should look at the number of hours you can commit to
this plan.
If you can build a whole social media department in-house as part of your
business then great.
But if in reality you’re only likely to be posting one or two status updates a
day maximum, then be honest about this fact and build that into your plan.
It’s better to have a moderate plan and to stick to it than it is to have a
highly ambitious plan but then give up on day one!
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Branding
The next thing you need to think about is your branding.
And I’m going to be brutal with you now: there’s a very strong chance that
your site and business needs a complete rebrand. Sorry!
The fact of the matter is that your social media success is going to hinge
massively on your branding. If your branding is bad, then you won’t be able
to win over your followers and visitors.
The whole point of your social media is to create positive interactions with
an audience so that they consider signing up and subscribing and so that
you build their trust and they consider buying from you in future.
If you post regularly and with high quality content, but your page has an
ugly logo or no real branding to speak of, then you are going to drive away
your visitors.
A strong brand will instil trust and authority right away. People should look
at your logo and instantly know what your site or channel is all about and
whether or not they’re likely to like it. At the same time, they should see
your branding and they should instantly feel that yours is a professional
outfit and one that they can trust to produce high quality products and
content.
That’s why you should hire someone to create a logo for you and then
make sure that you use this consistently across all your channels and that
this helps to create more synergy between your various accounts.
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Target Audience
Your branding should be directly influenced by your target audience.
What do I mean by this?
Essentially, depending on your brand and your business, you are going to
have a specific target audience. That might be middle aged businessmen, it
might be pizza shop owners, it might be young, stylish women or it might
be martial artists.
Whoever your target audience is, knowing and understanding this audience
is critical to your success.
Ultimately, if you try and create messages and branding that is appealing to
everyone, then it will unintentionally end up being appealing to no one. It
will be too generic and brand. What’s always better is to go after a small
segment of the web but to have them completely on-board with everything
you’re saying and selling.
And to do that, you need to first identify them.
You can do this with market research. Ideally, that means surveying your
current audience or customers and finding out how old they are, what their
hobbies and interests are, what their beliefs are, what their passions are,
where they spend their time…
All this information will help you build up a picture of someone and know
precisely who you’re going to be marketing to.
You can also do this by looking at your competition. Who spends time on
their social media pages and websites? Who are they targeting? What can
you learn from them?
Once you know this, you can decide how best to design your logo and
other aspects of your brand in order to best attract that audience. The
same goes for writing any copy that is going to go on your page such as
your ‘about’.
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Now you know who you are appealing to, you can decide how best to
appeal to them.

A Personal Brand
Something that more and more businesses should consider, is using a
personal brand.
A personal brand means that you’re not going to create a logo in the
traditional sense or give your business a name. Even if you do, that is
going to play second fiddle to your own name and your own face which
become your brand.
This can work incredibly well, because by having a personal brand, you
allow your visitors and followers to feel as though they can get to know you.
In return, this then helps to build trust and familiarity. Would you be more
likely to buy off of a friend, or a stranger in the street? Using a personal
brand allows you to put yourself somewhere in between those two points.
At the same time, a personal brand can also be used to promote a value
proposition, a lifestyle and a ‘dream’. The idea is that you live the life that
you are promoting.
If you have a fitness brand all about eating well, feeling confident and
breaking personal records, then you can post images of yourself training,
go live on Facebook Live and more – showing yourself doing the things that
your audience want to do.
This can be very inspirational when handled correctly and can motivate
more people to follow you, to consider following your brand and to buy from
you! This also gives you a near limitless supply of images, videos and other
content you can share on social media.
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Platform
It’s only once you’ve settled on all these things that you can then decide on
which platform you’re going to use.
That’s because the best platform is going to depend partly on your brand
and the message you want to convey.
What is the best way to get this message across?
For instance, Facebook has the largest audience with 2 million users. This
makes it fantastic for reaching the widest possible demographic, which
includes more of the less ‘internet savvy’ groups such as older markets. It
is great for sharing content, for live video, for discussion on the wall and for
PPC advertising if you have some budget to put into that.
On the other hand, Instagram is the second largest market with around 700
million monthly active users. That’s still an awful lot but what’s interesting is
that proportionately more of these users are women and are slightly
younger.
What’s more, is that the visual nature of Instagram makes it great for selling
a lifestyle and a value proposition. It’s also great for promoting a product.
The ‘stories’ aspect works very well in particular with a personal brand.
Better yet, the ROI is supremely low. Posting a few images to Instagram
takes barely any time during a day if you have a good camera in your
phone and you genuinely do practice what you preach – but it can build a
massive following and gets lots of reshares, likes and more!
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Plan
Finally, you can now come up with a plan. More specifically, you should try
and come up with daily, weekly and monthly plans.
In other words, what are you going to do on daily basis to get to the point
where you want to be in one year, two or three?
This will usually involve making regular posts of some sort, but in particular,
it will mean doing that in a way that is sustainable for you and that fits into
your routine.
In an ideal scenario, you would post as often as possible for all the major
social media platforms and other that skirt the definition:
• Facebook
• Instagram
• Twitter
• YouTube
• Reddit
• Google Plus
• Tumblr
• Pinterest
• Snapchat
• Periscope/Meerkat
• And any others you can find!
This will help your brand to be ‘everywhere’ and maximize exposure. And
by posting regularly, you will have a greater chance of your posts being
seen. There’s a saturation point at which you can start to overwhelm your
followers but even this can be avoided by setting up ‘sister’ brands to help
promote yourself.
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So, there’s not really an upper limit. The only upper limit is set by how
much you can accomplish regularly.
And this is also going to be affected by other aspects of your marketing,
such as your content marketing for instance and any video presence on
YouTube.
Thus, your marketing plan is likely to be somewhat limited. Start then by
focussing on one channel primarily whether that means Instagram or
Facebook. Make sure you at least have a strong showing on the top three.
Think as well about the regularity with which you can post content to your
site and where you’re going to share that. Again, promoting content on the
three big platforms is always a good idea (Facebook, Twitter, Instagram)
and you should also look at sharing in online communities like reddit and
Google Plus communities.
Finally, look into the different tools you can use to make this process easier
and to reach an even larger audience. This will likely mean using things like
Buffer or IFTTT in order to automate posts when you don’t have a chance
to do anything yourself and it could also mean hiring additional services to
help you.
Through the rest of these reports you’ll learn more ways to grow your social
media faster and reach an even bigger audience, so read the whole set
and you should be able to come up with an ideal social media strategy to
reach a massive audience!
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Use Social Media for Market Research
A successful social media campaign is something that any business can
benefit from to a massive extent.
That’s because social media marketing offers you access to a gigantic
network of people and adds tools and features that are ideal for
encouraging virality.
But to think of social media only in those terms is short sighted. The power
of social media goes far beyond giving you a platform – it also gives you an
incredible amount of data and a huge amount of insight.
What’s more, is that it lets your audience communicate with you.
Before you launch your own social media campaign then, one of the very
best things you can do is to use this tool to collect data and build your own
strategy. Use it to see what works and what doesn’t, to better know your
audience and generally to ensure that you are on-the-pulse.

Twitter for Short Term Research
Twitter has occasionally described itself as being the ‘pulse of the planet’.
What does it mean by this?
Well, essentially, it means that whatever is trending on Twitter is highly
likely to be ‘trending’ in real life. Let’s say that you head outside and you
hear a very loud alarm coming from the nearby shopping arcade.
You do a Google search and you don’t find anything particularly useful on
here.
Why not?
Simple: because Google isn’t fast enough to keep up with this kind of news.
Someone needs to first write an article and then publish it. Then Google
needs to ‘index’ that news with its spiders and it needs to recognize which
search terms this is relevant for.
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After a while, relevant results will start turning up at the top of Google. But
it’s not immediate.
Twitter on the other hand, gives you a direct line of communication with the
local community. Just search the name of that shopping arcade and you’ll
see people posting about it. Some people will be asking what’s going on
and likely there will be a security member there who will post the answer.
This is how Twitter can make the claim to be ‘the pulse’ of the planet.
And likewise, if you look at what is currently trending, you will see longer
term topics that lots of people are messaging about. This is the same effect
but on a much larger scale.
People might be Tweeting about something that happened to a certain
celebrity, or they might be tweeting about some political event in the news.
Perhaps they are tweeting about a new computer game, new movie, or the
latest Game of Thrones episode.
Either way, knowing these trending topics can be very useful for you as a
marketer. And the reason is fairly self explanatory! Essentially, by knowing
what topic is ‘hot’ at any given moment, it makes it far easier for you to
create posts on that basis that will get searched.
Writing about ‘hot topics’ in fact is one of the best ways to get new followers
and viewers. Why? Because the faster you are, the sooner you can get
your post on Google or your video on YouTube before they are inundated
with similar content.
I recently made a video covering the launch of a new phone. I was
fortunate enough to get an invitation to the event and because of this, I
could cover that event as soon as the embargo lifted with footage, written
content and more.
In the first couple of days it had over half a million views. Content on the
same page without this ‘new’ appeal tends to get a few thousand or a few
hundred thousand maximum.
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You see the difference?
If you can spot a topic this way, as it develops, then you can reach the
audience you want to and gain massive traction before anyone else has
even landed on the topic!
Likewise, by posting social media content with the right tags, you can also
get much more engagement from people who aren’t already your followers.
The key in this instance is once again to be early, but also to post content
with tags that are popular without being too popular. That might sound a
little nonsensical – after all, why wouldn’t you want to post on a topic with
the biggest reach possible?
And the answer is that if you choose a topic that is a little too popular, then
you risk being immediately drowned out by all the other posts on the same
subject. This can happen even when you aren’t posting about ‘trending’
topics. For instance, if you post a picture of a sunset with #sunset then you
can bet that so too are a million other people. Within the first minute, your
image stops showing up in searches.
But if you post ‘twilight’, then you can be much more successful.
In fact, one of the very best strategies in this regard, is to post about local
stuff. Remember that alarm situation? If you had Tweeted about it, then
that would have been some guaranteed views for you and probably some
new followers and retweets.
Or what if you were to attend a big event like a festival and then post about
that event? Here, you’d have hundreds – maybe thousands – of people
posting about that subject and searching for it. But it would never go that
much larger than just the people in attendance.
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Learning the Niche
What’s even more important though, is looking at how a niche behaves in
the long term. That means doing your research to see what is hot and
what’s not, what goes down well etc.
For example, if you were to create a site about fitness, then you might think
that it’s perfectly fine to just know about fitness. You would think! But the
reality is quite difference.
The topic of fitness can be split into numerous smaller camps and even
‘factions’. Almost everyone in this niche and this industry has a horse in the
race. They all have strong opinions about what is the right way to go about
losing weight and what is not.
There are ideas that are new and totally accepted. Ideas that are partially
accepted and ideas that are already considered old-hat and defunct.
For instance, if you head over to the r/fitness subreddit, you’ll find a
community of people that very much believes in counting calories and
measuring ‘macros’.
Their dogma is that this is the only way to lose weight and the admins there
come down heavily on people who promote ideals such as going paleo, or
such as low carb diets.
Conversely though, there are corners of the web where paleo diets are
considered the absolute cornerstone of a healthy eating program.
You see the problem? You can’t simply dive in with your eyes closed and
start posting about ‘fitness’. If you do, you’ll likely unintentionally step on
toes and upset people.
You won’t know who is really your target audience and you might well be
completely unfamiliar with the terms that people throw at you like IIFYM (If
It Fits in Your Macros) etc.
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The point is, you need to immerse yourself in the niche and learn the ins
and outs. There’s nothing wrong with going against the conventional
wisdom – in fact these can be the most powerful and effective posts.
The issue is simply that you can’t afford to not know the landscape and you
can’t afford to jump in blindly.
That’s why all brands and all creators should spend time learning their
niche, they should spend time in these communities and they should do
their reading and their research prior to getting started.
This way, you can write a post that is new, that doesn’t look outdated and
that is only confrontationally if that was your intention. You’ll know which
communities are likely to react in which ways and you can post in the
correct forum for the best response.
Note
This is also a very easy way to find content that you can share with your
audience. There are numerous tool you can find that will allow you to see
popular posts with lots of likes and shares in your niche.
All you then need to do is to retweet these or reshare them to your
audience, and now you will benefit from that popularity. As proven
commodities, this is a strategy that is almost impossible to fail! (Almost!)
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More Data Collection
While you’re at it, there is much more information to be gleaned from social
accounts.
For one, this is a great way to check out the opposition and to see what is
working. Chances are that whatever niche you’re looking at entering, there
will be some established big brands that will already have quite the
foothold. Very clearly, these brands have done something right.
Your objective should not be to try and copy these brands of course but
rather just to see what worked for them and what didn’t. At the same time,
try to look at what people are saying on their pages.
What is missing from this campaign? What is it that people would like to
see that they haven’t seen yet?
This is a fantastic place to get clues and ideas regarding niches and
audience members that aren’t currently being catered to. Then you simply
swoop in to help!
At the same time, doing this can also give you some excellent opportunities
for marketing. You might find some other brands for instance that you could
work with in future.
Or you might find an influencer – a personality on social media with a big
audience that might be willing to do a shout-out for you.
There are tons of potential opportunities like this and doing your research
beforehand can help you to learn where these are. In fact, it can allow you
to come up with an entire strategy and then to decide precisely who to
contact, when to contact them and how to get the most from them.
Finally, use this to gain a better understanding of your target audience. In
other reports as part of this package, you can find information on the
importance of having a ‘buyer persona’. This is the ideal target audience for
your product.
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But how do you know who this is? Guess work is not the right strategy as
you may have guessed (ironic!), so instead you need to look at who is
following your competition, you need to look at who is reading and sharing
the kind of information that you are sharing.
And you need to decide, based on this information, where the best place to
market is and how you should design your brand and your content.

Surveying Your Audience
As your number of followers grows and as you gain more and more
traction, your options for promoting yourself and for market research also
grow.
One of the best things you can do for instance, is to simply ask your own
audience what they want to see. It sounds so simple and yet it is something
that a lot of companies never think to do!
In short, you simply post a question on your forum asking something like:
‘what type of content would you like to see more of?’ or ‘what would you
like to see for our next product?’.
Something as simple as this can be a fantastic tool for making sure that
your content is on-point and it can help you to grow your brand.
Not only does this ensure that your content is right for the audience you
want to read it, but it also gives your audience a sense of ownership over
your content and makes them feel valued and as though they belong.
This is hugely beneficial and it can even extend to a large range of other
uses. For example, how about using your social media to poll your
audience on your new logo? Let them vote for their favorite one!
This is called ‘crowdsourcing’ and it opens up a ton of doors for a more
synergistic relationship between content creator and audience.
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Social Targeting the Perfect Customers
Building a successful social media campaign is about making enough of a
splash to reach a wide range of people and to get big numbers on your
follower and subscriber counts.
But it’s not just about breadth – it’s also about depth. That is to say that it’s
not just about how many people you can reach, but also how precisely
targeted those people are.
If you set out to create something for ‘everyone’, then you will
simultaneously create something for no-one. On the other hand, if you
know who your perfect customer is, then you can make sure that you invest
all your time, effort and budget into reaching those people – and the result
will be far more profitable and far more rewarding.

Why You Need to Target Someone in Particular
A lot of companies are very short sighted in this regard, in that they want to
create something that will appeal to the largest possible audience. This is
why we see websites and brands in the fitness niche so often, in the dating
niche, or in the money niche.
And this is why we see so much content that is ‘safe’ and not all that
opinionated. It isn’t too highbrow so as not to put off people who don’t want
to read reams of text and it’s not too controversial so as not to turn away
people who are easily offended.
The content is short, to-the-point and on topics that everyone knows and
understands.
On the face of it, that sounds like a good plan. But in reality, it means you
have no USP.
It is best if you think of your social media accounts as products. Like any
product, it needs to offer value. Like any product, it needs a USP. And like
any product, it needs an ideal customer.
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If your website is called ‘BurnFat.Com’ then it’s going to be competing with
every single other fitness site on the net pretty much. Meanwhile, it gives
your visitors no real reason to read it – it doesn’t offer anything over all the
other content they’ve seen so often.
But the worst offender of all? It’s not exciting and it doesn’t evoke emotion.
And this is super important because your content needs to be exciting to be
successful. That’s because it is emotion that drives action – not logic.
This is why clickbait works so well – because it is controversial, or
mysterious, or absurd. Even people who know and hate clickbait will often
click it just to see ‘how much they hate it’. If you are safe and vanilla, then
you give people no reason to promote your content.
What’s more, is that sharing your content on Facebook or Twitter works
FAR better if your content is for a specific person.
For starters, knowing your precise target audience will give you places to
market and a person to aim for and it will allow you to avoid lots of
competition.
If you create a site aimed at fishers, then you have clear and obvious ways
to market that site on social media and you will be going up against a much
smaller amount of competition.
If you go even more niche, then that effect is even stronger. Make a
website about the sport ‘curling’ and set up a Facebook page to that end,
and you’re going to be one of the very few sites offering information on that
subject.
Now, when someone wants to get information about their favorite sport,
they will have limited options other than to read what you’re putting out!
And those visitors will become much more engaged as a result.
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Targeting and Sharing
What’s more though, is that the very psychology of sharing is pretty much
reliant on targeting.
Why? Because ultimately, sharing is a social act. Social media is social –
even though this is something a lot of brands forget – and pretty much
everything we do on those platforms is social as well.
When you share something on Facebook, you are sharing something
because you either want to communicate with the person you’re talking to,
or because you want to say something about yourself.
This is why questionnaire content is so successful. People are narcissists
and so when they learn they are Joey from Friends, they want to share that
to communicate it with their audience.
And in just the same way, when someone reads an opinionated piece
about why science should define policy and not religion they will share that
because it is something they believe and they want people to know what
they believe.
OR they will share it because they don’t believe in it and it has made them
angry and they want to post a comment saying why it’s wrong!
Either way, this much more specific and opinionated piece has a much
higher chance of being shared.
Alternatively, we might share something with a friend because it makes us
think of them and we want to share something we think they might
appreciate.
For instance, if we see a post about working from home and how it shows
you’re a strong-minded person, then we might share it with the friend we
know who works from home and say ‘you might like this!’.
But that only works because the content is for someone and because it
says something. Now if the post was ’10 productivity tips’, who would you
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share that with? It’s so vague and dull that it doesn’t offer value to anyone
in particular. It’s kind of for everyone, meaning it’s also kind of for no one.
Targeting and Selling
And don’t even get me started on the value of targeting for selling. If the
ultimate goal of your social media campaign is to make money (which is the
case for a great many people) then you should absolutely ensure that your
channel is highly targeted.
For instance, if you own a business that sells wedding dresses, then you
can spend a whole lot of money marketing to everyone and see very little
ROI. Only a very small section of the population is looking for a wedding
dress right now!
BUT if you target only engaged women in your area, then suddenly you are
focusing all of your efforts and all of your marketing budget on just the kind
of person who is likely to buy from you.

How to Target Your Social Media Campaign
So, with that in mind, how do you go about targeting your social media
campaign? Here are some crucial pointers to get you started…
Create Your Buyer Persona
A buyer persona is a concept used in business that describes who the ideal
customer for a product is – which can include your social media campaign
as a whole.
This is the person who, on paper, is most likely to buy from you, most likely
to like and share your posts and most likely to become highly engaged with
what you’re doing.
A buyer person is often written like a fictional biography – as though you
were creating a fictional character for a movie script.
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That means that you’re going to take into account their age, their sex and
their gender… but you’ll also go one step further than this by asking
yourself what their hobbies and interests might be, where they are likely to
spend their time, what job they are likely to have.
Now picture this person as a real person. You might even be able to base it
on someone you know. Give them a name. Let’s call the Joe.
And from now on, every single social media post you make, ask yourself
this question: would Joe like this?
If you think it would be right up their street and they’d be likely to hit like
and share – then it passes. Otherwise, it’s back to the drawing board!
Of course, this is guess work to a certain extent though, so make sure that
you are also looking at the stats and consider surveying your audience as
well.
Use PPC
If you have any advertising budget for your social campaign, then it is well
worth driving a little of this into PPC. PPC is ‘Pay Per Click’, which is a form
of marketing where – you guessed it – you pay each time someone clicks
on one of your adverts.
There are two big PPC networks, which include Google’s AdWords and
Facebook Ads. AdWords shows ads on Google searches, which allows you
to target by knowing what sort of thing someone who is looking for your
brand would be likely to search for.
But what we’re most interested in is Facebook ads. Facebooks ads allow
you to target your audience based on their hobbies and interests, on their
age, on their sex and their location. In short, any information that a user
gives to Facebook can now be used to reach them and to market to them
directly.
So, for our wedding dress shop, we could pay only for adverts to appear on
the walls of women who are engaged. Every click would be more likely to
lead to a sale.
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This is immensely effective and especially if you use CPA which is ‘Cost
Per Action’. Facebook allows you to set up your ads so that you only pay if
someone actually likes your Facebook page!
That makes a massive difference too because now you’re only paying
when you genuinely increase your following with a highly targeted follower!
Find Communities
A ‘route to market’ is any platform that allows you to communicate
specifically with your buyer persona. In the case of social media, that often
means online communities. These can include Facebook pages, Google
Plus Communities or even subreddits.
Either way, these are places where people with a specific interest will hang
out and where you will be able to converse with them and likely post your
content for free.
Now that audience is seeing the content you created and every member
should be targeted as a matter of fact. You can also do this outside of
social media, for instance, why not speak to a local club in your area? Why
not advertise in a magazine? As long as the niche is the same, that
audience is going to be largely targeted.
Consider Your Branding
Branding is absolutely fundamental to any successful social media
campaign, and it’s a subject that we return to numerous times over the
course of these reports. It is also very relevant here and the objective in
this case is to create a brand that is clearly specifically tailored to your
target audience.
In other words, when you come up with your logo (and your tagline – which
is a powerful tool), you should think carefully about who you are aiming at
and what you do and then make sure that you convey all that.
The ideal scenario is that someone sees some of your content or one of
your social media posts and finds it interesting. Then they look at your
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brand and they know instantly what kind of content they can expect and
whether or not it is for them.
For the right kind of person, your brand should look and feel as though it
was created entirely for them. Because it pretty much was!
And Finally
And finally, do nothing to compromise your highly targeted list. Avoid the
temptation to use strategies that build your list much bigger in an
untargeted way.
For instance, make sure that you avoid buying subscribers – this will only
ever mean that you get a completely untargeted list that never agreed to be
messaged by you. Likewise, avoid offering freebies and goodies to try and
get people to subscribe or follow.
Why? Because this will attract people who like to get free stuff – which isn’t
really the targeted audience that we want as a business!
Never strong arm, trick or push people into subscribing or following you.
Only have people that genuinely want to be on your list and that can’t wait
to hear what you have to say next!
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Engaging Content Attracts Customers
Content is what makes the web go around. Content is what makes people
visit your website, it’s what encourages people to follow you on social
media and it’s what eventually turns your visitors into fans rather than just
followers.
Your social media strategy should largely be about sharing content. That
means directly posting images, videos and text to your social media
accounts but it also means posting to your blog or website and then sharing
that on social media.
But this strategy will only work so long as the content you are providing is
top quality and highly engaging. So now the question is: how do you ensure
that this is the case?

Quality Blog Posts
In a future report, we will be talking about the importance of providing
value. We discuss the difference between generic content and content that
makes people want to come back, makes them want to share and generally
keeps them engaged.
But what’s also important is that the blog post itself is high quality. The aim
here is that when someone clicks on a link you share to Facebook, or to
Twitter, they can rely on themselves getting a certain level of quality and
having a certain experience.
So how are you going to ensure that this is the case?
Here are a few tips:
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Writing Quality
Your writing quality needs to be top notch. Poor English can actually
seriously undermine your message and even if the content of what you’re
saying is good, you’ll risk losing the trust and losing the authority that you
need to build that audience and gain their trust initially.
So how do you write well? What makes written content ‘good’ in the first
place?
The tip is to remember what the purpose of writing is in the first place: to
convey information (value). And that means you want to do this as quickly
and efficiently as possible so that the reader is getting the maximum ROI
(return on investment, with the investment in this case being time).
This means you shouldn’t fill your pages with jargon or flowery language.
Forget showing off and forget demonstrating just what a great writer you
are. Instead, focus on delivering that content efficiently.
The purpose of using a larger vocabulary or jargon should only be to
provide additional meaning with fewer words.
In other words, you might choose a different word because it implies a
subtly different meaning and thereby makes your text more nuanced. Only
when it serves this purpose, should you get ‘fancy’.
You also need to make sure that your writing is arranged in such a way that
it won’t put off your visitors. That is to say that you shouldn’t make your
blog posts consist of a single wall of text, as this will put your visitors off of
reading and many of them will be instantly driven away.
Break your text up with lots of paragraphs and headings. Make sure that
you use a large and easily readable font and think about your site’s mobile
friendliness. Remember that a lot of people are going to be reading this
content on their mobile devices rather than on a computer!
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Making Your Posts More Sharable
Having done this, your content is now going to be more readable and
people who visit your pages will now stay on them for longer. This is a good
start!
But you also want to make sure that as many people as possible see that
content to begin with. Remember that if you share something through your
Facebook page, only around 10-20% of your audience will see that come
up in their homefeed and only a small percentage of them will pause long
enough to notice!
So, you can’t rely on your followers – you ned them to share with their
larger networka dn bring in even more visitors.
And you do this by making your content more sharable.
Some ways to achieve that include:
Using the Right Meta Descriptions: A good meta description can go a long
way to bringing in more visitors. This should outline why people should visit
your blog post and it should provide a brief summary so that it’s clear who
the post is for.
This is the text that is going to appear underneath the headline when your
content is shared, so make sure that it does its job and really reels in those
visitors!
Using the Right Title: Using the right titles for your posts is incredibly
important if you want to ensure that you get the most clicks possible.
The aim here is not to create clickbait (meaning that your articles ‘trick’
people into clicking them) but to create content that is genuinely clickworthy and then sell that content in the title.
You do this by explaining how the article provides value in a subtle way and
by making sure that people can see how and why it is different from other
content on the web. At the same time, you need to make sure that the
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content has some kind of emotional hook and gains an emotional response
– it’s emotion that makes people click, not logic!
As an example, I recently wrote an article discussing the diet of a top
athlete. When researching the article, I learned that this athlete also used
supplements that had a ‘nootropic’ effect – a smart drug effect.
That is inherently an interesting angle and it’s something that isn’t often
covered in similar posts. It also has a very emotional gut-punch of a
reaction because the words ‘smart drugs’ conjure images of drugs (which
are illegal!) as well as success, superintelligence, science fiction… it’s a
powerful combination!
So instead of a generic title like: “NAME’S Diet and Supplements
Revealed!” I made something more interesting: “How NAME Stays Lean,
Strong and Mentally Agile Using a Unique Diet and Supplements and
Smart Drugs Regime”.
Now anyone with an interest in that athlete is sure to be interested in
reading the article! Always tell your story, find the unique angle and look for
the emotional hook. And if you want to see an example of a social brand
that does this very well, then check out ‘IFL Science’.
Using the Right Images: Using the right images is also crucial if you want
your social posts to really stand out and get clicked. The reason for this is
that your images are going to appear alongside your link and the title and
this is going to be one of the first things that people see.
Images are content in themselves on social media – especially on
Instagram or on Pinterest. So, I’m not going to go into detail on the how just
yet. But the ‘what’ is important.
To sell your content and get people to click, your links should include
images that are high definition, that are the right dimensions (ideally 16:9)
and that manage to stand out and get attention.
The way that an image stands out and gets attention is by featuring
something that naturally draws the human eye.
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The very best thing for doing this? Human faces!
Creating Great Images
Okay, but what if images are the main thrust of your content? What if we’re
talking about an Instagram profile here?
In that case, you need to know how to create truly stunning images that are
going to really stand out and get attention. And to do that, you need to
know how to create an image that offers value.
Value through images is a little different however. You don’t convey
information or provide ‘entertainment’ as such. Instead, most images
should provide value by being inspirational in some way, or by being
attractive in and of themselves.
This starts with the right technology. If you’re going to run an Instagram
account as a major aspect of your social media push, then you should
make sure that you have a great camera to back that up.
It is possible to have success on Instagram with a smartphone, but you’ll
have significantly more luck if you use a camera such as a DSLR or a
mirrorless camera with a good lens. The results will be much crisper, more
dramatic and better quality all round.
You should also take time to think about lighting and composition. Try to
learn what makes a good photo. Very often this means taking images that
tell a story in some way and that are dynamic and exciting.
In other words, your images shouldn’t just be squarely focussed on the
‘subject’ with that element right in the middle of the frame. If you have a
square photo with an image of a product or a person in the middle, it will be
dull and unexciting.
On the other hand, having a photo of the subject in the foreground off to
one side with something more exciting in the background infers some kind
of link.
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This creates depth by focussing on multiple levels and drawing the eye in
and it suggests that the foreground element in some way created the
background element.
Likewise, instead of having a photo of someone working out, you might
show a dumbbell that has been thrown to one side with a pair of weight
lifting gloves. Again, this tells a story in a more engaging manner.
And ultimately, this helps to ‘sell the dream’. It sells the lifestyle and the
ideas that you’re hoping to promote, and by doing that, it helps you to make
your content more interesting and helps to promote your brand and the
value proposition of your products and services.
Create Video
Want a type of content that is inherently high value and that is perfect for
social media?
Then create video. Videos allow you to convey more information in less
time, and require less attention and effort from the viewer. Not only that, but
videos allow your viewers to feel as though they are really getting to know
you and getting familiar with your values and your persona. This helps to
inspire more trust.
Video takes a lot more effort to create however and this means that you
can actually raise the reputation of your brand. Anyone can make written
content, but making video is significantly more challenging – thus simply by
producing video, you demonstrate your organization to be professional and
capable of offering high value.
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Content on Social Media is Two Way
If you want to create great content for social media, then it is not enough to
think of it purely in terms of what you want to sell, or what you want to say.
You also need to engage with your users and viewers by responding to
what they have to say and by inviting them to contact you or get in touch.
This is important because it is what will drive a sense of trust and it can
greatly enhance your brand’s appeal and engagement.
So how do create content that is two way?
Here are a few suggestions:
• Use Facebook Live and go live on Instagram, Periscope – this lets
your viewers interact with you directly and can be highly
transformative in terms of the way it engages people with your brand.
• Start polls, questionnaires and competitions – or even run AMAs.
Answer questions and invite your followers to converse with you
rather than just watching and reading
• Seek out your followers – follow others, comment on their videos and
pictures and respond to their comments
• Post in social communities and get involved in the discussion
There are many more ways you can do this, but just try to get out of the
mindset of ‘set and forget’. Social media is an ongoing discussion and you
need to be constantly vigilant in order to maximize the engagement.
The more time and effort you invest in creating quality and consistent
content, the more your brand will grow! It might sound obvious, but you’d
be surprised how many people think they can get by simply by posting the
same generic, low quality content.
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Become the Expert by Providing Value
One of the key objectives of any social media marketing campaign should
be to become a top influencer and a top thought leader.
To do that you need to be become an authority: to be viewed in your niche
as someone who is an expert on the given subject and who can help others
to achieve their goals, improve their skills or find accurate and entertaining
information as they need it.
Once you reach this point, you will control the hearts and minds of your
audience and as that audience grows, you’ll be able to generate huge
amounts of income just by suggesting products and services or working
with other brands.
But how do you get to this point? The answer is incredibly simple, but also
highly complex…
You deliver value.

Why Value = Influence
When you visit any web page, blog or site, you do not do so out of charity.
You don’t do it as a favor to the owner of that blog. Rather, the reason that
you visit a webpage or website, is so that you can gain something from the
page.
More of that not, what you’re looking to gain from visiting is information or
entertainment. We watch fail videos on YouTube because we want to be
entertained, and we read fitness blogs because we want information that
can help us to get into better shape.
And it’s only if we find this information or entertainment to be high quality,
that we’ll then think about returning to that page or site in future. As such,
the website is providing value.
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And it’s through this value, that you eventually come to trust the brand.
Now, when that same creator recommends a certain product, or a certain
service, you will be much more likely to trust them.
Simply: you have received a certain amount of value from that brand in the
past and therefore, when the company recommends something else, you
believe that this will also be able to offer a similar level of value.
If you get that much value for free from the website, you can only imagine
the kind of amazing value you’d get if you paid for the ebook, the course, or
whatever else is being promoted on the site!
That’s why it’s simple. The reason it’s complex is that knowing how to
create this kind of value is something that eludes an awful lot of business
owners, brands and more.

How to Offer Value on Social Media
What also eludes an awful lot of content creators, is the notion that they
need to provide value through their social media as well.
Many businesses are still stuck in old ways of thinking and specifically, they
are still infatuated with the idea that marketing is something you do at
someone.
That is to say that they are creating adverts or messages that they show to
as many people as they can to raise brand awareness and to increase their
chances of buying from them.
But the world has changed thanks to the web. This kind of traditionally
marketing was useful in a time when users were limited about the
information and entertainment they could get.
Once upon a time, the only way we could learn about a topic or be
entertained for an evening was to watch a program on TV or to read a
magazine. When adverts would punctuate those pages or be placed in
between our scheduled programs, we had no option but to view them.
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Thus, the marketing message would end up sinking in and we’d learn about
certain brands more than others.
What was how things worked back then. Today though, thanks to the
internet, we have more agency than ever before when it comes to how we
get our information and entertainment. We’re not forced to view any
message that we don’t want to.
And smart marketing has evolved to respond to this. Now the marketing
has to offer something in return. Hence content marketing, hence video
marketing and hence social media.
The outdated way of using social media then, is to post lots of promotional
messages and images. Say a company sold an EPOS system to
businesses, it might simply post messages like ‘check out the latest
features for our EPOS solution’ or ‘businesses can increase turnover and
customer satisfaction by using our EPOS system’.
(An EPOS system is an ‘electronic point of sale’ – software to run a till. Not
very interesting!)
Outdated yes, but this is still what you see a lot of businesses doing, a lot
of the time.
Now ask yourself: who is this for? What purpose does this serve from the
user’s perspective? The people following you on social media will either:
a) Already have your EPOS system and thus gain nothing from being
told how great it is
b) Not have your EPOS system, already have heard of it, and have no
real interest in using it
So, in other words, your messages serve zero purpose. Those messages
won’t be seen by people unless they already follow you unless someone
shares them. And why would anyone share them?
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The Better Alternative
So, what might a better strategy be for the same business?
Well, let’s say that you create a Facebook page and a Twitter account
aimed specifically at small businesses. Through this page, you then share
lots of useful tips and information, all explaining how they can optimize their
business, improve customer satisfaction, get around budget limitations etc.
You build an active community so that small business owners can discuss
the topic of business and you share lengthy posts that provide true insight
into the operations of successful small businesses.
Then, every now and then, you also share a more marketing-oriented post.
People will now want to keep reading your social media account and
maybe even share your posts because they’re offering genuine value. Now
they’re a captive audience and when you come to promote what you’re
selling, you’ll have them (hopefully) eating out of your hands.
Or how about a Pinterest board where you share ideas for home decors?
On this page, you could post all sorts of unique hacks and tricks that can
make a room look more beautiful.
Homeowners and those that just have an interest in interior design might
sign up and start following you.
And again, every now and then, you could post an idea that includes your
own products – thereby subtly marketing to that audience in exchange for
providing all those good ideas. There’s a give and take here and it’s a
much more demographic and powerful way of marketing.
Want to know if you’re doing this right? Then ask yourself this: if you shut
down your social media account tomorrow, would anyone care? If they’d
genuinely be sad and feel like a useful service is now missing from their
lives, then congratulations, you’re providing value!
If no one would notice and many people would in fact benefit from having a
less spammy feed… well then you’re approaching your marketing the
wrong way and you need a serious rethink!
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Want a little rule to remember how you should approach this? We’ll be
talking about this more in future posts but for now remember the ‘1 in 7
rule’. This is a rule that simply states that one in every seven of your posts
should be explicitly marketing whatever your product or service is. The
other six should all be offering value in other ways – though still on-topic.

But What is Value?
But let’s take a break for a moment and get slightly philosophical. What is
value anyway?
This is an important topic to consider. So far, you already know that your
social media accounts need to be as valuable as possible. We’re no longer
going to be using every single post to shout about how great our products
are!
So now you’re trying to add value instead and only occasionally marketing.
Bit step up! But trying and doing are two different things. This will only be
effective if you are actually successful in providing that value as you intend.
So, what is value?
A simple way to look at this, is to state that ‘value’ comes from improving
people’s lives. You have provided value if that person’s life is now in some
way better than it was before – even if that’s just for a fleeting moment (as
might be the case if you make something funny).
The longer-lasting the effect is, and the more people you can affect, the
more value you’re providing.
But this is again where a lot of people go wrong: their content isn’t really
offering any actual value. It’s just masquerading as value!
I have my sights set squarely on those ‘nothing’ posts and titles. These are
the articles and the blog posts that do nothing other than provide tired,
derivative advice. The same goes for social media posts.
Here’s an example:
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“How to Get Six Pack Abs!”
This article then offers tips on different sit up variations, states that you
should go for long runs and recommends eating fewer calories.
Maybe it’s even worse than that and it actually offers inaccurate advice (in
this case, that might be to suggest that you can ‘target’ fat loss to lose it
only from your abdomen).
Either way, you now have an article that’s either tired and offering the same
thing as 100 articles or that is inaccurate. Either way, this hasn’t made
someone’s life better – it’s made it worse. You’ve just wasted their time
telling them things they already know.
The same goes for ‘Top 5 SEO Mistakes’. Come on, you’re better than that!
We’ve all read that article already.
So, what you need to offer instead is something else. Something
imaginative. Something that is really interesting and unique.
I watched a video from Athlean X recently that told me that many people do
sit ups incorrectly because they bend at the waist. This means that they’re
actually using their hip flexors more than their abs. In order for the abs to
really be targeted, you need to roll your mid section and actually fold at the
stomach in the area you’re trying focus on.
The video was called something like ‘This one tip can improve your ab
workouts 10-fold’.
That sounds like a clickbait article. It’s interesting, it’s unique and it
promises to improve your life so you click it. But when you watch it, it
actually does tell you something completely unique and useful.
That is fantastic because the next time I see a post from Athlean-X, I’m far
more likely to actually click on it. And not only that, but if I learn that
Athlean-X has a new product out, then I’ll consider buying it because I’ve
seen that the channel is capable of offering value.
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In the marketing niche, I recently read an article comparing sales funnels to
landing pages that work on their own. The idea behind the article was to
see which was the most useful and whether a complex funnel was really
necessary.
That’s much more interesting than just another post on ‘Top SEO Tips’.
So, what’s the difference here? The difference is uniqueness. The
writers/presenters have spotted a topic that hasn’t been covered before,
they’ve come up with a unique angle, or they’ve researched a lesser known
tip. Either way, they can then provide something that someone else doesn’t
know and THAT is what creates value.
And THAT is what makes you want to buy from them again and to keep
engaging with their channel.
And the best way to do that? That’s to really care about your brand. Really
know and love the niche that you’re in and if you hire writers – make sure
that they fully understand the niche too.
Don’t just create generic content without giving it your full attention and
then expect to sell. You won’t.
Write about something your passionate about, in a unique and interesting
voice and then you’ll become an influencer.
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Social Follower Quality Trumps Quantity
What is your objective with your social media campaign?
A lot of individuals and companies alike (especially the companies!) will
answer this by pointing to a number or some kind of chart or graph. In other
words, they have quantitative goals which involve growing followers and
growing influence over time.
That sounds like a good aim. It is useful to have a yard stick with which to
measure your success.
But it’s also entirely misguided.
What’s much more important is the quality of your social followers. And I’m
not talking about good genetic stock here!
This is a very important concept to understand, so let’s dive a little deeper
into what that means.

What is a Quality Follower?
A high-quality follower is a follower who is engaged, who is targeted and
who would describe themselves as a ‘fan’ of your brand.
In fact, one of the best-known books on marketing and branding is 1,000
True Fans, which suggests that as soon as you get 1,000 real fans – loyal
followers – your brand has made it.
And the subtext here is that having a million followers who don’t care about
you, is worth pretty much nothing.
So why is this?
Well, let’s consider what it would mean to have an army of highly engaged
fans for a moment. These high-quality followers would be eager to hear
more from you.
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They are genuine fans remember, and so they’re highly excited to read
your blog posts, they want to see your next YouTube video and they can’t
wait to hear your podcast.
These are the kinds of people that will actively seek out the content you put
out, rather than needing to have it stuffed down their throats – just like you
probably actively seek out new episodes of your favorite TV shows.
So, if you have 1,000 true fans, then that means 1,000 views guaranteed
for every single one of your new videos and 1,000 people viewing every
single one of your blog posts and your social media posts.
That also means some guaranteed profit from every single piece of content
you put out.
What’s more important, is that a true fan will be likely to click ‘like’ on each
of your posts on social media. Now, your Facebook posts will be seen by
roughly 1,000 x the number of people in these viewers’ networks. That’s a
pretty big boost.
And not only will the link be seen, but it will also be talked about and those
contacts will see that their friend recommends your site as something that
they should check out – which makes a huge difference.
Now imagine that you want to sell a product. Or imagine that you go onto
Patreon – a site where you ask for donations for your work. Your average
visitor is not going to be willing to pay for you to keep doing what you love
doing!
But someone who absolutely loves your brand and who can’t get enough of
your content will – especially if they get to see their name in your next post
or video as a thanks.
On top of all this, you’ll also find that true fans buy your products. Of
course, they do – they have been won over by the quality of the work
you’re putting out and so they more than anyone will be willing to buy more
of it!
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You have a bottomless revenue stream – guaranteed sales for pretty much
any product you put out – and your own, free marketing agency that is
shouting about every single thing that you do and that is making sure that
the world hears about your incredible brand! As you can imagine, this does
make rather a difference!
The Alternative
Now imagine the alternative: having an account with 10,000 completely
unengaged fans. I’ve actually experienced this seeing as I had a YouTube
account that was highly successful when I first launched it but which then
got kind of abandoned seeing as I didn’t have time for it.
So when I came back to revive it, I still had the followers but they had
forgotten all about me and were not at all engaged!
Posts that I put out would get 10 or 30 views at first. 10,000 subscribers
with 10 or 30 views…
And unfortunately, many businesses find themselves in this exact position
because they essentially trick people into following them (with a free gift or
promotion, or even by forcing them to sign up) and then they do nothing but
advertise to them.
The subscribers that are still there are only there because they haven’t
been motivated enough to click ‘Unfollow’! This is worse than useless
because not only are you not making any impact, but you’re also
completely skewing your data and making it unusable.
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How to Create High Quality Followers
So now you know why you need high quality followers, the next question is
how you go about making that happen.
There are several steps and strategies to that end…
Target Your Followers: The first thing to make sure you are doing is
targeting your followers to begin with. We’ve talked about this in previous
reports so to keep things brief, the general idea is that not all followers are
made equal.
You want to get people on board who fit your ‘buyer persona’ and your
ideal customer. That means they should be a certain age, sex, gender and
have specific interests.
There are lots of ways you do this. It comes down partly to how you market
yourself and it comes down partly to where you are marketing. Look for the
‘route to market’ – the place where your ideal customers congregate.
That could be an online forum, or it could be a real-world club that you can
attend and speak to the owner of.
Have a Great Brand: This is one of THE most important things for your
social media campaign as well as for your success in business as a whole.
Having a great brand is the difference between being a corporate, dry and
unexciting business, versus being a company that is exciting, passionate
and something that people want to get behind.
The reason that people are so rabid about Apple has little to do with the
technology (although this helps, of course!) and has a lot more to do with
the branding and the marketing. It’s what Apple stands for that matters to
people, because they want to stand for that too!
People are excited about Apple because it represents artistry, free thinking,
premium quality and thinking differently. These are all qualities that people
want to express and so getting behind Apple is a great way to do that.
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You can see the same thing with certain websites. These include the likes
of T-Nation. T-Nation is a website for people who are seriously into strength
training. It has your usual fitness and muscle building articles but also has a
lot of content about the culture of weight lifting and life as being someone
very strong.
It talks about strong supplements and in short, it certainly is not for
everyone. But that’s fine, because the ‘T-Nation’ that do follow the site are
incredibly dedicated. It speaks to them.
If your website is called ‘GetASixPack.net’ and the only thing you stand for
is trying to make money from ads, then don’t expect people to get excited!
Create a Sense of Belonging: Notice how I referred to fans of T-Nation as
the T-Nation just then? There are many other people and brands that do
this. They create a collective noun for their fans and this then gives those
fans a sense of belonging and importance.
Suddenly, they are no longer passive users or visitors – they are people
who actually belong to that brand. They are a part of it. It is theirs.
You can further this by giving away merchandise. Giving away t-shirts with
your logo printed on it has obvious marketing benefits but what it also does
is to subtly influence the psychology of people who wear those shirts.
Suddenly, they are part of an army of followers or fans.
Likewise, asking for money on Patreon can actually help this too. Believe it
or not, asking for money can boost your status because the people funding
your activities are now part-owners of your brand in a sense. This sense of
ownership makes a massive difference.
You can also encourage people to follow your social media this way too.
Instead of ‘click here to follow’, try something like ‘click here to become a
VIP’.
Interact: Another very important tip is to make sure that you are interacting
with your fans. This is something that social media is perfect for, but which
a lot of creators and brands simply forget to do.
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If you just posted a picture to Instagram and someone posts a comment
saying that it’s fantastic and they’re your biggest fan, what do you do? A
shocking number of users do nothing because answering involves a bit too
much work. It’s hard to know what to say back.
But this is essentially throwing away one of your most valuable assets. A
very small percentage of people will actually comment on your content. If
someone does, it suggests they are engaged with social media and very
interested in your brand. In turn, that means they have potential to become
a top fan.
If you ignore them, then eventually they are going to get tired and fed up.
It’s normal to an extent but if post after post goes unanswered, then it is
hard not to eventually start taking that personally!
But if you simply write back and say ‘thanks’, suddenly that person knows
you’re there and knows you’re listening.
This can make a massive psychological difference and it’s something that
you should definitely put the time into doing.
If someone messages you with a long list of questions, it can involve a fair
investment of time to answer. But if you do, that user will now feel indebted
to you – they will feel as though they know you – and they will be much
more likely to like and share your posts in future.
And better yet, don’t wait for them to interact with you – interact with them!
Can you imagine how amazing it would feel if a brand that you know and
love commented on one of your pictures, unprompted, and said it looked
amazing?
Think of this as a relationship. And like any relationships, there must be
give and take.
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Build Real Relationships: Which takes us to the final point: build real
relationships. If you can create a core legion of followers, then that passion
will spread and that will lead to much more engagement with the rest of
your followers.
That means it is highly worth investing some time to build some great
relationships that will drive your brand onwards and upwards.
And one of the best ways you can accomplish this, is to spend some time
on an online community. Some of the biggest names on the web started
out this way. You spend time in the community and don’t do anything to
promote yourself.
What you do do, is make friends with other users, help them out where
possible by answering questions and be supportive and helpful wherever
possible.
At the same time, you demonstrate your expertise and your knowledge and
you talk about your projects.Only then, do you eventually reveal that you
have your own brand/site/product and then invite them to check to it out.
What you’ll find is that this leads to a massive amount of visitors, of
sharing, of likes and of support as those people that you’ve developed
genuine relationships with are eager to not only see what you’ve created
but also to help out.
And for that matter – don’t forget your real world relationships either!
Social media platforms like Facebook are originally for fostering your realworld networks and that means that you can reach out to old school
friends, work colleagues and even family in order to support you and
spread the word.
You’ll never gain a bigger fan than your own Mum!
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Implement A Marketing Schedule That
Works
Knowing what you need to do to thrive on social media is just part of the
story.
The other part of the story? Well that is actually doing it.
This might sound a bit redundant but consider just how many businesses
will come up with a social media marketing strategy and begin with the very
best of intentions. They genuinely intend on posting on a regular basis to
Instagram and Twitter and building their following over time.
But then what happens is that life gets in the way. This is especially
problematic for those smaller, one-man-band operations.
If you’re an entrepreneur who is looking to promote themselves on social
media, then you might have a plan to post a certain number of images,
written posts, links and videos per week or even per day.
While this is admirable, if you overshoot what’s possible, then you will
potentially end giving up on the attempt entirely – and this certainly isn’t a
positive thing!
The same goes for publishing to your website in general, and the same
goes for vlogging etc.
It’s all about finding a balance that works for you and the most important
thing through all of this, is that your schedule is consistent.

Social media, blogs and vlogs are all most successful when visitors feel
that they can rely on your content to arrive at a set time and set date,
frequently.
It’s better to post regularly once a week, than it is to attempt to post ten
times a day, burn out in the first few days and then give up entirely!
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As well as finding the balance though, you can also use a few optimization
tricks and process fixes to speed things up. Let’s take a look at how you
can optimize your social media campaign.

The Essentials
Let’s start by looking at the essentials – the bare minimum that you should
be doing.
While it’s best to be present on as many social media platforms as
possible, the reality is that this can take up a huge amount of time.
At the very least though, you should be on the three biggest platforms.
Those are:
• Facebook
• Instagram
• Twitter
If you have those three covered, then you should be able to reach the
biggest cross section of your audience possible. Facebook alone covers 2
billion people, which is a huge proportion of the population!
You’ll need to post to each of these accounts at least once a day. But
where possible, it is highly advisable that you post more frequently and aim
for twice a day if possible. Three times a day? That’s even better.
As for what you’ll be posting, you’ll of course run out of content fairly
quickly if you try to post things from your own site each time.
So, you might want to consider making your posts a mixture of:
• Humorous/useful observations
• Insights from your day (while staying relevant as possible)
• Niche/industry news
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• Links to other articles or posts that you found interesting – especially
if these are channels, you’d like to work with in future
• Promotions regarding partners
• Occasional promos for your own content
• Old posts that you published previously
• Images or posts about topical hashtags
• Responses to questions or comments
• Questions or comments of your own, for other people
• Polls, questionnaires etc.
• Opinion
• Tips and tricks
As you can see, you should have plenty to be dealing with.
But also keep in mind this little rule:
Only one in second of your posts should be purely promotional. We’ve
talked about this in several of these reports, but the key is to offer value
and then to market under the radar.
To offer enough value that your audience feels that their time spent on your
site has been worthwhile, you need to make sure that you are posting
regularly about things that interest them.
They don’t want to be inundated with ham-fisted marketing attempts!
Note that this is easier for people selling their own products versus affiliate
marketers. Your followers will be significantly more forgiving if the product
is your own!
So thus far you have 1-3 posts across three social media platforms a day.
These will each be just a couple of sentences long. Let’s say that’s an
average of 6 posts daily, several of which can be the same post across
different channels.
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So, let’s say 4 posts daily. Not too bad. And that’s about 10 sentences
daily, which should equate to around 150-200 words. Minimum.
One of the hardest parts of this is going to be sharing your own content.
This means you need to make your own content and that is going to take
significantly more time than posing a humorous aside.
How often should you share your own content? That depends on the nature
of your brand and your blog and how you intend on getting the majority of
your traffic.
Note that content marketing is crucial for your SEO and also for building
brand loyalty and authority.
The best scenario though for most people will be that they post a minimum
of twice per week. If you can only manage once, then that is okay too, but
your channel will grow significantly more quickly if you post twice a week.
And those posts need to be SEO optimized, well-written, engaging and
genuinely interesting and valuable to your readers. That’s a tall order for
sure.
The ideal length for each post? I’m sorry to say that that is a rather large
1,800 words according to most estimates. But seeing as we’re going with
the minimum here, that minimum is 800 words.
The least you are going to get away with then and still see significant
growth, is one post of 800 words per week and 3 social media posts daily
on the three big platforms.
The ‘ideal minimum’ is closer to 4 unique posts daily, shared out over the
three big social media platforms, with one 1,800-word post per week.
Now, if you want extra bonus credit – and trust me you do – then one of the
very best things you can do for your marketing is to add a video
component.
There are countless advantages to video marketing when it comes to
making yourself known online, which we won’t go into in depth here.
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Suffice to say that video will:
• Raise your profile by looking like something that an amateur could not
create. A video with high production values takes skill, it takes time
and it takes software and equipment. Suddenly, your organization
becomes something that couldn’t possibly be run by a kid in their
Mum’s basement.
• Massively enhance engagement. One of the awesome things about
video is that it instantly captures our attention. There is movement,
there is music, there is spoken word, and all of this is very difficult to
turn away from even compared with good writing.
• Increase conversions. Not only is video incredibly effective at getting
people to watch, it is also very good at getting those same people to
go and click ‘buy’. That’s because video has the potential to emote
and persuade face-to-face, which written content just can’t do. They
can see you right there on the screen appealing to them, which is
very different from reading some statically written persuasive writing.
Video lets your visitors get to know you, it stands out in a sea of social
media and it is powerfully persuasive and trust building. You can also share
video either through social media directly by posting to your pages, or you
can
So now that’s an ideal minimum of 4 unique posts daily, shared out over
the three big social media platforms, with one 1,800-word post per week.
On top of that, one video per fortnight and one live event per fortnight.
This is a small amount of work, but it has still added up rather! And that
means you’re looking at spending the best part of a working day per week
on all this, or slightly less if you’re fast. And ideally, you’d do more!
So, what is the solution?
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Optimizing Your Schedule
Our goal then is to optimize this schedule, to find ways to get more done in
less time and to outsource etc. where possible.
I will say, as a rule of thumb, be wary of outsourcing your writing and
content. If you do, then make certain that the writer you hire is someone
who knows the subject matter intimately and is genuinely passionate about
it.
It is not enough to simply find someone who is good at writing. If you are
going to have people coming back to your site and reading it because
they’re getting great information, then the information you offer needs to be
new, it needs to be unique and it needs to really stand out.
It is not enough to simply post ‘well written’ posts that anyone could
research themselves.
So, writing is something that will cost you one way or another. But we can
speed up and optimize the rest.
For instance, if you are going to make a video, then there is nothing to say
this has to be expertly produced. In fact, if you film something on a
smartphone or a cheaper mirrorless camera, you can aim for an intentional
‘vlogging’ effect.
Use a lapel mic for low-cost, high-quality audio and then, if you want some
added flourish, hire a professional editor to put it all together and get it to
look great.
Keep videos short – 4 minutes is suggested to be the optimum length by
YouTube and in this case, there is no real advantage to going longer. Run
over your time? Then consider splitting your content into several shorter
videos.
As for social media posts, you should make sure that it is as easy as
possible to share things through all the major platforms.
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That means that you should have the apps ready and signed into your
business accounts on your smartphone – so sharing something to
Instagram is as easy and pointing and shooting the camera. Then find
times during the day when you know you’ll have the opportunity to do that.
You will naturally gravitate to one social platform more than the others
depending on your personal preferences and workflow. Any of these can
work wonders – Arnold Schwarzenegger for instance is highly successful
on Snapchat. Don’t fight this – as long as the audience is there – and then
make this your ‘primary’ social media platform.
Post to this one most regularly, put the most work in here and let the others
follow.
Fortunately, there are some easy tools to help you do this. Most social
media platforms for instance now allow you to easily share to other
channels relatively easily. You only have to tick a button on Instagram for
instance and your posts will be shared on Twitter as well.
And for those accounts that don’t offer this privilege, try using additional
tools such as IFTTT. IFTTTT stands for ‘If This, Then That’ and allows you
to set up triggers and responses across your social media.
For instance, you can make it so that any content you share with a specific
hashtag on Twitter, ends up on Facebook.
One last tip: use a tool like buffer. Buffer is an app that allows you to
schedule posts. This means you can set up a large number of social media
posts that aren’t ‘time sensitive’ and then have them post automatically and
intermittently.
As for sharing content – keep in mind that the links you post don’t all need
to be new! There’s nothing wrong with sharing an old post from your site.
And actually, you can schedule WordPress posts as well. One of the best
tips I can give you is to take a week off of everything and to spend this
developing some excellent content that you can then drip feed for weeks
and months to come.
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One last thing? Love your subject matter and love what you do. It’s the only
way you’ll be able to keep up this kind of output.
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Track, Test and Improve
So, you’ve spent some time thinking about how you can create the perfect
brand to promote on social media. You’ve made a logo and come up with
your tagline and your mission statement, you’ve set up your social media
accounts and you’ve come up with a schedule for posting new content that
seems to be working.
And no you haven’t forgotten! You’re even remembering to interact with
your audience, to comment on their posts and to respond to their
messages. You’re seeing growth and improvement and you’re pretty happy
with how it’s all going.
Is that it?
Not quite. There’s just one more aspect to consider if you want to have the
very best social media marketing campaign and if you want to accelerate
your growth as much as possible. And that’s the data. The analytics. Or as
Facebook calls it, the ‘Insights’.
These are powerful tools that these social accounts give you to help grow
your accounts even more efficiently and if you miss out on using them, it
will be at your own peril. Read on then and we’ll look at some of the ways
that you can use this to grow your account.

Why Analytics Matter
Analytics basically give you some actionable data regarding your content
and some feedback regarding what is working and what’s not working and
that in turn allows you to do more of what is successful and less of what
isn’t.
This is powerful because it means that if you carefully watch your stats and
look at how your posts perform, you can effectively evolve to meet what
your audience wants. Over time, your posts will improve in quality and
effectiveness and you’ll do less of what isn’t working.
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That means that gradually, you should be moving to a point where all your
posts are immensely successful. Or at least that’s the idea.
If you’ve never looked at your analytics before, then you might be in a
position where 95% of your posts have had no real interaction but one thing
you did blew up and was massive. You could be emulating that one thing
every single time and thus growing your account at twice the rate… and yet
you’re not.
And this isn’t just hypothetical: I speak from experience here!
I actually was using IFTTT – a very powerful and certainly very useful tool –
in order to automatically share my content from YouTube to my Facebook
page.
Problem is that it was never getting any real response. One time I shared
the link myself and it had 10x the amount of engagement. Why? Because
the way the video was presented in the feed was much different and was
inherently more engaging.
For ages I never bothered to log into my analytics, so I was none the wiser.
The one day I saw this was the case and recognized the error of my ways!
The moral of this story? Check your analytics!
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How to Get Started
There are a plethora of apps and tools you can find online or download that
will provide you with extra details and analytics and frankly, the more data
you can collect the better.
However, for the sake of just illustrating the point, we’ll look at the two most
popular analytics tools for social media: the two built in options.
Facebook Page Insights
The first is Facebook Page Insights. To get started, head on over to your
Facebook page and then look at the tabs along the top. You’ll see Page,
Inbox, Notifications and Insights (the last one on the list is Publishing
Tools).
Insights is what we’re interested in here of course, so click on that and
you’ll be greeted initially by your page summary. Here you can see the
number of actions on the page, the number of page views, the number of
page previews, the page likes, the reach, the post engagements, the
videos and the page followers.
This is mainly useful for tracking growth more than anything else and if you
click on any of these elements, then you’ll be greeted by a line chart that
will chart the growth or decline of your page.
Another useful aspect though, is that you can look at who viewed your
page by gender, by section, by country, by city and by device. This is all
useful information, as it will allow you to see where the most of your traffic
is coming from.
Perhaps most of your audience are male, perhaps most of them are
female. Perhaps they largely come from Google, or perhaps they mostly
come from your website.
This is all useful information because it allows you to gain more insight
(hence the name!) regarding your traffic, what they’re interested in and how
you’re acquiring them.
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From there, you can then make sure you do more of what is working and
that you cater your content for the audience actually viewing it.
While tracking the number of page views or likes might be an interesting
way to track your improvement over time, what would actually be a more
useful statistic to follow would be your post engagement and your reach.
The reach tells you how many people have seen your posts. That is
important because it gives you an idea of just how many people you’re
capable of promoting to or interacting with in a given week.
Post engagement meanwhile tells you how many people have liked,
commented or reacted to your posts. This is far more useful because it
allows you to see whether your posts are actually having any impact on the
audience.
It’s not enough that your content simply be seen – you need people to click
on it, to share it or to make comments.
Not only can you see whether or not this is happening but you can also see
whether it is increasing or decreasing over time.
While this is all very useful though, it ultimately leaves you guessing. You
are left to look at the spikes and troughs in your traffic and to try and
identify what could have occurred at the same time to make those occur.
Better yet then, is to scroll down slightly and to look at your posts
themselves. You can see your five most recent posts at a glance and then
you can click to get more information from other posts.
Next to each, you’ll be able to see the reach and you’ll be able to see the
engagement. Engagement in this case tells you about the comments, the
clicks and the likes.
So, this now helps you to get a little more granular. No longer are you
looking at a general increase in numbers over time but you’re looking at
how people reacted to specific posts that you made and you’re looking at
where all that growth and improvement has come from. This is where you
can really see what is working and what’s not.
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What kind of content is your audience hungry for?
What is getting the most engagement?
What hasn’t worked?
And finally, head down the bottom of the page to find the ‘pages to watch’.
This will give you a selection of great pages to keep your eye on that are
similar to yours.
This is a very useful tool indeed, as it allows you to see what is working for
other brands and then perhaps emulate them if appropriate.
Twitter Analytics
Twitter Analytics has many of the same features but dressed up somewhat
differently and with different additional tools and elements to look out for.
This is a summary for the month rather than the week. Along the top, you
can see how many tweets you posted and how many impressions these
tweets got.
‘Impressions’ tells you how many times the tweets were shown on a page
or screen and that in turn means that they’re gaining exposure.
Profile visits does what it says on the tin and tells you how many people
have been to your profile page. Mentions tells you how many times
someone used ‘@’ to tag you in a post. And your followers here is your
total number rather than a change.
Next to all these stats though, you’ll be able to see how this compares with
what happened one month ago and that lets you see which way things are
moving.
What’s more interesting is the ‘Tweet Highlights’. For instance, the ‘Top
Tweet’ will be the Tweet with the most impressions. And if you click on
‘Tweet Activity’ you can actually see how many Tweets each of your posts
got.
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What you’ll find is that a post being liked or shared by a bigger brand can
make a massive impact to your Tweet’s success and these will be the
Tweets that do the best.
You can also see here the number of engagements and the engagement
rate. This tells you a little bit more about how people are actually interacting
with each Tweet.
Back to the main analytics page, you’ll also see your top media Tweet and
you’ll see your top follower. Top follower is a very useful thing to know.
This tells you who is following your account who has a big following
themselves and that in turn lets you know who you can potentially
approach for a shout out.
This is powerful because very often, creators will try to reach big
influencers and approach them to ask if they can get promoted. What
happens, is that they tend to get ignored!
But as this section of your analytics will show you, you actually have
influencers among your followers! They have the reach and they’re already
a fan… so reach out to them or target them with your future messages!
You can also click here to see ‘audience insights’ which will tell you the
interests, the age range, the gender and more of your followers.
You can see the region too and again, all this will help you to identify the
best kind of content in terms of what will get the best responses from
people.
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Running Tests
This is all good and well and simply knowing how to use these dashboards
will help you get a much better idea of what’s working and what isn’t in your
campaign.
However, if you want even more benefit from this section, then you also
need to run tests. In other words, don’t just passively watch data but
instead try changing things up to see what works and what doesn’t.
In fact, you can try using something called a ‘split test’. This means you’re
going to release one version of a post written in a certain way or presented
in a certain way, then you’re going to release another that is formed slightly
different.
You then look to see which gets the best engagement, the most
impressions etc. and this will tell you which style you would do well to adopt
moving forward!
Do be wary of this though, as a sample of one is not really enough. In other
words, you need to run many more experiments to be confident that this
wasn’t just a coincidence.
That means that before you draw conclusions you should post a few more
and see if the trend holds true. You can still never be certain but it will
definitely be more likely that this is the case with each successful test.
And this is something to be wary of in general. Consider the fact that your
engagement can’t entirely be whittled down to numbers. There is qualitative
difference looking at one social media comment versus another.
Not only that, but if you only concentrate on chasing numbers, it can be
easy to forget the human element and to forget the most important thing:
creating quality content that adds value and that you’re passionate about.
Data in itself is great but it’s important that it doesn’t dictate your entire
campaign. As with everything we’ve looked at here, this is just one part of a
highly intricate puzzle.
THE GRAPHIC DESIGN BUSINESS BLUEPRINT

116

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

117

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Social Media Mastery Part II - Strategies
Introduction and What You Will Learn .................................................................... 120

How Social Media Goes Wrong ............................................................ 121
What You Will Learn.............................................................................. 122
Chapter 1: Social Media Does More Than Build Brand Awareness ...................... 123

Get Feedback and Survey Your Audience ............................................ 123
Networking and Influencer Marketing .................................................... 124
Contact Management ............................................................................ 124
In-House Communication ...................................................................... 124
Leads and Direct Sales ......................................................................... 125
Enhancing Your Service ........................................................................ 125
Chapter 2: Best Practices For Social Networking .................................................. 126

Setting Up – ‘Be Everywhere’................................................................ 126
Using Tools to Automate Your Social Media ......................................... 128
Buffer ..................................................................................................... 129
Hootsuite ............................................................................................... 130
Providing Value ..................................................................................... 132
Articles and Blog Posts ......................................................................... 135
Chapter 3: Twitter ...................................................................................................... 137

How Twitter Works ................................................................................ 138
How to Succeed on Twitter ................................................................... 139
Tools and Tips to Grow Your Audience Quickly and Effectively ........... 140
Chapter 4: Pinterest .................................................................................................. 142

How Pinterest Works ............................................................................. 143
THE GRAPHIC DESIGN BUSINESS BLUEPRINT

118

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
Succeeding on Pinterest ....................................................................... 144
More Tips to Accelerate Your Pinterest Success .................................. 145
Chapter 5: Facebook ................................................................................................. 147

Facebook for Businesses ...................................................................... 147
How to Succeed on Facebook .............................................................. 149
Content That Gets Shared .................................................................... 151
Making Money & Generating Leads From Other People’s Content ...... 152
Chapter 6: Instagram ................................................................................................ 154

How Instagram Works ........................................................................... 154
Instagram for Business.......................................................................... 156
Chapter 7: LinkedIn ................................................................................................... 158

How LinkedIn Works for Businesses ..................................................... 159
Additional Tricks and Features for Businesses ..................................... 160
Chapter 8: Google+ ................................................................................................... 162

The Unique Benefits of Google+ ........................................................... 162
Tips to Succeed on Google+ ................................................................. 163
Chapter 9: YouTube .................................................................................................. 165

How to Use YouTube ............................................................................ 165
Top Tips for YouTube Success ............................................................. 167
Chapter 10: Live Video Streaming ........................................................................... 168

Apps for Live Streaming ........................................................................ 169
Tips for Success .................................................................................... 170
Conclusion: How Do You Want To Be Known On Social Media? ......................…172

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

119

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

SOCIAL MEDIA

Social media marketing is an incredibly powerful tool and these days it is
one of the single biggest factors that a marketer can use to build their
digital empire. In fact, social media is often what really makes the
difference between having a website and having such an ‘empire’.
A website on its own can make you money and it can promote your
business – but it takes more than that to build a brand and to have that
ubiquitous presence that can help you to drive the maximum amount of
traffic to your monetization systems.
Social media allows you to interact with your audience, to get feedback, to
hear suggestions and to communicate in a variety of different ways. It lets
you build brand visibility and it lets you drive visitors directly to your site.
This is why social media is so important and it’s why so many people and
businesses are hopping on board.
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How Social Media Goes Wrong
A lot of businesses and even dedicated social media marketers are under
the impression that they can just set up an account and post regularly with
the hopes that they will start generating lots of followers and ‘likes’. There is
no planning and no foresight and there is no attempt to take full advantage
of the more advanced features and uses.
What’s worse, is that many of these companies use social media sites
simply as a place to advertise. All they’re doing is posting and all they’re
posting is things like ‘Our web design service is the best in the business!’.
Think honestly, is this an account you would follow yourself? Are any of
these posts things you would potentially share with other users? If not, then
you can’t really expect your channel to grow. The result is something pitiful
– a completely empty social media channel with you mentioning the merits
of your business to an empty room and pretending someone is listening.
This can actually be more damaging to your brand than not having a social
media account at all!
And this is hardly what you would call ‘building a digital empire’. So with
that in mind, let’s look at how you should be approaching your social media
efforts and at how you can make it really work for you.
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What You Will Learn
By the end of this book, you will know how to:
• Create a consistent and engaging brand across social media
• Use social media for much more than just brand awareness
• Set up accounts with all the major social media accounts
• Build a rapport with your visitors and gain their trust
• Provide engaging content that people want to read and share
• Set up tools to automate a lot of the work and save you time
• Create synergy between your social media channels to drive more
traffic and grow faster
• Use growth hacking to get even more traffic to your accounts
• Run competitions and other events to get more traffic
• Leverage events and competitions
• And more!
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Chapter 1: Social Media Does More Than
Build Brand Awareness

The first thing to recognize about your social media efforts is that your
objectives should go beyond simply getting more people to follow you and
to see your brand. Social media is ideal for strengthening brand awareness
but it’s also a tool that can be used in many other ways. Here are just some
of the things you can do once you’ve learned to master your social media
presence…

Get Feedback and Survey Your Audience
Companies will often pay a lot of money to conduct surveys and to
interview their audience. Using social media though, you can do exactly
that and can thereby hone your products and services to get the best
possible feedback.
You can also get a lot of rich data by looking at how your social media is
performing. For instance, which titles are getting clicked on the most often?
What type of images illicit sharing?
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Networking and Influencer Marketing
Originally, most social networks were not designed to be platforms for
marketing. Rather, they were intended to facilitate networking so that
people could find like-minded individuals and potentially business contacts
in the case of sites like LinkedIn.
This is something you can use social media for in a very effective manner
and potentially it can be highly powerful once you do.
They say that success is about who you know and with social media you
have means of reaching people you otherwise would struggle to.
Particularly with LinkedIn, you can this way get in touch with ‘influencers’,
who are individuals in your niche or industry that hold great sway and who
can act as a bridge to help you reach a huge audience. Using influencer
marketing, it’s often possible to go from just a couple of followers to
thousands overnight.
Likewise, social media can be used to find clients, business contacts and
more.

Contact Management
In some ways, you can consider social media to be a contact management
tool. You can easily use sites like Google+ and LinkedIn to categorize and
organize your contacts and then to easily get in touch with them when you
need to discuss something. Using the same tool to find your contacts as
you do to organize and contact them has a large number of advantages.

In-House Communication
You can also use social media marketing for direct communication within
your team. Creating groups, pages and events lets you discuss things with
your team and work on collaborative projects while keeping everything in
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the same place. Some tools are at once social networks and project
management applications, which has a great number of advantages.

Leads and Direct Sales
You can of course use social media to generate leads and to build a
mailing list, but you can also use it to directly generate sales. Through
advertising or well-constructed posts with an embedded link, you can send
followers straight to a checkout and in some cases even have them buy
directly through the social network.
For affiliate marketers, it’s incredibly easy to start making money from
Facebook. All they need to do is to create a landing page to sell an affiliate
product (meaning they make commission), then set up a ‘PPC’ (pay per
click) advertising campaign on Facebook. Now the campaign will generate
visitors who will instantly convert into customers and if this has been set up
well, then it will create more profit than it costs.

Enhancing Your Service
Social media also has benefits for your customers and can be used to
improve the experience of using your business. Whether you use follow up
questions, or just provide your users with a way to get in touch, this can
add an extra dimension to their experience and help to improve their
experience.
These are some examples of how social networks can be used as more
than just a means to improve brand visibility. There are many more uses for
social media beyond this though, so ensure that you take the time to
explore your options and to find unique ways to use social media in your
own business.
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Chapter 2: Best Practices for Social
Networking

Now you know what social networking can be used for, the next thing to
start looking at is how precisely you’re going to use it.
Of course, each social network is different and the best strategy to use on
Twitter will be different from the strategy to use on Facebook.
Nevertheless, there are some hard and fast rules that apply across the
board and the overall strategy will often be the same. Read on then and we
will look at how you can start building that digital empire through social
media…

Setting Up – ‘Be Everywhere’
Before you can do anything else, you will first need to set up your social
media accounts and begin building connections between them. Getting this
right at the start will save you a lot of time and it is ultimately what’s
necessary to ensure you get the most from your efforts.

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

126

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
What’s key is that you create a strong brand that will be memorable and
recognizable. From there, you’re then going to take that branding and
spread it across social media, thereby creating as many opportunities for
potential leads to discover you as possible and at the same time reinforcing
the connection your audience has with your company.
This is important because eventually you’re going to link all of your
disparate social media accounts and it’s important that the transition be
smooth when a visitor goes from one to the other. This needs to feel like a
continuous experience, as though they are going from one room to another
in the same building. If you don’t manage this, then rather than
strengthening your brand, the multiple accounts will only create confusion.
Having a consistent presence across your different accounts feels
professional, it impresses users and it helps them to remember that they’re
dealing with your business. Essentially, you’re trying to make your Twitter
and Facebook accounts look as much like your website as you possibly
can using the tools that you’ve been given.
So how do you create a consistent image and branding? Your company
name is part of your brand of course but also important is to ensure you
have a specific design language. This should come through in your logo but
also in your cover image and in the color scheme and pictures you choose
for your social media pages. This same language should also be present
on your website.
Now you need to repeat this process on as many different social accounts
as you can. We’ve addressed a number of social networks specifically in
this book, so make sure that you are at least present on each of these:
•

Facebook

•

Twitter

•

Pinterest

•

Instagram

•

Google+
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•

LinkedIn

•

YouTube

Each of these is another opportunity for your people to find you and it
provides a link back to your website which will act like the ‘hub’ of your
network. Each will offer a different aspect of your business but all of them
will remain on message and consistently designed.
At the same time, your website should be linked back to all of these
accounts. This way, visitors to your site can decide how they’d like to keep
up to date with what you’re doing and they can click the relevant link to do
so. A simple ‘Like Us on Facebook’ banner can help your business to grow
as your website feeds your Facebook account and vice versa.

Using Tools to Automate Your Social Media
Being on lots of different accounts at once might sound like a lot of work
but the good news is that you won’t have to handle all these different
channels manually. Thankfully, there are countless tools available that are
designed to streamline the process of maintaining a strong social media
presence and these include numerous things that can link together your
accounts or that can auto-generate content.
Something important to keep in mind is that a ‘dead’ social media account
is actually worse than having none at all. You don’t want it to look like
you’ve forgotten about your Facebook page, or your Twitter account, so
you need to keep updating regularly – and these tools can help you to do
that.
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Here are some examples:

Buffer

Buffer (www.bufferapp.com) is a very simple web app that allows you to
schedule your posts for some of the major search engines. This then
means that you can then write thousands of words for Twitter and have
them posted over a set period of time at regular intervals. In turn, this
means that your account won’t look empty even when you haven’t had a
good opportunity to post anything new.
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Hootsuite

Hootsuite (www.hootsuite.com) is a handy tool that does what Buffer does
and more. As well as being able to schedule posts, Hootsuite will let you
view multiple feeds from different social networks at once (so you can be
fully updated all in one place) and it lets you post to multiple places at once.
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IFTTT (www.ifttt.com)

IFTTT stands for ‘If This, Then That’ and allows you to set up relationships
between different apps you’re using, your mobile phone and even some
hardware. This means you could have your Nest thermostat Tweet about
the temperature you’ve set up in your house, or it means you could have
Facebook posts automatically shared to Twitter.
The latter is somewhat redundant however, seeing that you can use
features built into most social networks and even WordPress and YouTube
to cross pollinate your accounts these days. Nevertheless, for advanced
rules and even auto-generated posts there is a lot be gained here and it’s
very much worth taking a look and applying some though.
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Providing Value
Now you’re everywhere, it’s important to make sure that people view this as
a good thing rather than a bad thing.
In other words, being everywhere doesn’t automatically mean that people
are going to start following you or that they’re going to enjoy your content.
More important than creating your accounts and linking them is providing
value through them and filling them with engaging content.
We’ve already discussed the mistake that some users will make – to set up
a social media account and then simply post about how good their product
is. This isn’t going to get people to follow you and it certainly won’t lead to
more shares.
On the other hand though, if you Tweet or post something funny,
interesting or useful then someone might actually follow you and they may
even share what you’ve written.
In terms of status updates and Tweets, you provide value by letting people
learn about the industry you’re in, by inspiring them, by offering discounts
and by providing entertainment.

An example of being entertaining on Twitter by Dominos Pizza
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A lot of companies worry that it will be ‘unprofessional’ to discuss anything
other than their own services, but this then leads to them lacking any
interest, personality or bite. Instead, post about the industry, post tips on
how to get more out of your products and make comments relating to the
lifestyle that you’re trying to promote.
That last one is really important by the way: the ‘lifestyle’ aspect is what
gives your product or service its emotional hook and it’s what will enable
you to make your business into more of a ‘movement’ rather than just
another corporation.
If you sell fitness equipment, then you should be talking about the trials of
the gym and posting pictures of attractive people running on the beach with
their muscles rippling.
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People who enjoy the fitness lifestyle love this kind of content. On the other
hand, if you provide a premium B2B service, then talk business tips and
stock market and post pictures of people looking productive wearing suits
and looking out of high-rise buildings.
Now you’re providing value, entertainment and information and you’re
giving your audience something to actual engage with. Just make sure that
you maintain your consistent image by staying on message and by sticking
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to the topic – fluctuating all over the place with your subject matter is a big
mistake.

Articles and Blog Posts
As well as status updates and pictures, most social networks will also let
you post links to articles and blogs. This is arguably even more important
when it comes to providing value, engaging with the audience and getting
likes and shares. There’s only so much value you can provide in a few
hundred characters but with an article you can deliver something that’s
really worth reading and thus worth sharing and potentially evens
subscribing too.
There are two ways you can provide this type of content. The first way –
and the best way – is to create your own content on a blog. This way you
can keep people engaged with your brand while at the same time
strengthening your authority and building trust. You can demonstrate
yourself to be an expert in other words, thereby creating a situation where
your visitors will likely start seeking you out intentionally to get your opinion
(which means you’ll be able to market to them easily).
According to Social Media Examiner, blogging is the most important area
that 68% of marketers plan to focus on in the coming years. Blogging is
also what can tie together your search engine optimization, your social
media and your website into a single package. This is called ‘content
marketing’ and it’s a very important thing to consider.
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Marie Forleo understands how to build an audience through blogging.
We’ll be looking at how to create great content that people will want to read
and share later when we get to the Facebook chapter. For now, just know
that you need to be creating and finding amazing, interesting, entertaining
and unique content for your website. Likewise, make sure you add social
sharing buttons such as those from Shareaholic (www.shareaholic.com).
This way, your visitors will be able to easily take the initiative and share
your content with the rest of the web and across their own social networks.
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Chapter 3: Twitter

We’ve looked at how to set up social media networks, we’ve seen how they
can be used, and we’ve looked at how to provide value. Now it’s time to get
down to the nitty gritty and to see how best to approach each of the big
social media sites.
We’ll start with Twitter. Twitter has long been one of the largest and bestknown social networks on the web and it has a very special set of
advantages for big businesses. The main appeal of Twitter is that it’s low
investment, high yield. In other words, it will take you a couple of seconds
to Tweet something, but that Tweet could potentially be seen by thousands
or even millions of people.
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How Twitter Works
The way that Twitter works is simple. This network allows you to post a
Tweet of 140 characters to your audience, which should normally reflect
your opinion on a matter, your mood, or an interesting idea, fact or tip.
Everyone who is one of your ‘followers’ will then see that Tweet. At the
same time, other people will also be able to search for the Tweet by
searching for phrases you used within the message, or by searching for
‘hashtags.
Essentially a hashtag is something that allows you to tag the subject matter
of your post and thus helps people to find posts on that subject. The great
thing about hashtags is that specific phrases can end up ‘trending’ which
can then provide huge exposure for Tweets on that subject.
Likewise, popular Tweets can also be favorited by other users, or
‘Retweeted’ (shared) with their audience.
Generally, the idea behind Twitter is that it gives you a quick way to see
what people are talking about and to join the discussion. By searching for a
specific tag, you can see how people on Twitter are responding to that
event and you can even get breaking news this way. Twitter itself has gone
so far as to describe the platform as the ‘pulse of the planet’.
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How to Succeed on Twitter
Twitter has a very specific ‘vibe’ to it and a hip, youthful reputation.
Succeeding here often means being somewhat candid and personable,
with bland corporate messages sinking into obscurity. If you run a small
business, then this is a great place to Tweet about how the ‘office is quiet
this morning’ or how you’re ‘super excited to be working on X new project’.
You can get more personal if you have a personal brand and for instance
use this to talk about how you’re feeling. The idea is that fans will get a
glimpse into your life and your lifestyle.

Guy Kawasaki knows how to “enchant” his audience
Another way to demonstrate that your company is modern and in-style is to
look at what’s happening right now and to join the discussion. Keep your
eyes on the news and look for trending subjects and then chime in – this
way, you’ll be able to get a lot of eyes on your posts just by riding the wave.
Tweet about something that’s currently being discussed and as long as it’s
not so big that your message gets drowned, then you can gain a lot of
followers and Retweets this way.
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Of course, the best kind of news for a business is breaking news in their
industry. So, make sure that you post this type of content. Getting hash
tags right is really the secret to success here and to rapid growth.
You can also provide bite-sized tips on Twitter and bits of information.
Users say they also like to follow brands that share special offers and
discounts with their audience – which of course has an inherent value for
your audience.

Tools and Tips to Grow Your Audience Quickly and
Effectively
To take your efforts on Twitter even further, you should also look at
employing some tools and techniques in smart ways.
We’ve already seen how Buffer can be useful to create lots of Tweets that
will then be delivered over time. This is a good strategy but do make sure
that you’re writing fresh content too – you can’t react to current events and
trending topics if everything you post is automated!
Another key strategy for growth on Twitter is to engage with your most
influential followers. If you can get someone with 2,000 followers to
Retweet your comment, then that means you’ll have just gotten exposure to
2,000 more people in moments. To do this, you can use Twitter’s in-built
analytics feature to see which of your users are the biggest and most
influential (www.analytics.twitter.com). From there, you can then target
those ‘best’ followers by responding to their tweets, by sharing things they
say and generally by engaging with them. If you share one of their tweets,
then often they will reciprocate and do the same.
A tip though: don’t try and aim too high right from the start. If you go for a
Twitter user with 100,000,000 followers, then they will likely ignore you –
they get a billion messages a day after all. Instead, look for users that have
lots of followers but aren’t ‘out of your league’. Likewise, using tools like
Twitter Analytics and Followerwonk (www.followerwonk.com) you can also
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see which of your users is already engaging with lots of your content. Find
someone who is engaged and influential and you have your perfect storm!

Follower Wonk will give you useful analytics
This tool also lets you see when your followers are most active – very
handy for knowing when to schedule your tweets.
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Chapter 4: Pinterest

Pinterest is tool that too many businesses and users are overlooking.
Pinterest doesn’t have quite the same reputation as Facebook and Twitter
but nevertheless it is expected to hit 50 million active users in the US alone
by 2016. That’s not a small number and it’s worth taking notice of. Some
brands are doing very big numbers on Pinterest too: Etsy has over 461,000
followers, while Swarovski’s ‘Wedded Bliss’ board has an incredible
1,537,213 subscribers.
What’s more, Pinterest is somewhat different from some of the other social
networks on this list. For instance, it has a large proportion of female users
(71%) which is excellent if that’s your target demographic or if it’s a
demographic you’ve been struggling to crack.
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How Pinterest Works
First, it is pertinent to examine precisely how Pinterest works and how it is
different from another social network like Twitter.
Essentially, Pinterest lets users create mood boards (just called ‘boards’ on
Pinterest). They do this by pinning content they find either online, or
content that they find by browsing other boards. The result is a collage of
images that they’ve found, collected in a single place and with optional
added comments.

So, what’s a mood board for? Usually, it acts as a source of inspiration for
a project, or perhaps a scrap book of ideas and things that you like. So, if
you were about to plan a wedding for instance, you would likely sign up to
Pinterest and start searching for wedding inspiration – decorations, venues,
bridesmaid dresses, seating plans, table names, flowers etc. etc.
From here, you would then hopefully find inspiration for things you liked,
and you could then pin that to your own board. Eventually, you’d start to
come up with a visual direction for your wedding and you’d have a ton of
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ideas all in one place. Other features include the ability to let other users
edit your board (your partner or best man/maid of honor) or to make the
board private. Of course, you can also upload your own images, which
might include photos you’ve taken.
In your search for wedding inspiration, you might then find yourself
following boards of other users that have provided you with lots of good
ideas. And in fact, if you were to create your own board, you might find that
some other users start following you too!

Succeeding on Pinterest
So that’s the general principle, now how do you make it work for you and
really start to succeed on Pinterest?
The first thing to recognize is that once again, the key to success is very
much to provide value. Rather than providing ‘general’ value though, there
is a specific type of value that does very well on Pinterest. The key is to
remember why people use Pinterest in the first place, the answer to which
is to find inspiration, to collect ideas and to create attractive and thoughtprovoking boards.
As well as wedding planning, many users will use Pinterest to create
motivational boards to help them stick to their gym routine, they will create
boards for web design, and they will create boards for fashion tips. They
might meanwhile like following boards that offer these things, that provide
fonts, that share cool images from films or comics, etc.
Thus, you need to find an ‘angle’ like this that will work within your niche or
your industry. What is the lifestyle you’re trying to promote? How can you
sell that lifestyle through a board?
Certain industries of course lend themselves to this type of content very
well. If you own a crafts business for instance, or if you sell clothes, then
there are some obvious ways you can provide inspiration and ideas while
at the same time subtly promoting your brand.
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If you sell insurance though, then having a successful Pinterest board
might be more difficult. The key here is again to look at the underlying
lifestyle that goes with your offering. If you sell life insurance, then you
might create Pinterest boards about family days out, things you can do
together etc. If you sell home insurance, then you can create Pinterest
boards of interior designs or beautiful homes.
These can gather their own momentum to the point where they’re very
successful independently from your business – giving you the perfect
launch pad to then promote your products or services. For this to happen
though, you need to spend some real time with Pinterest, and you need to
treat it like its own product. Keep thinking: how can you make this board
better? What new content might people want to see?
Finally, if you run a blog then in all likelihood you will be posting images
alongside each new article (at least you should!). You can simply share
these to Pinterest as well as a way for people to stay up to date with what
you’re doing.

More Tips to Accelerate Your Pinterest Success
Pinterest is a great tool for running campaigns, competitions and events. If
you have a visual product like a line of clothes for instance, then you could
challenge your followers to create their own pins and boards using them.
You can then share the best ones in order to gain more momentum. This is
a great way to generate some hype and some interaction with your
followers and as an added bonus, you’ll also be able to see how people are
using the things you’ve created – which in turn might help you to come up
with ideas for new features etc.
Also, important of course is to ensure that you keep updating your Pinterest
with new content. Creating new images can be hard work but if all you do is
‘repin’ pins from other boards, then you won’t be contributing much new
and there won’t be much benefit for you when your own pins get shared.
Really, your board should showcase your brand, your products and your
industry in a unique way.
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Fortunately, there’s a plugin for Pinterest that is very helpful. Using this,
you will see a pin icon in the top corner of any image when you hover your
mouse over the top of it. This way, you can simply click that icon and then
easily add the image to one of your boards. This is great for building a big
collection of images on any board quickly.
Go to https://help.pinterest.com/en/articles/add-pinterest-browser-button to
add a Pinterest button to your browser.
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Chapter 5: Facebook

Facebook remains the biggest social network of all. In fact, when many
people think ‘social network’ they think Facebook. Facebook has so many
users that if it was a country, it would be one of the largest in the world.
There is a ton of opportunity here and there are countless different tools
that can help you to get more from it.
Let’s take a look at how success on Facebook works…

Facebook for Businesses
If you’re going to try and succeed on Facebook, then the first thing you will
need is a Facebook page. Unlike Twitter or other social networks, you do
not just create an account for your business on Facebook but rather use
your personal account to set up a ‘Page’ that will then represent your
business.
Your Facebook page though will look rather like a Facebook profile – with a
profile and cover image. From there, you can then post status updates,
pictures and links.
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When you post these things, it will be shared with the followers you have
accrued. However, you won’t reach 100% of those followers and instead
will tend to reach about 16%. So, if you have 100 followers, then everything
you post will be seen by about 16 people each time.
So that’s not very much… Facebook’s argument for doing this is that the
home feed was simply becoming too crowded for most people, though in
reality it was likely also motivated by financial gain; paying to promote a
Facebook post means that more of your followers will see it.
Either way, a canny post will often reach more than just the page’s
followers. That’s because all of the same options and features exist for
page posts as they do for other posts. So, if someone were to comment on
your post, then this might be seen by friends of that person. Likewise,
people can share your posts with their own network, or they ‘Like’ them.
Friends will also see when people like your page.
This then means that in theory, Facebook can facilitate a post going viral. If
enough people see your link and share it, then it will proliferate throughout
different social networks until millions of people have seen it.
One or two other features also exist on Facebook for businesses. For
instance, you have the option to create a ‘Call to Action’ for your page,
which means you can get people to sign up to your mailing list or to send
an e-mail to you by clicking a button that lives at the top of the page.
Finally, there are Facebook ads which can work on a PPC basis (pay per
click) or even a CPA basis (Cost Per Action). The latter is very interesting
as it means you might only pay when someone downloads your free app,
or when someone signs up to your mailing list.
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How to Succeed on Facebook
The most popular and successful pages on Facebook are the ones that
regularly share useful content from around the web – and particularly those
that share content they created themselves. If you have a blog or a
website, then this is the ideal place to share your content and to get lots of
eyes on it.
To maximize the benefit from this though, your aim should be to create
posts that will get clicked and that will get shared. To do this, you need to
understand what type of content does well on Facebook.
And unfortunately, the main thing that should come to mind here is the
infamous ‘clickbait’. Clickbait is content with topics and with titles that have
been specifically designed to get people to click it, without necessarily
giving much regard to the quality that it provides. Sometimes the quality is
there of course, and the article will deliver on its promise. In other cases,
though, it’s essentially amounts to a ‘trap’ for the reader.
What might a clickbait title look like? Often these will use curiosity in order
to encourage people to click. For instance: “You’ll never believe what
happens at the end of this video… I nearly lost my mind!”. In other cases,
the articles might be purposefully controversial, they might suggest some
kind of gossip or they might make outrageous claims. Examples might be
“This one trick can build pounds of muscle overnight. But should it be
legal?” or “Executives at Apple are FURIOUS with Microsoft for this Latest
Scandal’.
Other titles will promise incredible results: “How this drink can change your
life forever – boosts brain power up to 500%!”. Finally, some will combine
several of these strategies in one title: “You’ll never believe the strange way
this young boy DOUBLED his brain power!”. This same strategy will also
often be used in adverts – like the ‘1 Weird Trick’ you always hear about.
These titles work because people can’t help but be curious. Sure, it’s
probably nonsense but what if it’s not? Does it really hurt to take a few
seconds to click the link?
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But while this method might work, that doesn’t mean that you should be
doing it yourself. Why? Because although you’ll get lots of visitors, you’ll
also probably damage your reputation – and quite possibly irreparably.
People don’t like being tricked and if they feel that one of your articles has
conned them, then they will be unlikely to want to click on another of your
links in future.
So what do you do instead? Simple: you create links that are this unique,
this interesting and this bombastic... but that actually deliver. And the main
way to do that? That would be to come up with content that is actually
completely original and that puts a new angle on a popular topic.
The problem with a lot of content on the web these days is that it’s bland,
derivative and done before. How many articles have you seen on ‘how to
get a six pack’? How often have you seen the ‘Top 10 Healthiest Foods’?
It’s boring!
But what you might not have heard of is ‘cardio acceleration’ – a cool
sounding training method that can genuinely enhance fat burning
(something like 135% according to actual research). Or what about an indepth post on foods that boost mitochondrial function to increase energy
levels to ‘that of a young child’?
These topics elicit curiosity because most of us won’t be familiar with things
like cardio acceleration. It sounds cool and interesting and we can imagine
what it might do but we need to read to find out. And when we do, we’re not
disappointed.
Your objective then should be to come up with content that’s new. That
means reading into your topic in depth, it means combining different related
subjects and it means reading scientific research in many cases too.
Again, the best litmus test is whether you would read it. Ask yourself: would
that title be enough that you’d just have to click it if you hadn’t written it
yourself? And would the content being delivered live up to your hopes once
you did click it? Once you master that, you will find you start to get more
people reading your content and more people choosing to follow your page.
THE GRAPHIC DESIGN BUSINESS BLUEPRINT

150

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Content That Gets Shared
That’s how you write content that will get read. Now how do you create
content that will get shared?
Again, this comes down to understanding the psychology of social media.
Why do people share the content they share?
And to figure this out, we need to remember that ultimately, social networks
are communication tools. People share content primarily then as a way to
communicate. That means they’ll either share content as a way to express
themselves, or as a way to show they’re thinking of someone and maybe
start a conversation.
And this is why it is so helpful to have a ‘persona’ in mind for your content.
A persona is essentially a fictional character who will play the role of your
‘ideal audience’. And the quickest and best way to find this persona is to
think of people you know in your life. Write your content for them and make
it so perfectly tailored for them and their ilk, that if you saw it you would just
have to tag them in it or post it to their wall. An example of such tailored
content might be an article about people who can’t concentrate when
they’re working from home – this would be perfect for us to share with
someone works from home and who we’ve maybe accused of slacking in
the past. Likewise, a post on the return of a popular old band will likely get
shared on the walls of people who are known for enjoying the music of that
group.
Similarly, we post content like this on our own walls or like it as a way to
communicate our interests and our lifestyles. When we like a post about a
band, that’s our way of associating ourselves with that music and thereby
expressing ourselves as individuals. Likewise, you may like or share an
article on travelling if you think that’s an important part of who you are (or if
you want people to think it is…).
In short, content that is well targeted at a specific audience will almost
always perform particularly well in terms of shares and comments.
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Oh, and one more thing – people will often share or like content before
they’ve even read it. This tells you right away how important it is to have a
descriptive title and to pick the right image. Often people will like a post
because they like the image – regardless of what the post is about!

Making Money and Generating Leads from Other People’s
Content
Finally, note that you can still also share the content of others through your
page as long as it is relevant to your niche or industry. Ideally, this means
sharing industry news and opinion pieces relating to your topic.
While this will mean sending people away from your brand, curating
content is a service unto itself and you can still provide value this way.
What’s more, this lets you keep your page active without having to do
anything yourself. Finally, it means that you can find content that has
already been proven to be very successful and then benefit off the back of
that. Apps like Buzz Sumo (www.buzzsumo.com) make this very easy by
letting you share popular content to your social accounts at the press of a
button.
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For advanced marketers, it’s even possible to use some pop-up plugins to
add e-mail opt-in forms to external content. By using a special link, you can
send someone to third party content and then have a pop-up appear with
your e-mail when they try to exit that page!
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Chapter 6: Instagram

Instagram is now officially the second biggest social network behind
Facebook. That’s right, it’s officially bigger than Twitter!
Despite this, many companies are still not using this amazing tool to its
fullest potential, read on to make sure you’re not making the same mistake!

How Instagram Works
Like the other social networks, we’ve looked at, Instagram works in a
unique way and has a unique set of features and uses.
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Essentially, Instagram is a photo sharing app. Unlike Facebook though
(which now owns Instagram), the idea here is ‘quality over quantity’. In
other words, users don’t upload their entire albums, but instead upload a
few arty shots from their holidays or from little moments in their daily lives.
When they do so, they will be given the opportunity to apply a number of
different filters to further improve the appearance of their image and they
can then write a comment complete with Twitter-style hashtags.
As with Twitter, users can then search for content by hashtag. So, if you
are on holiday in Paris, you might take a photo and tag it as ‘#Paris’ and
then click that tag to see all the other pictures that different users have
uploaded of the city. You can also tag other users in your Instagram
pictures – as with Facebook – and you can like the pictures that you see.
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Like other social networks, you see pictures from the people you are
following in your home feed. Unlike other social networks though, you don’t
also see content here that our contacts have liked. That said, there is a
section to see photos that are ‘popular in your network’.
Either way, in Instagram the main ways to get people to see your content
are to have them follow you, or to use the right hashtags.

Instagram for Business
Like Pinterest, Instagram is very well suited to particularly ‘visual’
businesses. If you make clothes, or cakes, or you sell holidays, then you
will have no difficulty finding content.
Again though, for everyone else, the secret is to look at the lifestyle behind
your business and your niche. This might mean you’re adding pictures of
people working out again, or it might mean images of inspirational small
businesses. Either way, you want your images to sell your value
proposition in artistic and attractive ways.
As with Twitter, Instagram can also provide a handy way for people to get
some insight into your business and to better understand how you operate.
This means you might like to upload a picture of your office, or perhaps of
your desk. You can get followers excited for an upcoming YouTube video
for instance by showing a screenshot of your editing process, or of your
camera and lighting set-up.
And though Instagram is owned by Facebook, it still has a little more
synergy with Twitter and the two work very well together. You can choose
to share your Instagram posts to Twitter and when you do, they’ll have the
same text and a link to the image. This is a good way to cross pollinate
your Twitter and Instagram audiences and to conveniently add a visual
element to your Twitter account. The other great thing about Instagram and
Twitter alike, is that you can quickly upload a photo or a post in minutes on
your mobile phone and thereby ensure a stream of new content.
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For your hashtags, you want to choose things that relate to your niche of
course. At the same time, the objective should be to use things that lots of
people will be looking for, but that won’t have that much content yet.
So #sunset might be a bad choice because there are millions of photos
with that hashtag and you’ll be drowned almost instantly in content. On the
other hand, though, something like #twilight or #goldenlight might well get a
lot of searches but not disappear quite so quickly.
Finally, note that you can use Instagram as a great way to run promotions
and events and even to network in real life. For instance, if you run a
highstreet store, then why not get your customers to pose in your shop for
a photo and then tag them in it? There’s a good chance that they’ll follow
you in return! If you’re at a networking event for marketers or bloggers
meanwhile, then you could find someone there who is a big influencer then
get a photo with them to upload and tag you both in – this could lead to
exposure to a large audience!
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Chapter 7: LinkedIn

We’ve discussed a bit about influencer marketing over the past several
chapters but when it comes to this type of promotion, there is no platform
better than LinkedIn.
Unlike other social networks that are designed for a commercial audience
first and foremost, LinkedIn is built for businesses and as such contains
many powerful tools that make it easier for you to promote yourself.
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How LinkedIn Works for Businesses

Standard LinkedIn profiles are for professionals to promote and network
themselves. These work almost like CVs and allow people to show off their
skills, often to try and find employment or clients. If you’re a business then,
you’ll need to set up a company page. Like a Facebook page, this can be
accessed and managed from your main account but will have your
company’s branding instead of your picture.
Where the company page is slightly different from a Facebook page
though, is in the inclusion of ‘Showcase Pages’ which were previously
known as ‘Products and Services’ pages. The idea of a showcase page is
essentially for you to show off the various things that your business has to
offer. So, if you have a website, then this is where you would put that. This
is an important distinction because the trading name of your business and
the name of your website might be different. This also allows you to have
and promote multiple different brands all at once. Microsoft for instance

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

159

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
could set up a ‘Microsoft’ company page and then have showcase pages
for ‘Windows’, ‘Xbox’, ‘Microsoft Band’, ‘Surface’ etc.
Because LinkedIn is all about professional networks, it’s very useful for
B2B businesses and you can even get direct sales this way.
Additional features of LinkedIn include ‘Company Updates’ which allow you
to write posts from your business (rather than from yourself personally) and
‘targeted company updates’ which let you make posts that will be seen
specifically by certain cross sections of your audience – for instance you
might make a post that you want to be seen by the key decision makers of
companies. You can also use this to discuss internal matters with the rest
of your company and it’s generally a great feature all around.

Additional Tricks and Features for Businesses
LinkedIn has a lot more tricks and features up its sleeve that are great for
businesses and entrepreneurs. One particularly handy feature is the ability
to look at other users and then to see how you might be connected. If
you’re not already connected to someone, then you may find that you’re
two degrees of separation away – which means you can now arrange an
introduction. What’s more, you can also use something called ‘InMail’ to
message people who are somehow connected to you. Finally, the ability to
see who the key ‘influencers’ are in your network is also very useful.
So, when LikedIn is really powerful, is when you use it to make connections
and to find other businesses and bloggers to work with. Look up a bigname blogger in your niche and you might find that you know someone
who knows them and can arrange and introduction. From there, you can
then look into working together to promote both your businesses.
LinkedIn is generally a great tool for networking. If you attend networking
events (and you should) you can also use it to turn those chance
encounters into lasting contacts. Two tools that can help you to do this are
Rapportive (www.razosocial.com/linkedin-tools/) and FiveHundredPlus
(www.fivehundredplus.com).
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Rapportive is an excellent plugin for Gmail that allows you to see the
LinkedIn profile of anyone who e-mails you. This way, someone who you
are dealing with for the first time can now become a long-term contact and
you’ll be able to potentially benefit from their connections too. This also
means that you will know precisely who is messaging you (which is very
useful) and it means that you can turn any business card you’re given into
a new LinkedIn connection.
Note that you can also use LinkedIn just like Facebook or Twitter but with a
more targeted B2B audience. It’s easy to share posts, status updates,
photos and more on LikedIn and you can even try using ‘LinkedIn Pulse’
which is essentially an in-built blogging platform for industry news.
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Chapter 8: Google+

Google+ is the newest kid on the block, though it’s been around for a while
now and is clearly here to stay. And like blogging, it seems like this is an
area of particular interest for many marketers and businesses going
forward. Social Media Examiner found that of all the social networks,
Google+ was the one that people were most interested in learning about.
54% of marketers are already using it and 61% plan on increasing their G+
activities.

The Unique Benefits of Google+
Largely what makes Google+ popular is the way it ties into SEO as well as
providing the usual social media marketing benefits. Of course, G+ is
owned by Google, which means that it has been integrated with the search
engine algorithms. Getting ‘+1s’ on this network can help your content
appear in personalized search and may even contribute to overall rankings
according to MOZ.
What’s more, Google+ has a useful ‘Hangouts’ feature for live chat in
groups, it integrates well with Gmail and it has a good community’s tool.
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Google+ is interesting at the moment, for while it hasn’t seen quite the
widespread adoption as Facebook or Twitter, its links with Google mean its
very popular among marketers and bloggers. This in turn means that like
LinkedIn, it’s a good place for marketers to network.

Tips to Succeed on Google+
When it comes to sharing content, the same rules apply for Google+ as for
Facebook. However, it’s well worth joining some of the communities on the
site which range from just about every niche imaginable. You can then post
in these communities and your content will be seen by a large number of
the members right on their home feeds. This is a very quick way to not only
build a lot of +1s but to potentially generate a huge amount of direct traffic.
It’s actually very similar to a site like Reddit in this case – almost like social
bookmarking.
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A smart way to make even more use of this feature is to create some
cross-niche content. For instance, write an article on bodybuilding for
martial artists and that way you can promote your weight loss supplement
to a new audience. Style for bloggers? Top books to enjoy while fishing?
There are plenty of possibilities here and again this works very well on
Reddit.
To build your circles (which is the G+ equivalent of followers), you can also
take part in discussions in these communities and in hangouts. This lets
you demonstrate your authority on a subject and make contacts. Another
simple strategy is to add more people to your own circles – they will be
notified and will very often respond in kind.
Finally, make sure to officially link your G+ page with your website so that
Google sees you as the author. This may have more SEO benefit.
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Chapter 9: YouTube

While YouTube isn’t technically a social network, it actually has many
social elements and is a very powerful marketing tool in general.

How to Use YouTube
Of course, YouTube is a video sharing site that you can use to upload
videos and to search for those made by others. You can create a ‘vlog’ of
regularly uploaded video content in just the same way that you might make
a blog.
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YouTube channel ‘itsJudysLife’ post daily vlogs
From there, you can then gain subscribers who will see your content
regularly as you upload it. They can then comment and like your videos or
share them to various other social media channels.
Note that comments on YouTube are now done through Google+. This
means that if you want to comment and respond, you’ll need to have a G+
account set up.
What many people don’t realize is that YouTube is also a very powerful
search engine. In fact, it is the second most popular search engine in the
world right behind Google and is somewhere that a lot of users will come to
look for instructions and information. You can make sure that they see your
videos when they do by using the right video title, the right description and
the right keywords – all of which factor into the search results.
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Top Tips for YouTube Success
As with the other social media networks we’ve looked at, the key to
success on YouTube is to provide fresh content that people are looking for
but that isn’t there yet. Combine this with high production values and the
right title and you will gradually gain more followers.
What’s also great about video marketing, is that it allows you to appeal to
your viewers on an emotional level very effectively. In a video, you can get
across your personality and your passion much more easily and you can
emote with music, editing and more. Video is also much more engaging
than almost any other medium – and we find ourselves compelled to watch
things to the end in many cases.
This means that you can use YouTube to get sales as well as to convince
people to follow you on other social media. Don’t be afraid to ask people to
follow you on Twitter or like your Facebook page! You can also embed
YouTube videos onto your homepage which is a great way to quickly
capture attention and to explain how your product makes lives better. You
can even use YouTube videos in your Facebook advertising and have them
appear on a PPC basis.
Note that you don’t need to be a professional presenter or amazing
director/editor in order to benefit from YouTube. You can actually create
videos from slideshows and save them as MPEGs in Excel (then just add
narration). Likewise, you can create whiteboard animations, you can use
screen capture software, or you can create stop motion animations. As long
as you’re providing valuable information and/or entertainment, the means
doesn’t matter that much.
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Chapter 10: Live Video Streaming

When it comes to video marketing, the next evolution it seems is going to
be live video streaming. Live streaming has been available through
YouTube for a while now but it’s only recently that channels have started
taking advantage of this more regularly. This way, they can stream events,
Q&As or other live events. Live gaming has also been popular for a while
thanks to Twitch which now has 45 million monthly viewers
(www.twitch.com).
Live video has a special appeal for viewers because it’s happening now.
Not only does this mean it’s often available only for a limited time (unless
it’s recorded and uploaded) but it means that they can be the first to learn
of certain events. More than pre-recorded video, live events can transport
the viewers to somewhere new and indeed the tagline for Periscope is
‘Explore the World Through Someone Else’s Eyes’.
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Apps for Live Streaming
What’s really jumpstarted the popularity of video streaming though are
Periscope (www.periscope.com) and Meerkat (www.meerkatapp.co).

These are two streaming apps that let users broadcast their feeds and
which have garnered a lot of attention, very quickly. Anyone can use
Periscope and a number of brands are already using it to great effect. Red
Bull for instance used Periscope recently to stream Guest House events,
while Spotify posts things like behind-the-scenes videos with artists.
Other options for live streaming include Blab (www.blab.im), YouTube and
even SnapChat (www.snapchat.com) to some extent.
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Each can be used in a similar way to help generate buzz around a live
event and to give your audience a live window through which they can view
your business. If you’re only going to focus on one though, choose either
YouTube or Periscope. The latter is quickly growing in popularity to
become the streaming service of choice for marketers and has a very
positive buzz at the moment that you can benefit from.

Tips for Success
To succeed through live video, the secret is yet again to provide value as
information and entertainment. But at the same time, it’s to use other social
media platforms to generate hype and buzz for your event – start promoting
your live streaming event early on and find ways to engage your audience
by inviting them to participate in various ways where applicable.
This is also great for tying together with competitions and other types of
time-sensitive marketing. Think too about things that benefit from being live
– concerts, travel, interviews and more all feel a lot more exciting when live.
How about a live launch event for your product? Likewise, how about letting
your viewers send in live questions, something that can be exciting and
give them direct access to your brand. Make sure that your audience feel
as though they’re getting live, unrestricted access to something exciting
and different and you’ll be able to generate excitement.
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And if you’re not quite ready to go live in front of the camera yet, consider
using other live ‘events’ for your marketing. This could mean a Reddit AMA
(Ask Me Anything) or a Google Hangout.
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Conclusion: How Do You Want To Be
Known On Social Media?

That’s a lot of information we’ve covered and a lot of different strategies.
We’ve seen how to set up a social media empire and how to thrive across
all platforms and on certain platforms specifically. We’ve looked at how to
leverage new emerging technologies, we’ve seen apps and tools you can
use, and we’ve addressed the psychology of sharing.
But throughout all of this, what has remained the most important is that you
deliver value. Value is what draws people to any social media account, just
as it’s what draws them to a website. Value is what keeps them there and
it’s what keeps them clicking on your links and sharing your posts.
And moreover, value is what helps you to build your reputation as a brand
that can deliver. And this is absolutely crucial – because there’s no point
having a big audience if that audience doesn’t trust you and isn’t interested
in what you have to offer. Don’t post clickbait or spam the web with
promotional messages – use your social media accounts to show what’s
important to your organization, to entertain your visitors and to show that
you know your topic inside out.
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Likewise, make sure that you are actually engaging with the audience that
visit your site. Respond to comments, ask questions and contribute to the
communities you join. This way people will feel like they know you and
they’ll go from being customers and leads to being fans and real contacts.
Every single one of those followers can be turned into a fan and 1,000 true
fans is really all any business needs to go nuclear.
The key then is truly to just think carefully about what you post and to hold
yourself to high standards. Think about how you want to be seen on social
media and about what impression you want to make. If you do this, then
you’ll find that you attract new followers and new customers like a magnet.
Social media is like a megaphone and will amplify your message. This can
be irritating, or it can be a great way to demonstrate your enthusiasm and
passion to the masses.
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Lesson 1: An Introduction To Email Marketing
If you run a business, a website or a blog and you want to increase your
audience as well as increasing engagement, then the single most effective
way to do that is with email marketing.
If you listen to pretty much any top marketer, then they will almost always
tell you this. They will almost always say that the most important aspect of
their marketing – the thing that led to their success – was email.
And there’s a very good reason for this. Or ten…
Email marketing allows you to reach your audience in an incredibly direct
manner. Unlike other forms of marketing, you’ll actually be able to reach
your audience directly in their inboxes without having to go through any
third party. That means that you’re not reliant on a platform like Facebook
or Twitter, or at the mercy of potential changes to policies that could render
your messages unheard. It wasn’t that long ago that Facebook made the
decision to change its system so that only a small percentage of posts from
pages got through to followers.
With email, your messages are going directly to the users. That means that
nothing can prevent you from reaching them and you know that 100% of
everything you send is going to reach the recipient.
It means that you don’t lose your long list of subscribers if Facebook
decides to inexplicably delete your account (this happens – in fact it has
happened to me) or if they decide to delete their accounts.
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This is a relationship that is directly between you and the subscribers. But
that’s only touching the very surface of what makes Email marketing so
useful.
As you’ll see in the rest of this report, there are many, many more
advantages to email marketing and tons more reasons why you should
invest more time and more energy into email marketing.
By the end of this report, you’ll understand precisely what makes email
marketing important and you’ll hopefully be hyped to dive into the rest of
the course to find out how you can make it work for you.

First, a Few Stats
First, let’s take a look at a few stats which perfectly illustrate just how
impressive email marketing really is and how it is transforming business…
For example, did you know the following figures?
• Email marketing has a ROI of 4,300%
• 91% of consumers check email daily (most people check it much
more!)
• When surveyed, companies say that email marketing is more
profitable than: PPC, content marketing, display advertising, mobile
ads, social media marketing, direct marketing, affiliate marketing…
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• 66% of US consumers aged over 15 have made a purchase as a
direct result of an email campaign
• 1/3rd of consumers say that they open their emails on the basis of the
subject line alone
So, what does all this tell us? Why are these stats the way they are?
Firstly, let’s consider the ROI. The reason that ROI is so high for email
marketing is actually because the cost of entry is so low. ROI is ‘return on
investment’, the amount of money you make versus the amount of money
you spent in order to make it!
In the case of email marketing, you only need to pay for an autoresponder.
Once you’ve done that, you have the means to collect and send emails,
which means the only thing left for you to do is to write said emails. Guess
how much writing an email costs? And it barely takes any time either
(remember: time is money!). In short, this is an incredibly quick and cost
effective way to start marketing.
Another stat that’s interesting is the fact that 91% of consumers check their
email every single day. That’s a huge statistic but in reality it’s probably
rather conservative. The reality is that most of us check our phones not
only every single day but countless times throughout the day.
The reason for this is that we get a notification each time we get a new
email. There is no way for us to miss an email, which stands in stark
contrast to a Facebook post or a Twitter Tweet which is very easy to miss.
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In fact, the main way that you tend to hear about new Facebook posts is via
email.
Think about the Facebook pages that you have Liked. Can you honestly
say that you get 100% of the messages that any of them put out? The
answer for most of us is ‘no’ and the obvious reason for that is that we’ll
only check Facebook every now and then and even then, we’ll likely only
see a small percentage of what’s on offer because that’s what will make it
to our homefeed. The only way we would stand a chance of seeing 100%
of the content from a given page is if we were to manually navigate to that
Facebook page every single day and scroll down through the posts.
And who cares enough about a brand in order to do that?
With email on the other hand, you not only check your inbox multiple times
a day anyway, but you also get alerted each time a new message comes
through.
Of course, this is only true of your inbox and not of your ‘social’ mailbox or
spam – but using the tips you’ll learn over the course of this… course…
you’ll learn how to make sure you end up in the inbox and not one of the
other two.
So, that’s what the stats have to say but what about the things that a
survey can’t quite capture?

Top Reasons You NEED to Invest in Email Marketing
Here are some of the top reasons that you can’t afford not to invest in email
marketing…
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1. Email Marketing is More Personal
The first and most important consideration is simply that email marketing is
much more personal as compared with other forms of marketing. When you
send someone a message via email, you are messaging them in their inbox
and that means your messages are going to be placed right alongside
messages from their friends and family, as well as all the other things that
they signed up for.
All of a sudden, the way that your messages are parsed and interpreted
changes. Suddenly, this is in a folder filled with correspondence that
demands attention and your email message will take on that same
importance as a result.
As a marketer, it’s your job to take advantage of this too – by making sure
that your content is written in a way that feels personal and direct – this will
have a much better impact on readers and make them much more likely to
sit up and take notice of what you’re saying. People like getting messages
from people – not companies.
2. Email Marketing is Immediate
With email marketing, you have complete control over your message and
that even includes the timing with which your message is sent.
On Facebook or Twitter, you will write a message and then hope that your
followers see it at some point in the near future. However, with email
marketing we’ve already discussed that your recipients will get a buzz in
their pocket as soon as the new message comes through. Even if they
have several messages that they haven’t read (meaning that they won’t get
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notified for each new message), they’ll still tend to check their messages to
dismiss those unread contacts at several times throughout a day.
That now means that you can time when your message gets seen and
therefore you have some control over what mood the recipients are in when
they get your message and how they are likely to respond.
This is crucial because – as with comedy – timing is everything when it
comes to marketing. If you can send a message at the right time, then you
can take advantage of current events, or of the fact that your subscribers
are likely to be tired and thus more impulsive. You just don’t get this kind of
control with any other form of marketing.
We’ll learn more about how you can utilize timing in your email marketing
over the next several reports.
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3. Email Marketing Requires Permission
This is actually a very important aspect of email marketing and it’s one that
makes every message much more effective and impactful.
The simple fact is that in order to send a marketing email to someone, you
first need their express permission. And that permission requires them to
actually give you their email address and contact details. This isn’t as easy
as clicking ‘like’ and it’s not something they can possibly do by accident.
At first, you might think that this would be a negative thing. After all, it
means that you’re going to have a much shorter mailing list and your
subscribers might be less inclined to sign up.
But that is actually a positive thing. A big positive. Why? Because it means
that the quality of your contacts is much higher. In marketing, quality
trumps quantity every time and by a large margin at that.
If your recipients actually want to be there and if they’re interested in
signing up, then that means they’ll actually read your messages and it
means they’ll be much more likely to click ‘buy’ or to pass the message on
to friends.
And the very act of giving you their email address also increases that trust.
When someone gives you their email and invites you to message them,
they are showing that they trust you not to abuse that power and that they
value your ideas enough to give up some of their privacy. This way, they
become ‘members’ of your movement.
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Again, we’ll look at how you can ensure your contacts are 100% valuable
and the right fit for your list in future instalments.
4. Email Marketing Allows Smart Use of Data
Something that a lot of eBooks and blogs don’t touch on is just how much
data you get when you use email marketing, or how flexibly you can use
that data. With email marketing, you’ll be able to sort your contacts into
categories, so that you can choose to target only the right kind of recipient
with your messages. That might mean that you send messages only to
people of a certain age, a certain gender or in a certain location – and this
can drastically increase your conversion rates.
What’s more though, is that email marketing allows you to monitor
engagement. You can use cookies in order to see which of your
subscribers are actually reading the messages you’re sending and which
aren’t. You can also see which of your subscribers are visiting your site and
even whether or not some of them might have looked at your products.
All this means you can see which leads are cool, warm and ‘hot’ and in
turn, that means you’ll be able to try and convert only the right recipients
that are likely to be tempted and not likely to be frustrated at your contact.
On top of that, seeing this kind of information can help you to design better
campaigns – by seeing which types of message get opened the most and
which types of recipients are more receptive to your message (so that you
can try and get more like them).
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In short, email marketing gives you control over numerous very important
metrics which allows you to target precisely the right people at precisely the
right times.
When you combine all these different factors, you have a method of
marketing that is simply unparalleled. Many marketers and business
owners will put it off as it seems like a lot of work but in reality, once it is set
up and you understand how it works, it couldn’t be simpler. And the pay off
is enormous. Email marketing absolutely MUST be a part of your marketing
strategy and over the rest of this course you’re going to learn how to take
advantage of it in a MASSIVE way.
Buckle in!
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Lesson 2: Autoresponder Comparison and Review
If you’re going to build an effective mailing list, then you will absolutely
need an autoresponder. There is simply no way that you can run an
effective mailing list without this crucial tool, making it one of the most
important investments you can make for your business.
This is also actually the only investment you’ll really need to make as an
email marketer. Unless you pay for advertising to bring people to your
squeeze page, the only money you’ll pay is the monthly fee that it costs to
sign up for mailing list.
That makes it rather important that you choose the right one. In this
detailed report, we’ll be comparing the top autoresponders to see how
they’re different and which one might be right for you!

What is an Autoresponder?
In case you’re completely new to email marketing, an autoresponder is the
tool that you will use not only to build your opt-in form, but also to receive
incoming new subscribers, to manage their addresses and to generally
keep your mailing list ticking over. When you send a message out to your
entire list, you will do so through your autoresponder. Likewise, if someone
clicks ‘unsubscribe’, then your autoresponder will handle that so that you
don’t manually have to remove them from your mailing list.
In short, managing all the contacts that make up a mailing list would be an
impossible task once you reached a certain size. An autoresponder is thus
able to do this for you so that you can spend less time juggling emails and
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more time building a massive and highly successful list/sending out
compelling messages.
Autoresponders go above and beyond these basic features though and
also provide you with powerful functionality to expand your marketing and
to make even more of a splash. For instance, an autoresponder can help
you to see metrics for your users and your individual messages. This
means that you can see things such as how many people have viewed
your emails and what the ‘open rate’ is. Likewise, you’ll be able to see
which of your subscribers aren’t opening any of your messages (and thus
delete them from your list) and which subscribers are the most highly
engaged (so that you can try selling to them).
Then there’s the function that gives the autoresponder its name: the ability
to send out autoresponder sequences. These are sequences of emails that
are designed to be read in order and that will help to increasingly engage
your subscribers and/or help to sell to them. A good example of an
autoresponder sequence might be an online course that ends with you
trying to sell something. With an autoresponder sequence, you can sit back
and relax while your new leads are gradually converted into hot leads that
are ready to buy from you!

How to Choose an Autoresponder
With that all in mind, one of the most important considerations when picking
an autoresponder is what kind of marketing you intend on doing and what
features you’ll need as a result.
There are generally four big email autoresponders that many people will
consider. These are: Aweber (www.aweber.com), Infusionsoft
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(www.infusionsoft.com), GetRepsonse (www.getresponse.com) and
MailChimp (www.mailchimp.com).
The good news is that all of these big names should provide all of the
features that I just subscribed. No matter which of these you choose then,
you should be able to accept new subscribers, remove people who want to
leave and send out mass messages that everyone will receive.
Where they differ is in the price and in their specialism and their additional
features.
For example, Infusionsoft is a mailing list autoresponder that is very much
designed in order to work with a sales page. This is for people who want to
sell a digital product and who want to promote that product through their
email list. That’s because the tool combines a mailing list with a sales
platform. This means it probably isn’t the best choice if you have a
business that sells car windows but it might be a good choice if you’re a
traditional internet marketer looking to sell an ebook. This kind of synergy
will mean that you can see which of your subscribers has visited your
checkout page before for example and which ones are previous customers
– all at a glance.
On the other hand, Aweber, GetResponse and MailChimp are far more
designed in order to be used as more ‘conventional’ autoresponders. Their
differences often revolve around the advanced features they might offer
and the support that you get from third parties.
In particular, if you are working with WordPress, you will find that there are
some widgets and plugins that will only support specific autoresponders. If
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you want to combine these in order to work together then, you’ll need to
choose the right autoresponder to ensure compatibility.
As mentioned, the price is also different depending on which of these
products you eventually choose.
Unfortunately, it’s not a simple matter to compare the prices of your
different autoresponders, seeing as they each use a much more complex
pricing structure that is based on the number of subscribers you have at
any given time.
Looking at the three main pure autoresponders, this is a rough break down
of how the prices compare:
MailChimp:
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AWeber
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This is then on top of the following monthly fee:
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GetResponse:
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As you can see, the prices are a little more complex to work out but really
they aren’t all that different. For those reasons, you might be best advised
to choose the autoresponder you want to use on the basis of its features
rather than the price.
With that said, let’s take a look at each of these products in a little more
detail to see how they’re different.
Note: If you really want to engage in some cost cutting and want to pay as
little as possible for your autoresponder service, note that you can transfer
your contacts from one to the other by exporting the list. This means that
you can sign up to whichever service is offering the best rates for
completely new members and then switch to the one that offers the best
rates for bigger and more established marketing once you’ve grown a bit.
Do keep in mind thought that this can sometimes result in an interruption in
service for your customers though, as they might be requested to reconfirm their subscription in some cases and some others might get lost
along the way. So it’s not ideal, but it is an option if you don’t want to
commit right now!
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Comparisons
MailChimp
MailChimp is probably the most affordable for completely new users, which
will attract a lot of people to begin with. For a long time, it was offering a
deal where you could sign up for free up to the first 2,000 subscribers.
This makes it a popular choice among the smaller, more niche businesses
which actually helps to create something of a community around it.
MailChimp has a very cute interface with its little monkey mascot and lots
of nice light blue coloring. It’s a nice environment to work in and one that
feels very much right for a smaller business, rather than a large
multinational corporation.
However, MailChimp is also a little slower to use than some of the others.
The interface isn’t all that fast and unless you’re paying more, you’ll have to
put up with that ‘cute’ logo on all of your messages. This can detract from
your own brand slightly.
It’s also a shame that there’s no way to import your own template. But other
than that, you will get access to all of the essential features that you are
probably looking for with your mailing list. That means you’ll be able to
create opt-in forms, check in with your subscribers, see how your
messages are performing, send your bulk emails and set-up autoresponder
sequences. It also has good support thanks to that small community that I
mentioned. This means that a lot of WordPress plugins etc. will work with
MailChimp.
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GetResponse
GetResponse is an autoresponder that is a little better suited to the larger
or more serious business. It has a ton of high-end features and offers great
customer service and an excellent interface. Arranging the order of
autoresponders is as simple as dragging and dropping with a nice touch
interface for example.
One of the best features of GetResponse is the amount of control it gives
you over your automated messages. You’ll be able to set up messages that
will send automatically on the basis of specific actions taken by your
visitors, or based on the time etc. This means you can write lots of emails
in advance and then schedule them and it means you can also set up very
smart automated systems to help convert more subscribers and to build
trust and engagement over time without having to lift a finger.
GetResponse also features another great ‘advanced’ feature, which is split
testing. This means you’ll be able to send two slightly different versions of
the same message to see which bounces the most and which gets the best
open rates. You can use that then in order to copy the good behaviors that
get you more engagement and more conversion and to cut out the
strategies that aren’t working. The bottom line? More efficient marketing
and better profits!
Aweber
Aweber is in many ways the most popular and well-known autoresponder.
It’s arguably among the more expensive out there but it also gives you a
huge amount of control over the look and feel of your messages, the way
you handle your contacts and more.
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You’ll get access to over 600 email templates which you can use to build
professional-looking newsletters and info bursts. You’ll also get a lot of
support from third parties seeing as this is probably the largest
autoresponder out there.
Best of all, Aweber has been subjected to extensive testing to ensure that it
will be effective at getting into the inboxes of your subscribers whether
they’re using Outlook, Gmail or something else entirely.
Aweber has powerful reporting tools and gives you some control over when
you want to send emails etc. (though perhaps not as much as
GetResponse).
InfusionSoft
As mentioned previously, Infusionsoft is a little different from the other
autoresponders on this list. That’s because its focus is on selling through a
sales page and on integrated its email services to that end. This means
you’ll be able to keep track of cookies to see which of your emails is
resulting in the most sales and which of your customers is likely to be ready
to buy from you.
This is a fantastic tool for those that are planning on selling a digital product
because it will streamline the process considerably. Then again though, if
you just want a standard mailing list, then you might find that MailChimp or
Aweber are better suited to your purposes.
Infusionsoft is more expensive than the competition because it offers more
features and that also makes it a bit more complicated to navigate.
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Following a recent redesign, some users find that it is no longer as user
friendly as it once was.
It is up to you and to your specific marketing strategy whether or not the
features that InfusionSoft offers will be worth the minor sacrifices in terms
of cost and usability.

Summary
In conclusion then, any of these autoresponders will serve you well and
should include all the features you need and plenty of support from the
wider community. However, if the precise choice that bests suits you will
always depend on the nature of your brand and your audience. For smaller
startups, MailChimp might be a good choice. For those that want to use
advanced autoresponder sequences, then GetReponse might be the best
choice. Aweber is the best all-round professional package, while
InfusionSoft is really only for those users that are planning on selling digital
products and want to make this a big part of their strategy.
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Lesson 3: Top Tools for Creating Landing Pages

Are you planning on building a mailing list
and then using it to increase the
engagement of your audience and maybe
drive some sales?
Then you’re going to need a landing page!
A landing page is a single page on a website that has one purpose. This
might be to help you sell a product (in which case it might also be referred
to as a sales page) or it might be to help you get new subscribers for your
mailing list (in which case we can also sometimes call it a squeeze page).
In this case, we’re talking about the latter type of landing page – a single
page that is dedicated to getting new emails.
This is a powerful tool when it comes to growing a list because it allows you
to focus all of your attention – and all of your visitors’ attention – that opt-in
form. That means that all the copy can be there to revolve around how
amazing your mailing list is and that all the design features can point your
audience toward the ‘Sign Up Now’ button that you need them to click.
The good news is that a landing page is not that difficult to build and this is
especially true for squeeze pages. These are often short passages of text
with an opt-in form down the bottom designed to collect your messages.
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But while you can probably whip together a landing page using nothing but
a bit of HTML, you will likely find that you get a lot better results if you try
using a tool designed to help you build better lists.
Let’s take a look at some of the best tools out there and how they can help
you to make a more effective and highly converting page for your email list.
OptimizePress
OptimizePress (www.optimizepress.com) is a simple tool that works with
WordPress and that can help you to make very professional looking pages
in no time at all. As the name might suggest, these pages have been
‘optimized’, meaning that the creators behind the tool have tested them
over and over and refined them in order to ensure that they are highly
effective at converting. In theory at least, simply installing OptimizePress on
your site and using it to handle your opt-in page could help you to
drastically increase your conversion rate and thereby drive up your sales
and get more returns for any advertising or other marketing that you’re
doing.
The great thing about OptimizePress is how clean, simple and professional
everything looks. This is very important when creating a landing page
because ultimately what you’re doing here is asking the new visitor to your
page to trust you. You are asking them to share their personal details with
you so that you can email them whenever you see fit – and that is a big ask
for most people.
Now, if your website looks like it was designed by a ten year old, if the
images are all low resolution or if the site appears to be somewhat broken,
then you’re going to have a hard time getting that trust. And unless you’re a
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professional web designer yourself, you might find that your pages
occasionally do look like this. That’s why using something like
OptimizePress can be such a good idea.
OptimizePress is also a good choice because it is very versatile. You can
use this to create sales pages as well as landing pages, which is something
that a lot of people might find themselves needing later on when they have
a big enough list.
The downside is that OptimizePress is not cheap for most people. It costs
$97 for the most basic package – which is limited in several ways – and
that’s a big ask if you’re just starting out with your squeeze page for the first
time.
LeadPages
LeadPages (LeadPages.net) is a tool that is designed specifically for
mailing lists unlike OptimizePress that is more aimed at sales pages with
additional capabilities.
This means that LeadPages is going to give you an even more
comprehensive set of tools for that specific purpose. You’ll get the option to
create welcome gates for instance, to integrate with Facebook, to sort
landing pages based on their conversion rate and more. You can build
multiple landing pages and serve them up at different times too and
generally, you get a lot of capability here.
The pages themselves are also incredibly well designed. Whereas
OptimizePress is more focused on sales and therefore provides the more
typical ‘pillar box’ design; LeadPages gives you a lot more flexibility and
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creativity to work with. You’ll also get access to landing pages that are
designed to build leads in more creative ways. These include timers on the
main page, countdowns and promotional pages for free ebooks and
courses. There are landing pages with videos embedded in prominent
positions and more and all of them look highly professional.
One big difference with LeadPages is that it is a hosted solution. That
means that you aren’t going to be downloading the plug in and using it on
your site, but rather redirecting your visitors to a different page where they
can sign up. This will be a downside for some as it can mean that your
audience is somewhat less engaged with your brand (seeing as they’re
now on a different page entirely!). On the other hand though, others will like
the fact that they can now manage an effective mailing list with no need to
have built a website in the first place. Not all email marketing strategies are
wed to websites or blogs, meaning that you can use this tool to create
something without the headaches of hosting and web design.
The pricing structures are also more appealing here than OptimizePress.
The most basic membership is $25 per month but this goes all the way up
to $199 for the most advanced package – which is a large recurring fee.
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Thrive Themes
Thrive (www.thrivethemes.com) is a product that provides a large range of
different tools all in one package. You receive an entire ‘Thrive Tool Suite’
which will include things like landing pages, the ability to manage leads,
tools for creating more engaging email content, a headline optimizer and
more.
In other words, Thrive will combine the ability to create attractive landing
pages along with better tools for building great emails. This is a powerful
combination and more importantly, the landing pages themselves look
great. You get 162 templates in total, which again revolve around a range
of different features from promoting free ebooks to showing countdown
timers and other time-based incentives.
Unlike LeadPages, Thrive is a hosted solution meaning that you’ll keep it
right on your own page. At the same time, it is a WordPress plugin, which
means that it will be quick and easy to set up if you’re already familiar with
the CMS.
It is worth noting that both OptimizePress and Thrive rely on a WordPress
installation. So if you have a site that you built yourself or with another tool,
then you might need to consider LeadPages or a lesser known alternative!
All of Thrive’s themes are mobile responsive and built to load quickly. They
look very professional with high quality, crisp images and are generally a
great choice.
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And better yet, is that this is also the most affordable package. Basic
membership will only cost you $19 per month, whereas the top tier ‘Agency
Membership’ only costs $49.

Do You Really Need a Landing Page Tool?
Perhaps the question that you’re now asking is whether you really need a
landing page tool…
And the answer to that is no… but with caveats.
If you head over to the Four Hour Blog – Tim Ferriss’ blog – you’ll see that
his landing page is incredibly simple (http://tim.blog/7-reasons-tosubscribe/). The page is simply called ‘7 Reasons to Subscribe’ and it is
designed like any other page on a WordPress site with 7 points, each
giving you a reason that you should subscribe.
This was not built with any kind of tool, in fact it is nothing other than a
simple WordPress page. And you could do the exact same thing and rely
on the strength of your copy and the weight behind your name to drive
those conversions.
But let’s face it, most of us are not Tim Ferriss and most of us don’t have
the ability to persuade people to sign up for our mailing list on the basis of a
little text.
If you use Thrive or LeadPages, then you’ll benefit from large crisp images,
background animations and smart layouts that feel like they belong on a
top website. This instantly impresses your audience and makes them much
more inclined to want to sign up.
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This can really help you to convert if you didn’t before and as such, all you
have to do is to replace your current landing page with one of these and
you might conceivably expect to see your conversion rate go up by several
percent.
It’s an investment, yes, but for most people it will be one that offers good
ROI. Just know that you can get by without this feature and that you can
always wait until you’re making some profit before you decide to reinvest in
a landing page tool.
It’s also worth considering the time aspect. Using a tool like this can save
you a lot of time and that way help you to start making profit immediately –
rather than wasting weeks or even months tweaking everything to get it just
right.
Of course, this is also a feature that becomes more useful as you start
managing multiple businesses, multiple websites and multiple mailing lists.
That said, seeing as Thrive will only set you back $19.99 for the first month,
you can always try it to see if it makes a difference and then just
unsubscribe if it does not!

More Useful Tools
There are a number of other useful tools that will also help you to grow your
mailing list more quickly.
One excellent one to consider is Optimizely (www.optimizely.com). This is
a split tester, meaning that it can help you to take your landing page and
split it into two slightly different versions. Imagine one landing page with a
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red opt-in form and one with a green opt-in form. You can then monitor
these two versions of your landing page with half of your traffic going to
each. Over time, you might notice that one of them is getting better results
than the other and at that point, you can choose to accept the change to
green. Then you can test another change!
The great thing about this is that it allows you to gradually improve your site
over time until it eventually evolves into the perfectly optimized funnel to
grab as many new subscribers as possible.
Another thing to consider is a lightbox. This is a ‘pop-over’ that appears
over the top of your page and makes everything else go dark. You can use
this in conjunction with a landing page or you can use it elsewhere on your
site.
Either way, these tools are fantastically effective at driving conversions and
numbers often get thrown around like ‘400% improvement’. It can be a little
annoying for visitors though, which is why you need to be careful with how
you go about it. Make sure that your lightbox is easy to dismiss and that it
only appears once someone has been on your page a certain amount of
time.
Get this right though and it will simply ensure that nobody can miss your
mailing list or all the good reasons they should consider signing up to it.
One good hope is ‘Huge-It’ for WordPress but there are many other similar
plugins that will do the same job.
A bad workman may blame his tools, but the right tools will make you a
better workman!
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Lesson 4: Opt-In Landing Page Tactics
In the first lesson in this course, you discovered the massive importance of
using email marketing as part of your campaign and you saw why it was so
critical for the success of your business – even compared with other tactics
like PPC and content marketing.
But while email marketing is crucial, it is also dependent on other factors.
That is to say that you can’t have email marketing without having a great
opt-in landing page. This is your ‘squeeze page’ – it is the page that you
use in order to encourage first time visitors to your site to sign up for your
mailing list so that they can receive your emails.
This is the gatekeeper to your email marketing campaign and it is
fundamentally important if you have any interest whatsoever in this form of
marketing. After all, the best email marketing campaign in the world isn’t of
much use if you can’t get anyone to read it!
So, the question is: how do you make sure that your landing page gets the
attention it deserves and how do you ensure that the people who land
there, convert?

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

206

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Some Things to Consider
There are two types of landing pages, which are ‘squeeze pages’ and
‘sales pages’. A squeeze page is an opt-in landing page as we’ve been
describing here, while a sales page is a page that attempts to convince
someone to buy from you.
The reason that I mention both types of page here is that they are actually
more similar than they are different. In essence, you are trying to sell your
landing page and that means you’re going to face all the same challenges
you would when selling a product.
Your objective here is to demonstrate that it is worth signing up to your
mailing list – that it is going to provide significant value to the readers –
while at the same time convincing your readers that the cost is worth it. In
this case, the cost is that your readers have sacrificed some of their privacy
and have given you permission to contact them right in their inboxes.
So, you need to inflate the apparent value and diminish the apparent cost.
Diminishing the Cost
Your job then is to demonstrate to readers that they don’t need to worry
when they sign up to your mailing list. You can do this by mitigating and
removing the risk – by alleviating the concerns that they might have.
For example, your visitors will likely be worried that if they subscribe to you,
they will potentially get inundated with messages and spam. They might
even be worried that you are going to pass their details on to other brands
and companies.
THE GRAPHIC DESIGN BUSINESS BLUEPRINT

207

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
So, you need to reassure your audience that this isn’t going to happen.
Promise your readers that you will never share their details and that they
can very easily unsubscribe at any point.
Likewise, let them know precisely the frequency and nature of your content.
There are few things that are more daunting than the unknown so make it
absolutely clear what your mailing list involves and what they can expect if
they sign up.
If you take a look at Tim Ferriss’ opt-in page, then you can see he does all
these things while also using a couple of other things. One clever line is:
‘1,000,000+ monthly readers means something – the content works.
This is clever because it effectively removes the risk that the content might
be a waste of your time by using ‘social proof’. By alluding to the evidence
provided by happy readers, Tim is showing his audience that they have
nothing to worry about and that they can rely on his content to be great – a
million people can’t be wrong!
Another ‘cost’ is the amount of effort involved in actually signing up. This is
something you don’t want to diminish too much because you might open
the floodgates for low quality subscribers (people who aren’t really
interested). Still, try and make your opt-in form big, obvious and readily
apparent.
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Increasing Value
The next thing to do is to consider the value proposition of your mailing list.
Value proposition means the way in which you are providing value for your
visitors – which is going to be more than the sum of its parts. More than
what you are physically providing. Your value is not defined by the number
of words you write, rather it is defined by what those words can do for
people and how they will change their lives.
For example, if you have a mailing list about fitness then the ‘value
proposition’ comes from people getting into great shape and - even more
than that – building amazing abs, glistening muscles, incredible confidence
and oodles of sex appeal.
The value proposition should be the emotional hook – the thing that
motivated the audience to come to you in the first place, even if they don’t
know it.
Get them to imagine what your mailing list can do for them and get them to
really think about all the ways that their lives will be better thanks to your
messages. If you can do that, then they will feel the urge to subscribe right
away.
And convince them at this point too that they are getting something for
nothing. This is amazing value!
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Two More Techniques: Incentives and Pressure
Something that a lot of email marketing introductions miss out is option of
using pressure in order to encourage more subscriptions. This is something
you see an awful lot in sales but not so much in squeeze pages.
The essential idea here is that you are going to get your audience very
interested in what you’re offering and tempted to sign up and then you are
going to apply a form of time pressure to get them to act quickly. The
reason this works well is that most purchases – and subscriptions – are
based on impulse. We buy things based on our emotions rather than based
on our reason. If you are given time to go away and think about the
purchase you want to make, then you will often eventually realize that you
don’t need it – that’s because the emotion subsides and logic kicks in.
If you act quickly though and you’re spurred by emotion, then you’ll go
ahead and sign up.
Only earlier today, I filled in a survey that I knew was spam and
immediately regretted it afterward. I did it because I’d been trying to find a
specific download for hours and this site promised to deliver it if I entered
all my details. I knew it was probably spam and a trick, but I went ahead
anyway because I was so emotionally charged by frustration and
impatience. The result is that I gave away my personal details when I never
would have done otherwise.
And if I had gone away to think about it, then I definitely wouldn’t have
signed up!
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Hopefully, your mailing list is not spam but is genuinely useful and
interesting – so it should be even easier for you to get people to sign up.
But by adding that time pressure to get people to act in the moment, you’ll
get a lot more positive results. This might mean you run a competition, or
that you mention a limited number of places on your list. Whatever the
strategy, this is often highly effective.
Incentives
The other technique you can use to get even more people to sign up is to
use an incentive, also called a ‘link magnet’. This is a free giveaway that
you are offering in exchange for people signing up to your mailing list and
the objective is to convert people that are on the fence and debating
whether or not to sign up.
The objective is not to give away such an incredibly high-value freebie that
you convince people to sign up who otherwise would not have had any
interest in your content.
The reason for this is simple: you don’t want people to sign up if they aren’t
going to read your emails and you don’t want people to simply download
your freebie and then unsubscribe.
This is why you shouldn’t give away huge eBooks or long courses. Doing
this also devalues the products that you are offering and it means that if
you try and sell a digital product in the future, people might think that it isn’t
worth much.
If they just got a free ebook for signing up – which they probably haven’t
read yet – then why would they bother paying $100 for another one?
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Thus, giving away a short report is actually a much better incentive. Other
good options include entering your readers into some kind of raffle (which
can also be a great way to add time pressure) or simply to make the
mailing list much more valuable in itself. Perhaps that means that you offer
a newsletter rather than simple emails – filled with beautiful images,
exclusive interviews and other extras that elevate it above the quality of
other email lists.
Perhaps the best strategy of all if you can pull it off, is to make a product
sound so interesting that people actively want to learn more about it. If you
can make your product sound incredible, then people will sign up just to
learn about its development or release.
This is fantastic because you are now not only getting permission from your
readers to contact them – you are getting permission to talk about a
product and to effectively sell to them!
Remember: permission is one of the key and most important aspects of a
mailing list because it is what will allow you to message without people
unsubscribing. This is also why it is so important that you never mislead
your audience in order to gain subscribers.

Getting People to Your Landing Page
Now of course if any of this is going to be effective, then you need to
ensure that people actually land on your landing page and get to see what
you’re offering!
The most straightforward way to do this is through content marketing. This
means running a blog that will contain content in the form of posts. These
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posts will not only help your site to show up through SEO and through
social media (if your readers share the content they find) but they will also
help you to demonstrate the kind of value that you are capable of providing.
By filling your site with lots of great information, your visitors will see that
you are capable of helping/entertaining them. As a result, they will then be
more inclined to want to read more of the kind of content you have to offer
and thus they will sign up for your mailing list!
The other method you may want to consider though is PPC. This is ‘Pay
Per Click’ advertising, which will likely be handled through Facebook Ads or
Google AdWords. In either case, it is so named because you are only going
to pay each time someone actually clicks on your ad. That in turn means
that you can calculate the maximum amount of money you are paying for
each visitor (you pay for these clicks with ‘bids’ and you can set a
maximum bid).
This then in turn means that you can calculate how much each new
subscriber is worth to you by looking at CLV – Customer Lifetime Value. In
other words, how often do your subscribers by from you and become
paying customers? How much profit do you get from each of those sales?
By calculating all of this, you can then see how much you can afford to pay
for your new subscribers while still making a profit. Of course, you also
need to consider what percentage of your landing page visitors become
subscribers (this number is your ‘conversion rate’) but that can be
increased positively simply by employing the strategies we’ve looked at
over the course of this report.
That, and by paying attention to the tips that we’re going to look at in future
reports!
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Lesson 5: Email Copywriting - How To Write Effective Email
Copy That Gets Opens and Clicks
If you are a marketer, then that makes you a writer.
These days there is no getting away from that fact – the two jobs go hand
in hand and in order to be anywhere near effective at building and
engaging an audience, you need to make sure that you understand how to
write convincingly and how to grab attention.
This is especially true when it comes to your email marketing: a form of
marketing that involves a lot of complex goals that are seemingly working
contradictory to one another in many cases.
As an email marketers, you have been given privileged access to your
subscribers’ inboxes. This is a huge gesture of trust and it demonstrates
that your readers/visitors/customers must really enjoy your content and
want to see more of it. They have given you their details because of that
fact and because they want to get value from you.
So that is your first objective: to provide value without abusing that trust
and without frustrating your subscribers.
At the same time though, you also need to fight to get your messages
clicked. You need to make sure that your subject lines stand out among the
other messages in their inbox and are interesting enough to be considered
worth reading (while not looking like spam…).
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Then you need to make sure that you are also able to persuade your
audience and convince them to potentially buy from you, or to visit your site
again, or simply to trust whatever it is that you’re saying.
Oh, and you need to write well as well. That means you need to write in a
way that is captivating, entertaining, authoritative and accurate.
Over the rest of this report, you’re going to learn how to do all of those
things.

How to Write Well
Is writing something that you can be taught?
Probably the best answer is a frustratingly non-committal ‘yes and no’. That
is to say that it can be very hard to teach someone to write well if they have
no natural ‘voice’ but in most cases, it will still be possible as long as they
can grasp the basics and they have a decent command of English.
Problem is that this is going to take longer for some people than it is for
others. And that means that in some cases, it will not be worth learning to
write well from scratch. If you are someone that might be considered
hopeless by your friends and contemporaries then it’s probably best just to
hire a good writer.
Find a friend who speaks good English, get them to read a post you’ve
written and then ask them to be completely 100% honest with you. If it’s
terrible, then hire someone. If there’s hope, or you are a good writer, then
continue and take on board some of these tips…
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1. Writing Should be Efficient
The best place to start is by considering what the objective of good writing
is. Writing is good if it manages to complete said objective, so what is it that
you’re trying to do?
Usually, the most fundamental answer is that you want to impart meaning.
You are trying to get your readers to understand something, to learn
something or to think something and that all involves meaning.
In reality, nothing else really matters. And thus your objective should be to
try and do this as quickly as possible and in as few words. Most of us are in
a hurry these days and most of us have places we need to be. That means
that we’re unlikely to have the patience to sit and dig through a massive
paragraph of text and if your emails look like that, they’ll probably be
ignored or binned.
Be respectful of your readers’ time then by getting them to understand the
message you’re trying to convey as quickly as possible so that they are
getting good ‘value’ for their time. The more value you impart in the fewer
words, the more likely they’ll be to want to keep reading.
So, look through your writing and ask yourself which words are entirely
necessary and which need to go. Anything that is superfluous – that does
not serve a specific purpose – should go.

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

216

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

2. Vocabulary is Important
But this is not a ticket to write like a robot or to start writing in text speak!
While your aim is efficiency, it is not necessarily brevity and there is still a
place for flowery language and a large vocabulary.
Why?
Well, apart from the fact that it makes you sound clever – which in turn
makes you more persuasive – using a larger vocabulary will actually help
you to convey more meaning in fewer words. Why? Because you can
choose words that provide a lot more value and ‘do more’.
Not only that, but by choosing the right turn of phrase, you can convey
more than pure meaning and also start to evoke and emotional response
from your readers or to provide additional details. This becomes very
important when you’re trying to write in a manner that is persuasive and
engaging because it allows you to better motivate your readers and
therefore make them more likely to buy from you.
The best way to improve your vocabulary is just to read more. Likewise
though, it can also pay to become better at description and emoting – so try
to really picture and feel the emotions that you’re trying to convey and the
way you want to depict them.
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3. As is Tone
Also important is getting the right ‘tone’. This means that your message
should be on-point in terms of how friendly it is versus how formal. If you
are writing about insurance and your target audience consists of big
important business people, then you will want to adopt a more formal tone
than you would for an email list about football or your favorite band. Make
sure that your content fits the intended purpose and the intended audience.
Again, this is where good vocabulary can come in – it’s a matter of being
able to choose the words that will be most comfortable for the audience
reading them. A great writer is someone that write for any audience and get
the same kind of positive response.
Note as well that things like perfect grammar actually don’t matter all that
much if you’re aiming to be more colloquial. That’s because the way that
you write is secondary to the meaning that you’re trying to convey. As long
as your audience understands you and they feel that you’re on their level,
then you will have done well.

How to Write Copy That Gets Clicked and Read
If you can follow the advice shared in the last section, then you will be an
efficient and accurate English writer. That means that no one is going to
read your content and wonder if you’re English… or over 10 years old.
But that in itself won’t help you to sell or even to get your messages read.
The best writer in the world is not necessarily going to be a good
salesperson and it’s our job here to marry those two distinct skillsets.
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So how do you make sure that your content gets opened in the first place?
How do you keep your recipients reading right to the end?
1. Use Stories
One incredibly powerful tool is to use stories.
Stories are highly effective for a large number of reasons and sometimes
storytelling is even referred to as ‘SEO for the human brain’.
The human brain has evolved over countless years and all of our different
psychological quirks and ticks that we carry with us are a result of that
evolution. Now consider that we have been telling stories for generations
and recounting our experiences this way: this is why the human brain loves
story telling.
That and we continue to hear stories whenever we watch TV, turn on the
radio or read the news. Stories engage us because they send signs that tell
us they are important and relevant. These are things that affect real people
and so they may affect us? And because there’s that whole ‘beginning,
middle and end’ thing, we will almost always feel naturally compelled to
stick around with a story until we get to the end.
So, the question now is how you’re going to use storytelling in your emails.
Usually, the answer is to write the very same stuff, but to do it in a way that
is framed within your own personal experiences or those of a friend.
Instead of saying that ‘writing an ebook can make you rich’, explain how
you got rich from an ebook and it changed your life. Which is most
engaging and interesting?
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2. Provide Value
The next tip is to provide value. This may seem obvious but actually it’s
something that a lot of marketers struggle with because they aren’t 100%
sure what value actually entails.
What is value? How can you measure it?
The thing that everyone (hopefully) knows that they must NOT do, is to
send emails that are nothing more than adverts for products. If you do this,
then you are not providing value but rather spam. Nearly everyone will
ignore your messages and will likely hit unsubscribe because they won’t
want to be pestered by you in the future.
But what’s also an example of not providing value is to write an email like
‘How to Get Six Pack Abs’ and then list three different types of exercise.
Why isn’t this value? Simple: because it is generic and because it is
content that most of us have read countless times before on other sites. It’s
unexciting, unoriginal and it doesn’t build your relationship or convey that
you have any useful knowledge beyond what the reader already has.
Think about it: if they can get the same information by Googling, then why
would they subscribe to your mailing list?
Suddenly, this can create a bit of a challenging situation for you because
now you need to be continually coming up with content that is going to be
completely original or so jam-packed with value that it blows anything else
out of the water.
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In other words? You can’t fake it. You need to be an expert in your field or
someone with truly unique ideas or you need to hire someone that is.
Always ask yourself the following simple question for your value litmus test:
would you read it? If the answer is no, then go back to the drawing board
and come up with something more interesting!
3. Structure and Delivery
Finally, make sure that your content isn’t just read but is read all the way to
the end. To do this, you’re going to need to fill it with things that are
interesting and engaging but you’re also going to need to make sure it isn’t
too long and that it is well spaced out.
That means lots of headings and lots of paragraphs. It means using bold
titles and images and generally making sure that everything on the page is
screaming for attention.
Think of this like arranging a shop window. A good store manager knows
that if they have a ‘top seller’, then they need to stick it right in the window
so that people passing by on the street will stop and take a closer look.
Hopefully they’ll see other things they like along the way.
So, in a similar manner, this is what you’re trying to do with your emails.
You need to make sure that if you are providing amazing value, you are
also conveying that value throughout the course of your messages. You
need to ensure that people who open your emails will see lots of things that
catch their eye and be able to jump in straight to those points.
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Do all this and you’ll drastically increase your chances of actually getting
read. Of course, you then need to think about how you’re actually going to
sell as well – but that’s a conversation for another time…
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Lesson 6: Subscriber Relationship Building
Once you’ve built a high-quality email list and you are ready to start
emailing your fans, you need to think long and hard about what kind of
content you are going to send. This is not just a matter of how to write a
great email that will get opened and that will get read to the end – it means
thinking about a long-term strategy that will gradually build more trust and
develop the relationship you have with your audience. It’s about growing
your connections and turning those initially cold leads into hot leads who
are ready to buy from you.
So how do you go about doing this?
Let’s take a look!

Understanding the Value of Your List
One of the biggest mistakes that many marketers will make when they start
sending emails, is to spend too much time marketing and selling and not
enough time building that relationship.
A lot of people will write to their subscribers and immediately try to sell
something. That might mean that they promote something that they’ve
made themselves, or that they recommend an affiliate product. In other
cases, they might try to build hype for something that they plan to release
in future.
Either way, this is often a quick way to lose followers and to turn off your
audience. The problem is that no one likes being sold to at the best of
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times and certainly not inside their own inbox. If you were to get nothing but
marketing messages from a contact, then would you see any good reason
to keep opening them? Or would you eventually just stop looking at them?
Not only this but sending nothing but marketing messages will cheapen the
relationship you have with your followers. They will feel as though the only
reason you were interested in them signing up was so that they could earn
you money.
But on the other hand, if you write messages that actually provide value
and that talk to the recipients, then this will be a great way to build trust and
to engage your audience further.
And this actually earns you more from a business perspective in the long
run.
Let’s say that you use your mailing list to try and sell a digital product that
will make you $30. This might work and you might get a 10% conversion
rate (which would be amazing). If you have 1,000 subscribers, then that’s
$300 – not bad.
But it might also mean that a lot of those subscribers stop paying attention
and it might mean that you ‘blew your load’ a little too early!
Instead, focus on delivering value and building the relationship. This way
you are increasing the ‘CLV’ – the ‘Customer Lifetime Value’. That means
that you are creating customers that really love what you do and that will be
likely to buy from you multiple times in the future. It also means you’re
creating fans who will likely visit your site on a highly regular basis – and
maybe even share your links on their social media pages and elsewhere!
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Consider the book 1,000 True Fans. In this classic marketing tome, author
Kevin Kelly explains that a brand with 1,000 true fans will always be
destined to succeed and it will be almost impossible for it to fail.
So, what is a ‘true’ fan? This is someone who will read every post you
share, who will like every one of your Tweets, who will buy whatever
products you put out and who will absolutely love your channel and what
you do.
How does a true fan ensure that your business is a success? There are
numerous ways. For starters, it means that your content will spread
exponentially as people share what you’ve written and end up becoming
ambassadors and promoters completely free of charge.
At the same time, it will guarantee a source of income. If you have 1,000
people who will buy nearly anything you create, then you will always be
able to generate income – as long as you don’t take advantage of their
interest.
Think of your first thousand true fans as being a tipping point – a threshold.
Once you pass this point, you will find that everything you create in future
gains more and more followers and your site begins to grow like wildfire.
This is why building true, loyal fans is far more important than simply
focusing on trying to get a few quick sales. Don’t be short sighted – think
about the long term and aim to build relationships that will last.
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How to Build Real Relationships
So, you’re aiming for those 1,000 true fans and not trying to get a quick
sale.
Now the next question has to be how you are going to go about doing that.
How does this shift in objective change the way you work?
The first thing to do is to start writing your messages in a more personal
and casual manner. People won’t be won over by your brand if they feel
that is completely removed from them. If you try and portray yourself as this
big global brand, it will actually just alienate your audience and make them
less interested in what you’re doing.
What’s more, is that this can often actually make you appear less
professional. This is a big mistake that many small brands will make –
trying to appear bigger than they are.
If you are one guy who runs a blog in the evenings and is trying to make
some money on the side, then don’t say:
“We’ve been working hard to bring you this project”
Because you know what? People can tell that you are just one guy. And
when you pretend to be bigger than you are, it hurts your reputation. It
makes you sound like a kid who is trying to pretend they’re a big serious
business.
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Conversely, admitting you are one person and talking to your audience as
human beings is going to help you to become more likeable and relatable
for your audience. As a result, they will be more likely to want to help you to
grow.
Another pointer is that if you use a more personal narrative in your emails,
they are more likely to make it into the primary inbox. Use the recipient’s
name by using the feature in your Autoresponder and write in a way that
sounds like a regular letter. You know what makes a great subject line?
‘Hi’!
Actual Communication
Also important, is to think about what an email is and how you can take
advantage of the unique benefits of having one.
You know what email is for? Communication. And you know what
communication is? Two way!
In other words, if you can ask your recipients to message you back after
they have received your correspondence then you will open up a
communication that will let them feel as though you’re a real, approachable
person. This will massively increase the trust, as well as helping your
audience to feel as though you really value them.
So when you write your next email, why not include a message at the end
asking your readers to respond with their ideas? Ask for suggestions as to
what you should do on your blog or site next and maybe even ask for
contributions or for help!
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Doing this gets your audience involved in a big way and it will mean that
they feel much more attached to your content and more like they are a part
of your brand.
And of course, what is just as important is that you then actually look out for
these messages and then you respond to them. Suddenly, you have a twoway line of communication with some of your readers and that means that
you can actually start to develop a real relationship. This way, you can get
your audience to feel as though they actually know you. They’ll be far more
likely to look out for your future messages and they’ll feel like an important
part of your brand and the movement that you are promoting.
This takes time and it does mean that you’re now working even harder to
not only send emails but also respond to the messages you get from fans
and subscribers. But while this might seem like extra work, this is the kind
of extra effort that will set you apart and help your site to grow at a much
faster rate than the competition.

Things Not to Do
So that is how you go about building a relationship with your audience that
is much more powerful and useful than the usual ‘sending lots of marketing
messages’.
But if you’re going to make the very most from this, then it is just as
important that you consider the things that you must not do. And there are
a lot of mistakes that email marketers will make that can end up completely
destroying all the good work they’ve put in.
Here are some things you should avoid doing…
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Forgetting Your Account
One of the most obvious mistakes that a lot of marketers make is to go
weeks or months without ever sending an email. This is a great way to fall
off of your readers’ radars and to make them far less interested in what
you’re doing. It will make you seem less professional and ultimately, it will
lose you subscribers. When your remaining list sees a message from you
months later, there’s a good chance they’ll be offended or upset by it – as
though you were cold messaging them!
So be consistent and don’t let your mailing list turn into a ghost town.
Overdoing It
Similarly though, it’s also a mistake to send too many emails, which can
quickly lead to your subscribers becoming irritated by your messages and
wanting to unsubscribe. If you inundate your audience with messages then
you are taking advantage of the relationship and of the trust and you will
quickly get yourself black listed!
Likewise, try not to overdo it in terms of your content. Don’t send messages
that are too long for instance or that contain too many large images. These
will take a long time to read through and might even clog up your recipients’
inboxes.
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Selling Things You Don’t Believe In
Eventually, there will come a time that you try and sell something from your
blog. After all, this is a business proposition ad your objective is to try and
make a living from your brand.
And this is fine. People recognize this and they don’t mind being sold to –
as long as you appear to really believe in what you’re promoting. What’s
more, is that once your item has sold, it is highly important that it actually
be good enough to be worth the money. If someone buys something on
your recommendation and it is low quality or it doesn’t work… well then
how likely do you think they will be to buy from you next time?
Breaking the Trust
There are many other ways that you can end up breaking the trust that you
have build with your subscribers. An obvious example is if you pass on
their email addresses to someone else. While it won’t be easy for your
subscribers to find you are the culprit, if they do then it can completely
destroy your brand – and it’s pretty obvious if they sign up to your list and
they suddenly start getting lots more messages. So don’t risk it!
Okay, so there you have it: that’s how you go about building trust with your
audience and getting them to feel that they are a true part of your brand.
The key thing to recognize here is that the relationship you are building is
much more important than the direct sales you make. Think in the long
term and focus on growing your engagement more than growing your
profits and your numbers. Do this and you will create true fans that can
help your business to explode!
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Lesson 7: Autoresponder Sequence Power
There are lots of different ways you can approach email marketing and
depending on the strategy you employ, the results can be very different.
One strategy that is actually somewhat underused and potentially very
effective is to write an autoresponder sequence. What this means, is that
you are writing a series of emails that you will deliver automatically through
your autoresponder without having to have any input in yourself. This will
then help to build interest in your brand, engage your audience more and
more and then eventually make a sale.
The sequence is going to trigger automatically as soon as the subscriber
signs up and the best part is that you won’t even need to lift a finger!

Why an Autoresponder Sequence is Such a Good Strategy
There are many things that make autoresponder sequences a good way to
go ahead. The first benefit is that autoresponder sequences involve less
effort on your part. You don’t need to lift a finger like I said – and that
means you can focus your efforts elsewhere. All you do have to do is to
create the email sequence in the first place.
Another benefit of an autoresponder sequence is that it can actually be
more effective when it comes to introducing new subscribers to your list
and it can be less alienating.
The problem with many email lists, is that they have a collection of both
long-time subscribers as well as completely new members. Without an
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autoresponder sequence, you can’t make sequential emails that refer to
previous messages and you can’t build on ideas that you’ve laid out in
previous messages because some of your visitors are going to be coming
in halfway through. This is just like tuning into a movie and realizing that
you are completely lost and have no idea who any of the characters are or
how they factor into the wider story!
If you want to create an online course then or some kind of lesson or story,
you effectively need to use an autoresponder sequence.
Finally, an autoresponder sequence is powerful because it is consistent.
This is the precise same message that is delivered to every single recipient
on your list. And the reason that matters, is that it means you can tweak it,
improve it and optimize it over time. In other words, if you find that people
aren’t reading all the way through then you can try making a small change
in order to see if that increases your engagement or your open rates. If that
doesn’t work, then try making another change and seeing how that
influences the data. In other words, you can iterate and tweak your formula
to optimize it and create the perfect sequence that does whatever it is
you’ve set out for it to do.
And speaking of consistency, autoresponder sequences are also very
effective because they are completely consistent. That is to say that once
you start sending an autoresponder sequence, it will be delivered at the
same time and on the same day every single time meaning that your
audience will learn what to expect from you and they will be able to enjoy
high quality content that is predictable. This is one of the biggest tips in
email marketing – being consistent – but it’s very easy to let it slip when
you need to remember to manually write every single message!
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Some Things to Consider
When creating your autoresponder sequence, there are a few things to
keep in mind and to consider. This is a system that will work differently from
other email messages and that means you need to approach it a little
differently.
For example, when creating an autoresponder sequence, you need to
make sure that it is 100% evergreen. In internet marketing, the term
‘evergreen’ means that a piece of content is going to be just as relevant
and interesting in 3 years as it is today.
So, a news story is not evergreen and neither is any story that references
something that’s in the news.
Likewise, if you have written an email course that describes how to make
money from a certain strategy, then you need to make sure that the
strategy still works in a year’s time. This means you might need to update
that strategy and make sure that it is working in the same way even when
the next version of WordPress is released.
Another tip is to think about the types of content that lend themselves best
to being shared in this manner. For example, courses tend to be very
effective because they will come in steps and stages. The other great thing
about a course is that it has very clear value and that it can act as an
incentive in itself.
In fact, courses are something that we are used to paying for. So, if you’re
told you can get one completely for free, then you might well feel as though
you’re getting a very good deal and it’s worth signing up!
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Likewise, any kind of series that imparts advice and ideas can also work
well.
Finally, consider that your autoresponder sequence and regular email
marketing need not be mutually exclusive. There is nothing wrong with
having a welcome series to introduce new subscribers to your messages
and then to send them hand written emails subsequently once they’ve gone
through your little initiation. At the same time, there’s nothing wrong with
sending autoresponder sequences with your own personal messages
interspersed in-between. This way, you can combine the benefits of an
autoresponder sequence along with the benefits of having something that
is manually written and where each message is unique.

How to Write the Perfect Autoresponder Sequence
With all that in mind, how do you go about making the perfect
autoresponder sequence? Here are some tips that will help you to make
the best first impression and to drive conversions and maintain
engagement along the way…
Tease Your Next Message
One great strategy that often gets overlooked is to tease your next
message. Another of the big strengths of an autoresponder sequence is
that you will know with certainty what the next message is going to be
about and when it is going to get sent. That means that you can include a
note at the bottom of your current message saying ‘be sure to tune in next
week for XXX’. This helps to build anticipation for what is coming up and it
gives your emails a sense of sequence and importance.
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Always Provide Value
This is the most important part of any email marketing campaign but it
bears repeating here: it is always crucial that your email marketing
campaign includes a tip of some sort, an actionable idea or some
entertainment. In other words, you need to make sure that after reading
your message, your audience feels that they spent their time well and they
would do well to make sure they look out for the next message.
Along the same lines is delivering on your promises. You probably made
certain promises on your landing page telling your audience what they
would learn and why they should definitely sign up. Make sure that you
deliver on those promises in the actual content by doing the things you said
you would do and by ensuring that your readers go away feeling more
informed than they were before.
Be Conversational
This is once again true of most autoresponder sequences. It is very
important that you give your email a conversational tone because it is going
to end up right in the inbox of your recipient – which is a very personal
place. This will help you to better build a real relationship with your
audience and it will make sure that your emails aren’t filtered out by the
spam filter quite so readily too.
Get the Welcome Message Right
Perhaps the single most important part of your autoresponder sequence is
the welcome message. This is the point at which your new subscriber has
just joined and they are going to get an early taste of what your series is
THE GRAPHIC DESIGN BUSINESS BLUEPRINT

236

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
going to be like. Getting this right is incredibly important because this is the
email they are most likely to read and that will set the tone for everything
that is to come.
Again, this is a fantastic opportunity to tease what lies ahead to make sure
that your reader is exciting and interested to look out for your future
messages. Let them know the timescale and the subject line structure too
so that they can actively seek out your messages and they won’t be as
likely to get lost.
Also important in a welcome message is to make sure that you show your
gratitude and you start out by building that trust. Invite them to message
you if they have any questions and to get in touch if they want to strike up a
conversation. This will help to make you feel like a real person (which is
even harder when your sequence is being delivered automatically) and it
will build more trust and a better relationship with your audience.
Consider Getting More Advanced
Autoresponder sequences don’t have to be the exact same for everyone. If
you have a good autoresponder tool, then you should be able to introduce
slightly more advanced features and options. For example, how about
creating an autoresponder sequence that changes depending on how well
engaged the user is? This way, you can try selling only to those
subscribers that seem highly engaged.
Better yet is to use your mailing list in order to handle upsells. You can do
this either with a secondary autoresponder sequence or one that responds
to cookies and knows when a reader has viewed your checkout page. This
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allows you to follow up with a quick offer while the reader is in ‘buy mode’
and therefore to capitalize on the sale.
How to Sell from an Autoresponder
Finally, the most important thing you need to learn is how to sell from an
autoresponder series and more importantly: how not to. Unfortunately, this
is something that is very easy to get wrong and if you are overly forceful in
trying to push a product, you can upset your audience and lose
subscribers.
What you need to do then is make sure that your autoresponder series
builds the trust and provides value first. Think of this like a transaction
where you are earning the right to try and sell to your audience. If you have
provided lots of free, high quality tips, then your readers will usually be
happy to consider buying from you – or at least just hear you out.
Even then, there is way to do this and a way not to do it. You need to make
sure for example that you don’t announce your product or service out of the
blue. Instead, weave it into your narrative gently in order to warm your
audience up to the idea first.
You can use a strategy that is often referred to as AIDA. This stands for
‘Awareness, Interest, Desire, Action’.
So, this means that the first email (after the welcome message) might
provide a high value tip and some useful ideas and then mention that
you’ve got something cool coming relating to X. The second email will then
provide another tip or piece of advice, followed by a slightly longer section
on what your product is and why it’s interesting. The third message can
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now include a shorter tip followed by a bit of exciting description of what the
product is and why it’s desirable. Now you make your audience wait, which
is a great way to build interest further and to get them to really want
whatever it is you’re selling – we always want what we can’t have.
Finally comes ‘action’. This final email is designed purely to sell the product
and is all about getting the audience to act quickly while they are feeling
emotive and impulsive. Get all this right and you can effectively sell without
putting off your audience!
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Lesson 8: Landing Page Traffic – How To Drive Traffic To
Your Opt-in Landing Page
Building a landing page to promote an email opt-in form is one of the
simplest and most effective ways to growing a mailing list. A landing page
is a page that is completely dedicated to helping you promote your mailing
list and that will have no other distractions or purpose. This page is purely
here to inform your audience about your mailing list and to encourage them
to be interested in signing up.
If you do this well, then a landing page for a mailing list can have a high
conversion rate, meaning that you might expect 1-10% of every visitor to
sign up.
This then means that the more people you can get to your landing page,
the more rapidly you can grow your list and get more people to sign up so
that you can build a relationship.
So how do you go about getting the maximum number of people to your
landing page? And how do you ensure that the traffic you are sending there
is the right kind of traffic that will be likely to sign up and that will actually
read and engage with your emails once you start sending them?
In this report, we’ll take a look at some of the best strategies for doing this
to help you build a massive and highly engaged list.
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PPC
The first and easiest way to start generating traffic for any page is with PPC
ads. PPC is ‘Pay Per Click’ and this will generally refer to two different
platforms: Facebook Ads and Google AdWords.
Any form of Pay Per Click advertising essentially means that you are
paying each time someone clicks on your advert in order to be taken to
your website. This is a powerful feature because it means that you now
know precisely how much each visitors costs you.
And if you have been keeping track of your conversion rate – so that you
know what percentage of your visitors end up signing up and becoming
subscribers – then you’ll be able to calculate roughly what your individual
subscribers cost you.
In other words, if you pay 10 cents for each click and your conversion rate
is 1%, then you need to spend $10 for each new subscriber. If your
conversion rate is 10% then that cost goes down to $1.
The next bit of math you need to do, is to work out just how much each
subscriber is worth to you. You’ll do this by looking at your CLV – Customer
Lifetime Value. This can once again be easily calculated by looking at
some specific numbers. In particular, you need to consider how often a
subscriber buys from you and how much profit you make from each sale.
So if each subscriber buys 10 things from you on average in their lifetime
and you make an average of $30 per sale, then your customers are worth
$300 to you. If you’re paying $10 for each subscriber, then that’s a lot of
profit!
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Remember though, most subscribers will go a long time without buying
anything and some might not buy at all. They still need to be calculated in
your average, so in reality it will probably be much lower – closer to $15 per
subscriber. As long as you’re making profit though, this is a good strategy!
When using Google AdWords to drive traffic to your opt-in page, be sure
your page complies with AdWords’ guidelines. You can find a tutorial here:
http://blog.veeroll.com/how-to-build-an-adwords-compliant-landing-page/
Targeting
So PPC is a great strategy because it is enabling you to very precisely
calculate how much each subscriber is worth and how much they cost you
versus how much they earn you. But at the same time, it also has the huge
advantage of being highly targeted. Now if you’ve been doing your
research, you’ll know that the quality of a mailing list is much more
important than its size. In other words, a good mailing list is one that is filled
with engaged readers that are interested in what you’re offering.
Using Facebook Ads, you can decide precisely who sees your
advertisements and target on the basis of age, sex, marital status, income,
location and even hobbies and interests.
So, if you have a mailing list about martial arts fitness, you can make sure
that the people who see it are young to middle aged and that they have an
interest in fitness and in martial arts. Suddenly, the conversion rate from
those visitors will go up and so too will the open rate once you start
delivering your messages.
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Google AdWords works slightly differently because the ads aren’t placed
on Facebook but are instead placed on Google on the basis of the search
terms that people are looking for (called ‘keywords’). There is some
targeting built-in, but really the main targeting will come from the fact that
the viewers are searching for specific things.
You choose the keywords that you want your ads to appear on in other
words, so if someone is searching for ‘martial arts workout’, you can rest
assured that they’re probably interested in martial arts and in fitness.
This gives you less control over things like the gender of your viewers or
their age, but what it does allow you to do is to aim adverts at people at the
time that they’re looking for them. In other words, they are actively
searching for something relevant to your mailing list at that point in time
and so you’re not interrupting them at a point when they’re trying to chat
with friends on Facebook or browse news.
This can help to make your landing pages convert more, but it is worth
noting that these benefits mainly help paid products and free blogs. People
don’t tend to actively look for mailing lists to sign up to. You can get around
this to some extent if you offer a free ebook or report as an incentive, as
this way you can then target search terms like ‘fitness book’.
On the whole though, Facebook Ads are probably slightly superior
compared with Google.

Blogging
While PPC ads are highly effective, they unfortunately do come with one
major downside: they are not free. Blogging on the other hand is a method
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that you can use entirely for free and the only cost is the time that you’ll
need to put in in order to keep your blog filled with great and interesting
posts.
This is what is referred to in the industry as content marketing. Content is a
powerful tool for bringing more people to your website because it appeals
both to your audience and to Google.
If you want to get your site to show up for specific search terms as you do
with Google AdWords, then actually the best way to do this is simply to do
good SEO and to get there ‘organically’. This means that you are adding
lots of content to your site that is relevant to the search term and it means
that you are going to build links pointing in toward your site. These two
activities combined will give your site the attention it needs to grow on
Google – but the content is what’s really key here because content is what
most people are looking for when they search on Google.
What’s more is that content is what will keep people coming back to your
site and help to build trust and interest in what you’re offering.
So, most people are going to find your site on Google because they’re
searching for specific information or entertainment. They might look for the
answer to a question for example and then if they enjoy what they read on
your blog, they might decide that they’re going to look for more of your
content again in future. The next time they have that same question, they
might go directly to your blog.
Only by continually impressing them and giving them lots of reason to keep
revisiting can you get them to the point where they think that it might be
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worth signing up to your mailing list and that way being the first to hear
about your new posts and your new ideas.
All that’s left for you to do is to link to your landing page from your blog
post, or to place a link in your sidebar. Either of these options will ensure
that people who come to your site to check out your content see that
there’s a mailing list and have the option to sign up.
And don’t be afraid to simply remind people to sign up to your mailing list
within your blog posts, or to tell them what your blog is all about and why
they should definitely consider getting involved. If you can do all this, then
you should find that you start to get more and more readers consisting of
people who want to hear more of your ideas and information.

Solo Ads and Ad Swaps
There are many more forms of advertising you can use with your list too
and some of these are specifically designed in order to work highly
effectively with mailing lists.
One example is a solo ad. A solo ad is an advert that will appear in
someone else’s mailing list. This is essentially a form of influencer
marketing then because the message will be spread by someone who has
already done the work to build up a big list.
Solo ads can work well but only if you are careful about how you approach
them. Always make sure that the email list you’re appearing in is one that
has been built using the best methods and that is highly engaged and
maintained. In other words, don’t pay to appear on a list filled with low
quality contacts that never asked to be there. Try signing up to the list
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yourself first to check the quality of the messages and always ask to see
metrics so that you have proof that the list is working.
Similar to solo ads are ad swaps. These are just like solo ads in that your
ads will end up in the same place (on someone else’s mailing list) but they
are different because you aren’t paying for them. Instead, you are
swapping a shout-out for a shout-out and that means you need to share the
message that you’re given with your audience in exchange for them doing
the same. Again, do your research and look into the quality of the list
before you agree to go ahead with this.
It’s also possible to pay for clicks from a number of sites. Good examples
include Clickonomy (http://clickonomy.com) and Udimi (http://udimi.com).
These sites provide you with a way to buy clicks that will take people to
your landing page and the service is specifically designed to be used for
email marketing as opposed to other forms of advertising.
One Thing Not to Do
This is a good strategy and it is much better than trying to pay for emails. In
fact, the one strategy you should never use is to buy emails in bulk. When
you do this, you are buying emails that have usually been captured through
illicit means. In fact, some of these mailing lists will be resold – meaning
that someone bought them simply in order to sell them on to you!
The problem with doing this is that the people now on your mailing list
never agreed to be there in the first place and never showed any interest in
your brand. This makes them essentially cold leads and that’s just the
same as sending messages to emails that you made up out of thin air.
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Most of them will view your content as spam, many of them will simply
bounce and this will badly hurt your sender reputation over time.
Always remember: the quality of your list is more important than how big it
is. So if you are going to buy ads directly or indirectly, always make sure
that they are going to be targeted and that they are people who really want
to see your content.
The ideal situation is that you bring people to your site who actively
searched for content like the content you’re offering and who join your
mailing list because they enjoy what you have to offer so much!
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Lesson 9: List Monetization Tactics
Building a big mailing list filled with targeted subscribers that all really want
to see more of what you have to offer is incredibly rewarding in itself. It’s a
fantastic feeling knowing that people are looking forward to your messages
and reading everything that you have to say with baited breath and it’s
even better when you start to open up a two-way communication with those
subscribers so that they’re responding to your messages and discussing
the content you’re sharing.
It’s focusing on this – the long term building of relationships – that will
eventually allow you to create those ‘1,000 true fans’ and explode your
brand into the stratosphere.
But while that’s all very nice, it’s also true that most of us need money in
order to buy food and need food in order to live…
In other words, you’re going to need to monetize that list at some point and
you’ll probably want to do this sooner rather than later.
So what are some monetization tactics you can use? And how do you go
about monetizing your list without losing the trust that you’ve built or
causing people to unsubscribe in a mass exodus? Let’s take a look at
some of the best options out there.

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

248

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Selling a Product
By far the best strategy of all when it comes to monetizing a mailing list is
to create your own product and then to sell it.
Over the course of this report, we’ll see that there are plenty of other
strategies that on the face of it will seem just as effective as creating your
own product. Ultimately though, they will pale in comparison to creating
something yourself and from scratch and the reason for this is that making
something yourself means making something that you have completely
control over. It will be up to you how you want to go about writing it, what
hints and tips you want to include etc. Not only that, but it will be your voice
in that ebook or that mailing list and it will be your advice and tips. This
comes across and you should recognize that people really can tell the
difference when you sell an ebook that you didn’t write – even if you edit it
basically.
By creating something yourself, you can actually strengthen brand
engagement by selling your product. You’re keeping people on your brand
and your communicating the exact same message. You’ll know the
book/course/report inside out and you’ll know how to perfectly promote it.
What’s more, is that someone who has enjoyed your mailing list and
decided to sign up is also likely to enjoy your ebook because it’s the same
writer and the same kind of tips, style and advice.
Even if you buy an ebook and edit it, you can’t benefit from all those things.
And what’s more, is that when you create your own ebook, there are no
overheads and there is nothing eating into your profits.
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So, if you can create your own product: do. And then you can promote it
through your emails in a way that will gradually build interest and finally
encourage your audience to buy.
Best of all? This is the perfect opportunity to take advantage of the unique
benefits that come from email marketing. In other words, why not ask your
audience what they want to see from you and what they would be willing to
buy? If you do this, then you can go ahead and create the precise product
that your audience wants and massively increase your chances of making
lots of sales.

PLR
PLR stands for ‘Private Label Rights’. A PLR package is effectively a digital
product that you are allowed to re-sell and that comes with all the rights.
Not only that, but these rights entitle you to edit the package as you see fit
and to put your name on it
A PLR product is slightly less desirable than a product you made from
scratch. As we’ve already discussed, creating your own product allows you
to maintain a consistent tone across everything you produce and it greatly
increases the likelihood that your audience is going to enjoy the product
that you sell them. It gives you much more freedom to position the product
however you want and all this can help a great deal.
But PLR is also perfect in its way and specifically, it’s ideal for anyone who
doesn’t have the time, skill or inclination to make a product themselves.
Some of us just aren’t great writers. Others don’t have the time to write a
10,000 word ebook along with multiple extra materials and full color covers
to go with it.
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A PLR product actually often packs in even more value by giving you all the
extra materials you could want to sweeten the deal and extra materials that
you can use in order to promote and sell the product. Specifically, you’ll
often get access to a sales page with sales copy, to adverts, to emails, to
free reports and more and you can use all of this in order to help your
products sell.

Affiliate Marketing
Affiliate marketing is one of the most popular ways to earn money among
internet marketers. This is similar to PLR in that you don’t need to create a
product from scratch but it has the advantage of requiring no up-front
payment and therefore being infinitely scalable.
The way this works is simple: you re effectively acting as a salesperson
that gets commission on each sale. This is like going door to door in order
to sell broadband, except in this case you’re usually going to be selling
ebooks or online reports (digital products again) and instead of going door
to door, you are simply using your own mailing list.
This works via a URL that will refer your subscribers to a site where they
can buy products. When they click on this, they will be redirected and a
cookie will be left on their computer, telling the seller that you sent them. If
they make a purchase, that will be added to your profile, thereby increasing
your overall earnings.
The great thing about becoming an affiliate though, is that it is endlessly
scalable. Because you don’t need to buy PLR products or create your own
digital products, you can collect hundreds or thousands of affiliate links with
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no limit. All you simply have to do then is to let your audience know about
‘this great book [you] read’ and pass them the link.
Oh, and because the book isn’t yours, that means you don’t need to worry
about returns or about people complaining about the product.
The other amazing thing about affiliate marketing, is that when you sell
digital products, you’ll actually often get a HUGE amount of commission. In
fact, many digital products will offer as much as 70% per sale or even
more.
Note that when you sell affiliate products like this, you’ll often once again
get access to lots of extras as well. Once again, this will often include
things to help you sell the products more quickly and effectively – such as
sales copy and advertising – as well as extra materials that you can offer.
Often, becoming an affiliate will mean that you get access to special
discounts and deals and you can pass these on to your subscribers in
order to offer them some additional value!
To get started with affiliate marketing and to find a deal or product that you
want to promote, check out JVZoo (JVZoo.com) or Clickbank
(Clickbank.com).
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Selling Physical Products
Now, you don’t only have to sell digital products when you have a mailing
list and you’re an affiliate. You can also sell products through Amazon,
which has an affiliate program called Amazon Associates. The commission
here is considerably less (around 4-8%) but there are some bonuses. For
example, you actually make commission on every purchase that a
customer makes when they visit Amazon from your link. So, if you
recommend a book but the subscriber gets distracted and buys a
widescreen television, you’ll get the money from that too! As long as it is
during the visit that came from your link, you get the cash.
This means you could also get money from multiple purchases. So 8%
might not sound like all that much but if it is 8% of a widescreen TV,
computer and lifetime supply of cheese… that’s still a lot!
There are two ways to handle affiliate marketing through a mailing list.
Either, you can build up each product and turn it into an ‘event’ in much the
same way that you might do for your own list, or you can simply drop the
products into conversation and hope that someone clicks on them.
This might be as simple as saying ‘I really enjoyed X product’ and then
linking to it using an affiliate link. This can build you a bit of profit while
you’re between big monetization strategies but the best part is that it won’t
hurt your reputation. People know and trust Amazon and if you simply
dropped the item into conversation rather than making a big deal of it, then
it will seem more authentic and respectful.
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Do try and avoid linking to multiple items in one email though. Apart from
anything else, this is more likely to see your message end up in the spam
or ‘promotions’ folder.

Sell Ads
Finally, the last option available to you is to sell adverts that you will shout
out to your audience. These are called ‘solo ads’ and they can pay quite
well if you have a large and targeted email list.
The only problem is that it can be very frustrating for your audience to
receive unsolicited emails and this can end up leading to unsubscribes and
complaints that hurt your sender reputation. Thus you need to be strategic:
pick only advertisers that are relevant to your niche, use this monetization
method sparingly where possible and try to work the ad into a natural
sounding email that still provides value.
Discuss this with the buyer and make sure that they know your authenticity
and integrity is not for sale!
Using all these methods, a mailing list can become a highly profitable
endeavor and more than pay for itself. However, it’s also worth noting that
there are many more ways that a mailing list can earn you money indirectly.
Simply by engaging your audience with frequent and well-written
messages, you’ll be able to build more brand loyalty and keep your
audience glued to their screens. By doing this, you can actually get more
visitors to your site and more sales from other channels. Even when you
don’t see direct results then, keep at it!
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Lesson 10: List Segmentation
In the first report, we discussed the importance of email marketing and
what made it so powerful even when compared to other effective forms of
marketing. What we learned is that email marketing is not only more direct
and more personal, but also a method that gives you a lot more control
over the nature of your messages and the way you interact with your
readers.
And one of the single most important aspects of that is list segmentation.
List segmentation allows you to group the contacts that you are messaging
into useful groups that can help you to better target your messaging going
forward. In this post, we’ll take a look at the different strategies this can
include and how you should go about executing them.

Targeting by Demographics
The first and most obvious way that you might segment your list is the
same as you might consider focusing on specific targets for any other form
of marketing – by demographic.
This is simple: you find out the names, the ages, the locations and the
genders of your different subscribers and using that information, you then
make sure that you are sending the right messages to the right people. The
objective is to avoid ever sending anyone an email that they are completely
unlikely to be interested in – so no trying to sell wedding dresses to young
men.
Targeting is incredibly important when it comes to any form of marketing for
this very reason – it allows you to decide precisely who sees each
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message and thereby to greatly enhance the chances of getting a
conversion – convincing that person that they should follow the links and
maybe buy the products you’re discussing.
This actually goes even further when it’s email marketing you’re talking
about though. One reason for this is that in email marketing, you need to
ensure that you are consistently delivering quality and value and that
means ensuring that the messages are relevant to the people receiving
them.
If you keep receiving messages that have nothing to do with you, chances
are that you’re eventually going to completely unsubscribe. By making sure
this doesn’t happen, you ensure that people aren’t as likely to leave your
mailing list.

How to Segment Your Audience
The next question is how you go about segmenting your audience in the
first place. How do you collect all this information?
The answer is through your opt-in form, but there is a very delicate balance
you need to walk here. If your opt-in form contains too many questions and
asks for too much data, this can end up forming an unnecessary barrier
between your potential subscribers and you. Either this is going to seem
like a little bit too much work for the sake of signing up to a mailing list
(which many people are dubious to do at the best of times) or it is going to
seem like an invasion of privacy.
What you can likely get away with is just one or two questions such as
gender, or perhaps age. The key then is to think about which questions are
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the most important for the sake of your particular campaign. Consider that
your demographic information is on a tight budget… what is the most
valuable to you?
Note as well that you can always get more information from specific users
at a later date. You could do this by inviting your subscribers to take part in
a survey (possibly in exchange for some kind of reward), or you could wait
until they buy and then get information from there (such as their delivery
address). You can also work out information through extrapolation. For
instance, someone called Gary is probably male! Just make sure that
whichever autoresponder you choose to use allows you to add this
additional information later on as you go.
Finally, consider using multiple mailing lists. This is a very straightforward
way to segment your contacts lists and means that you can keep your
messages more niche. Instead of having a single messaging list on your
site, why not have several? Or perhaps have multiple different websites,
each with their own mailing lists.
So be careful about how you go about collecting data, but definitely look
into doing it as it can be incredibly valuable going forward.
But while this is a very effective method, it is only one of several strategies
that you can use involving segmentation.
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The Way to Think About Your Subscribers and Leads
First, let’s take a look at what a lead is and so what a landing page really is
and how you need to think about it. Essentially, your landing page is a
vehicle through which you are going to be converting ‘cold leads’ into ‘warm
leads’ and ‘hot leads’.
A cold lead is someone that you’ve never contacted before and that is
discovering your brand for the first time. This is why it’s called ‘cold calling’
– you are literally calling your cold leads. A warm lead is someone who has
shown an interest in your brand and who has potentially given you the
permission to contact them.
Finally, a hot lead is a lead that is ready to convert. A hot lead might also
be someone that has bought in the past, or that has asked for more
information about a product.
The thing to keep in mind, is that you cannot convert someone directly from
being a cold lead to being a hot lead. That is why email marketing is so
important because it is what gives us the opportunity to trigger that next
step where you warm our cold leads up. This is what preps a lead to be
able to buy from us and where we start to convert them into buyers.
If we try and sell to them as soon as they land on our web page, then they
will get frustrated at our lack of interest in providing value and look at the
site as spam. Wouldn’t you, after all?
But if we don’t attempt to hook the reader in at all, then they will likely
simply leave the site and not come back! This is even worse in many ways.
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The best way to think about this is to compare it to dating. Imagine that you
see a woman/man that you’re attracted to in a bar. This person is your cold
lead.
Now if you were to walk up to them and ask if they’d like to go on a date
with you, or if they’d like to sleep with you, they would probably slap you.
That’s because you’re trying to convert them into a hot lead directly.
And if you talk to them but don’t ask them for their number, then they’ll
leave and you’ll never see them again. That’s because you never made the
transition – they stayed cold.
But if you ask for their number, then you can contact them, build up a
relationship and get them interested in you as a person. Now they’re a
warm lead and now they’ll be much more susceptible to any requests for a
date in future.
This is the exact same thing as collecting an email address before you try
to sell to someone. It lets you build that all important relationship, it lets
them learn about who you are and it lets them see why they should be
interested in what you have to offer – and that they can trust you.
Why would a woman (or man) accept an offer for the date if they know
nothing at all about you?
And why would someone buy from you if they’ve never heard of you before
and they have zero reason to trust that you’re selling great products?
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So, your landing page is crucial because it is what will allow you to build on
your initial impressions and to create a relationship to the point where you
can try and sell something.

Using This to Your Advantage
So, this is why the notion of ‘types of leads’ is such an important one. But
how do you use that to your advantage in your campaign? And what does it
have to do with list segmentation?
Well, the exciting part is that most autoresponders actually allow you to
segment your list based on what kind of lead they are. This means that you
can automatically sort your readers into cold, warm and hot leads and then
only attempt to sell to the leads that are most likely to want to buy from you.
How can you know this? Simple: the autoresponder will calculate it on the
basis of behaviour. Using cookies stored on users’ computers, it is possible
for your autoresponder to see who is most engaged in your content. For
example, you might create a separate category for those users that read
every single one of your messages and linger there for a long time, and
then another for those users that never open any of your messages at all.
Likewise, you might be able to see which of your users have actually visited
your site and looked at certain items in your store. These users that have
lingered over items have likely considered buying them and thus might be
ready for just that extra little ‘push’.
And then there are the leads that have actually purchased from you in the
past. These are particularly useful to separate from the pack because they
have demonstrated an interest in what you sell and a willingness to pay.
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They’ve also already gone through the rigmarole of having entered their
details and they know they can trust you (assuming you fulfilled their order
on time and in good condition).
In other words, these readers are considerably more likely to be willing to
buy from you again. But at the same time, it’s also important to make sure
that you have a note of what it is that they bought – because of course they
are unlikely to want to purchase the same thing off of you twice and you
need to ensure that you aren’t constantly try to push the same item on
them.
By using this information, you can then use segmentation in order to
gradually move readers from cold to warm to hot. You can try using every
trick up your sleeve (all of which will have been learned from these reports!)
and then eventually you can get them more and more interested in what
you have to say. Once they begin actively reading every message that you
send them and once they start visiting your site to look at your products
then you know that they’re likely to be interested in buying from you and it’s
okay to go ahead and try to convert.
Oh and of course there are many more uses for this powerful feature too.
For one, you can use this same data in order to look at which types of
users are the most engaged and which types of emails are the most
effective at increasing engagement.
In other words, which leads are the warmest? The women or the men?
Which convert most often? Knowing this can help you to target your future
marketing activities better.
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Likewise, you can use this information in order to create entirely automated
autoresponder sequences. These are sequences of emails that will be sent
out automatically and in a set order as soon as someone signs up. When
used correctly, these can allow you to take a list of contacts from being cold
to hot all without lifting a finger and by combining it with useful information
and segmentation, you can ensure that your autoresponder sequence only
tries to sell at the point when your individual readers are most convinced by
your value and therefore most interested in potentially buying from you.
So, there you have it: segmentation is another incredibly powerful tool for
your email marketing campaign and one that can make a huge difference
to your success. Make sure you are targeting your messages for the right
audience members!
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Lesson 11: Getting Inboxed – Your Guide to Email
Deliverability
As an email marketer, your job is to write highly engaging contact that will
grab the attention of your readers and make them want to click and then
keep on reading. That means you need to know how to write a great
subject heading that really jumps out at the reader and it means you need
to know how to write a fantastic email body that provides value and makes
the reader glad they decided to click!
But none of this is going to be worth anything if you don’t also know how to
get your message into the inboxes of your readers. This is absolutely
essentially, seeing as you can’t very well build trust or make conversions if
none of your emails get read!
Before your subject line can have any impact on your readers, it first
absolutely needs to make it into their inboxes. Even the most eye-grabbing
heading in the world won’t work if it doesn’t get seen.
Problem is, there are quite a few challenges that you will face if you want
your messages to show up in the inboxes of your contacts.
The first and most obvious challenge is the spam filter. Spam filters are
built into pretty much every single email client and their job is to make sure
that our mailboxes are filled to the brim with spam trying to sell us Viagra
and handbags, or ‘Nigerian princes’ that are giving us millions of dollars…
Problem is, these spam filters can be a little too effective sometimes and
end up blocking content that the recipients actually agreed to receive – just
like your messages!
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This is one issue. The other issue is the fact that most inboxes are now
divided into multiple sections. These days, providers like Google Mail and
Outlook will divide messages into ‘Primary’, ‘Social’, ‘Marketing’ and other
subcategories. Users can create their own categories sometimes too.
The idea behind this is that it prevents us from getting notifications every
single time that we get a new message from Facebook or every single time
we get any kind of new sales attempt.
This is useful for most of us as we would otherwise be inundated with
messages throughout the day. However, it is actually not such good news
for us marketers because the fact of the matter is that few people will check
their ‘social’ inbox on a regular basis and the same goes for the
‘promotions’ inbox. Think back to your own use, when was the last time you
clicked on one of these?
That means that to all extents and purposes, it’s not much better getting
messages into ‘Social’ than it is getting them into ‘Spam’!.
In this report, we’ll look at how you can not only avoid the spam folder but
also get yourself into the ‘Primary’ folder!

How to Avoid the Spam Folder
First, let’s start with the basics and look at how you can avoid the spam
folder.
We need to think like a programmer here and consider the way that the
filter has been designed and what tools it might use. A good place to start
is by asking what the folder is for. What is the objective of the spam filter?
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The answers are:
a) To keep out unwanted marketing messages that were unsolicited
b) To keep us safe from viruses and phishing scams
If you’ve been following the advice I’ve been sharing in these reports, then
your mailing list should be filled with contacts that actively invited you to
contact them. In other words, it shouldn’t involve sending unsolicited
messages at all.
And what this means is that you don’t belong in the spam folder. So that’s
nice to know!
But there are a few things that might end up making the filter mistake you
for spam. One such thing is the inclusion of certain key words. The spam
folder looks for keywords like ‘shopping’, ‘buy’, ‘free’, ‘Viagra’ etc. and will
then block those emails on that basis. Think of this like ‘reverse SEO’ and
after you’ve written your message, scan through to check for any words
that might look like spam.
Similarly, you also need to avoid trying to use cheap tactics to get readers
to look at your subject line. Avoid using multiple exclamation marks or allcaps as these are things most people don’t want in their subject line and
that might look like spam.
In order to protect users from viruses and other types of attack, spam filters
will also look for other tell-tale signs. These include things like very long
documents and certainly attachments. You also need to be careful about
using images – because spam filters can’t read what the image is of, it
might treat it suspiciously.
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Of course, it is okay to use images in some cases, but avoid large image
files and make sure that there is a good ratio of text to images.
To an extent, it is impossible to be 100% certain that you have effectively
managed to avoid the spam filters. The best thing to do then is to write in a
way that is natural and that offers value to the reader and then to just hope
that the spam filter sees that.

Email Sender Reputation
There’s another big factor that can have a large hand in affecting your
deliverability and this is something called your ‘email sender reputation’.
Essentially, the email sending reputation works a lot like a credit score.
This is a score that is shared between email providers that will allow them
to get an idea of the kind of content you are sending. If you have a bad
sending reputation, then it means that you’ve sent lots of spam emails in
the past and you are going to be much more likely to be blocked or
dropped in the spam box.
But if you send a lot of high quality emails that get read and provide value,
then your sending reputation will be good and that means your message
will be much more likely to get let in and you’ll be much more likely to get
read.
The first thing you need to do is to try to ascertain what your score might be
like in the first place. This score is tied to your domain, so it’s important that
it’s good or you’ll need to set up an entirely new email address and transfer
your contacts over – which will in turn confuse your subscribers and hurt
you badly.
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Take a look at your open rates. The industry standard open rate is around
20%, so if yours are much lower and have been diminishing over time, this
is a bad sign.
If you are concerned, then you can try using a number of different sites and
tools such as ‘Return Path’. These claim to be able to give you a reliable
score but often it will be clear simply from your statistics.

How to Improve Your Sender Score
So how do you go about improving your score?
One of the first and most important things to do is to look for the email
addresses that are bouncing and to remove them from your list. These are
the people that have either closed down their email or that sometimes used
a fake account when they signed up (this is why it’s very important to use
double-opt-in when set-up your mailing list). When an email bounces it
hurts your sender reputation, so it’s very crucial that you keep on checking
which accounts aren’t working and you remove them from your list.
Almost as bad as returned and bounced emails are emails that never get
opened. This is why it’s so important to ensure that you use subject lines
that engage your audience and that you build trust with your subscribers so
that they want to hear from you in future.
A lot of this comes from forgetting all of the attempts to ‘hack the system’
and instead just concentrating on delivering value for your end users.
Of course, getting blocked is also very bad for your score, as is receiving a
complaint. Once more this points to the importance of quality over quantity
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when it comes to your contacts. You need to build lists that are filled with
people who want to hear from you and who love your content. You need to
avoid inundating people with nonsense they never asked for and that is just
trying to ram sales down their throats.
The worst case scenario is that you get blacklisted. There are various sites
that will help you to see if you’re on a blacklist and if so, then you’ll either
need to contact the owner of the site that blacklisted you to try and get
yourself removed or just set up a new email address. At this point, that is
probably the best strategy.
One trick that some email marketing will use is to ‘warm up’ their IP
address/domain name. You do this when you start out by sending your
emails out only to your best contacts – people that you know will open your
messages. This way, you can get some good metrics out there early on
and keep on impressing as you build momentum. For a similar reason, it is
always a good idea to get your friends and family to sign up to your mailing
lists and to ask them to actually open your messages and read them!
Finally, try to ensure that your messages are sent regularly and
consistently. This is another good sign and it’s something that both your
recipients and the email clients appreciate.
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Getting Into the Main Inbox
Now your final challenge is to try and get your messages into the ‘Primary’
inbox rather than social or marketing.
There are a few small tricks that you can use to increase your chances of
getting into this inbox.
One is simply to mention the recipient by name. This is a feature that most
autoresponders will offer and its benefits go beyond just improving the
friendly tone of your messages.
Similarly, it’s a good idea to try and structure your messages like a letter,
rather than structuring them like a newsletter. That means writing the
person’s name followed by a comma and then talking about the things
you’d like to let them know.
Again, images can be iffy here. Many sites recommend removing them
entirely but looking at my primary inbox right now, several messages with
images attached have made it through. The take-home is probably just to
use images sparingly and knowing the risks that they represent.
Try not to include more than one link, keep all your messages nice and
short and don’t try and sell anything – it’s super hard to sell things without
using any of those negative keywords that we touched on.
But you know what the VERY best way to avoid the Social inbox and the
spam filter is? The very best way to make sure that your readers are
actually receiving your messages?
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That’s just to ask them to consider adding you to their primary inbox. That
sounds pretty simple but it’s something that a ton of marketers forget – just
like they forget that they can ask people in their posts to sign up for the
mailing list.
So, just mention in your email that you want to make sure your readers get
your messages and that you’d really appreciate it if they would add you to
their primary inbox and ‘whitelist’ future messages for you.
You can even tie this in with the sign up process: if you use a double opt-in,
then mention to your readers that they need to look for the confirmation
inbox in their spam folders and other inboxes and that they might want to
consider whitelisting you at that point to ensure that they don’t miss future
correspondence from you.
Nothing is foolproof, but if you keep all of these tips in mind and ensure you
are delivering great value then your likelihood of getting seen will go up
immensely. Good luck!
Email list hygiene essentially means making sure that your email list is not
only ‘clean’ but also targeted, engaged and effective. What you need to
realize is that a mailing list’s value is not at all based on its size. You can
have a huge mailing list but it can still be worth very little to you if it is filled
with people who don’t read your messages and who don’t really want to be
there.
A list with ‘bad hygiene’ is one that you have fought tooth and nail to build
but while focusing purely on the numbers without giving any thought to
whether those recipients are targeted and whether they actually want to be
on your list at all.
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What’s going to happen when you send that list a message? Probably the
same thing that happens when you get unsolicited in your own inbox – it
gets ignored. Some of these emails meanwhile are likely to be completely
abandoned, meaning that the messages will simply bounce. Some users
will complain, or they’ll send your email to trash. And generally, it will be a
waste of your time.
But it’s actually much more destructive for you than that even…

Why Email Hygiene is So Important
Not only will poor email hygiene not work in the short term, but it can also
lead to serious damage in the long term. We touched on this in a previous
report where we discussed the issue of trying to avoid getting your
messages sent to spam.
‘Sender reputation’ is a score that is shared between email providers and
that works very similarly to a credit score. The idea is that email providers
and clients share your details and how your emails are performing. If it is
found that emails from your IP or domain name are consistently being
blocked and consistently being ignored, then this will result in a bad sender
reputation. It may even lead to you getting completely blacklisted by some
providers.
And guess what? This now renders your email list almost entirely useless
as none of your messages are now going to reach their recipients. If you’ve
been building your mailing list up over a long time, then you will lose all that
hard work because now you’re not going to be able to reach any of the
contacts on said list.
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Even when you do get through, if most of the people who receive your
messages simply ignore them, then this will ultimately amount to a waste of
your time.
Then there’s the fact that poor hygiene will damage your statistics and
metrics. A big part of succeeding in email marketing – or any form of
marketing for that matter – is being able to reflect on the numbers that you
see when you send your messages. Ideally, you should be able to see
what percentage of your messages are getting through, which types of
message are most successful etc.
But if your messages aren’t getting through at all, or they’re getting through
in very small numbers, then you won’t have the data to crunch. It might be
that women don’t respond as well to your messages, or it might be that the
women you added to your list never had any interest in your brand.
If you ever come to sell your mailing list as an exit strategy, then you’ll find
that smart buyers will always want to see details like open rate etc. This
means that poor email hygiene will render your mailing list effectively
worthless and ultimately prevent you from getting any profit from it.
So, with all that in mind, quality is much more important than quantity when
it comes to your list. And that means watching your hygiene.
So how do you go about maintaining your mailing list and keeping the
quality there? Read on and let’s find out!
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Top Ways to Maintain Email Hygiene
Never Buy Emails
The first and most important rule for good email hygiene is that you must
never buy your emails. This is crucial because buying emails is always
going to render them completely worthless to you.
If you buy a mailing list that someone else has collected, then chances are
that the list will have been built using bad practices, resulting in something
that won’t be effective and that is likely to already contain lots of defunct or
abandoned email addresses.
But even if the mailing list you buy has been built with the utmost care and
attention, the fact remains that it’s not your mailing list. This is not a mailing
list filled with people who love your brand and who were won over by your
amazing content. And that matters because that is the kind of list that is
ultimately going to result in conversions.
If you signed up to a mailing list called ‘Health Forever’ then you are going
to ignore messages from ‘Fitness Planet’ because you have no reason to
trust that brand. You might even be offended at the fact that you are
receiving messages from someone you never invited to contact you.
So, rule one is never buy emails.
Use Double Opt-In
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A double opt-in is a two-step process for getting people to sign up to your
mailing list. This essentially means that all new users will need to first sign
up and then respond to a confirmation email.
Many people will initially balk at this idea. Of course, by introducing an
extra step during the sign-up process, you are actually going to deter some
people from signing up who otherwise might have.
But at the same time, having a double opt-in process means that you will
only get people who are really committed to your brand. It means that if
someone never checks their email, or if they are only in it to get your
freebie, they will be filtered out by the process.
More importantly, double opt-in prevents people from accidentally misstyping their emails when they sign up and it ensures that they don’t use
fake addresses. It also means that you won’t get robots signing up and
then responding to your messages with spam.
All of this results in a mailing list with a significantly higher open-rate and
much lower bounce rate.
Avoid Overly Tempting Incentives
One of the primary strategies that many marketers use in order to grow
their mailing lists, is to offer some kind of incentive. Usually, this will be a
free ebook or possibly a free report, and that in turn will provide some kind
of value in exchange for the member signing up.
However, if you make this incentive too tempting, then you will get a
situation where people are signing up purely because they want to get the
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free stuff and who have zero interest in the messages you send
subsequently.
The best incentive is one designed to simply encourage someone to sign
up who might otherwise have been on the fence. The idea is to provide a
slight nudge to get someone to come to the right decision when they were
already considering it.
Better yet, is to use some kind of incentive that encourages the recipients
to answer their emails. For example, this might mean that your new
signees sign up for a mailing list with useful and interesting news. Or it
might mean that your subscribers sign up to enter some kind of raffle. Or
perhaps it’s an online course?
Whichever of these options you pick, you have now created a situation
where people will be eager to sign up and will then be motivated to look out
for every message you send – creating a much more engaged list.
Look at Your Stats
If you log into your Autoresponder of choice, you’ll find that you have the
option to look at specific stats for your messages. These will include stats
about your most recent messages and will let you see such things as the
number of messages that got delivered and the stats that you received
about that.
This will show you the open rates as well as which users are clicking on
your links etc.
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This is important firstly because it will let you see which of your subscribers
are never clicking on anything and never opening your messages. These
are your least engaged subscribers and the easy solution is just to remove
those members from your list.
It’s also important because it will allow you to see which of your emails
worked best. Which kinds of headlines grab attention the best? What times
are your emails most successful?
Once you’ve figured this out, the next step of course I to do more of that.
Re-Engage Your Subscribers
Before you go ahead and delete all of those unengaged subscribers
though, it can be a good idea to first try and win them back however you
can. See if you can ‘re-engage’ those disconnected subscribers and get
them to sit up and pay attention to your mailing list again.
One excellent way to do this is to do a giveaway. This means offering your
subscribers something for free and making that very apparent right in the
subject line. Mention in that heading that you have a free gift they can
download and direct them to where they can find that – it’s a great way to
get people to wake up and to win over good will.
Another tip is to just try switching tack with your mailing list. That means
trying a different approach from what you usually use, as this will help to
make your recipients see you in a different way. For example, if your emails
are usually very ‘newsletter like’ with lots of images and links, then why not
try something a little more simple and casual? Likewise, if your messages
are normally brief updates, then how about sending something that’s a bit
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more formal? This can help your message to stand out and grab attention,
potentially re-awakening interest in what you’re doing.

Target Your List Building Activities
When building your list, it’s important to think about how you’re marketing it,
how you’re presenting it and how you’re selling it to your audience. In other
words, you need to ensure that your list marketing is targeting to the right
kind of recipient so that the people who sign up are the right age, right sex
and have the right interests. If you use Facebook ads for instance, then this
is a very easy way to think about that.
Be Consistent
Be consistent with your messaging and make sure that you are sending
your messages weekly or monthly and with a similar style. This will ensure
that your audience knows what to expect from you and when and it will help
you to keep your audience engaged and more effectively weed out the
people who aren’t at all interested.
Provide Value
As with most things in internet marketing, the most important tip is simply to
ensure you are providing value. Make sure that the content in your emails
is good and that people really want to read it.
This will ensure that people sign up for the right reasons. It will ensure that
they keep reading and it will generally help you to keep growing.
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What you mustn’t do is to ignore your email list for long periods of time, to
send out spam or to consistently market toward your audience. This is a
quick way to lose the contacts that would otherwise have been high value
subscribers and it can completely destroy your email marketing efforts.
Follow all these tips and you’ll keep a clean list, filled with people who are
excited and grateful to receive your messages. It is MUCH better to have
an email list with 10 people who love your site than it is to have a mailing
list with 1,000,000 people who don’t care about it at all!
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Introduction

When you have a website, the most important factor in whether or not you
are successful – whether your website is trying to sell something or simply
trying to get followers and readership – is how much traffic you have.
Traffic is important because it helps you to rank higher in search engines, it
helps you to gain expertise in the topic or industry that you’re in, it allows
you to establish influence and of course, to give you the ability to earn
money through affiliate sales, direct sales or even advertising on your
website if your traffic is great enough.
But getting traffic these days is tricky. There are millions of competing
websites out there and some of them of been around since the dawn of the
Internet. In fact, NetCraft announced in late 2014 that there are over 1
billion websites on the Internet. Compare that to their 2018 report with
almost 2 Billion websites. Without a budget of massive proportions, how do
you get traffic to come to your site? SmartInsights says that there are a little
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less than 3 billion people that are going to be surfing the Internet this year,
which is half the world, so how can you get your own little piece of that
traffic without having to spend a fortune? In fact, how can you get your own
little piece of that traffic without spending a dime? That’s exactly what this
book is about.

What You’ll Learn in This Chapter
• The first thing you’ll learn is the number one thing that you have to do
before you take a single step towards getting traffic to your website.
This thing must be accomplished or else all the traffic in the world
won’t do any good.
• You will learn a killer blogging technique that will allow you to get
traffic by blogging a very specific way, and how you can make your
readership numbers blow up.
• You’ll learn how YouTube works and how it can help you to bring
traffic to your website by researching how you’re going to label your
YouTube videos. You’ll also learn some YouTube video creation
techniques that will help you specifically with getting views on your
YouTube videos and then funneling them towards your website.
• You’ll learn a method for posting a link to your website multiple times
a day where could potentially be seen by thousands or even tens of
thousands of people, and it won’t cost you a single dime.
• You’ll be able to see example emails that will help you approach
people so that you can get traffic to your site from other, more

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

286

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
popular websites.
• You’ll learn how iTunes can help you turn your trickling website traffic
into a huge flowing river of traffic by doing something regularly that is
both fun and valuable for people in the same industry as you are.
• By the end of this book, you will know how to approach another
website or blog and get them to allow you to write a guest post and
then put it on their website, in front of all of their visitors, with a link to
your website as to drive traffic that way.
• You’ll learn a method that will allow you to teach a large group of
people many of whom will want to visit your website when you’re all
finished.
• You’ll learn something new that you may not have known about social
media and how you can take advantage of this particular feature so
that you can establish yourself as an expert in your industry and be
able to gain not only traffic to your website but also a huge amount of
social media followers across multiple platforms.
• You’ll learn what the name dropping method is – a revolutionary new
method for getting some of the most influential people on the Internet
to link directly to your website without even asking for a link, or
anything else for that matter, in return.
• You’ll also learn how to create a guide or report and make it go viral
and then have it drive traffic directly back to your website without you
spending a single dime. In fact, other people will distribute this report
for you, all leading back to driving traffic to your website for free.
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It All Starts With Your Website

Before you do any traffic generation whatsoever, you first need to make
sure that your website is as good as you can possibly make it. This is
actually a pretty common mistake.
People spend a great deal of time and money getting traffic to their website
without realizing that their conversion rate or bounce rate is all dependent
upon how good the website looks. In this chapter, we’ll go over some
specific tips that will allow you to improve your website and get your
numbers where you want them to be.

The Platform
Everything that you’ll be doing to improve the look and functionality of your
website is based upon the platform that it is running on. WordPress is a
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very popular platform that offers great functionality, good looking themes
and easy-to-use backend.
Some of the other platforms that people use to build their websites upon
include SquareSpace, Wix and Weebly. Of course, how will you are able to
improve the look and usability of your website will depend upon your
expertise with the platform that you’re using or your access to experts that
know how to change the design.
That being said, there are lots of ways that even an amateur at WordPress
or another website building platform can improve their site using third-party
plug-ins and tools. We’ll go over some of those in a moment but before you
begin you need to ask yourself what you’re trying to accomplish in the first
place.
What is your goal with your website? Are you trying to convert the casual
reader into a paying customer? Are you trying to entice someone to come
back and read your blog posts again and again? Whatever your goal is,
you need to decide upon it and keep it in mind while you are improving the
look of your site.
If your goal is to get your readers to become customers – which means
they actually spend money at your site – you are going to need a really
great looking site with all of the right trust symbols and the most
professional design possible. However, even if you are just trying to attract
a new follower the more professional that your site looks more willing they
will be to come back.
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Tools You Can Use to Improve the Look of Your Site
One of the most popular tools out there made specifically for WordPress is
a plugin called OptimizePress. This is a plugin with all kinds of features and
templates that you can use to build landing pages, sales pages or whatever
your website needs, and make them look amazing.

LeadPages.net is also a great resource for sales page templates and much
more.
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While this book is about ways of getting traffic to your website without
spending any money, one of the things that you should spend money on is
your website design; make sure that your site looks as professional as
possible, even if you have to spend a little money to get there.
The tools that you will use depend entirely upon what platform your website
is based upon and there are literally thousands out there. If you’re looking
to use tools or third-party applications to design your landing pages,
squeeze pages or sales pages here are a few things to keep in mind.
• You get what you pay for – to a certain point. There is no standard
pricing for applications or plugins so you have to shop around and
find which one is going to do the best job for you with the best deal.
• Don’t fall into the trap of paying a monthly subscription price. Find
something that will work for you that you can pay for and then own, to
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create as many sales pages or landing pages as you want in the
future.
• Make sure that you can test the product before you buy it. There
should be some sort of trial that you can download or some other
method for you to test the software without actually having to pay for.
Don’t rely on flashy video because it may not work the same for you
and you may find it is not what you’re looking for after all.
• Make sure that a guarantee comes with your product. If it doesn’t
work as advertised or simply doesn’t work for you, you want to be
able to return it and get your money back. Many of these programs
offer a money back guarantee. You just have to look for them.

Signs of a Professional Website
Here are some of the signs and features that show people a site is
professional and trustworthy. Make sure that your website has as many of
these factors as you can.
• The colors of the website are carefully chosen and complementary.
Amateur websites will have contrasting, mismatched colors.
• The images are of the highest quality and are completely relevant to
the content that they surround.
• All of the website copy is professionally written, geared towards a
specific purpose and is completely free of typos and grammar
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mistakes.
• The design of your website or your template is updated and stylish for
the current year. There are many WordPress templates out there that
are several years old and haven’t been updated.
• Your website, Twitter, Facebook and all of the other online properties
that you have, match when it comes to the theme and design. You
want to be using the same colors, the same logos and the same fonts
across all of your properties.
• It should go without saying that your website needs to display
properly on all of the mobile devices that are out there. You will have
no problem finding WordPress themes that are responsive but make
sure that you test your website out before starting your traffic
generation techniques because not every responsive theme works
well with every type of site.
With all that noted, you’re now ready to start generating traffic to your
website!
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Tactic #1: The Viral Blogging Method

The first method that we’re going to discuss to get traffic to your website
without spending a dime is the viral blogging method.
What exactly is viral blogging? Viral blogging is when you purposely post
content that is most likely to be shared and therefore, go viral. You might
think that every piece of content that you post is specifically intended to be
shared and go viral possible, but the difference is that you choose your
topics and the format of your posts in very specific ways, that have been
shown to be most effective for viral content.
We are going to go over some of these specific content types and show
you how to give your posts the best chance to go viral.
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How To Get Started With This Method
There are some things that you’re going to want to do no matter what type
of content you are posting. These are tips that are the same for all of the
content that you’re planning on posting. The first tip is to post on a regular
basis. People are more likely to come back and read your content over and
over again if you post regularly.
This means posting once a week, preferably on the same day, or whatever
your schedule happens to be. You can post every five days, you could post
once every two weeks or however you’d like. What you should keep in
mind is that you need post regularly enough so that people don’t forget
about your content, which generally means posting at least once per week,
but not so often that people are overwhelmed by it and can’t read it all. You
always want to leave them wanting more.
Keep in mind that you don’t have to write and post your content when
you’re scheduled to publish it. If you’re using WordPress, you can schedule
your content to be published on a specific date and time and you can write
several weeks in advance if you prefer.
Another thing that you want to do is make sure that you use your keywords
in both the title and in the post. Do you know what your keywords are
supposed to be? If not, you need to do some keyword research and find
out what keyword phrases are being searched for when it comes to the
content that you’re planning on publishing. Try to find a happy medium
between keyword phrases the get a lot of searches and those phrases that
have a ton of competition already on the first page of Google results.
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As mentioned in the beginning of this book, high-quality images are vital.
Make sure that you include images with your content and that they are both
high-quality and relevant to the text on the page.
Also, make sure that you don’t pack everything into huge, intimidating
blocks of text. Create subheadings so that people can skim the content,
and break your text into several different paragraphs with a general rule of
no more than 100 words per paragraph. You can have less, and you can
even have a little bit more, but use it as a general rule of thumb and
remember, varying paragraph lengths are more interesting than several
paragraphs in a row all of the same length.

Viral Blogging Content Types
Now, were going to discuss some of the different types of content that are
great for creating viral posts that are more likely to be shared than anything
else. Each of these types of content is unique and has a different style than
other types on this list. With some types of content you may want to include
humor or lighthearted writing, and with others you want to avoid humor and
take a more serious approach.
In case you’re wondering where this information comes from there have
been several studies of different content types to determine what gets
shared most often. The market research company BuzzSumo recently
analyzed over 100 million articles to discover what gets shared and the
results include the post types listed below.
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Top Ten Lists
For some reason, top 10 lists seem to do particularly well on social media.
In fact, it is specifically the number 10 in top 10 lists the does well.

No one knows exactly why this is; it might be because ten is a nice round
number or could be because 8 items are too few to make up a decent list
and 15 are too many; whatever the reason, research shows the top 10 lists
should be part of your viral blogging strategy.
News and Current Events Articles
Not surprisingly, posting the latest news or current events will not only get
you noticed, it will also get your content shared. When someone learns
something that is considered news their first instinct is to share with others.
Of course, if you learn about things after they have already been posted to
most of the major news organizations and websites, creating an article on
that news story won’t do you much good. If you can “scoop” other news
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organizations and get your posts in front of people, the chances are very
good that they will share it.
Controversial Topics and Titles
Another content type that is sure to get shared with others (and as a bonus
get all kinds of comments posted underneath it) is the controversial topic –
with a controversial title. This is especially potent if you can combine
controversy with the current event, with the disadvantage of the content not
lasting very long. You can also create controversy with blog posts and titles
that are evergreen which will keep getting traffic for years to come.
Entertainment and Celebrity News
One content type that is certainly popular is celebrity and entertainment
news. The problem is, there is a lot of competition for these articles and
topics. There are websites that dominate this market because they cover
celebrity entertainment news exclusively. However, that doesn’t mean you
should ignore this content type altogether.
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You can cover a celebrity and tie it in with your industry. As a hypothetical
example, if you were in the business industry, you could talk about how
Drake invested in a new company.
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Politics
Of course, politics is always one of the hot button topics on the Internet.
This is a case where publishing a political and controversial article may get
your content shared with millions of others. You can always mix two of
these types and get better results but politics, combined with controversy in
particular, seem to be a potent combination for sharing.
The great thing about this particular topic is that you can share an opinion if
you like without any real factual basis – unless of course you are quoting
facts to back up your opinions.
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How to Promote Your Content
Simply publishing this content isn’t going to be enough. You need to
promote your content on social media – but not just the standards like
Facebook, Twitter and Pinterest.
You also want to use social bookmarking sites like Digg, Reddit and
StumbleUpon. These sites will get you in front of readers who will hopefully
take your content and run with it.
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Tactic #2: YouTube Traffic Arbitrage

Another method that you can use to get traffic to your website is to make
videos for the popular sharing website YouTube. YouTube sees around 1
billion users every single month and so posting a video on YouTube almost
guarantees that it will be seen as long as you use the right keywords.
In this article, we’ll explore the process of making a video – and making it
professional enough to attract traffic to your site – as well as the process of
choosing keywords and getting it published on YouTube.

Step One: Making the Video
The first thing you’re going to have to do is make the video. What kind of
video should you make? You can make whatever kind of video you want
but keep in mind that your goal is to get people to watch the entire thing
and want to know more afterwards. You want them to read the description
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and look for a link and then leave the YouTube site to come to your own
website.
So, this could be a how-to video. These types of videos are quite popular
on YouTube and they are ready made to send traffic to your website
because if you give them almost all of the information that they need with
the video and then promise them the rest if they go to your website, this will
drive traffic.
You don’t want to make a video to simply promote your business because
people aren’t going to want to watch it in the first place, nor are they going
to want to come to your website afterward. But if you can make a funny or
awesome video that evokes emotion, and features your business as part of
it, then you’ll be able to get YouTube views and traffic to your website as
well as shares.
If you’re going to stick to the methods of getting traffic without any money
spent, you’re going to have to create the video yourself. However, there are
websites out there like Fiverr that will allow you to outsource video
production very inexpensively. If you have to go DIY, making a video isn’t
too difficult to do on your own anyway and you might find that you have a
talent at it.

Step Two: Getting Your Keywords
The next step we are going to take will be getting the keywords that you will
use in the title and tag sections of your YouTube video.
Your first task is to determine whether anyone is actually searching for the
keywords that you’ve chosen. Obviously, with keywords like ‘money’ or
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‘investing’ you don’t have to look and see if anyone is searching; you know
that millions of people are using the search terms. But there is no way that
you can compete for these search terms on YouTube without many years
of hard work so what you’re looking for our search terms that only get a few
searches (but still get some) and that are much easier to compete for on
YouTube.
You want to use the Adwords Keyword Planner
(https://adwords.google.com/KeywordPlanner) because it is the number
one tool for finding out what kind of usage a search term actually gets. You
can just type in your search terms and see the estimated monthly traffic
that a search term gets to make your decision based upon that. Now, that
isn’t going to be the search traffic that that term gets on YouTube, but it will
give you an idea as to what is popular when it comes to searching and
what is not.
Go For Low-Hanging Fruit
One trick is to go for “low-hanging fruit”. This means intentionally going for
keywords for your videos to get a very specific group of people to take
action. Typically the keywords are longer tail.
The advantage of going for low-hanging fruit is that you’ll capture a more
targeted audience and get ranked on YouTube easier. If you were to go for
a broader term such as “weight loss”, it would be near impossible to rank
these days.
You won’t get as many people searching for longer tail keywords, but at
least you’ll gain higher quality viewers.
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This is where you can “rinse and repeat” this method.

Step Three: Publishing the Video
Finally, your last step would be publishing the video. There are many
different ways that you can do this and one of the easiest is to publish it
directly from your video editing program.

Of course, instead you could just publish it directly on YouTube. You’ll need
to have exported it from your video editing program or uploaded it from
your camera if you didn’t do any editing, and it will need to fit certain
specifications like having the right file format, following YouTube’s size
guidelines and other considerations.
You can find out exactly what YouTube requires when you upload a video
by going to your YouTube page and clicking ‘Upload’. Once you have your
video uploaded, you can create the title and set your tags. Then, you can
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go ahead and publish it. It will be on YouTube and driving traffic to your
website shortly.
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Tactic #3: The Forum Authority Method

The next method of getting traffic to your site without spending any money
that we’re going to discuss is forum marketing. There are millions of forums
out there dedicated to every topic imaginable. You are certain to find active
and growing forums built around your particular topic. In fact, you may
already be a member of some of these forums and up until now have just
participated in the discussions, asked and answered questions or simply
kept up with what other people are saying about your industry.

Your Signature Is Your Salesman
Forums can be one of the most effective marketing methods that you can
use. However, you have to find the right forum that allows you to create a
link to your website that people can easily click on. This is done through
your forum signature. Your signature may be composed of text, images,
HTML and links that lead directly back to your website.
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If you are joining a new forum, or thinking about posting somewhere that
you haven’t been active before, the first thing that you need to do is
determine whether or not you can put a link in your signature that will be
visible and attractive enough for people to click on, so that you can get
traffic to your website from that forum. If the forum does not allow links in
your signature or renders them so small as to not be useful, avoid posting
on that forum and go somewhere else.

This is where you put your signature on the Warrior Forum
What to put on your signature is going to take some thought. What you
need to understand, is that your signature is intended to provide people
with an easy-to-follow link to your website without being obtrusive. So, you
don’t want a forum signature where you have a giant link to your site in
bright red that looks ugly and completely overpowers anything else on the
forum. You do want a visible and easy-to-follow link. More importantly than
that, you want to give people a reason to follow the link.
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That means, you need to create some sort of reason using the text or
images in your signature. For example, you can invite them to get
something for free or take advantage of a special offer or even to find out
advice on the particular topic of the forum. Just make sure that you don’t
only put a link to your website without giving them a reason to click on that
link.

Using the Forums
The next thing that you’re going to do is make sure that you’re using the
forums regularly. Remember, each time you post on the forums you are
basically posting another advertisement for your website. You never know
who is going to see it, so spend as much time as you’re able – without
giving the impression that you are spamming the forum – on answering
questions, giving advice and providing useful and valuable content.
Another thing that you should keep in mind when it comes to forums is that
you might want to expand your horizons a little bit. Many forum users tend
to stick to just one or two sections where they most enjoy posting. That
means, if you stay in those one or two sections, you are going to be
advertising your link to pretty much the same people. But if you go out and
post in other parts of the forum you are likely going to be showing your
signature to a huge, new group of people.
Responding to the posts made on a thread you created is important as
well. Some people are going to arrive at the thread and only read the last
few posts. That means that your particular post may be a long way back
and they aren’t even going to see it but if you reply to other posts – and
remember you need to say something valuable not just reply to be replying
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– then whoever visits the forum will always be able to see your signature in
one of your replies.
You may not always be able to create a signature with a link in it. However,
you still should be able to include some sort of information in your signature
and even if you can’t – like if the forum doesn’t offer a signature – you’ll
probably be able to include website links in your bio. However, relying on
your bio to send traffic to your website is rather iffy, and you have to make
doubly sure that you write informative, valuable posts that people will make
people want to find out who the author is and check them out elsewhere on
the web. Is a much better idea to find a forum that offers a signature, but if
you do have a particular forum that is very active or is laser targeted at your
audience, you might still want to participate once in a while to have access
to those users.

Other Signature Ideas
Another thing that you should be aware of is that forums aren’t the only
places where you can include a signature. You can almost always include a
signature on your email, which means that everyone that you send an
email to will get a link to your website. This is an unobtrusive way to
advertise to your email contacts. There may be other places online where
you regularly post or participate that allows you to have a bio or signature
as well, that you’re not currently taking advantage of.
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Tactic #4: The Thank You Page Win-Win
Method

Our next method is called the thank you page method and it is a way for
you to get traffic to your site directly from another site that is related to
yours, or in some cases, even a competitor of yours. You might be
wondering why a competitor of yours – or even a related site – would be
willing to put a link to your website on theirs.
That’s exactly why this method works. You need to give them a reason to
link back to your website. There are also a few other things that you have
to keep in mind in order to use this method effectively and you may have to
skip this technique altogether if your site is brand-new.
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The Professionalism of Your Website
The first thing to be aware of is that the professionalism of your website is
going to determine (at least partially) whether or not you are able to use
this technique. You need to make your website look as good as possible,
as mentioned in the very first chapter, in order to make this work, because
you are going to be trading links with other websites and they aren’t going
to want to have their link posted on a website that doesn’t look
professional.
Also, they’re not going to want their link posted on the website that doesn’t
have anything to offer them. For example, if your website is brand-new,
Google isn’t going to care too much about links from you to their website.
That’s especially true if you are linking to each other. Most of the time, links
cancel each other out anyway. But this is only a concern if the person
linking to your website is doing it to get a link back to raise their rankings in
the search engines.
However, if you are simply linking to each other so that you can send traffic
to your respective websites, this is something that is valuable enough for
most people to want to trade with you. But your website still has to be
professional. If you put a link to their website on your thank you page,
people will go to their website only when they have already finished their
purchase or email opt in from you and conversely, you will only get traffic
from the other website when visitors that site reach the thank you page.

How to Use This Technique
Your first task if you’re going to use this technique is finding some similar
websites that have thank you pages that you might be able to approach.
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Don’t be afraid to approach a website as long as you have made your own
site as professional looking as possible. Other Internet marketers and
website owners are always looking for ways to generate more traffic and if
your method brings even a few more people to their website and doesn’t
cost them anything or reduce their existing website traffic and anyway, they
are sure to be on board with it.
Search the site until you find their contact email and then write them a
message asking them if they would be interested in the thank you page link
exchange. You can compare this to the way that Amazon shows people
related content after they purchase something. The customer will have
already purchased an item from your partner and so he or she will have
nothing to lose by sending traffic your way.
Be polite and be persistent. If someone doesn’t respond to you, it probably
means that they were not interested in pursuing your offer. You might get a
dozen rejections and this is frustrating, but don’t give up because the 13th
could be the one that says yes and then drives a ton of traffic to your site. It
is a win-win situation for both of you and it cost nothing but a few seconds
to put a link on your page. Cross-promotion is one of the most effective
Internet marketing methods. Below is an example email that you can send.
Name,
I noticed that you had a great product for sale on your website.
{NameofProgram} seems as if it would be a very valuable resource for my
customers as well as yours, as I sell a very similar product. I wondered if
you would be interested in doing a ‘Thank You’ page link exchange where I
would place a banner on my thank you page that would link to your product
in return for you doing the same for mine. If you want to check out my site
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and the product that I am offering this is the link:
http://www.nameofyoursite.com. Please let me know if you would like to
proceed and provide me with a banner or link so that we can get the
process started.
Sincerely,
Your Name

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

315

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Tactic #5: The Podcasting Method

The podcasting method is a great way to get the word out there about you
and your product or service. Podcasts are sort of like radio broadcasts
except that they are stored on the Internet and can be played whenever the
listener chooses. This is a great way to get traffic to your website because
you’re able to offer your podcast free-of-charge on websites like the Apple
iTunes Store where you could potentially get thousands of downloads per
podcast.
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Why People Listen to Podcasts
There are many different reasons that people listen to podcasts. Some
people just enjoy talk radio but they are on the Internet so they can have
talk radio that is geared towards their specific field of interest. Some people
listen to podcasts while they’re in their car driving. Some people enjoy
listening to podcasts while they’re doing something else on the Internet
such as a graphic designer working in Photoshop at the same time that he
or she is listening.
People love the portability of podcasts. They can load them onto their
smartphone or iPod and then take that podcast with them wherever they
go. People also love the convenience of being able to stop or pause and
then come back to that podcast later on. But most of all, people want to
hear about things that interest them. If you are a comic book collector,
you’d love to listen to a podcast on comic book collecting. If you are a
woodworking enthusiast, a woodworking podcast would be your cup of tea.
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How to Create a Podcast
If you’re going to create a podcast, there are a few things that you need in
order to get traffic. That’s because only a high-quality podcast that is
valuable and entertaining to the listeners is going to drive traffic to your
website. If your podcast is unprofessional or boring they may listen for a
few minutes but they will soon move on to something else and never visit
your website.
So, the first thing that you’re going to need to create a podcast is some sort
of entertaining content. This will mean that you need to research what
you’re going to talk about and find something that can provide value to your
listeners and then figure out a way to present it so that it is also
entertaining. If you sit in front of your microphone and simply discuss the
topic in a monotone, without any entertainment value at all, people are not
going to listen to your podcasts.
Speaking of microphones, you need to
have a great one for podcasting. Luckily,
there are some out there that are
extremely high quality for a very low
price.
The Audio-Technica brand makes good
microphones for around $50-$75. Also,
the Blue Yeti is almost a studio quality
microphone for about $100.
You’ll need to do your research and decide on your particular professional
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microphone, but make sure that it is clear without any fuzziness or
distortion.
You also need to figure out where you’re going to record your podcast. You
want to record it somewhere where there is almost no noise. If you have a
fan going – like your computer fan – or you have other noises such as kids
running around, dogs barking or traffic this is going to make for a very low
quality podcast. You need to make sure that you can do your podcast
somewhere away from all the noise so that it sounds as professional as a
radio broadcast.
You might think about getting a partner as well. This can actually be done
over the Internet. Find someone who has the same microphone that you do
and then each of you record your part of the podcast separately on the
same recording software – Audacity is a good, free solution – while
communicating with each other via Skype or another program that allows
you to talk to each other instantly.
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Then, one of you can receive the audio file from the other one line it up with
the audio file that they have and then exported as one new audio file which
will have both of your voices recorded with good microphones and it will
seem like both of you were in the same studio recording at the same time.
You also might want to think about some theme music or what is known in
the radio business as a liner or station ID, which you can often get free of
charge on a site called RadioDaddy. If not you can always spend five bucks
and get one from Fiverr, but that could come later if you like. This will give
your podcast that polished feel that will make people want to listen again
and again.
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Hosting Your Podcast For Free
Once you’ve made your recordings, where do you store the audio files?
You can use paid services such as Libsyn which starts at $5.00 per month,
but that is the paid route and would defeat the purpose of the zero-cost
method.
Instead, you can use free storage services such as Google Drive to store
your recordings. What you’ll be doing is create a new folder in your Google
Drive dedicated to your podcast audio files.
This article by Digital Inspiration will guide you step-by-step:
http://www.labnol.org/internet/host-podcasts-on-google-drive/28227/

Distributing Your Podcast
The last thing that you’re going to worry about is distributing your podcast.
You’re going to need to post it somewhere where people can download or
listen to it online or via their mobile device.
The best place to distribute your podcast is through the iTunes store. With
millions of people on, you can grab your share of the podcasting audience.
The iTunes store is a very good source for listeners but it isn’t the only
place out there. You can find all kinds of places online where you can post
your podcast free-of-charge that will get traffic to your site because you
have people listening to it.
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The more places that you posted, the more traffic you will get. Some of
these places include: Stitcher (http://stitcher.com), SoundCloud
(http://soundcloud.com) and many more podcasting directories that may
allow you to submit your podcast for free.
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Tactic #6: The Guest Posting Method

In this chapter, were going to discuss how you can guest post for other
blogs and websites in order to drive traffic to your website. Now, you might
think that you have to be a pretty decent writer in order to use this method
and unless you are willing to spend money on outsourcing or have a friend
that is a good writer is willing to do you a favor, you are right. However, if
you are a terrible writer, it doesn’t mean that you should discard the idea
completely because it can be one of the most valuable ways that you can
get traffic.

Why Guest Posting Works
So, why would someone allow you to post on their website or blog anyway?
The simple answer is, because it provides value to the readers and it
something that they didn’t have to write themselves or outsource
themselves. However, the key word here is providing value to the readers.
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If your post does not teach the reader something or entertain them it could
actually work against their blog instead of for it. So, if you’re going to use
this method you definitely have to make sure that whatever you’re providing
is valuable content.
The thing is, if you provide this valuable content to the people that are
reading the blog, they are going to want to know more about the author of
the content that they enjoyed. That means that if you have a visible link to
your website at the end of the article or blog post, or if you have a
biography page or snippet right there on the blog post itself, people are
going to follow it and come to your website. This is great for you because
all it cost you to get this traffic was a couple hours writing a good blog post.

How to Write a Guest Post
Writing a guest post for someone else’s blog can be a little different than
writing for your own. For example, author Chuck Wendig uses a great deal
of profanity on his blog, but if he did a guest post for the American Library
Association blog, it is very likely that he would eliminate his use of profanity
for that particular post; at least, hopefully. For some blogs, you can write in
your own style and that is okay with them. In fact, it is the way that some
people prefer to have guest posters write.
Others would rather that you looked at their blog posts and followed the
same sort of general writing guidelines as the other people that have guest
posted or their own blog posts. When you communicate with someone
about guest posting on their blog, you’ll need to ask them which method
they prefer and for any writers guidelines that they want you to follow.
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Make sure that you’re actually approaching blogs that are involved within
your industry because approaching a random blog on fashion when your
particular niche is dog grooming is not only going to get your email blocked,
it wouldn’t do you any good anyway, even if they were willing to let you
guest post. You want to communicate with the same type of audience that
would want to come to your website in the first place and that means
posting on blogs that are similar to the products or services that you sell.
Also, keep in mind that you have this one chance to sell yourself to the
readers of this blog. That means, you need to make this post as highquality as you possibly can. Make sure that you set it aside for a few days
and then come back to revise it so that you can see any mistakes. Better
yet, have a friend or relative that is a regular reader look it over for you and
point out any mistakes.
You also need to look out for any typos or grammar mistakes is this will
make you look amateurish and the one will follow the link to your website.
Make it the best post that you possibly can, and make it is useful and
valuable to the readers as you can, and you might get invited back to guest
post over and over again, each time with a link to your website.

How to Approach Someone to Request a Guest Posting Spot
You might be wondering, what exactly you should do or say to get
someone to allow you to post on their blog as a guest. Obviously, you first
need to send them an email and see if they allow guest posting for one
thing, and at the same time, sell yourself and your expertise so that they
want to use you. Below is an example email that you can use to ask
someone to give you a guest posting Spot on their blog.
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Name,
I really love your blog. I especially enjoyed your post on (name a post you
particularly liked) and I agree with you wholeheartedly. I am also an
industry expert with a website. I love to write a blog post for you sometime
if you would consider linking back to my site from that post. I can either
create it from scratch or you can give me a topic that you have been
thinking about covering and I will write it. I can assure you that it will be
very high quality content from an expert in the industry. Let me know if
you’re interested.
Sincerely,
Your Name
you@yoursite.com
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Tactic #7: Webinar Traffic

Have you ever thought about holding a webinar session? Whatever
industry you are in, it is likely that you know enough about the industry to
actually teach other people something about it. A webinar is a great way to
share this information with people and usually you won’t have a problem
attracting people to your webinar because it’s live and people know that
they can ask questions and that they will almost certainly learn something
of value. In fact some people make a living just holding webinars on the
Internet, on whatever industry or topic they are an expert in.

What to Hold a Webinar on
So, you need to decide on something that you can hold a webinar on. First
of all, you want to pick something specific. Let’s use the example of graphic
design. You can’t hold a webinar on how to teach people to do graphic
design because the topic is so comprehensive that it would take you
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hundreds if not thousands of webinars to cover everything that is involved
in becoming a graphic designer. There are hundreds and hundreds of
books published on just Photoshop alone each year.
But what you can do is pick something specific that you can teach people.
For example, suppose you are teaching beginning graphic design students
how to remove the redeye effect from old photographs? This might be a
valuable lesson for them and something that they are willing to spend an
hour learning how to do. So the first step is to choose something specific
that you can share with people that is related to your industry or website.
You also need to make a plan for what you are going to teach them, unless
it is a question-and-answer webinar, because if you go into a webinar
unprepared and you fly by the seat of your pants you probably aren’t going
to give them the best experience. Of course, that all depends on your
teaching style, but remember, your goal is to get them to look you up
afterward because what you taught them was valuable and memorable.
Finally, while some people – in fact many people – charge for webinars,
you’re going to offer yours for free. Remember, the goal is to drive traffic to
your website and that means getting as many people as possible to come
to the webinar in the first place. You can advertise your free webinar on
many of the same places that are outlined in this book – like forums for
example.

How to Hold a Webinar
So, how do you hold a webinar anyway? There are several different ways
that you can hold a webinar. You could go the very simple route of using
Google Hangouts but the problem with this method is that you have a very
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limited ability to communicate by images, drawings or animations. You
simply have your web cam and your microphone in order to communicate
with the people attending your Google hangout.

There are also applications that are specifically intended for things like
over-the-Internet conferences and webinars that basically allow you to have
access to a whiteboard that everyone at your webinar can see. You can
write on the whiteboard, post images and even play videos. These
applications are intended for you to be able to communicate with your
audience through a variety of ways. The better ones do cost money but you
can find some free ones out there if you look.
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There are free webinar platforms available on the web, one option is
Meeting Burner (https://www.meetingburner.com/). There’s a free option to
hold a webinar with up to 10 attendees.

How to Promote Your Free Webinar
If you want to get people to attend your webinar, you’re going to have to get
the word out somehow. This seems challenging, because it seems like if
you knew how to get the word out about your webinar you could just get the
word out about your website. The difference is, it is a lot easier to get
people to help you promote a free webinar on something that they’re
interested in or something that they work in, than it is to get people to send
traffic to your website for your own profit or gain.
Of course, the first thing that you’ll need to do is promoted on social media.
You may already have a following on social media sites and if that is the
case this might be a source of attendees for your webinar. Even if you don’t
have very many followers, the ones that you do have may promote your
webinar if they see it on Twitter or Facebook. This is especially true if they
know that you have something valuable to offer.
The way that you word your advertisement or announcement will have a
big impact on how many people sign up. If you can let people know that
they’re going to get something valuable by attending, and that you are an
expert in the field that they should listen to, you are definitely going to get
twice as many people signing up, and don’t forget to promote the fact that
it’s free.
Finally, approach people in your industry that are on the web and let them
know about your free webinar and ask them if they might consider
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promoting it. Since it’s free, they might think it is valuable enough that their
own followers would want and they may promote it for you. You can find
people within your industry by looking at some of the top websites in your
particular niche and then contacting the information or support emails.
You can also look on forums and places where your active that involve your
industry and ask some of the top people there if they would promote your
free webinar. Don’t forget, you can also promote yourself on these forums
where you are active.
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Tactic #8: The Social Media Groups Traffic

In chapter nine, we’re going to discuss how you can use social networking
groups to drive content to your website. You know what social media is, but
did you know there are actually many social networking groups out there
for almost every social media platform and covering almost every topic
imaginable. People build communities around even the most eclectic of
interests, and so if you look long enough you will find something in your
industry on every social media website that you have an account at.
However, don’t let the lack of one stop you. Even if you don’t have an
account or don’t usually use the social networking site, and you find that
there is a group there that fits your topic, go ahead and sign up for that
social media platform and start using it. These groups are invaluable when
it comes to driving traffic to your website because not only will people come
and visit your website from encountering you within the group, they will also
send people over to your website if they consider you an expert and
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content on your website or products that you sell solve the problem for
them.

Starting Your Own Group
If there isn’t a group in your social media circles for the industry that you
are in, don’t be afraid to start one. In fact, since your goal is to be looked at
as an expert in this industry so that people want to come to your website,
starting a Facebook group or group on some other social media platform,
could be one of the best things that you can do.

You may find that once you create the group and post about it to people
who might be interested in it that you’ll soon have a sizable following and
quite a bit of traffic coming to your site.
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Benefits of Joining and Participating in Social Media Groups
There are a lot of benefits to being part of a social media group that is built
around your topic or industry. For one thing, you have the visibility that
comes with being a member and having your website information on your
bio or anyplace within group posts where they allow you to place a link to
your website.
If you can answer questions about the industry and give people good
advice you will quickly build up a reputation as an expert in the field. This
will make even more people want to ask you questions and get advice from
you and it will entice people to check you out outside of the group setting,
which means they will be going to your website.
But building a reputation as an expert in that industry doesn’t just apply to
the Facebook group or whatever social media group you are part of. Once
people know your name and know you as an expert you are able to write
articles and posts on other websites forums where people might already be
aware of your expertise. This means that you will have an easier time
getting a foot in the door at other endeavors that you are working on as an
expert in that industry.
For example, it will be easier to do many of the things that are discussed in
this book. When it comes to guest posting, you will have a definite
advantage from your participation in social media groups within your
industry. That’s because not only can you use your membership to
convince people to allow you to guest post on their blog, you’ll probably be
able to find people within your own group that will allow you to guest post in
return for a link. In fact, they will be happy to have your expertise on their
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blog if they consider you a leader or a knowledgeable person within the
social media group that you’re in.

Social Media Groups Give You Clout and Followers
When you are part of a social media group around a particular industry,
and you begin to build a reputation as an expert, people start to listen to
your opinions. This means that you can make product recommendations
and give advice that may result in you being able to earn affiliate
commissions or other monetary rewards. However, this is a great
responsibility and so you want to be careful to only promote things that you
are sure are valuable to those you are influencing. You will lose all of your
credibility if you begin to promote items that are worthless just to make
money from your followers.
Speaking of followers, you’ll be able to increase your following by joining
these groups by a huge amount. For example, if you’re part of a Facebook
group people are going to want to follow you on your Facebook account if
they like what your posting. No matter what your social media platform, if it
has a group you have a chance of gaining followers and not just on that
social networking site but also on the major social networking sites where
they can find you. If they stumble on your account on Twitter they’ll follow
you because they know you from the Facebook group.
There is no doubt that Facebook and other social media groups have
enormous benefits for someone who is looking to market their website
without spending any money. These groups are free to join and only
require an investment of your time and expertise to pay dividends.
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Some other social media platforms with groups functionality you want to get
involved in are:
LinkedIn Groups - https://www.linkedin.com/directory/groups/
Google+ Communities - https://plus.google.com/communities
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Tactic #9: The Name Dropping Method

In this chapter, were going to discuss a unique method of getting traffic to
your site without spending a dime called the name dropping method. This is
a very easy and very effective way to get traffic to your website. The first
thing that you need to understand is that some people on the Internet have
more influence than others. People that are influencers tend to have fans
that will follow their recommendations almost unwaveringly.
That means, if they post a link to your website on their website or on their
social media platforms, their followers are going to want to see what it is.
Those followers are going to click on the link simply because they respect
the person that gave it to them. You could get a huge amount of traffic if
one of these influencers decides to post to your website or mention your
name somehow. This method is a terrific way to get that done.
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How It Works
So, your first step is going to be writing an article. Again, if you’re not a
writer you’re either going to have to find a friend that will write it for free or
you’re going to pay some money to outsource it, which of course will ruin
your goal of getting traffic to your site without spending a dime. It might be
worth it however, because if the article isn’t any good this technique is
going to fail. So, make sure that this article that you write is as good as it
can possibly be – as good as you would find on professional sites within
your industry.
What this article will be about is a group of people who have expertise in
the field that you are in, or even people in other fields. You don’t
necessarily have to stick within your own niche when it comes to this
technique. You could write an article about the best bloggers to follow or
the top entrepreneurs for the current year or the top experts in your own
field. As previously mentioned, top 10 lists work exceptionally well for this,
so make yours a top 10 list of whichever group of people you have chosen.
After you have written the article and published it, make sure that it was as
good as it could possibly be, you can then contact the people who you
wrote about and let them know that you have written an article about them
and their expertise. Depending on their level of notoriety or your own level
of expertise, they may or may not respond by linking to your article. Some
of them will. Whoever does is going to give you a great deal of traffic to
your site, which is the goal of this.
The great thing about this particular method is that you can use it so many
different ways and you can use it over and over. So, you could write about
the top 10 entrepreneurs and then you can follow it up with an article about
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bloggers or web designers or whoever it is that you think might be able to
drive traffic to your site. If they have the ability to influence others and the
traffic that they could drive to your site might convert then it’s worth writing
an article about them.

How to Know Which People to Choose for Your Article
Figuring out who to choose for your article isn’t all that difficult but it does
take some research. What you want to do is find the sweet spot between
the people who would definitely be willing to link to you if you wrote an
article about them and the people who have the greatest amount of
influence or followers. Obviously, if you choose someone who is massively
influential like the late Steve Jobs, they aren’t really going to care that you
wrote an article about them and they certainly are going to link to you from
their site. This level of influencer has articles written about them all the
time. They are going to care about a blog post naming them in the top 10 of
anything.
On the other hand, you don’t want to choose people who have no influence
either. For one thing, that would make for a terrible article if you are writing
about people who had no expertise and no influence, and putting them in
the top 10 article. These people would be perfectly willing to link to your
article if you wrote about them but they can drive traffic to your site. So, you
have to find the perfect combination of someone who is influential but
smalltime enough to still be willing to link to your article if you write about
them.
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Sample Email to an Influencer That You Have Written about
Name,
I have been following your career and I have considered you an expert in
{NameofIndustry}, which is also an industry that I’m involved in. I recently
wrote an article about the top 10 (insert article title) and you are one of
those 10 experts that I named. I wanted to let you know, and say that I
appreciate your contribution to the field. You can contact me if you have
any questions. Here is a link to the article in question. (LINK TO ARTICLE
HERE)
Sincerely,
Your Name
you@yourwebsite.com
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Tactic #10: The Viral Report Method

In this chapter, were going to go over how viral reports can lead to huge
traffic increases for your website. You can use this method to get traffic
several different ways, and will discuss some of them here. You have to
know how to write the report, and what to include in it, and then how to
market effectively so that other people share for you. A viral report that is
being passed around the Internet can generate a huge amount of traffic for
you if you do it right. Here is what you need to know about the viral report
method.

How to Create a Viral Report
So, the first thing that you’re going to have to do is create the viral report.
This means that you’re going to have to choose a topic in your industry and
then write about it but there are some very specific things that you need to
include in this report in order to make it viable for this traffic technique. First
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of all, you need to make it something so revolutionary and so exciting the
people are going to want to share it. This is an extremely tall order but
unfortunately, you’ll have to figure out yourself how to do it because any
advice given here would only apply to a specific industry and not to creating
a viral report in general.
However, the second thing that you need to be aware of is that the
solutions that you list in this viral report need to either be solved by a
particular website or by a product or service that is on that website. That’s
because you are going to list your own website as a solution for this report.
Coming up with viral report material will take up the majority of the time you
spend on this project because you need to make a good enough for people
to share it; here are some examples of viral reports that might be solved by
a particular website and could be shared.
10 Websites That Could Increase Your Traffic 500% in the Next
12 Months
12 Solutions to Organizing Your Life and Finally Reaching Your
Goals
Five Online Services That Could Double Your Income by the End
of the Year
Do you get the idea? These are all reports that have websites is the
solutions and that might be good enough to be shared by others. You have
to make sure that the problem that is solved by the report is an experienced
by only a tiny portion of the population – but as many people as possible.
That doesn’t necessarily mean that you have to appeal to every single
person out there.
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For example, with the popularity of singing reality shows you could easily
write a report on improving your singing voice enough to pass in addition
with American Idol or one of the other reality shows out there. This might
not be shared with everyone, because not everyone is interested in singing
or and auditioning for reality show, but there are enough people out there to
drive traffic to your website if the report went viral.

Make Your Website One of the Options, Not the Only Option
One thing that you’re going to want to keep in mind is that you want the
report to appear unbiased and as a public service to the people that are
reading it. That means that you want to give them options – not just your
own website is an option but also several others. 10 total websites is a
good number and as previously mentioned, 10 seems to do really well for
these type of reports or articles. When someone reads your report, you’re
going to want them to consider it legitimate enough to share with other
people, particularly through social media or on their own website or blog.
This means camouflaging your website among all the others so it doesn’t
appear as if your site is getting any special treatment but is included as a
legitimate option or solution.
It is also worth noting that your website should actually solve the problem
that the report is proposing to solve. If you list your website as a way to
drive traffic, and people get there and realize that you have nothing to offer
report, if they haven’t shared it yet they’re certainly not going to after that,
and even if they have shared it they’re going to stop sharing it further.

How to Get the Report out There
In order to distribute your report and give it its best chance of going viral,
you want to get it in the hands of as many people within the industry as
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possible. You want to make it very clear to these people that the report is
free of charge and they can pass it along to anyone they choose without
any repercussions. Make sure you also put in the report itself the people
can pass it along to their friends, colleagues or whoever.
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Conclusion And Summary

When it comes to getting traffic to your website, there are lots of ways that
you can go about it. In this book we have covered some of the ways that
you can do it absolutely free-of-charge, including some revolutionary new
methods that could potentially drive huge amount of traffic to your website.
But when you do have the budget for it, you should look into some of the
paid ways that you can drive traffic to your site. However, just like with the
free methods, you should look outside the box and not use traffic
generation techniques that everyone seems to be selling these days.
Instead, you should look at your own ideas and then use your budget to
supplement them and make them even better.
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A Summary of the Material in Part I
• Make sure that your website is as professional-looking and clean as it
can possibly be, with the right trust symbols, the right color scheme
and a winning, up-to-date design.
• Use viral blogging to get people to share your content driving traffic
directly back to your website by using the most common types of
shared content such as top 10 list, celebrity news and controversial
topics.
• Use YouTube to get people on that site to what your videos and then
drive traffic from YouTube back to your own website.
• Put a link to your website in your forum signature on every related
forum that you visit, and then post whenever you can, making sure to
reply to other people’s posts, answering questions and giving advice.
• Look for other sites that are selling related products and find the ones
that will have a thank you page after the person buys the product that
might trade links with you on that thank you page. You put their link
on your thank you page and they put your link on theirs.
• Use podcasting, with a professional sound, to build your expertise in
the industry and drive traffic back to your website.
• Find other websites that allow guest posting and then email them for
a chance to post on their blog. You can build your expertise that way
and include a link to your own website, and then their visitors will
become your visitors.
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• Hold a free webinar on some type of specific topic within your
industry and then invite every single person that you can, even letting
people who are influential in the industry know that you’re having a
free webinar so they can tell all their followers as well.
• Join social networking groups so that people will want to follow you
on social media and then post expert content within these groups so
that people will want to look you up and follow any links that you can
post back to your own website.
• Use the name dropping method to get people to link to your site
simply because you have mentioned them in an article that you have
written.
• Finally, use the viral report method. Create a report that solves a
problem within your industry and name your website as one of the
solutions, and then distribute that report as widely as you can
allowing people to share it freely.
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Traffic Tactics Part II - DEEP DIVE
TACTICS
Chapter 1: Facebook Traffic Rush
Facebook (https://www.Facebook.com) is the king of social media with over
2 billion active users logging on to the platform every single month. People
from all over the world go on Facebook to post status updates, read their
friends’ updates, meet new friends, and more.
As a business owner, you want to capitalize on the sheer number of
Facebook users and get them to visit your website. Imagine if you can get
even just a very small percentage of Facebook users to land on your
website!
You’re talking thousands of people reading your content – people who will
more than likely share your post if it’s something they find super valuable
and useful!

Organic Facebook Posts Vs Facebook Ads
There are two ways to promote your content on Facebook: (1) by
promoting it organically to your fans and followers, or (2) by promoting it on
Facebook Ads.
With the first method, you’re not paying any money to Facebook. You’re
only promoting to your fans and followers. On the surface, this may sound
like a great plan.
However, with each algorithm update, Facebook organic reach is ever
dwindling. This means that even if you have millions of fans, only a small
percentage is going to see your post in their news feeds!
A few years ago, organic reach was extremely good. Every time you posted
something on your fan page, a large majority of your followers will see your
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post. So if you were promoting or selling something, you would essentially
get sales without paying for traffic.
However, in recent years, Facebook has been doing its best to go back to
its ‘social’ roots. Instead of showing posts from fan pages, Facebook has
been prioritizing updates from people in your circle of friends.
If you’ve got hundreds of friends, you’ll see most of their posts on your
news feeds instead of posts from pages you’ve followed. This is obviously
great news for Facebook users themselves, but not so much for business
owners who carefully manage and maintain a huge following on Facebook.
So, with the ever-declining numbers of organic social media traffic, many
business owners have been forced to turn to Facebook Ads.
Many social media marketers swear by the power of Facebook Ads as it is
very cost-effective compared to other advertising options like Google
Adwords and other traditional marketing methods.
With Facebook Ads, you no longer need to worry about organic reach. You
can simply set up an ad from your Ads Manager account, target the right
audience demographic, define your budget and Facebook will take care of
the rest for you.
The truth is no other social media or advertising platform can offer the kind
of targeting options that Facebook offers. You can target people based on
many different factors such as location, interests, hobbies, affiliations, and
so much more.
There’s even an extremely powerful tool called Facebook Pixel. It’s just a
snippet of code you add to your website’s header section. The pixel is
powerful if you know how to use it and read its data correctly.
With the pixel, you can track what your visitors are doing on your website.
You’ll know if they signed up to your mailing list, or if they bought
something in your eCommerce store. With the Facebook remarketing
feature, you can retarget people who’ve visited your site and send them
highly targeted offers.
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With the lookalike audience feature, you can upload your own customer
data, and Facebook will try to look for people who are similar to your own
audience. This basically means reaching more of the same people with just
a push of a button!

How To Drive Traffic To Your Website Using Facebook Ads
In this section, you’re going to be learning a few ways to get people to land
on your website simply by signing up for Facebook Ads. Let’s begin!
1. What do you want to achieve?
This is the first step on the list. You have to sort out your goals – do you
want to increase your brand awareness? Do you want to get your ads in
front of as many people as possible? Do you want people to visit your
website? Install your app? Buy from your online store?
Facebook Ads have 3 different campaign objectives – you have to choose
the right objective that will match your goals.
For example, if you want people to visit your website, then you may want to
choose the Traffic objective. But it’s not always the right choice especially if
you’re targeting people who have yet to hear about your brand. This kind of
traffic is called ‘cold traffic.’ If you want higher engagements on your posts,
you’re going to have to convert this cold traffic to warm or hot traffic.
For cold traffic, try getting them aware of your brand first. You can choose
between Brand Awareness or Reach objectives. You’re basically
introducing your brand to your target audience, sort of like saying “Hello,
I’m here! I exist!”
You can try letting your ad run for a few days while spending a few dollars
each day. It’s not going to bankrupt you, you just want to test the waters.
When your advert’s been viewed by a good number of people, then you
may want to create a second advert and this time use another ad objective.
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You can then target the people who’ve engaged with your initial, testingthe-waters ad.
Since they’ve already engaged with you, they’re not cold traffic anymore.
They’re now known as a warm audience – people who’ve interacted with
your brand previously. You’re not total strangers anymore.
So, in the second stage of your advert you should remind people of who
you are. Remember, people do see tons of content on their news feed. So
don’t be shy – remind people that they’ve seen you before!
Also, while planning your goals, you need to map out your strategy. You
can’t just spend money on Facebook ads without knowing which variables
to measure. It’s important to know when you need to stop advertising when
nothing seems to be working.
2. Know your target audience
Knowing this information is crucial to succeeding on Facebook, or any
other social media platform for that matter. If you’re targeting the wrong
crowd, then chances are you’re not going to get very good engagement
rates.
For instance, if you’re offering women’s hygiene products, there’s no sense
including men in your target audience, right?
And if you’re targeting younger women, say 18-30-year-olds, then you
shouldn’t include females outside of that age range.
Otherwise, you’re just going to be annoying people. When people report or
flag your ads to Facebook, you’re going to get a low relevancy score.
In the world of Facebook Ads, you want to have the highest relevancy
scores possible (9 or 10). This means people are interreacting positively
with your advert, so you’re probably targeting the right kind of people.
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However, even if you do have good relevancy scores, but you’re not getting
any sales or conversions, then you probably need to work on putting out a
better offer in front of your audience.
The thing is, knowing who to target is extremely important. You don’t want
to be wasting money, you don’t want to be annoying Facebook users.
Rather, you want to add value. To do that, you’re going to need to know
first what your audience needs which leads us to our next point.
If you don’t already have an existing demographic for your target audience,
you can run ads targeted to different groups of people.
Find out which group responds best to your ad. Once you’ve found the
winning demographic, then your job just got a whole lot easier as you’ll find
out in the next point.
3. Create highly engaging ads
Knowing your audience and what they want will allow you to create ads that
will speak directly to them. If you’ve got a product or service that addresses
your target audience’s pain points, then you just may have extremely good
conversion rates.
That’s the beauty of putting the right offer in front of the right audience –
you not only bring value to a lot of people, you also reap plenty of profits in
return.
When creating ads, it’s best to know what kind of content your audience
prefers. If you’re targeting older audiences, then you may want to use
videos and high-quality graphics to make it easy for them to consume your
content.
Put yourself in your audience’s shoes, would you want to consume content
in video format or would you want to squint your way through a 2,000-word
article with size 10 font!
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Optimizing your ad design is extremely important too. Facebook users gets
a lot of visual stimulation from the photos and videos their friends share
with them. You have to stand out too if you want people to notice your ad.
In fact, it’s your design that’s going to convince people to stop scrolling on
their news feeds long enough to scrutinize your graphics and read your
title. If it’s something that interests them, then they’ll likely click and read
your entire post on your website.
If you’re trying to get people to sign up to your mailing list, then you have to
offer them something of value first.
You don’t just create an ad on Facebook asking people to sign up for your
list. You can’t just expect people to give you their email address simply
because you asked for it. No, it doesn’t work like that.
If you want people to follow your call to action, you’re going to have to give
them something valuable first, so you’ll gain their trust.
When creating your ads, you need to specify where you want your ads to
appear. There are quite a number of places where you can place your ads
– in people’s news feed, the right column, in the audience network, in
instant articles, and Instagram.
To determine the most optimal placement for your ads, you’re going to
have to do a lot of split testing. When testing, you’re going to have to
isolate variables one at a time, so you know exactly what’s working and
what’s not.
For instance, if you want to know why people aren’t engaging with your
ads, then you may want to split test by creating a second advert with a
different cover image, or a different title, and so on.
Split testing may feel like an unnecessary expenditure, but most Facebook
Ads experts suggest split testing your way to success. It’s better to know
what’s going to contribute to your success, and what’s going to impede it so
you can adjust as necessary.

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

353

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Is Facebook The Right Platform For Your Business?
Just because Facebook has billions of active users doesn’t mean you’ll
automatically find success on the platform. If you’ve tried different
combinations of ad objectives and ad creatives and nothing seems to be
working, then perhaps you’re targeting the wrong crowd.
You may feel like you’ve spent far too much money just to quit cold turkey,
but sometimes it’s better to cut your losses while you still can.
The good news is Facebook is not the only social media platform on the
planet so you can always seek out your target audience somewhere else.
However, for those who’ve found their audience on Facebook, then know
that you’ve got one of the most powerful social media tools at your
fingertips.
Facebook will not only help you drive traffic to your website, but you can
literally grow an entire community on the platform.
In addition to publishing content on your brand’s fan page, you can also
create a Facebook group to make engaging with your audience even
easier. This way, you not only establish yourself as an authority, or as a
leader in your industry, you also let people know you’re ready to help them
out when necessary.
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Chapter 2: Twitter Traffic Rush
Twitter (https://Twitter.com/) is a very popular social networking and microblogging platform that’s been around since 2006.
According to Alexa’s (https://www.Alexa.com) web traffic analysis, Twitter is
the 12th most visited website on the planet. More than a hundred million
users log on to the platform each day, sending hundreds of millions of
tweets on a daily basis.
With these statistics, it’s not surprising that celebrities and businesses alike
are capitalizing on Twitter’s massive platform to increase brand awareness
and drive traffic to their websites.
Despite its popularity, many people are still hesitant to sign up and join the
platform. One reason why is that people find the 280-character limit
confusing and daunting.
On other social media sites, there’s no such limit. People can post content
without thinking about the number of words, much less characters!
For those not in the know, the 280-character limit was just recently
implemented in late 2017. This means that for over 10 years, Twitter users
have been constrained to tweeting 140-character tweets!
Despite the seemingly restricting character limit, Twitter users love the fact
that they don’t have to read lengthy rants and posts. Twitter forces people
to be witty and succinct, to say what really needs to be said thereby getting
rid of the fluff.
If you want to go beyond the character limit, then you can either divide your
message into several tweets, or you can just add a link to your blog post or
article. Since hyperlinks are counted in the limit, you can use a URL
shortening service to save on characters!
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Why Twitter Is A Great Platform For Your Business
Many brands and businesses have found massive success on Twitter. If
you’re still on the fence about it, read on to find out why Twitter just may be
the perfect platform for your business.
Tweeting is as easy as 1-2-3
Unlike writing blog posts and articles, and recording podcasts and filming
videos, you only need a few seconds to write and send out a tweet to your
followers.
Think about it: how much time do you need to write 280 characters? A
minute, probably? Then think about how many people are going to be
seeing your 60-second handiwork.
Hundreds? Thousands? Millions? Even if it’s just a few hundred people
seeing your tweet, that’s still a massive return on your time investment!
And the great thing is that 280-character limit isn’t going to be boring your
audience to death. They’ll get your message loud and clear because it’s not
going to be sandwiched between a 500-word introduction and a 300-word
conclusion!
Potential to gain a massive following quickly
If you write great copy, Twitter can be your marketing playground. Imagine
writing witty tweets and getting the attention of people with their own
massive following.
Even if you’ve only got a few hundred followers in the beginning, if each of
those followers retweet your message to their own followers, then you’re
going to see a snowball effect. Your tweet will be retweeted many times
over until you eventually reach a massive audience.
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People will be curious about you and your brand, they’ll check out your
Twitter account, go through your past posts, and if they like what they see,
then they’ll also end up following you.
Tweets are indexed by search engines
You can help your website’s branding and SEO efforts by having a solid
presence on Twitter. You can add your website’s URL to your Twitter
profile. You can tweet out links to your latest and best blog posts.
Don’t forget to use targeted keywords in your tweets if you want it to appear
for specific search queries! When people retweet your links, that sends out
good signals to Google.
Connect with your customers
Twitter helps put a face on your brand or company by letting you engage
with your customers and followers one on one. When people mention you
in their tweets by adding your Twitter handle (@username), you’ll have the
opportunity to reply to their tweets directly.
If you’ve got happy customers mentioning you in their tweets, then that’s
great! However, if you’ve got unhappy clients, then Twitter presents you
with the perfect platform to address their concerns.
Since your tweets and mentions appear on your profile, you have the
opportunity to show the world just how awesome your customer service is!
Reply in a timely manner and do your best to present your company in a
positive light within the 280-character limit!
Of course, you’re not limited to sending one tweet a day so take your time
to craft a great response that will help you win even more customers.
Additionally, Twitter is an excellent communication tool for keeping your
clients and customers up to date with what’s happening with your business.
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If you’re working on a very special project that will benefit your customers,
make sure you mention that in a tweet.
If you’ve got a promotion going on in your store, send out a tweet.
Remember, it only takes a few seconds to type out your message, and
you’re not paying for it, so might as well take advantage!
Twitter can help you get more leads and sales
Building a strong following on Twitter isn’t going to happen overnight. But
when that day finally happens, when you’ve finally established a solid
reputation on the platform, then you can easily get more leads and sales for
your business.
As with other marketing platforms, you’ve got to give plenty of value for free
first before you ask for anything in return. Establish your brand as an
authority in your niche or industry by providing value to your community.
Don’t be overly promotional – in fact, try to avoid promoting yourself or your
business in the early stages of your Twitter account. Once you’ve
established a solid profile, only then should you start promoting your
business.
At this stage, people will be more willing to listen to your recommendations
and suggestions. If you position your product or your service as something
that can help them with their pain points, then you’ll be able to generate
those coveted leads and sales for your business!

How To Use Twitter To Drive Traffic To Your Website
If you want to use Twitter as a traffic source, you’re going to have to do
more than just sign up for an account and start tweeting links to your blog
posts. In this section, you’re going to learn exactly how you can use Twitter
to drive traffic back to your website.
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Have a clear strategy in place
Just because tweeting only takes a minute or so of your time doesn’t mean
you can just tweet whenever you want without having a solid strategy in
place.
Of course, you’re free to do whatever you wish, but if you want to grow your
business, then outlining your goals and your overall social media strategy
should be your first step.
I’m saying ‘overall social media strategy’ because Twitter should be just
one platform your business should have a presence in. Don’t go signing up
for every single social media network there is though.
Just select the top 3 or 4 platforms that are relevant to your brand and
focus on growing your business on these platforms.
Specify your reasons for wanting to be on Twitter. Do you want to drive
traffic back to your blog? Do you want to get people to sign up to your
mailing list? Do you want them to purchase your products or sign up for
your services?
Once you’ve identified your main Twitter goal, outline the specific steps you
need to take so you can achieve your goals.
Set up an awesome Twitter profile
Before you set up your Twitter profile, check out your profiles on other
social media platforms. Make sure your Twitter profile is going to be
consistent with the others. You don’t want people to get confused if they
are indeed following the same brand or not!
You can try using the same cover image or the same profile picture. If not,
then make sure people can easily identify your brand. Use your company
logo and brand colors if you have those. It will help with your branding
activities and will make you look more professional and more credible.
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For your Twitter name, always use your brand or business name. For your
handle (@user), try to go for your brand or business name as well. If it’s no
longer available, then use something that people can still identify as you, so
that when they mention you in their tweets, their followers will recognize
your brand as well.
Your Twitter bio is limited to 160 characters, so it’s important you make it
count. You can either tell people what it is you do, how you can help
people, why they should follow you. You can also try including hashtags
that are relevant to your business.
Follow and engage with influencers in your niche
If you’re totally new to Twitter, you need someone powerful like a Twitter
personality with a huge following to help give your account a boost. You
can do this by following and engaging with thought leaders and influencers
in your niche.
You want to get your name out there so you should add value to
conversations these influencers are participating in. You want them to get
curious about you. You want them to think you’re giving away plenty of
value.
Retweet their most important tweets, mention them in your own tweets, etc.
all while making sure to include their Twitter handle in your tweets.
Many influencers react positively when quoted and would not hesitate to
retweet your message to their followers. This gets their followers curious
about you – specifically why you got a retweet or a mention from someone
they look up to.
So, they’ll go check out your Twitter profile. If they think you’re worth
following, then they’ll click on that follow button!
In short, network and build relationships with the most important people in
your industry. You just might be surprised one day you’ll go from a few
followers to a few hundred or even thousands!
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Give value before promoting your brand, offers or services
You’re not going to get real people to follow you if all you tweet about is
yourself, your brand, or your business. People will think they’re not going to
benefit anything if they follow you.
So, what you need to do is you need to give out value first. And by value, I
mean sharing nuggets of information that people can actually use in their
lives or in their own business.
You can try giving away bite-size advice to address people’s pain points.
You can try searching for people’s tweets about their problems.
If you can answer their questions, then try to help them and gain their trust
by offering value upfront. Don’t ask them to follow you or buy your product,
just give value wherever you can, and you’ll be justly rewarded for your
efforts.
When people realize just how helpful you are and how much value you add
to your community, then people are going to be following you.
When you’ve amassed a good number of followers, don’t try hard selling to
them as people can still hit that unfollow button in a heartbeat. To sum up,
you want to give value while selling your product or service to them.

Are You Ready To Start Receiving Targeted Traffic From
Twitter?
Building a strong Twitter profile will take some time and some planning. But
with hard work, you will soon be rewarded with a community of highly
engaged followers on this platform.
Many businesses have found success on Twitter, and if you follow the
suggestions I’ve laid out in this guide, then you may soon reap profits like
you’ve never seen before!
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Chapter 3: YouTube Traffic Rush
YouTube (https://www.YouTube.com) is the second most visited website
on the entire planet according to Alexa (https://www.Alexa.com) right after
its parent company, Google.
Google is the world’s biggest search engine, and YouTube is right on its
heels with millions of people typing in search queries every single day.
YouTube has more than a billion people logging in to the platform each
month, accounting for almost a third of total Internet users.

Videos Will Continue To Dominate Social Media
Many studies have found video marketing to be highly effective. If you’re
not producing and uploading videos on YouTube for your business, you’re
missing out on a ton of potential traffic!
For your social media marketing efforts to be considered successful, you
need to use a variety of visual elements to get people to view and share
your content. You can use high-quality images, infographics, and of course,
videos.
With the ever-increasing popularity of YouTube, Facebook Live, Snapchat
and Instagram Stories, people are using videos to engage with their
audience directly.
There are plenty of benefits to watching someone you follow go live on
social media – you get to see them in their natural state, you can chat with
them in real time, and so much more!
If you’re not yet ready to go live in front of your audience, that’s okay. You
can pre-record yourself, edit it and then upload it to YouTube. Your
followers are not going to complain especially if you offer a lot of value in
your videos.
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A simple technique many marketers use is they upload a high-quality cover
image to go along with their YouTube videos instead of choosing from one
of YouTube’s default video screen captures.
This helps grab people’s attention and encourages them to click through to
watch their video! Of course, you’d have to take the time to design some
eye-catching cover images, but the results will be more than worth it!

Why YouTube Is A Great Platform For Your Business
There are many reasons why your business should be on YouTube. Here’s
a few of them:
Videos make you more real and authentic to your audience
One of the most visited pages on a website is its About page. People
simply want to know more about who’s behind a brand or a business.
Sure, you can put up a nice-looking photo of yourself or your team on your
About page, but what do you think will happen if you add a video of yourself
talking directly to your audience? I’m pretty sure they’d love that!
This is mainly the same reason why funny cat videos and adorable baby
videos are so popular on YouTube. It brings out warm and fuzzy feelings in
us.
Now, depending on the nature of your business, you may not want to bring
out those kinds of feelings in your viewers. Instead, you may want them to
trust you and get to know you on a personal level.
Later on, they’ll be more willing to sign up to your mailing list or your
services, and purchase your products and follow your recommendations.
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Videos make it easy for you to demonstrate and show the world how
your product or service works
Videos are also great for showing people how your product or service
works. They don’t need to read a 5,000-word article with screenshots on it.
They can simply go on YouTube and watch your tutorial videos.
Recording your videos should take you far less time than writing the same
content. Make sure you have a list of possible questions people may ask
about your product or service. Then answer these questions in your video.
Videos like this help your audience decide if it’s worth buying your product
or not, so make sure you demonstrate not just the product’s features, but
its benefits as well!
YouTube is the second biggest search engine
You work hard to get your website’s SEO right so you’ll rank high up on
Google for profitable keywords. But have you given YouTube any thought?
Millions of people search for videos each minute. You can’t NOT be on
YouTube especially if it makes sense for your business!
If you’re taking the time to work on your site’s SEO, then you may just as
well add YouTube SEO to the mix to further expand your reach and grow
your business in the process.
An insane number of hours of videos are watched every day on
YouTube
More than 500 million hours of YouTube videos are played by millions of
viewers on YouTube every day. Yes, you read that right. In a 24-hour span,
over 500 million hours’ worth of videos are streamed on YouTube!
Imagine if you can just get a very small percentage of those views! That will
mean a lot for your business. If you can position your brand in a way that
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will encourage your audience to share it with their followers, then you may
just witness the ‘viral’ effect!
Uploading videos to YouTube is free
You can upload any length of video to YouTube. You can also upload any
number of videos to your account. And you don’t even need to pay a single
dollar. This right here is one of the top reasons why your business should
be on YouTube.
You’re not spending money to have your video posted on YouTube, but
you’re going to benefit hugely from this free platform! Unless you want to
pay for YouTube Ads of course.
But even then, paying for YouTube Ads is not going to put a large hole in
your pocket if you get your targeting just right.
YouTube videos are indexed on Google
You may have noticed that when you search for something on Google,
you’ll often see YouTube videos ranking at the top of search results.
If you do you YouTube SEO correctly, you just may see your videos
ranking on the first page of your business’ keywords! And that will mean
free, passive traffic for you.
Imagine doing the work only once and getting people to view your videos
repeatedly!

How To Leverage Your YouTube Videos To Drive Massive
Traffic To Your Website
Now that you know the power of YouTube and why your business should
be leveraging this platform to help your business grow, it’s time to show
you how you can use your videos to drive massive traffic to your website!
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Do proper YouTube video keyword research
If you want your videos to get found on YouTube, then you need to know
what relevant keywords are being used by YouTubers. You can use
premium third-party tools to get keyword suggestions, but to start off, you
can use YouTube Suggest.
YouTube Suggest appears when you type something on the YouTube
search bar. When you start typing “how to”, YouTube will suggest 10
possible keywords. In most cases, many people simply scroll down the
suggestions and click on something they like instead of typing the entire
“how to” search query.
When you’ve started seeing some traffic to your videos, you will then have
some analytics data. You can then see the video keywords that you’re
ranking for.
Now, you’ve got two options at this point. You can either create a new
video around those keywords OR you can optimize your existing videos’
on-page SEO.
Obviously, the first option will take more work, so the quickest way to get
an extra boost for your videos is by taking action on the second option!
You’ve already done most of the work – you just need to optimize it so
you’ll get more mileage out of your existing videos.
Optimize your on-page YouTube video SEO
In addition to the first tip I shared above, there are other ways you can
optimize your on-page video SEO. For starters, you should use your main
keyword(s) in your video title, your video description, your video tags, as
well as in your custom video thumbnails.
Mention your keywords in your video. If you want, you can also upload your
own transcript to make it easy for YouTube to identify what your video is
about.
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Add your website link at the top of your YouTube video description
People are only going to be seeing the first few lines of your video
description so make sure you put your website address and your call to
action at the top.
If they want to visit your website, they can just click on the link right away.
Otherwise, it’s going to be hidden under the Show More toggle. People just
may not be willing to move their mouse around a bit to click on that, so
make it easy for people to visit your website!
What about if you’re promoting an affiliate product or a landing page that’s
not on your own domain name?
Well, you can use a link cloaking service to hide those long and ugly thirdparty URLs. Two of the most popular URL shorteners are Google
(https://goo.gl) and Bitly (https://bitly.com).
Ask your audience to comment, subscribe, share your video or visit
your website
There’s no harm asking your viewers to do you a favor by commenting or
subscribing to your YouTube channel especially if you know they’ll benefit a
lot from the videos you publish.
People sometimes forget to add these calls to action to their videos. Their
viewers are left scratching their heads wondering what they’re supposed to
be doing after watching the video! Don’t make them think too hard – rather,
tell them what to do.
If you want them to sign up to your mailing list, ask them to click on the link
in your video description. Maybe even add a screenshot or screen capture
of what your site looks like so they know exactly what they need to do.
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Share or embed your YouTube videos on your web and social media
properties
One of the greatest things about YouTube is that they make it super easy
for people to embed YouTube videos on their websites, on landing pages,
on emails, even on social media.
Uploading your video to YouTube and embedding it on your website has a
couple of benefits.
First, you don’t need to upload your video to your own web hosting which
could result in your site slowing down. Second, people who have never
heard of you before will find you on YouTube, and they’ll eventually find
their way to your website.
In addition to providing copy and paste embed codes, YouTube also makes
it super simple for you and your followers to share your video on social
media. Just click on the Share button right below the video title and choose
from the list of top social media sites to post your video to!
Lastly, don’t forget to link to your YouTube channel from your website. You
can add it to your site’s footer or on your About page. Likewise, link to your
YouTube channel from your other social media sites like your Facebook fan
page, your Twitter profile, etc.
Cross-promoting your YouTube videos across your web properties will
create a massive network that will not only help expose your brand to more
people but will also be good for your brand’s SEO!

Are You Excited To Start Getting Free Traffic From YouTube?
Well, you should be! Ranking high up on YouTube can only mean
wonderful things for your business, and you should try your best to get your
videos on the first page of video results!
What are you waiting for? Start planning how you’re going to approach your
YouTube marketing efforts. Think about the kind of videos that will appeal
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to your target audience. Check out what your favorite YouTubers are doing
with their videos and see if you can do the same thing for your business.
Don’t worry if your first few videos aren’t going to be perfect – it’s better to
take action and learn from your mistakes as you go along with your video
marketing efforts!
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Chapter 4: Instagram Traffic Tactics
If you’ve no clue what Instagram (https://www.instagram.com) is all about
and why you should consider using it for your business, don’t worry. In this
guide, you’re going to be learning a lot of things about Instagram and why
having a presence on this social media platform is going to help your
business grow!
Instagram is primarily a mobile phone app that people download from the
Google Play Store, Apple App Store, and the Windows Store. It does have
a web version that you can access on your computer by typing in
Instagram.com on a web browser. However, it’s feature limited.
On the non-mobile version, you can only view posts. You can’t upload new
photos or videos. If you want to do that, you’re going to have to go to the
mobile app and upload from there.
It’s important to mention this fact here because when you start building
your Instagram profile, you’re going to need to consider how your images
and videos look on mobile.
Instagram is a visual platform, so you do need to decide what kind of look
you want to achieve for your brand, and what your overall goals are for
being on the platform.

Why Your Business Should Be On Instagram
There are many reasons why your business should be on Instagram even if
you don’t think you’re servicing a niche or industry that’s visually appealing.
You probably think Instagram works best for fashion stores and such, but
the truth is that the platform will work for any business in any industry.
If you can take a photo or video of your products and services, then you
can certainly use Instagram. You just need to think outside the box so you
can crush the platform!
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Instagram is the third biggest social platform right behind Facebook
and YouTube
If your brand is already on Facebook and YouTube, then you shouldn’t
leave out Instagram. The platform has over 800 million active users logging
in each month, with the number of daily users reaching over 500 million!
Even if you get just a small fraction of that traffic, it’s still going to bring
significant growth to your business.
And that’s not all. Instagram users are some of the most highly engaged
social media users on the planet. On average, people spend an average of
25-30 minutes per day on the platform.
In fact, billions of Instagram posts are liked each day by users and over 95
million posts are shared on the platform daily.
There are over 25 million business profiles worldwide
If you don’t go on Instagram, then chances are your competitors are going
to steal your customers from you. They can demonstrate their
trustworthiness. They’ll be able to show people the ‘human’ side of their
business.
If that doesn’t scare you yet, how about the fact that over 200 million
Instagrammers visit at least one business profile every day? And that a
third of the most viewed Instagram stories are from businesses?
Think about how much money you’re leaving on the table just by not being
on Instagram!
Instagram will help expand your brand’s reach to bring in more leads
and sales
More and more people are turning to social media to check out a brand’s
social media profile before making a purchase decision.
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With over 800 million users (and growing every day!), your potential clients
and customers are searching for you on Instagram. If they don’t find you on
Instagram, but they find your competitors there, then that’s going to count
as a loss for your business.
The amazing thing is that once people follow you on Instagram and they
see you provide plenty of value through your posts, then they’re going to be
easier to persuade to buy from you.
If you run a clothing business, you can have regular and normal people
wear your clothes and then take pictures of them. Your followers will then
be able to decide whether they want to buy from you or not.
With the use of hashtags, you can expand your reach even further. So
make sure you use hashtags with every post you make on Instagram.
Instagram is a business-friendly social media platform
With the introduction of Instagram business profiles, businesses are able to
stand out from personal accounts. This is because a business profile will
allow you to add a contact button to your profile.
You can put your business hours, telephone number and even add
directions to your business location if you run a brick and mortar shop.
Additionally, you can even get insights about your followers to see where
they’re from. You’ll know their demographics. You’ll even know how they
interact with your Instagram posts and stories, so you can further improve
your presence and engage more of your followers!
No hard selling required – your photos and videos speak for your
brand!
As a visual platform, there’s no need for you to write thousands of words to
describe how your product or service works, and how people can benefit
from it.
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Instead, you can let your photos and videos speak for themselves. You
know the saying, “A picture paints a thousand words.” Well, on Instagram
these are the words you need to live by!
Tell your stories by capturing special moments. Put your products front and
center in your feed. You don’t need to invest in an expensive camera, you
can simply use your smartphone’s camera and add a filter for some nice,
visual effects.
You don’t have to be afraid to show your fun side
Yes, even businesses have fun sides to them. For the most part, the
business stereotype is formal, serious, boring, and all that non-fun stuff.
Instagram, however, is a platform designed to bring out the fun side in
everyone – individuals and brands alike!
Instead of showing photos of your team wearing business suits typing away
on their computers looking like they’d rather be elsewhere, how about you
capture them in a less formal environment?
Show your fans what your team is like on an off day. Take random photos
during breaks at work when they’re more likely to goof off and play around.
Candid and random photos will make your brand appear more
approachable and more human, something regular people can relate to.
They’ll be more likely to engage with a fun-looking business, so keep that in
mind if you want to get more leads and sales from your business Instagram
profile.

How To Use Instagram To Drive Targeted Traffic To Your
Website
Using Instagram to drive traffic to your website is an excellent idea. Now,
before you start driving traffic to your site, it’s very important to make sure
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your site is mobile friendly. A huge percentage of your fans and followers
are going to be clicking through to your website from their Instagram apps.
A non-mobile responsive website will be a huge turn off for your potential
customers. Even if you post the most amazing photos, if your site is not
optimized for mobile phones, then you may just as well not have posted
anything because you’re not going to get any conversions!
With that said, here are the top tips you need to follow to make the most of
your Instagram account.
Set up a free business profile
With a business profile, you can add your contact information, business
information, as well as your business address. This makes it easy for
people to get in touch with you directly instead of clicking on random things
on your profile.
Note, however, that you will need to have a Facebook business page set
up first so you can finish setting up your business Instagram. Instagram will
then import the data you’ve saved on your Facebook page. If you want to
edit some details, however, you’ll be able to edit it easily on the app.
Edit your Instagram bio
Your bio is one of the first things people see when they land on your profile.
Write your bio in such a way that people won’t be confused by what it is
you do – spell it out for them.
Don’t write like a robot! Add a bit of humor or a touch of personality – that’s
one way to get people to follow you!
Make sure you add a link to your website in your bio. This is where people
will be clicking through to your site so if you’re promoting some new
products, then you may need to change up the link from time to time, so
people go directly to where you want them to land on your website.
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Post creative and visually-pleasing photos and videos
As mentioned earlier in this guide, there’s no need to hard sell on
Instagram. When you hard sell, you’re only pushing people away. No one
wants to follow an aggressive marketer or seller on Instagram.
Upload awesome photos on your feed and let people’s imagination take
over! Let them imagine how they’d feel if they were wearing your brand’s
clothes, how nice it would feel to wear one of your hand-made bags.
You can make your photos look fun and exciting by color coordinating your
products, for example. Or by taking a panoramic shot and then dividing it
into three images so that when you upload it to Instagram, they’ll appear
side-by-side and will still look like a panoramic shot.
Offer exclusive discount codes and promotions to your Instagram
followers
I know I mentioned earlier you shouldn’t hard sell on Instagram. But there’s
absolutely nothing wrong with uploading a high-quality image with some
stylish text overlay on it letting your followers know you’re running a special
just for them!
You can announce your bonuses and product or service updates using this
method. Your followers will love it, and they would appreciate the gesture.
Right before you announce your huge sale, you can post teasers letting
them know something big’s going to be happening in just a few days and to
stay tuned to their feeds!
Oh, and don’t forget to edit your bio and swap out the link to your promo
landing page. After all, you don’t want people to get lost on your website –
you want them to land directly on the correct landing page!
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Use hashtags in your posts to make your brand discoverable
Hashtags are used to make your posts discoverable by people who are not
yet following you. You can use trending hashtags, or you can create your
own. When people click on a hashtag, all the posts that use that hashtag
will appear on their screen.
The downside to using trending hashtags is that your post can quickly get
buried among hundreds or thousands of posts. But if you time your post
just right, you can get plenty of new, potential followers to come check your
profile out.
Again, this is why being creative is important in Instagram. People are
going to be judging you based on the quality of your photos and videos –
the better the quality, the higher the chances that new people are going to
follow you!
Connect with Instagram influencers
Influencers already have a ton of followers. Engage and build a relationship
with them. You can do it the organic way by commenting on their posts,
joining their contests, using their brand hashtags. Basically putting yourself
in front of them and getting their attention.
Once they recognize you as an avid fan and follower, they’ll be more willing
to give you a shout out to their followers which could result in more people
following you.

Are You Ready To Start Getting Highly Targeted Traffic From
Instagram?
Instagram is the top social media platform when it comes to the level of
engagement among users. Encourage your existing customers to follow
your brand on the platform and to let their friends know about you as well.
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Show people the human and fun side of your brand. The tips we’ve outlined
in this guide will help you jumpstart traffic from your Instagram to your
website so make sure you follow all the suggestions listed in this guide!

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

377

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Chapter 5: Medium Traffic Tactics
Whether or not you do any content marketing for your business, you will
still greatly benefit from publishing your content on Medium
(https://medium.com).
If you want to establish your brand as a credible authority in your niche or
your industry, you’re going to want to consider blogging and regularly
publishing either on your own website, and/or on a social blogging platform
like Medium.
Having your own blog and publishing on Medium doesn’t have to be
mutually exclusive. In fact, one of the best features of Medium is that it
allows you to import your existing content onto the platform.
You don’t even need to worry about getting a duplicate content penalty
from Google. Without getting too technical, let me just assure you that
Medium has all that sorted on their end.
If you publish high-value content on this blogging and social platform,
people who may not have heard of your brand before may end up following
you not just in Medium but on your other web and social media properties
as well.

Why Your Business Should Be On Medium
With more than 60 million people visiting the site on a monthly basis,
there’s certainly a lot of benefits to having your brand or business publish
on Medium regularly. Here are some top reasons you should consider
Medium for your business:
Publishing on Medium will work well with your content marketing
activities
Even if you’ve already got a ton of readers on your own self-hosted blog,
I’m sure you wouldn’t mind getting more people reading your content, right?
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That’s one of the main reasons you publish high-quality blog posts – to
make you appear as an authority in your niche so that people will trust you
and ultimately bring in more leads and sales for your business.
Publishing on Medium is not going to be counterproductive for you if you’ve
already got your own blog. Quite the opposite, in fact.
If you’ve got maybe a few hundred or a few thousand followers on your
blog right now, when you establish a solid presence on Medium, that
number just might balloon to twice, thrice, or even more!
Many articles on Medium rank high on Google. That’s because Medium is
known for being an excellent blogging platform where quality reigns over
quantity.
If you publish on Medium, and your articles get to the top of Google,
imagine just how many more people will discover your brand!
It will give new life to your popular blog posts
As I mentioned earlier, publishing the same piece of content on your blog
and on Medium is perfectly fine. You don’t need to worry about duplicate
content because Medium will automatically add a canonical link to your
Medium URL. It basically lets search engines know it’s not the original
source of the content.
To make sure you don’t run into this duplicate content problem, you have to
use Medium’s import tool where you enter the URL of the post you want to
bring over into Medium. With just a click of a button, you’ll have your post
on Medium ready for you to edit or publish immediately.
If you don’t use the Import tool, or if you just copy and paste from your blog
to Medium, then Medium will assume it’s original content and won’t add a
canonical link to your Medium post. This will obviously not be good for your
site’s SEO.
With that said, importing and republishing some of your very best posts and
articles on Medium will breathe new life into your content.
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You can automatically connect to your Facebook and Twitter
followers who are on Medium as well
If you’ve got a sizeable following on Twitter and Facebook, then you can
easily bring them over to Medium. When you set up your Medium account,
you have the option to connect it to your Facebook and Twitter.
Medium will then do the hard work for you and connect you automatically to
followers who are also on Medium. They will then be part of your Medium
network.
Another awesome Medium feature is that you have the option to show links
to your Facebook and Twitter pages on your Medium profile. This is great if
you want people to follow you on these other social media networking sites
as well so they can get to know your brand better.
Great engagement if you publish excellent content
On Medium, quality is king. The platform is designed to reward high-quality
content. The more ‘claps’ you receive from people who’ve read your
content, the higher the chances that your content will appear in front of
people who don’t know you yet.
On the other hand, if you publish poorly-written or even spun content, then
you’ll be pushed down into the Medium abyss, never to resurface on
people’s feeds again.
Unlike other social media networks, Medium users love to read. They don’t
scroll down their feeds looking for a stunning photo to grab their attention.
Well, photos will still help on Medium, but it’s not the most important metric.
If you want your content to get more views, then you’re going to have to
think how you can make your readers read your entire post! The average
reading time on Medium is 7-11 minutes. The most popular authors on
Medium aim to have a good read ratio as opposed to just getting views.
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They aim to get ‘applause’ from readers because they know that the more
claps they receive, Medium will reward them by putting their content in front
of new people!
There’s a very real possibility to get discovered by big publishers
If you regularly publish high-quality content on Medium, then there’s a very
real possibility you can get discovered by big publishers. Big companies
scout for writing talent on Medium.
If you do get lucky, and you get an offer to become a contributor, then don’t
hesitate. This will bring your brand and your content in front of many more
people.
Remember, these are big publishers, with millions of readers and followers!
This will most probably lead to an exponential increase in your own fans
and followers on your blog and your social media pages which could
potentially lead to even more leads and sales for your business!

How To Get More Traffic From Medium
Now that you know the value of having a strong presence on Medium, it’s
time to show you how you can drive more traffic from this powerful social
blogging platform.
Post valuable content, never hard sell
Giving value comes first on Medium. If you want people to pay attention to
your brand, you’ve got to give them what they want first. On Medium, that
means giving them high-quality content that either addresses their pain
points or teaches them something new and valuable.
To begin, you can go over your old blog posts on your website, if you have
any. Check out your blog’s analytics and look for your best performing
content, the ones that got the most shares and the most comments. Then
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import it over to Medium. Go over the content and make sure it’s something
that Medium users will find useful.
If you don’t have an existing blog, that’s okay. Publishing new content on
Medium is pretty straightforward, so it shouldn’t take you more than a
minute or two to get familiar with their blogging interface.
Whatever you decide to write, just remember not to hard sell. You’re just
getting started on the platform, after all. You don’t want to come across as
a used car salesman with shady and aggressive marketing tactics.
You want to get people’s trust. Just like any other social media platform,
you’re going to have to prove yourself first before you’ll get people to follow
and buy from you.
Submit your posts to a popular publication on Medium
One of the quickest ways to get more people to read your content on
Medium is by submitting your posts to Medium publications with a sizeable
following.
When you’re starting out, you’re not going to have a lot of fans so it’s best
to sort of team up with an established publication. It’s a win-win for both
you and the publication – you get more eyes to your content, and they get
to have high-quality content published!
To get started, choose the most suitable high-following publication for your
brand. Contact the publication by either sending them an email or by
reaching out to them on Facebook or Twitter.
Have some high-quality samples ready – either on your Medium blog or
your self-hosted blog, just to prove you got the writing chops.
Once you’re approved as a contributor, you can submit your stories
anytime. When your stories are approved, it will be published on thousands
of Medium users’ feeds!
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Don’t be afraid to delete and republish old Medium articles that didn’t
quite perform well
Sometimes your Medium post is not going to get the attention you think it
deserves. It could be because you published it when most of your followers
were asleep, and when they finally logged on your post was already buried
in their Medium feeds.
If you truly believe your post is too valuable to receive only a few ‘claps’
then you should consider deleting and republishing the post after, say, a
few weeks or months.
Deleting a Medium post shouldn’t take you more than a second or two. If
that content was imported from another site, like your own self-hosted blog,
then you can easily re-import again.
Otherwise, if you wrote it specifically for Medium, then you may have to
copy the content somewhere else first before deleting the post.
Before you hit the publish button, check and make sure a large percentage
of your followers are still up (depends on where in the world they are
located).
When it’s published, let your Facebook, Twitter, and other social media
fans know as well. Promoting your Medium story on other platforms should
be standard practice.
After all, you do want to get the most out of the time you spent researching
and writing your story!
Optimize your Medium content
Medium posts look great and are easy on the eyes, it’s got plenty of white
space and has an overall clean and non-cluttered appearance. While
there’s not much you can do about the appearance of your Medium posts
(it’s got a standard look), there are still a few things you can control.
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For one, you can add high-quality images to your post. Medium may be a
text-based platform, but you should still consider adding high-quality
images and/or videos in your posts.
Don’t forget to add links to your website or to your landing pages. If you’re
offering a free course, you can add a link to it from your Medium post. Just
don’t be too aggressive going about it though.
If you’re wondering if you get SEO juice from Medium, the answer is no. All
links from Medium to your sites are “no follow.” However, don’t let this deter
you from adding links to your posts.
The people who will be clicking on through from your Medium post over to
your website are the people who want to know more about you. These are
the people you want visiting your site, high-quality and highly-targeted
traffic, so to speak.

Are You Ready To Start Publishing On Medium?
Publishing on Medium should be a part of your content marketing strategy.
It doesn’t take too much time to set up your account, plus you can easily
import your top performing content on other sites to Medium.
Remember to add value to the community – offer unique insights and
plenty of actionable content – and you’ll soon be reaping positive results.
You’ll gain more followers not just on your Medium profile, but also on your
Facebook and Twitter pages.
Lastly, being a popular author on Medium will bring about highly targeted
traffic to your own website. On your site, you can then ask people to sign
up to your mailing list or sell your products and services to them!
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Chapter 6: Reddit Traffic Tactics
Have you ever wondered what the ‘front page’ of the Internet looks like? Go
to Reddit (https://www.reddit.com), and you’ll see what it looks like!
Reddit is the 6th most popular website in the world, and 4th most visited site
in the United States with over 330 million active users. The site is
composed of thousands of communities known as subreddits.
You’ll know you’re in a subreddit because the URL on your browser will
look something like this (https://www.reddit.com/r/pics) where ‘pics’ is the
name of the subreddit.
Each subreddit has its own rules and regulations, and you have to follow
these rules to the dot if you want to remain in the community. An infraction
can cost you your account. The good news is creating an account is free
and easy.
If you’re a Reddit user, you may think there’s no way you can market your
business on Reddit. After all, Reddit users are notorious for downvoting
and banning self-promoting and self-serving members.
The moment users get a whiff of someone trying to sell or promote
something, that post or comment gets downvoted into oblivion. But there’s
a way you can circumvent this and benefit from Reddit’s massive traffic!
Read on to find out exactly how you and your brand can conquer Reddit.

Why Your Brand Or Business Should Be On Reddit
If you’re scared you’re going to get banned or shadow-banned on Reddit
because of your business, don’t be. Reddit is not at all scary. In fact, many
businesses market their brand on Reddit. But they don’t go about it in an
obvious or aggressive manner.
Still not convinced? Here are the top reasons why your brand or business
should be on Reddit:
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You can benefit from Reddit’s massive traffic
Millions of Redditors view more than 14 billion pages on Reddit every
month. That’s a lot of traffic! And it’s really not surprising considering the
popularity of this community-driven website.
While Reddit is not a social media platform per se, it does have elements of
being a social platform. For instance, you can upvote (similar to “likes” on
Facebook), downvote, and share posts with other platforms like Facebook,
Twitter, and Tumblr.
The more upvotes on a post, the higher the chances that the post will
appear on Reddit’s front page where millions of users and lurkers alike
hang out.
Imagine how much traffic your website will get if your post finds its way to
the front page! If your site is hosted on a basic hosting plan, the massive
traffic may cause your site to crash.
If you anticipate a good amount of traffic from Reddit, perhaps you may
want to upgrade your hosting so as not to upset Redditors who’ll be landing
on your site!
Thousands of active and highly-engaged communities a.k.a.
subreddits
Redditors log in to the site and spend an average of 15+ minutes per visit.
That’s a lot of minutes spent on the site! If you build a good reputation on a
popular subreddit, you can get tons of visitors over to your website in a
short span of time.
To build a good reputation, you’d need to give lots of value to the
community first. This won’t happen overnight.
You need to have a solid reputation on the subreddit. People can easily
check your history and activities on the site. You’d want to have credibility
on the platform by establishing good karma.
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Increase brand awareness and provide customer service
Reddit is one of the best platforms for increasing brand awareness. Offer
valuable comments in popular subreddits. Drop your brand name here and
there (in a totally non-salesy way!), and you’ll have tons of people googling
your brand. Get people curious about what your brand does and how they
can possibly benefit from your products or service.
Another thing you can do on Reddit is provide customer service to your
customers. For instance, if you see some comments about your brand –
whether it be positive or negative – engage with these Redditors.
Reply to their comments and try to assuage any concerns they may have.
This is one way you can build your reputation on the platform.
If someone’s unhappy and is publicly venting their frustrations on the
platform, then you’ve got to step up and do your best to make that person
(and other Redditors) change their minds about you.
Free to build your own community
You can create your own subreddit for free. You can use it to build a
community around your brand or your business. You can create a public
subreddit (anyone can see posts and comments), or set it to private if you
want it to be accessed exclusively by your customers or your employees.
However, in order for you to create a subreddit, your account needs to be
at least a month old and should have an unspecified number of positive
karma. This means you need to do the hard work first and build your
credibility on the platform before you can create your own subreddit.
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How To Use Reddit To Drive Traffic To Your Website
As a business, your main goal of being on Reddit is to get sales and leads.
Unlike other social media sites where you can easily advertise your
products and services, you must approach marketing differently on Reddit.
Learn rules of subreddit
Each subreddit has its own set of rules that everyone needs to follow. Each
subreddit will have its own mods or moderators who make sure everyone
stays in line and follows the rules.
It can get quite confusing if you’re new to Reddit so if you don’t want to get
banned, you have to read up on the rules first.
If you want to build a good reputation in the community, you need to
understand how the subreddit works and get the lay of the land, so to
speak. Each subreddit has its own culture, and you’ll find no shortage of
Redditors willing to lend a hand if you need it.
Check the most popular posts and find out why people loved it. Try to come
up with similar high-value posts to get the ball rolling on your Reddit
reputation.
Solve people’s problems and offer your solution
People go on Reddit for a variety of reasons. Some go to ask for help,
some just want to be entertained for a few minutes, while some are there to
offer genuine help.
If you want to establish your brand as a credible and trustworthy brand, you
may want to consider looking for people’s problems and then offering the
solution to those problems.
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For instance, if you’re in the business of helping people find jobs, then
check out the relevant subreddits and go through the posts where people
are asking for help to find good jobs.
If you’ve got a car wash business, perhaps you can offer some suggestions
or tips on the best ways to wash cars without spending too much or wasting
too much time.
Don’t be too salesy – always try to give value above all else
Just like the examples I mentioned above, you want to provide solutions to
people’s pain points. But when you give your solutions, you don’t want to
come off as too aggressive or too salesy.
Redditors have a reputation for hating on self-promoting users, so you be
careful you don’t become a persona non grata on the platform. Of course,
you can easily create a new account when you get banned, but that’s
beside the point as it would mean you’d need to start all over again.
The main takeaway here is that you must always give value to the
community. Even if you’re promoting your brand, service or product, you
still need to put the community above yourself.
With every post and with every comment, check to see if the community will
benefit from it before you hit the post button!
Build a good reputation on the platform and reap positive karma
There are two types of karma on Reddit – post karma and comment karma.
Both these types reflect the quality of your Reddit account. The higher the
karma numbers, the more trusted and the more respected your account.
The best way to get karma is to participate in the community.
You get post karma for every upvote you receive from your posts so make
sure your posts really add value to the subreddit. You get comment karma
from upvotes you receive from your comments.
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Usually, it’s the witty comments that get plenty of upvotes so consider this
when you start posting and commenting. Again, it’s best to know the
subreddit’s culture before you get started so you don’t stick out like a sore
thumb!
Promote discounts and deals in the right subreddits (r/deals)
If you’ve got a great promotion going on and you think Redditors can
benefit from it, then you can head on over to the deals subreddit (r/deals) or
any other relevant subreddit for your brand.
Note, however, that the deals subreddit has a bunch of strict rules you
need to follow so make sure you check out the sidebar if you don’t want to
get into trouble later.
You can also promote your deals and offers in other subreddits, for
example, local subreddits like your city or state subreddits, if available. You
just need to make sure you don’t go against any of the community’s rules.
Depending on the subreddit, you should maybe try to tone down your sales
pitch and present first the benefits people will get from buying or
subscribing to your service.
Post on r/AMA or r/IAmA
AMA means Ask Me Anything while IAmA means I Am A… Ask Me
Anything. These two subreddits are similar with the main difference being
r/AMA having a smaller community.
If you’ve got an interesting story to share with your readers, you can share
it on these subreddits. But before you go thinking about your story, check
out what past posters did… how they titled their AMAs. What made people
pay attention to it.
Then think about how you can do the same. Think about something really
interesting that you think will help others learn from your experience.
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If you want to talk about building a business from scratch, you can do that.
But try to put a unique spin on your story so that people would want to
engage with you and ask you questions.
Be genuine. Don’t try to come up with some fake story because if there’s
one thing many Redditors are good at, it’s that they are excellent
researchers. There’s even a subreddit dedicated exclusively to people who
B.S. on Reddit called r/quityourbullshit.
Run a contest on a relevant subreddit
Contents aren’t just popular on Facebook, Twitter or Instagram. It’s also
popular on Reddit. You just need to make sure you post your content on a
relevant subreddit. Otherwise, you’re going to get a bunch of upset
Redditors showing up in your inbox!
For starters, you can try posting on r/contests. Be sure to read the sidebar
for their do’s and don’ts of posting contests.
You can also try giving away freebies to introduce your brand to people.
This is a great way to get feedback and reviews from people. Check out
r/freebies for physical items and r/efreebies if you’re giving away digital
items.

Are You Ready To Start Using Reddit To Drive Traffic To
Your Website?
Learning how to use Reddit to help your business grow and drive traffic to
your website will take some time. The platform is not like Facebook,
Twitter, Instagram or YouTube where promoting something is quite
straightforward.
With thousands of subreddits to choose from, you’re going to have your
work cut out for you. However, once you know your way around the
platform, it’s easy to make out which subreddits are going to help your
cause and which are going to harm you.
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Just remember to always give value to the community first, and you’ll reap
the rewards later!
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Chapter 7: Quora Traffic Tactics
If you own a business, you should be promoting it anywhere you can. One
of the top places you can promote and post your website link is by using
Quora (https://www.quora.com), the web’s top question, and answer
website.
Just a few years ago, Yahoo Answers was the top Q&A website on the
planet. But all that’s changed. There’s now a lot of Q&A sites, and Quora is
leading the pack.
On Quora, you can follow any topic you want. You can pretty much ask any
question you want, and someone will answer, sooner or later. If you don’t
get a response in say 24 hours, you can request some Quora users to
check out your question and ask them to answer it.
As a business owner, you can either do the asking or the answering though
your first instinct may be to answer all relevant questions that come your
way and insert your link somewhere!
In a nutshell, there’s plenty of traffic potential for your business if you invest
some time into building a good Quora profile. Continue reading this guide
to find out how you can make the most of your time on Quora and bring
tons of people over to your website.

Why Your Business Should Be On Quora
If your business isn’t on Quora yet, you’re missing a lot of potential traffic
from both Quora users and search engine traffic alike. Read on the reasons
below to find out why you should sign up for a Quora account right away!
Quora has massive traffic with over 100 million visitors per month
Quora is the 125th most visited site in the world and 59th in the United
States. These are not numbers to be scoffed at. With over 190 million
unique visitors per month, imagine how much traffic your website will get if
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you even get a small percentage of Quora traffic to click on through to your
site!
By establishing your brand as being credible and trustworthy, you’ll be able
to siphon off a good amount of Quora traffic to your site. Just remember to
add your website links to your profile information and of course, your Quora
answers!
Many Quora posts rank high on Google search results
Quora has excellent domain authority. You may have noticed that
whenever you search Google for something, you’ll often see Quora at the
top or near the top of search results pages. That’s because Quora
questions are often long-tail keywords that not a lot of websites are writing
or publishing content on!
When you click on those Quora articles, you’ll notice that the answers are
usually in long form. Many authors write hundreds or even thousands of
words to answer people’s questions. These are the kinds of posts that
make it to the top of Google.
If you want to get traffic the same way, then you’re going to have to start
thinking of setting aside some time each day giving detailed answers on
Quora.
Quora can be a major source of evergreen traffic
If you answer evergreen questions, then your answers will tend to be
evergreen as well. This basically means information that’s not going to be
seasonal. Your answers today will still stand true months or years after you
publish it!
If you post evergreen answers on Quora, then chances are you’ll get traffic
to your website months or years after you first post your answer!
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Establish your brand as a thought leader in your industry
When you use Quora in conjunction with your other content marketing
activities - such as publishing on your own blog, guest posting on high
authority sites, and having an active social media presence – then you can
easily establish your brand as a thought leader in your industry.
Being a thought leader means people will look up to you. People will find
you more credible, someone who walks the talk, so to speak. You’ll have
people follow you on different platforms, they’ll subscribe to your mailing
list.
In short, they’ll become your fans who will help get the word out about your
brand and how you’ve helped them in one way or another.

How To Use Quora To Drive Traffic To Your Website?
Now, that you know just how important Quora is to your brand’s content
marketing strategy, it’s time to show you how you can use this powerful
platform to drive massive traffic to your website.
Make the most of your Quora profile
When you answer questions on Quora, your profile is one of the first things
people will see. They’ll see your name, profile photo, and your tagline. Add
your credentials to your profile and add your website’s link to your tagline
as well.
Make sure your tagline corresponds well to the type of questions you plan
on answering on Quora. If you’re going to be answering questions about
Internet Marketing or Entrepreneurship, then put something relevant on
your tagline.
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For instance, you can add “Blogger | Entrepreneur | CEO at
MyWebsite.com.” Feel free to get witty and creative. Try to let your fun side
show through.
Another awesome Quora feature is that you can use different taglines for
each category so you can make it as relevant and as interesting as
possible to the people who are looking for answers in that category.
Going by the previous example, if you’re answering questions in the Pets
category, then you should consider using a more relevant tagline, for
instance, “Dad to 3 poodles and 1 kitten.”
To sum up this point, you need to make the most of your profile to make
people curious about what it is you do and why they should believe your
answers.
Answer questions about your niche or even your brand
Q & A sites exist to provide solutions to people’s problems. On Quora, the
best way to get the word out about your brand is by answering questions. It
doesn’t matter if you’ve got the wittiest tagline or bio on Quora if you don’t
answer questions. No one’s going to know you even have a Quora
account.
When answering questions, make sure you do it with the ultimate aim of
helping others. Don’t do it just for the sake of putting your brand and your
website link out there.
If you answer questions like this, then you’re going to get downvoted and
eventually your answer is going to get collapsed and you’ll get little to zero
traffic!
Just like any other social community, you’ve got to put others before you.
Only when you provide value will you come face to face with the power of
Quora. You’ll get upvotes which will basically push your answer to the top
and will allow you to get more views on your answer!
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Write answers to questions in categories you’re an expert in or at least are
passionate about. If someone’s got a question you know the answer to,
then, by all means, do your best to answer it in the most informative way
possible.
Don’t be sarcastic. Don’t be condescending. You should genuinely want to
help. That’s how you’ll succeed in Quora.
Another important point as well is not to get hung up on the number of
people following you on the platform. Having followers on Quora is not the
same as having followers on Facebook, Twitter or Instagram where your
content mostly appears on your followers’ feeds.
People who are researching answers to questions will find you on Quora
whether they follow you or not. And if you provide plenty of value in your
answers, then you’ll get new followers whether you like it or not (though I’m
sure you will!).
Give value to the community and do your best to answer questions indepth
When answering questions, think of how your readers are going to feel
when they read your content. Will they find it easy to read, boring, fun,
exciting?
I suppose that will ultimately depend on the subject you’re writing on. But
the point is that you must always put yourself in your audience’s shoes.
Would you want to read a single 1,000-word paragraph? I bet not. So, it’s
important to format your answer to make it as easy to read as possible.
Break up your response into bullet points. Use images, infographics,
statistics, etc. to lend credibility to your answers.
If you’re quoting someone else, link to that person’s website or article. Give
credit where it’s due. Then you can contact that person on social media or
send them a good old-fashioned email letting them know you’ve linked to
their article on Quora. Don’t ask for anything in return.
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If they want to, they can share your Quora post to their followers which in
turn may lead to new people following you not just on Quora, but on other
social media channels as well.
Answer popular questions
Adding your two cents to a popular question will help put your brand in front
of many new people. Check out how many people are following a question.
If there’s a good number of people, take the time to scan through other
people’s answers especially the most popular ones. Then see how you can
replicate their success.
If they’re giving 10 wonderful and practical tips, then try to top it off with 15
or even 20. Give more than what other authors are giving. Go the extra
mile if you can.
You can even acknowledge and tag the people with the top answers. This
helps you get on their radar, and if you both answer questions in the same
industry, then it’s highly likely you’ll bump into each other on other
questions, too.
Also, if you’re answering a question with plenty of followers, you may want
to make your answer start off with something intriguing or controversial.
Something that will make that question’s followers curious enough to want
to read your entire answer when they receive a notification that a new
answer’s been posted to the question they’re following.
You can start your own blog on Quora
Aside from answering questions in your favorite niches, you can also start a
blog on Quora to gain more exposure on the platform. You can write short
or long-form blog posts and then link to it from your Quora answers.
For best results, link to your website on both your Quora blog and Quora
answers to make it easy for people to find you.
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Make it a habit to answer questions and help people
One of the fastest ways to get your name in front of as many people as
possible is by spending some time each day or week on Quora. Make it a
habit. Try to think of it as lending a helping hand on a daily or weekly basis.
You may want to work it into your calendar. You can even schedule the
topics you’d like to cover for certain days of the month. For instance, on
Monday you’re going to answer questions in the Entrepreneur category, on
Tuesday, you’re going to answer questions from budding Internet
Marketers, and so on.
You may not see the results immediately, but over time you’ll get rewarded
for your time, not just in terms of traffic from Quora but from search engines
too!

Are You Ready To Start Answering Questions On Quora To
Drive Traffic To Your Website?
The most active and prolific writers on Quora have more than a million or
even two million answer views in a year. That’s hundreds of thousands of
views in a month!
You can probably replicate the same number of views on your own selfhosted blog, but it’s going to take you several months, if not years, to
achieve it. And that’s not taking into account the off-page SEO activities
you need to do to have your site rank high up on search engines!
With Quora, you’ve got a ready-made audience waiting to read your
awesome answers. You’ve got a platform that search engines love. You
really have nothing to lose – and everything to gain – when you market
your brand on Quora!
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Chapter 8: Pinterest Traffic Tactics
Pinterest (https://www.pinterest.com) is one of the most popular imagesharing social networking sites nowadays. If you don’t know what it is, well,
you’re in for a surprise. It’s the 79th most visited site in the world according
to Alexa (https://www.alexa.com).
People don’t use Pinterest in the same way they use Facebook, Twitter or
Instagram. The platform helps people who are looking for inspiration and
ideas by letting them create ‘boards’ for any category they want. To date,
there are over 1 billion boards with over 100 billion pins on the platform!
For instance, people can create a board for what their dream kitchen would
look like, what their dream ideal wedding reception set up would look like,
and so on.
Users can pin images from websites by installing a browser extension
(more on this later) or by re-pinning from other people’s boards.
At this point, you may be thinking that Pinterest will only work for more
visual niches. But what about if you’re in a more ‘serious’ kind of business?
One that doesn’t depend on taking high-quality photos of your products to
make sales?
Well, you can still crush Pinterest. You just need to think outside the box.
Even if your business is not in a visual industry, there’s still quite a number
of ways you can use Pinterest to your advantage.

Why Your Business Should Consider Being On Pinterest
If your business is not on Pinterest, you could potentially be leaving a lot of
money on the table. Read on to find out why you should seriously consider
this platform to market your brand.
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Over 200 million people use Pinterest every month
Pinterest is commonly known as a female-dominated platform, but this may
no longer be the case in the near future as more men realize the power of
Pinterest.
According to Pinterest itself, 50% of new account sign-ups are from males.
For now, however, women still rule the platform with 70% of pinners or
users being females, with only a third being males.
But still, don’t let that number deter you if you mostly target the male
demographic. If more than 200 million people access the platform each
month, that still translates to millions of male users!
With that said, whether you target a mostly male or a mostly female
audience, Pinterest may be a great social platform for your business if you
can capture even just a small percentage of the audience.
Pinterest users are highly engaged and ready to buy
Pinterest users are one of the most highly engaged audiences on social
media. According to various reputable sources including Pinterest itself,
more than half of pinners have made a purchase after seeing a promoted
pin.
People often create boards to plan out what they want to buy. For example,
they’ll create a board for their dream bedroom. They’ll pin and re-pin
images of stuff they want to buy for their bedroom.
What kind of wallpaper they plan to use, what kind of curtains, bed sheets,
that sort of thing. Basically, anything that people can think of!
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Pinterest reduces the steps in the sales cycle and increases
conversion rates
As an image-centric and visual platform, Pinterest makes it easy for users
to scan through hundreds or thousands of images in one sitting. If they’re
looking for the best leather jacket, they can simply type in their query on the
Pinterest search bar.
When they find an image they like, they can either save it to their board,
share it on social media, or click on the image to read more info about it.
If they want to buy it, they can simply click on the image itself or click on the
Visit link, and they’ll be redirected to where they can buy that product.
That’s it!
You get more inbound links to your site and free passive traffic
Whether you’re running an eCommerce store, a blog, or any other type of
website, you can surely benefit from pinning your images on a Pinterest
board. This is because each pin includes a link. So, for example, if you pin
an image from your website, you can add a link back to your site!
It’s true the links are “no follow” which means you don’t get any SEO juice
from Pinterest’s powerful domain authority, but that’s okay. You’ll still get
people heading over to your site just by clicking on your pinned images!
Even if you just get an extra thousand visitors per month from Pinterest,
that’s still a lot of passive, referral traffic from one platform. Imagine getting
that same number of visitors every month for the foreseeable future!
You only did the work once, but you’ll benefit from it for a long time to
come.
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How To Attract Highly Targeted Website Visitors From
Pinterest
In this section, you’re going to learn some of the top methods Pinterest
marketers use to drive highly targeted traffic to their website.
Make it easy for people to pin images from your site
You can install the Pinterest Save button on your website. This lets your
site visitors pin your images to their Pinterest boards which in turn will drive
traffic from Pinterest back to your website.
You can choose to have the Save button appear by default or have it
appear when someone hovers their mouse on your images.
Once you’ve installed the button, you can then use Pinterest Analytics to
see how many impressions and clicks you’ve received on your site!
Alternatively, if you’re on a self-hosted WordPress site, you can easily
install a free plugin like AccessPress
(https://wordpress.org/plugins/accesspress-pinterest) which will give you a
few more options over the default Pinterest button.
Pin images from your site and re-pin from other people’s boards
Before you start announcing you’re on Pinterest to your social media
followers, you should be proactive in pinning images from your site and
posting it to relevant boards.
You don’t want them scratching their heads wondering why you’re inviting
them over to check you out on Pinterest when you don’t even have any
boards or pins in your account yet.
Most experts suggest creating one board per category on your website to
make it focused and specific. This makes it easy for people interested in a
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category to scan other relevant images on your board which could lead to
more re-pins and more visits to your website.
Make your images stand out from the crowd
The key to succeeding in Pinterest is using high-quality images that make
your audience go ooh and aah. When you’re competing against hundreds
or thousands of pins for a specific keyword, then you need to make sure
you pin only images that can make people stop scrolling down their
screens.
You want images that grab people’s attention. Images that quite literally
invite people to take a closer look and click on the pin so they can view a
larger version.
If you pin only so-so quality images, then you’re probably not going to get
much traffic back to your website. Not even if you do your best to promote it
using paid adverts on and off the platform.
Add the right website link to your pins and write a brief description
Every pin includes a link and a description. Make the most of these two.
When people click on a link, you want them to go directly to the product’s
landing page. You don’t want to link all your images to your homepage
because that would leave people disoriented.
For example, if they clicked on a pinned image depicting a nice jacket they
want to buy, you want them to land on that jacket’s landing page on your
website. You don’t want them to land on your site’s homepage where they
may need to click around many times until they find the right jacket!
Also, it’s important you write a brief description of your pin. If you’re
targeting keywords, make sure you use it properly. Don’t just keyword-stuff.
Instead, try to provide your audience with the information they’re looking
for.
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Using the jacket example, you can write a description of the materials used
for the jacket, how it feels like when worn, any discount code, etc. Don’t
forget to insert your target keyword somewhere in the description.
Use Pinterest’s rich pins
To use rich pins, all you have to do is just claim your website or prove to
Pinterest you own your site. You’d need to upload some code to your site.
Don’t worry, Pinterest gives a detailed and step by step guide on how you
can do this. The good thing is once you’ve verified your site, you’ll have
plenty of advantages over non-verified accounts! These include:
1. Your profile picture will appear on every pin from your site.
2. You’ll be able to see what Pinterest users are pinning from your site.
3. You can choose from four types of rich pins: article, product, recipe
and app pins.
4. People will be able to see more information directly on your pins like
real-time pricing, availability, and more, depending on the type of pin.
Many marketers have seen a marked increase in their website traffic once
they switched over to rich pins, so do consider setting this up as soon as
you can!
Showcase the lifestyle your brand promotes
You don’t have to be in a heavily visual niche to succeed on Pinterest. The
truth is that many brands are using the platform to show people their
behind-the-scenes activities. They pin high-quality images that showcase
the kind of lifestyle their brand promotes.
You really just need to think outside the box and think about how your
product or service can impact other people’s lives. Don’t just post photos of
your products, rather try to show people what your products can do.
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Think about how they can improve their lifestyles using your brand and
capture that in your pins. Make it easy for people to relate to your brand by
pinning images that speak to your target audience directly.
Consider using custom graphics
Custom graphics like infographics work really well on Pinterest. People
search for infographics on Google all the time and well, if you do a search
now, you’ll notice many graphics come from Pinterest!
If you do try this technique, you may need to shell out some money to hire
a graphic designer, if you’re not much of a designer yourself. The good
news is infographics are link magnets so if you upload your infographic to
other places (don’t forget your own website!), then chances are high you’re
going to get backlinks which is great for your site’s SEO!
Cross-promote your pins on other social platforms to drive even more
traffic back to your website
Pinterest makes it easy for you to share your pins on Facebook, Twitter,
Facebook Messenger and WhatsApp. If you want to email your pin or paste
its link somewhere, then you can easily do that too.
The point is that you’re not limited to promoting your high-quality images on
Pinterest. Leverage your other social networks and let your followers know
you’ve also got a presence on Pinterest.
That’s what makes social media such a massive traffic source – you can be
active on many platforms and then cross-promote your posts on to other
social platforms too!

Are You Ready For Some Massive Pinterest Traffic?
Gaining massive traffic from Pinterest will take some serious effort on your
part. However, the good thing is once you get the job done, and you get the
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ball rolling, then you basically only need to check in on your account for,
say, an hour each week.
As attested to by many expert marketers, Pinterest has been a major
source of referral traffic even from pins they uploaded months or years ago!
With millions of people browsing the site each day, even just a tiny
percentage of that traffic can go a long way for any business, especially
when you consider you only need to do the hard work once!
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Chapter 9: LinkedIn Traffic Tactics
If you want to get away from all those shameless selfies, rants, and
basically all the immature posts you’ve come to expect on your Facebook,
Twitter, or Instagram feeds, and you’re looking to target a more
professional crowd, then look no further than LinkedIn
(https://www.linkedin.com).
For professionals, there’s no better social media platform to network with
like-minded individuals than on LinkedIn. It’s a powerful platform for both
individuals and organizations looking to build their brand and start new
relationships with potential partners and clients.

Why Your Business Should Have A Solid Presence On
LinkedIn
Whether you’re running a B2B or B2C business, you will greatly benefit
from having a solid presence on LinkedIn. Here are a few more reasons
why you should consider setting up your profile on the platform today.
LinkedIn has over 546 million users
Over half of LinkedIn’s registered members log into the site every month,
so it’s not surprising that it is the 30th most visited website in the world.
Over 130 million of users are from the United States, and a large majority
have graduated college and graduate school.
Many business owners are also on LinkedIn which is why it’s a popular
platform for businesses targeting other businesses (B2B). With these
numbers, and the type of people you come across on the platform, you can
already see just how much you’re leaving on the table if you don’t include
LinkedIn in your brand’s marketing activities.
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Get found easily - consistent inbound leads
LinkedIn is the number one platform for lead generation according to many
business owners. It’s also got a high domain authority, so LinkedIn profiles
and pages rank high up on Google. If you search for your name or your
brand on Google, you’ll often see your LinkedIn page at the top.
Many brands also find LinkedIn to be far more effective at generating new
business than when they post or advertise on Facebook or Twitter, though
of course, this will generally depend on the type of business you do.
Businesses often go on the platform to look for business help by posting
jobs and hiring qualified people. Likewise, the more average LinkedIn user
maintains a LinkedIn profile to look for jobs posted by businesses on the
platform.
Often, however, people just want to maintain their professional
relationships or expand their network to help ensure they remain relevant in
their niche or industry.
Whether you’re a solopreneur trying to get leads on the platform, or a
company with a team of employees looking to close multi-million dollar
deals with businesses, you can surely use LinkedIn to your advantage.
You can establish yourself or your brand as a leader in your industry
You know the saying, tell me who your friends are, and I’ll tell you who you
are? Well, that saying holds a lot of power on LinkedIn. If people see you
are friends with the big wigs in your industry, then that makes you one of
them, right?
Well, not necessarily, but sometimes perception is everything. And just
connecting with powerful and influential people in your niche can make the
difference between success and failure when dealing with potential clients.
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To establish yourself as a thought leader, you’re going to have to basically
do a lot of hard work on the platform. You can repurpose or republish your
most popular posts or articles on LinkedIn.
It not only gives you more mileage out of work you’ve already invested time
in, but you can breathe new life into content that’s still relevant by the time
you publish it on the platform.
One of the quickest ways to start gaining more followers is by following
influential people. Do your best to be ‘social’ and share influencer’s posts.
Add thoughtful comments to their posts and discussions. Try to get in front
of their faces and catch their attention.
If you provide enough value in your own posts, these influencers may even
recommend, endorse and promote you to their followers as well!
If you’ve got a team of people working for you, get them on LinkedIn if
they’re not on the platform yet. Then set up a company page, and connect
your employees to the page.
When you publish valuable posts on your page, tag relevant influencers
and also ask your employees to share it with their own network. This will
help snowball the traffic to your profile and eventually to your website.
LinkedIn can help improve your site’s SEO
LinkedIn has a domain authority of 100 which means search engines love
the content published on the site. While the links to your site may be “no
follow” - meaning LinkedIn won’t be passing any of their perfect domain
authority score over to your site - you can still greatly benefit from it.
The fact remains, however, that if you consistently publish high-quality
content on LinkedIn, then you’re going probably going to get plenty of
referral traffic from the platform.
Many SEO experts say that “no follow” links from popular platforms like
LinkedIn give various off-site signals to search engines which in turn helps
with your site’s rankings.
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How To Utilize The Power Of LinkedIn Networking To Drive
Traffic To Your Website
Now that you know why your business should have an active presence on
LinkedIn, it’s time to show you how you can utilize this powerful platform to
drive traffic back to your website.
Set up a great Linked profile
Setting up an excellent profile on LinkedIn is the first step to conquering the
platform. Whether you are a small business owner, a team leader, blogger,
production manager, sales executive or even the CEO, you should make
sure you complete your profile page before you do any activities on the
platform.
People will be checking you out when you engage with them so make it
worth their while! Since you want to drive traffic back to your website, you
shouldn’t forget to include a link to your site.
Make your profile look professional. You can upload an excellent quality
photo of yourself. Remember this is a social platform for professionals, so
try to avoid uploading a photo that will make you appear immature and less
than professional (try to avoid uploading wacky photos!).
Include all relevant experiences in your profile too. It’s important to only
mention the relevant ones because you want your profile to support your
headline.
Listing far too many experiences that do not relate to your purpose on
LinkedIn will only weaken your profile, not strengthen it. It’s going to make
you look unprofessional.
Create a company page for your business
If you own a business, you should create a company page on LinkedIn. Get
a graphic designer to create a nice and attention-grabbing banner image.
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You should also upload your company logo to help people recognize your
brand and further develop trust with your audience.
You have a section dedicated to your company details – you can add your
website link, your headquarters, the number of staff you have, your
business specialties, and other company information.
You should also write a brief story about your company in the “About Us”
section. Make it easy for people to decide if they want to follow you or not –
you can make this section witty, but still remain professional at the same
time.
Your company page lets you tell your company’s story, share opportunities,
engage with your followers, and get the word out about your brand. Make
sure you use it to your brand’s advantage!
Write engaging posts and share it
There’s a difference between writing to share valuable insights and writing
just because you read somewhere you should be posting updates
frequently.
Quality will always trump quantity, so you better make sure your brand gets
a reputation for sharing highly valuable content on and off the platform.
Your posts should be in line with your brand’s goals. If you’re trying to
establish yourself as a credible leader in your industry, then your posts
should convey that level of authority to your readers.
Every time you post something, your followers will be hanging on to your
every word, and they’ll be twice as likely to share it with their followers too!
If you post low-quality stuff that doesn’t really add any value to the
community, then you’re not going to get shares, likes, or comments. You
will most probably end up losing your followers.
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If you want to avoid this from happening at all costs, then you need to plan
out your content calendar. Yes, it’s a lot of work, but it will pay off after
some time.
Once you’ve built your reputation on the platform, it will be easy for you to
publish something and encourage your followers to click on through to your
site or do whatever your call to action is.
Grow your connections
While LinkedIn may not be a ‘fun’ social media platform like Facebook and
Instagram, it’s still a social network at its core. This means that if you want
people to pay attention to you and your brand, then you’re going to have to
grow your connections.
The key here is that the more people you have on your network, the more
people there are who will see all your posts and your status updates.
To start with, connect with the people you already know. Search for your
old classmates, past and current co-workers, business associates and
partners, customers and clients, and even your social media followers.
Every time you meet someone new, look them up on LinkedIn and send
them an invite promptly.
When you send them invites to connect, add a note to your invitation
reminding them how you two know each other especially if you’re just
acquaintances and not really friends. It makes it more likely that they’ll
approve your connection request.
Join relevant groups and create your own group
Once you’ve exhausted your personal network, then you can join nicherelevant groups to connect with even more people. When you first sign up
for groups, LinkedIn will suggest relevant groups based on your profile.
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So, if you’re an online marketer, then you’re going to receive marketing
group suggestions from LinkedIn.
Ask to join groups you think matches your needs. Once you’re accepted,
then you should participate in group discussions.
If people have questions you know the answer to, then chip in with your
thoughts and advice. In short, provide plenty of value to the group, and you
just may soon find yourself with plenty of connection requests!
Alternatively, once you’ve proven your worth in the group, then you can be
proactive and ask to connect with people. Just remind them how you two
know each other so they’ll be more likely to approve your request.
Lastly, you may want to consider creating your own group once you’ve got
a good number of connections. You’ll be able to further cement your
authority in your industry.
Most importantly, however, you can easily drive traffic back to your site by
simply linking to your posts and articles when the situation calls for it (never
aggressively link to your site all the time as people can easily leave your
group!).

Are You Ready To Start Growing Your Using LinkedIn To
Drive Massive Traffic To Your Website?
LinkedIn may take some getting used to if you’ve not set foot on the
platform yet. Just like any social media network, you have to learn to
navigate your way around the site so you can make the most of all the free
tools at your disposal.
Once you’ve mastered the basics, then go all out and let the entire LinkedIn
community know about your brand. You will not get traffic overnight
especially if you’re growing your network organically. However, with
patience and hard work, you’ll soon be reaping the rewards of having a
solid presence on LinkedIn.
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Before you know it, your posts will be driving massive traffic to your
website, and you’ll be firmly established as a trusted brand in your industry!
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Chapter 10: SlideShare Traffic Tactics
If you’re wondering how you can possibly use a slide-hosting website like
SlideShare (https://www.slideshare.net) to your advantage, then you’re
reading the correct article.
SlideShare may seem like an unlikely candidate for getting massive traffic
to your website, but trust me, this platform has brought plenty of traffic to
many websites over the years. You just need to know what to do to make
your content stand out from the crowd.

Why Use SlideShare To Promote Your Brand?
There are plenty of reasons why you should use consider uploading your
content to SlideShare in addition to your other social media marketing
activities. Here are some of the top reasons why you should be on the
platform:
Massive traffic of over 80 million visitors per month
Yes, you read that right. 80 million visitors per month. It may not be as big a
number as other social platforms like Facebook, Twitter or even Pinterest,
but that’s still a significant number of monthly visitors.
SlideShare is a top 164 website in the world according to Alexa.com, with a
majority of its traffic coming from India followed closely by the United
States.
When it comes to the number of uploads per month, the average hovers
around 400,000 uploads. That means almost half a million slides, eBooks,
infographics and other compatible file types are uploaded to the platform
monthly. So, if your content is still not on the platform, you’re leaving a lot
of money on the table!
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The site gets over 159 million page views per month. If you consistently
publish high-quality content on the platform, then you’re going to get a good
share of page views which could lead to clicks to your website.
SlideShare content ranks well on search engines
SlideShare has excellent domain authority, and it’s got a good reputation
on Google. When you type in long-tail queries on Google, you’ll often find
SlideShare content ranking on the first page.
The platform also pulls text from your slides which helps immensely with
the SEO side of things. This means that if you optimize your SlideShare
content for a certain keyword or keywords, then you’re probably going to
see it rank high up on Google.
Google indexes every single SlideShare presentation. Most of the traffic
that visits SlideShare comes from organic search, i.e., Google. This means
many people end up on SlideShare just because they saw a relevant piece
of content on the search results!
If you insert your link on your slides, in your content’s description, or in your
profile, then you’ll have people hopping on over to your website, curious to
know more about what it is you do.
Additionally, SlideShare allows users to embed their favorite content to
their blogs. This is not only helpful for getting views on other people’s
websites, but it’s also great for your site’s SEO (just don’t forget to add your
link!).
This helps expand your brand’s reach because you’ll be getting traffic from
the SlideShare platform itself, from the sites that embed your presentation,
and anywhere else your content is shared!
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You can upload more than just slides
Everybody on the planet probably knows what PowerPoint is and how to
make PowerPoint slides. If you’ve ever been tasked to do a presentation in
front of a group of people, chances are you probably used PowerPoint to
create your slideshow. Likewise, you’ve probably sat in front of countless
PowerPoint presentations over the years.
With SlideShare, your slides will get a new lease on life. It will no longer be
limited to being shown in front of 10, 20, or even a few hundred people.
Rather, it will be living in the cloud ready to be viewed by thousands or
even millions of people years after you’ve uploaded it.
With that said, it’s not just your PowerPoint slides, that’s going to get
massive traffic. On SlideShare, you can upload PDFs, Word files, and text
files. If you want to upload an infographic, you’re going to have to save it as
a PDF to preserve its layout, fonts, and images.
You can also add YouTube videos to your presentation if you like, so if
you’ve repurposed your content into video, then you should consider
adding it to your SlideShare too to help get more views for your video.
It’s connected to LinkedIn which is the top social media site for
professionals
SlideShare is a LinkedIn product so you should definitely use both
platforms to your advantage. Adding your SlideShare content to your
LinkedIn profile is a must so that you’ll get more views from people who are
following you on the platform. It’s posted as an update in your profile which
means your connections get a notification on their feeds.
Moreover, the good thing about sharing SlideShare content is that they
expand pretty much like videos which offers a much better viewing
experience for your followers!
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How To Use SlideShare To Get High-Quality Traffic From
SlideShare
Now that you know what SlideShare is and why you should use it for your
business, it’s time to show you some useful tips on how to use the platform
to drive high-quality traffic to your website.
Design visually pleasing presentation slides
SlideShare may be a platform geared towards the more serious and
professional demographic. However, just because it is doesn’t mean you
should totally ignore the visual appeal of your presentations. You can’t just
upload a very basic looking 10-slide PowerPoint and expect millions of
views and shares on it.
If you want your SlideShare content to make the rounds on social media
and get embedded or linked to on various websites, then you have to take
the time to create well-designed slides.
You can create beautiful slides from scratch, but that’s going to take you
tons of time especially if you’re not a designer by nature. You’d have to
think about things like background design, fonts, icons, images, layouts,
and so much more.
You can choose from any of the free templates that come with every
PowerPoint install, but these are overused and to be frank, don’t look good
at all.
You can instead buy premium templates from places like Design Bundle
(www.designbundle.com) Graphic River (https://graphicriver.net) or
Creative Market (https://creativemarket.com), and use that as a base to
create powerful and visually-arresting slides.
If you’re thinking you’re going to have to spend a few hundred or a few
thousand dollars, you’re mistaken. Premium templates only cost around
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$10 to $50 depending on the vendor and what’s included in the premium
pack.
Premium templates include hundreds or even thousands of template slides,
vector icons, and customer support. You can simply drag and drop your
content onto the slides and voila! You’ll have a presentation you can
proudly upload to SlideShare!
Use your target keywords in the content
As you learned earlier, SlideShare pulls text from your slides and Google
indexes all SlideShare content. This means that if you want your content to
rank on Google for your keywords, then you would have to add it to your
content.
For instance, if you’re targeting the keywords “Best shop in my city,” then
you should make sure to include this keyword in your slides.
Additionally, you should also include this keyword in the title, description,
and tags of your presentation. Some SEO experts also suggest using your
main keyword as your presentation file name as it may help your content
rank higher on search engines.
Add calls to action and links to your website and contact info
Even if your content ranks high on Google for your target keywords, if you
forget to include your website link anywhere on your content, then no one’s
going to head over to your website!
When you set up your SlideShare profile, make sure you add your website
link to your profile. Then when you create your PowerPoint slides, add your
link again. SlideShare doesn’t limit where you can put your URL on your
slides.
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For maximum exposure, you can add it as a footer on all your slides – just
try to position it in a way that won’t interfere with the slide’s content! An
alternative would be by adding your link just under your company’s logo.
It’s also a great idea to put your logo on all your slides – you can make it a
bit transparent, so it doesn’t make your content fade into the background.
Doing this helps with your link visibility as well as your company’s branding.
When you upload your content to SlideShare and start writing out your
description, add your website link in the first line because that’s visible to
viewers. Then add the rest of your description (don’t forget to insert your
target keywords).
Make your content valuable to people viewing your slides
SlideShare gets 80% of its traffic from search engines. These are people
who typed in their query on Google, found your SlideShare title relevant,
and clicked on through to SlideShare to read your content in detail. Don’t
make them regret their decision.
Provide as much value as you can in your slides. Design is important, but
so is content. You can have the best-designed presentation on SlideShare,
but if your content is lacking, then you’re not going to have a lot of shares
and engagement on your slides.
The best way to make the most of your hard work is by giving your
audience what it wants. Address their pain points, so to speak. Give them
the solution to their problems.
If you’ve got a lengthy blog post on your website, you can just give them a
primer on your SlideShare, then let them know that can go to your website
for even more details!
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Publish high-quality content regularly
In content marketing, you have to publish high-quality content regularly.
This means spending a lot of time researching, writing, and publishing
content on different platforms which, as you already know by now, should
include SlideShare.
If you publish content on your blog regularly, you can repurpose it into
different formats such as videos, presentation slides, podcasts, etc. Doing
this means you’ll be getting more mileage out of your work.
If you already have several posts up on your blog, take a few days to go
over your top posts and create presentation slides for them. Use premium
templates to make your job easier. Just swap out the filler content with your
content, replace images, add your logo and website link, and you should be
good to go.
Before you know it, you’ll have several presentation slides ready for upload
to SlideShare which could lead to evergreen traffic to your website!
Share your slides to your LinkedIn, Facebook and Twitter followers
You can easily share your slides using the Share button on SlideShare.
The default options are Facebook, Twitter, and LinkedIn. If you want to
share it in other places too, then you can just copy the direct link and then
paste it wherever you want!
For starters, you should definitely share your SlideShare content with your
LinkedIn followers especially if you know they’ll benefit from your
presentation slides.
You can even add your SlideShare content to your LinkedIn company
page, so if you’ve got employees on your page, they can also easily share
it with their own connections.
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Are You Excited To Start Getting Quality Traffic From Your
SlideShare Presentations?
I bet you are! Publishing content on SlideShare is easy. You don’t even
need to come up with new topics – simply repurpose content you’ve
already published, and you’ll have content on the platform. Then share it
with your friends and followers on other social networks to get the ball
rolling!
SlideShare is an established platform, but not too many marketers know
how to harness its power. Get a head start on your competitors by following
all the tips you’ve learned in this guide. Check your site’s analytics in a few
months, and you just may notice a significant jump in the number of people
visiting your website!
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Introduction

The best internet marketers and businesses know that the single most
important activity they can engage in is building leads. This is the difference
between success and failure and it’s truer in today’s world of online
business than it perhaps ever has been.
So just what exactly is a lead? Why does it matter so much? And how do
you go about building one?
Put simply, a lead is someone who might become a customer. A lead is
someone who has had some kind of contact with your business and some
sort of interest in your brand. They are interested, they are tempted and it
only takes a little effort on your part to then push them over the edge so
that they will become buyers.
But wait a moment: if a lead is just someone who might one day become a
buyer, then how can a lead possibly be more important than a buyer? And
what does this have to do with the state of business today? Surely a lead
today is the same as it always has been?
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Essentially, what makes a lead so important is that a lead is someone who
might go on to make many more purchases in future. A lead is someone
who has unlimited potential for you as far as your business is concerned.
Now, a buyer is a type of lead in some cases, but not every buyer is always
going to become a lead in future. If you have a lead before you have a
buyer though, this suggests they are engaged with your brand and thus
potentially likely to come back and buy from you more in future.
Instead of thinking ‘how can I make a quick sale?’ the question should be
‘how can I increase my customer lifetime value?’.
There’s another reason that leads are so important when compared with
customers, which is that a lead is much easier to make than a customer. If
you emphasize trying to make as many customers as you possibly can and
if you try and force the issue, then your site is essentially just going to
become a horrible exercise in sales talk. This might generate some
revenue for you but it’s also going to turn a lot of people away from your
site and away from your brand, never to return!
Creating a lead on the other hand simply means encouraging someone to
place down their contact details and crucially to give you permission to
contact them again in future. That is much easier to convince someone to
do, meaning that you don’t need to use heavy handed sales techniques
and meaning that you’re not going to drive anyone away from your site.
This creates a subtle shift in your approach to business too. Suddenly,
you’re no longer trying to do everything that you possibly can do to
convince people to buy from you. Instead, you’re just trying to build a
relationship with them and establish trust so that they’ll hand over their
details.
And then, once you have those details, you can be much smarter about the
way you try and sell to them. You can time your attempt better so that you
are selling to them at a point when they’re likely to want to buy and you can
build up their interest more and more in whatever products you have.
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So simply switching your focus from sales to lead acquisition is going to
transform the way you approach business and give you a much more
value-centric approach. In turn, this will ensure that you build an army of
loyal customers that you can sell to again and again.
What’s more is that this will also change the way you approach marketing
your site. This means a shift from overt SEO and sales talk and a switch to
better social media marketing and content marketing. It means providing
value at every possible opportunity and ultimately, this will all lead to
happier customers and more revenue.
What You Will Learn
Changing from a sales-oriented approach to a leads-driven approach then
is one of the very best decisions you can make for your business and it will
affect much more than just your immediate revenue. With that in mind, this
chapter is going to teach you everything you could need to know about
building and using your leads. You will learn:
All the different types of leads and how they vary
How to build a mailing list
How to increase trust and authority in your niche
How to use lead management software
How to make sales from leads – turn leads into customers!
How to write an effective squeeze page
How to make leads excited for a product
How to build leads in person
How to create a large following on social media by selling your
‘dream’
• Why having a brand and a mission statement is so important
• And much more!
•
•
•
•
•
•
•
•
•
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Chapter 1: The Types of Leads and What
They Mean

In internet marketing, the term lead can be used fairly broadly to
encompass a number of different things.
In fact though, the term ‘lead’ actually comes from sales and sales teams
around the world have done a lot of work to define the term, categorize it
and break it down. This is useful for reading for anyone interested in
making more leads for their business, as it will help you better understand
what you’re trying to do and how you can measure your success.

The Life Cycle of a Lead
In sales, we talk about leads as having a ‘life cycle’. That is to say that a
lead will develop from one ‘type’ of lead to another as they become more
engaged with your brand and as they become more likely to buy from you.
Generally, the lifecycle is as follows:
• Cold leads
THE GRAPHIC DESIGN BUSINESS BLUEPRINT

430

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
• Warm leads
• Qualified leads
• Sales qualified leads
So what does this mean?
Cold Leads
First we have the cold lead. The cold lead is the lead that you have only
just acquired that knows nothing about your business and that, as yet, has
no interest in your product or service. They are a lead though because you
have their details/contact with them and because they fit into your target
demographic and your buyer persona.
You know all those calls that you get from companies trying to sell you
insurance, PPI and other services you don’t want? They are calling you
because you are a cold lead. In other words, they bought your details (most
likely) from another company because they know you fit their demographic.
Now they know who you are, they have the means to contact you and you
are someone who is likely to want to buy from them.
Their mistake is trying to go straight in for the sale – cold leads haven’t
given permission or shown any interest and so they’re not likely to buy right
away. If you try and make a sale from a cold lead, it will likely lead to a
backlash.
If you are an internet marketer, then hopefully you aren’t buying mailing
lists or followers – these are marketing methods that are generally doomed
to failure. Our equivalent of this then is a visitor to our website – someone
who we now have access to but who may well have just landed their by
accident.
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Warm Leads
However you got your cold lead, your next step is to convert them into a
warm lead. Better yet, there are ways of ensuring that your leads are warm
when they first reach you, which can save you a lot of trouble and effort.
The warm lead has everything that the cold lead does – they fit your target
demographic, you have the means to market to them and they are
statistically likely to buy from you. Their big difference is that they have
shown some actual interest in your brand (if not your product) and hopefully
even given you permission to contact them.
This might mean they have followed you on social media, it might mean
they’ve joined your mailing list, or it might mean that they have sent you an
email praising your site and all your hard work. These people haven’t
necessarily indicated that they want to buy from you but they have
demonstrated some kind of liking for your brand and your ethos. These
people are thereby much more likely to buy in future when compared to
people that you’ve never had any contact with.
Qualified Leads
A qualified lead is then a lead that has taken the next step and gone from
being interested in your brand to being interested in your product. That
means they have somehow shown interest in buying from you – perhaps
they have asked for more information about a specific product for example,
or perhaps they have added your product to their cart or to some kind of
wish list. Maybe they backed your product on Kickstarter even. They might
have asked for a quote, or they might literally have told you they want your
product.
Either way, the qualified lead is now someone who wants to buy and who
just needs that tiny push in order to actually take the plunge.
You can also categorize leads as sales qualified leads (SQL) and
marketing qualified leads (MQL). This is a term that is generally used in
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businesses with separate sales and marketing departments. It depends on
which team qualified the lead and very often an MQL will be passed
immediately onto the sales team to become an SQL. Sometimes you will
also see the term ‘IQL’ or internet qualified leads. This is what this book
will largely be dealing with.

Lead Scoring and Categorization

There are more ways to think about your leads and to categorize them.
Some companies for instance will actually ‘score’ their leads and use this
as a measure of how likely they are to buy from you. Only once the lead
has reached a certain level do you then go on to actually try and sell to
them by sending a special offer by email, or by getting a member of the
sales team to give them a call.
How do you score leads as an internet marketer? That’s up to you – but
ultimately the more data you can collect the better. You might for instance
score your customer in terms of engagement with your brand (How often
do they visit the site? How many of your emails do they open? Do they
comment on your posts?) and in terms of the interest they’ve shown in
buying from you. So for example, a lead with a good score will be someone
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who has done Google searches for your specific product, who has spent
time looking at the item on your ecommerce store and perhaps who has
actually made a purchase in the past.
Finally, you should also categorize your leads based on their
demographics. That means thinking about their age, sex, income, location
and more. This is important because a lead that has more money is more
likely to spend more money with you and a lead that meets certain criteria
will be more likely to buy specific products that fall into categories they’re
likely to be interested in.
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Chapter 2: Playing the Long Game – Create
Leads, Not Customers

In the introduction, we looked in some detail at the importance of creating
leads versus customers and we discussed why leads were on the whole
more valuable. A good lead is much more likely to have a higher customer
lifetime value versus someone that you persuade to buy out of the blue.
Moreover, it is much easier to build a large number of leads than it is to
create a large number of customers.
But we also mentioned how leads could impact on your business strategy
and actually help you to alter your approach to business such that you
would have a better brand and be able to offer more value to your visitors
and to your customers.
Perhaps a good way to look at this would be to illustrate the point using an
example. Let’s imagine two websites – one that focusses on sales and one
that focusses on leads.
The website that focusses on sales would most likely have a ‘Buy Now’
button front and center, right on the home page. The text would be focused
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on making a sale and it would continuously reiterate how great the product
was and why people should make a purchase there and then while ‘stocks
last’. The social media channels would likely take a similar tact and would
be full of promotional posts, along the lines of:
‘Find out why our tills are second to none!’
‘Want to serve customers faster and keep your costs down? Our till system
is better than all the rest!’
‘Buy now and save $50! Hurry while the offer lasts!’
All this might work to some extent. If someone is in the market for that
specific product – a till in this case – then they might see the offer and buy.
The same could be true for a supplement company. Let’s say you’re selling
a protein shake and you make your home page a single ‘sales page’ telling
people to buy your protein shake, raving about the flavour and listing all the
powerful ingredients. Your social media might read:
‘Get buff with Super Shake Plus!’
‘50% Offer – Get Muscles for Less!’
And once again, this might help you to convert some sales if people come
across your site.
But ultimately, the vast majority of people are going to see these adverts
and they’re going to want to leave. This includes people who run high street
stores and people who want to build muscle. Unless they’re in the market
for your specific product right at the point that they discover your page,
they’ll probably just be annoyed by your flagrant attempts to sell to them,
they’ll leave and they won’t come back. You can expect to make a 5%
conversion rate at the very best and your customer lifetime value will
depend purely on the quality of your product.
The problem is that you’re now trying to take your cold leads and turn them
into buyers. You’re doing nothing to ‘warm them up’ first and you’ve not
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demonstrated any value or given them any reason to trust your brand.
Essentially, this is the equivalent of cold calling.
To put this in dating terms, it’s like seeing someone in a bar that you like
the looks, walking over to them and asking if they’ll come back to your
place. You might find that this works once in every one thousand attempts
but it’s going to tarnish your reputation and it certainly won’t maximize the
quality or quantity of positive responses!
The Lead-Centric Approach
Now let’s take a look at the lead-centric approach. Now your aim is not to
try and get someone to buy from you but rather to get them to be interested
in your business. You want to take them from a cold lead to a warm lead by
getting them to see the value in your business, In dating terms, this means
your aim is now to try and get a phone number rather than to take people
home with you – which in the long run is more likely to mean people end up
going home with you.
Moreover, you’re not going to ask for that number right away but instead
demonstrate value first by showing how witty and nice you are to spend
time with!
So when it comes to lead generation, this means that your website might
provide lots of information for small businesses or for people trying to get
into shape. The website will have a strong brand and will present itself as a
‘movement’ or a lifestyle. People will want to get involved and they’ll see
that exciting things are going on here. Your Facebook posts won’t all be
about making sales – you’ll share interesting facts, post inspiring pictures
and link to articles that people might find interesting. You’re now giving
them a reason to check back.
This then means that you’ll not only capture the people who are directly
looking to buy your product but rather you get the attention of everyone
who is interested in your niche/industry. That means any small business
owner or any person interested in fitness might follow you on Facebook or
subscribe to your mailing list. They are now warm leads.
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This then means you have the option to repeatedly contact them and to
spend a long time gradually trying to turn them into qualified leads. You’ll
do this by continually providing great quality content so that they stay
subscribed and keep coming back but at the same time, you’ll also let them
know that you have these exciting products or you’re working on something
new. Now at any point where they need a new till, or a new protein shake,
they might think to look into what you’re offering further. They know you’re
able to offer good value, they already trust and recognize your brand and
the option is constantly being offered to them. You’ve drastically increased
that customer lifetime value because at any point, they can make the
option to click buy.
What’s more, is that their brand loyalty means they’re more likely to be
impressed with your product and they’re more likely to order again and
again.
If you’re currently just tweeting about how good your business is and
wondering why no one is following you, it’s because you’re essentially cold
calling or spamming. You’re not providing any value and you’re not
warming anyone up. Stop thinking short term and start thinking about the
long game!
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Branding and Leads

Another example of how focusing on leads rather than sales improves your
business can come from the importance of getting your branding right.
This also means understanding what a brand really is and how you should
approach creating one.
Because to a lot of people, a brand simply means a company name and a
logo. This is your brand and it basically means stamping your name on
everything so that people know it belongs to you. Right?
Wrong! A brand should be a) a mark of quality and b) a philosophy.
That philosophy is really important because it’s what will get people to get
behind your website and it’s what will get people to really believe in what
you’re doing. This is how you build loyalty and it’s how you get people to
wear your t-shirts, spread the word and really want you to succeed.
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If your brand is all about making money and you give yourself a bland
name like ‘Advanced Systems LTD’ then it’s hardly going to be inspiring.
So instead, start with your mission statement. This is a single proclamation
of what you want your business to achieve in a few words. How are you
going to make life better for people? How are you going to differentiate
yourself from people?
Don’t just think about what you will make but why you are making it. What
is the value that you intend to offer your users and the world in general?
Here are some examples:
Ikea
At IKEA, our vision is to create a better everyday life for the many people.
Our business idea supports this vision by offering a wide range of welldesigned functional home furnishing products at prices so low that as many
people as possible will be able to afford them.
Amazon
It is our goal to be Earth’s most customer-centric company, where
customers can find and discover anything they might want to buy online.
Coca-Cola
To refresh the world in mind, body and spirit. To inspire moments of
optimism and happiness through our brands and actions. To create value
and make a difference.
Facebook
Facebook’s mission is to give people the power to share make the world a
more open and connected.
Google
Google’s mission is to organize the world’s information and make it
universally accessible and useful.
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Intel
Delight our customers, employees and shareholders by relentlessly
delivering the platform and technology advancements that become
essential to the way we work and live.
McDonald’s
McDonald’s brand mission is to be our customers’ favorite place and way to
eat and drink.
Microsoft
Our mission is to enable people and businesses throughout the world to
realize their full potential.
Nike
To bring inspiration and innovation to every athlete in the world. If you have
a body, you are an athlete.
Starbucks
To inspire and nurture the human spirit – one person, one cup and one
neighbourhood at a time.
Twitter
To give everyone the power to create and share ideas and information
instantly, without barriers.
Whole Foods
With great courage, integrity and love – we embrace our responsibility to
co-create a world where each of us, our communities and our planet can
flourish. All the while, celebrating the sheer love and joy of food.
Warby Parker
Warby Parker was founded with a rebellious spirit and a lofty objective: to
offer designer eyewear at a revolutionary price, while leading the way for
socially conscious business.
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Pret A Manger
Pret opened the doors of its very first shop with a mission to create
handmade, natural food, avoiding the obscure chemicals, additives and
preservatives common to so much of the ‘prepared’ and ‘fast’ food on the
market today.
So why does this matter so much and what does it have to do with lead
generation?
Simple: if you want your visitors to be interested in your brand, to engage
with your content and to be inspired enough to invite you to contact them –
then they need to believe in what you’re saying. They need to not only like
your products and see your branding as a mark of quality that they can
trust – they also need to agree with what you’re trying to achieve and want
to identify themselves as supporters of your brand.
More people will eat at Pret who believe that there are too many additives
in food. More people will sign up for Ikea’s newsletter because they believe
that furnishings can help make life better for everyone. People will be more
likely to get involved with Warby Parker if they can relate to that ‘rebellious
spirit’. People will like Microsoft if they want to personally reach their ‘full
potential’.
This is the difference between creating a business with the aim to sell in the
short term and creating a business that has an ethos and that will create
real fans and lifetime leads.
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Chapter 3: How to Create Interest and Sell
the Dream

Your mission statement is also what will inform the creation of the rest of
your brand, it is what will ensure you have a consistent message across all
of your marketing and sales and it is what will help you to come up with a
‘value proposition’ that is just too good for your customers to ignore.
If you have a genuine mission statement behind what you’re trying to
accomplish and if you really know what your business stands for, then this
is something that can help you to create your logo and your web design.
Are you trying to promote a natural and healthy way of living? Then
perhaps you might choose a green logo that evokes a feeling of natural
products and healthy, green living?
Are you trying to help build the future and create a more technologically
enabled world? Then perhaps your web design will have a very modern
and high-tech feeling, maybe your jingle will be electronic in nature.
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Trying to help people be stronger and more empowered? Then perhaps
your branding and marketing will revolve around strength and power with
big bold fonts and daring quotes!
Make sure that your passion and your vision permeates everything and
people will be much more inspired by your branding.

The Buyer Persona

The biggest mistake you can make in this regard? Trying to appeal to
everyone! When you try and appeal to everyone, it means that you’re not
going to have a strong enough message or a strong enough identity. While
you might have a better chance of selling to the widest possible audience
by not alienating anyone, you’re also not going to appeal to anyone enough
to create those ‘true fans’ that are 100% behind your brand and that can
make all the difference for your sales, visibility and success.
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This is why you need to come up with your buyer persona and this will then
inform your lead generation. If you recall, we discussed the importance of
categorizing leads by their age, location, sex, income, interests etc. This is
because you want to target a specific type of person with your branding
and marketing who is already more likely to become a warm lead.
If you sell wedding dresses, then you’re going to want to target women who
are engaged. Moreover, you’re going to want to target women who have
roughly your budget to spend and who like the style of dress you’re
creating – whether that’s very traditional, whether it’s ‘princess’ like or
whether it’s shabby chic. You’re going to have a very hard time if you insist
on trying to turn make a married man who hates spending money into your
warm lead for a wedding dress!
Likewise, you’ll find it’s much easier to embrace your ‘shabby chic’ style
and be the number one wedding dress maker for that design, rather than
watering down your message and appealing to everyone. By committing to
your vision, you’ll have more passionate followers and you’ll have a more
specific niche that you can market to (meaning you’ll have more specific
places to market yourself as well!).
Once you know exactly who your audience is then, you need to profile
them and create a ‘buyer persona’. This is a fictional biography informed
by your mission statement as well as market research and that will give you
an exact market and also help you know precisely where and how to
market to those people. You can then think about how to reach those
people, how to inspire those people and how to show them that your brand
is for them.
Examples
Pret A Manger is the company we looked at earlier that sells sandwiches
and coffee and that believes in using natural, healthy ingredients. Their
buyer persona is going to be someone who is young, interested in their
health, perhaps busy and in a rush and probably something of a ‘hipster’.
They are probably interested in sustainable living and they probably love
good food. They are likely located in the city and have a modern lifestyle.
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Conversely, Nike’s buyer persona is going to be someone who is interested
in bettering themselves. Perhaps not an athlete but someone who sees
themselves as an amateur athlete. They are likely to be urbanites and they
probably like running, cycling or football. They’re likely young, healthy and
fit.
Define your buyer persona and you will find you are much better able to
find yourself cold leads that are just waiting to be made into warm leads.

The Value Proposition
The next important concept here is your value proposition which will be
born straight out of your mission statement.
Now you’ve discussed how you want to impact the world and what the
‘mission’ of your business is, the next thing to think about is how you’re
going to impact each of your customers and how you’re going to change
their lives.
This is important because it not only informs your mission statement but will
also be what you use in all your marketing and sales talk. This will be the
‘hook’ that turns your cold leads into warm and qualified leads. It is what
shows your buyer persona that your business is practically made for them!
It is also what’s going to define your marketing approach and it is what’s
going to help you to write your sales pages, your squeeze pages, your
product descriptions and more.
The best way to understand value proposition is to consider an old saying:
“You don’t sell hats, you sell warm heads.”
So what does this mean? Simple: it means that you’re selling more than
just the materials and design of your products, you’re selling what your
products actually do for people. You’re selling a lifestyle, a dream or an end
result.
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Let’s say that you sell dumbbells. You might think that you sell a piece of
metal – and that’s possibly the approach that the buyer-centric company
would take. But in fact, what you’re selling is ripped bodies, an action
packed lifestyle, confidence and health. That’s what your product does and
that’s what people get by using said product.
Likewise, if you sell clothes then think about how you want your customers
to feel in those clothes and who those customers are. Do you want them to
feel modern, sexy and on trend? Do you want them to feel professional,
powerful and important?
This is your value proposition and it’s what you’re going to use to sell and
to create leads.
Selling the Dream Through Social Media
One great example of how this might work is on social media. Let’s imagine
for a moment that you have a fitness company that’s all about the passion
and drive of training and that’s all about the feeling you get from being at
the very top of your game.
Moving away from the sales-centric approach to social media, we now
know that writing posts saying: “Our training t-shirts are 50% off this
summer!” or “Our training shirts are made with the best materials!”. We are
not trying to sell, we are trying to inspire and trying to get people to want to
see more of what we do.
And the best way to do this is by selling the value proposition and by selling
the dream. So in this case, that might mean having an Instagram account
and filling it with photos of people curling weights in the pouring rain,
people wearing cool wraps around their fists, people hitting punch bags,
people running on the gym looking healthy and confident or people looking
exhausted after a particularly tiring workout. This is how you sell the dream
and the idea and if the images are cool, people will want to buy your
products so that they can make that vision their reality. By inspiring people
with your mission statement and your image, you will create fans and
people who want the same things your company is offering. This is a far
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more effective way to build revenue in the long term than just trying to sell,
sell, sell!

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

448

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Chapter 4: How to Build Trust and Influence

Building leads is more important now than ever, especially with there being
more competition and more ‘noise’ for you to try and cut through.
By having a clear mission and a clear audience and then selling them that
dream, you can help to reach the right people, inspire them and turn them
into warm leads.
But if you want someone to buy from you then it isn’t quite enough to just
show that you dream the same dream and you know what they want. What
you also need to be able to do is to demonstrate that you have the
capability to help them get what they want. You need the vision and you
need the trust and influence so that people see you as a good resource for
information and a trusted brand for buying from.
This is the reason that content marketing has become the single most
important tool for internet marketers and has managed to unify all the other
approaches to marketing online.
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What is Content Marketing?
If you build a website and want to market it so that you generate as much
traffic and as many leads as possible, then you have a number of different
options.
One option is to use advertising – by using PPC campaigns (Pay Per Click)
for instance and targeting your precise buyer personas through targeted
ads on Facebook and Google. This will bring the right kind of person to
your site.
Another option is to use SEO. SEO is ‘Search Engine Optimization’ and is
basically the process of ‘optimizing’ your site in such a way that it will show
up high in the search results on Google. You do this partly by creating
content for Google to ‘index’ and partly by building in-bound links which will
demonstrate that your site is trusted by others and help Google to find it
more easily.
SEO is a good strategy too because it helps you to find leads that are
already qualified. That’s because you can try to ‘rank’ for keywords (search
terms) that directly relate to your products. For instance, if you can rank for
the term, ‘buy hats online’, then you’ll be attracting qualified leads from
people who want to buy hats.
Finally, you have the option to create a social media page which you can
use to reach out to a big audience and hopefully to have your content
shared. Chances are that the people who share your content will share it
with people who are similar to them and therefore more likely to pass your
leads to others that fit within your buyer persona.
But none of these methods are particularly effective at taking your cold
leads and turning them into warm leads. SEO targets people who are
already qualified leads, PPC markets to people who are cold leads and
social media is mainly useful for keeping your leads engaged once they’ve
already become warm leads and demonstrated an interest in your brand.
We’ve seen how you can sell a dream on social media but we haven’t yet
seen how you can bring people there in the first place.
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This is where content marketing comes in – which can be used alongside
all of those other methods of promoting your site and attracting leads while
additionally allowing you to build trust and authority, thereby encouraging
more sales and helping to develop your leads further through the lead
cycle.
In essence:
•
•
•
•

You write long, detailed posts providing lots of value
You share those posts on social media and create links to them
You create ‘guest posts’ for other sites
You encourage people to subscribe and share

The idea then is that each of these posts will provide some kind of value,
thereby demonstrating to your audience all of the things that you’re capable
of delivering and demonstrating that you have the kind of expertise they’re
looking for and can be trusted to provide more value through your products.
People who initially stumble upon your content will not instantly buy from
you but they will notice that you’re offering good value and they’ll hopefully
think to bookmark the page so that they can come back in future to read
more in the future. If you continually offer great value, then they might
subscribe. And then when they have a specific question or they want to buy
something specific, you will be the person they think of because they know
that you’re capable of offering the value and the knowledge that they need.
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Once again, you’re focusing on slowly developing leads and establishing
trust and value rather than going straight in for the kill and putting people
off. But the reason this works so well is that you’re also going to be building
inbound links (and if your content is really high value then people will link to
you of their own accord!) and you’re going to be creating lots of content for
Google to index.
And Google’s ranking algorithms have gotten smarter. Google can now tell
what content provides real value and useful information as opposed to
being a spammy attempt to try and get as many people as possible to buy
right away. Google’s aim is to help people find the information they’re
looking for. So if you are providing useful information to a particular
audience, then your aims are aligned with Google.
Once again, the shift to a more lead-centric business has helped to
improve other aspects of your marketing and your branding. In this case, it
has helped you to come up with a cohesive internet marketing strategy that
is built around gaining trust and building authority!
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Chapter 5: Building a List Through a
Squeeze Page

On top of your blogging and your social media, something else you’ll need
is a squeeze page where you can build your list. This is a highly important
tool because it is what you’re going to use to convert your cold leads into
warm leads – and email subscribers are the best types of warm leads
because they are giving you a direct line of communication that isn’t reliant
on a third party like Facebook.
Some more reasons to strongly consider email marketing over other
methods:
• E-mail marketing has a ROI of 4,300%
• 91% of consumers will check their e-mail AT LEAST once a day…
• Surveyed companies rate e-mail marketing as more profitable than:
PPC advertising, content marketing, affiliate marketing, display
advertising, mobile ads, social media marketing or direct marketing…
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• 66% of US consumers above the age of 15 say they have made
purchases as the direct result of an e-mail campaign…
• 1/3rd of consumers say they open e-mails based on the heading
alone!
Moreover, giving their email and inviting you to contact them is a much
bigger step and suggests a particularly engaged reader. This is someone
who is very likely to read what you have to say and to be persuaded by the
content that you subsequently send them.
Your squeeze page is a single page that you are going to dedicate purely
to generating subscribers. This is like a sales page in that it has a singular
purpose and will use persuasive text and design to encourage people to
fulfil that purpose. The only difference is that you’re trying to get people to
part with their personal email rather than with their cash – which
theoretically should make it easier!
So how do you build a list using a squeeze page?

Design
The first thing to think about here is the design and in that regard things are
kept pretty simple. The only design guideline for a squeeze page is to try
and keep things simple in order to minimize the number of distractions on
the page. Your aim is to try and avoid people clicking away from the page
and to keep them reading your copy – which means you want to minimize
adverts for other things, as well as menu items etc. that will make them
click away. Otherwise though, you can treat this like any other static page
on your blog.
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Make sure that you place your ‘subscribe now’ button somewhere
prominent and easy to read and try to put it near what is known as the
‘terminal point’ for that page – this is the last point the visitors will see –
normally the bottom right hand corner of the page.
For your ‘sign up’ button, you need to use an autoresponder, which will
help you to create the form and design it to match the colorscheme of your
website. Make sure that your buttons stand out by using contrasting colors
but also that they match the scheme of the site and don’t look out of place.
Your autoresponder is also going to be what will help you to manage your
leads and we’ll look at this in more detail in the chapter on lead
management.
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Using Incentives
Another tip when trying to get people to sign up for your mailing list is to
use incentives. Incentives are generally freebies that people will hopefully
want badly enough in order to agree to part with their details. Very often,
this will mean that you give away some kind of ‘free report’ that provides
information about your niche and that the visitors can only get by signing
up. They’ll then hopefully join your mailing list in exchange for getting that
free PDF and should feel as though they’ve gotten a good deal.

When doing this though, you also need to be careful. The problem with
giving away free incentives is that you can end up with people signing up
for your mailing list just to get the report and who aren’t really interested in
your messages. This is a mistake because you now have a list that is much
less targeted and much less ‘warm’ that you initially thought.
A lot of people will give away ebooks as their incentives but this is making a
big mistake. Not only does an ebook incentive encourage too many people
who are just hunting for freebies but it is also something that a lot of people
won’t actually read or use. That in turn means that a lot of your visitors will
end up owning copies of ebooks that they have never gotten around to
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reading and this is now going to make them less likely to spend money on
another ebook from you for obvious reasons!
What’s more, is that giving away an ebook for free communicates that your
ebooks aren’t worth paying for – this is especially destructive if your
business model is going to at any point involve selling ebooks!
For these reasons, giving away a free report is actually a better strategy
than giving away an ebook – especially if you can provide real value in a
short number of words!
But what is even better than that?
Making your emails/newsletter into the incentive themselves. This means
that you should make sure that your emails are going to provide value by
offering extra information., extra content and more entertainment. Likewise,
you should talk about your subscribers as VIPs and make them feel like
they are exclusive members of your brand and have privileged access to
things that other people don’t (you should also refer to them throughout the
rest of your content so that people are continuously reminded that your
mailing list exists and that it’s the best way to get your very best content).
And finally, perhaps surprisingly in light of everything we’ve said thus far,
you can also turn special offers and discounts into your incentive. If you tell
your visitors that they can get access to the very best deals and money off
by subscribing to your list, then you are essentially attracting qualified
leads. In other words, if they’re signing up because they want to get money
off your products, that suggests they must be interested in said products.
That makes them qualified leads and highly targeted for you to
subsequently market to.

An Example of the Copy
There are lots of ways you can do this but one of the best examples can be
found on Tim Ferriss’ 4 Hour Workweek blog. He has created a very simple
squeeze page titled ‘7 Reasons to Subscribe’. He hits all the points we just
touched upon perfectly and also throws in a little humor for good measure:
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7 Reasons to Subscribe
1. You never have to check the site for updates again, and you get the
latest and greatest first.
2. It’s totally free.
3. 1,000,000+ monthly readers means something–the content works.
And using e-mail or RSS saves you wasted visits. More results in less
time.
4. Exclusive content and competitions–from cutting-edge gadgets to
round-the-world tickets–are often limited to subscribers only. If you
want the rarest opportunities, subscribing is the way to go.
5. Your info will never be shared with anyone. I hate spammers as much
as you do. Scout’s honor.
6. Subscribing is worth testing for a few days just to experience it.
Decide you prefer visiting? Just unsubscribe with one click and you’re
back at the campfire.
7. Subscribers are smart and hot.
In the next chapter we’ll look at some tips regarding persuasive copy and
this will help you see in even more detail why this strategy works so well.
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Chapter 6: A Guide to Writing Persuasive
Copy

When building leads, you’ll find that persuasive copy is a very useful tool.
In traditional marketing and sales, you would use sales patter in order to
convince people on the other end of the phone to become warm leads, or
to make a purchase. If you’re working online, then of course you don’t have
this luxury and that means instead you’re going to have to rely on the
written word. Thus your sales copy becomes your sales patter and it is now
up to your writing to persuade people who are seeing your site for the first
time to sign up and to convince people who read your site regularly to put
down their hard earned cash and become paying customers.
So how do you do this and what is the secret to good persuasive copy?
The first tip is something that we’ve already seen in play during the course
of this book: focusing on the value proposition. What’s key to recognize
here is that people don’t buy products because they need them. In general,
people don’t buy products using their logic or reasoning. Instead, people
buy products based on an emotional impulse. This is almost always the
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case and that means your job is to get them to feel emotional about your
product and get that gut feeling that makes them really want it.
You do this by describing what life will be like with your product and by
making sure that they really want to make that happen. You speak to their
wants and needs and you make your product or service sound hopeful.
Are you tired with being tired? Imagine what it would be like to wake up
each morning with boundless energy, ready to take on the world!
Do you struggle to meet people? This book will show you everything you
need to know to feel 100% confident in approaching members of the
opposite sex. Whether you just want a bit of fun or you’re looking for the
one…
This book can help you get those abs that you have ALWAYS wanted but
never quite been able to achieve…
This is what creates that feeling of desire and makes them want the
product right away.
At the same time, you’re also trying to build confidence and trust just as
you have been with your blog posts and content marketing. If you’ve
already been doing all that and putting in the ground work, then you’ll find
that this is much easier.
To build more trust you can try alluding to stats and figures by showing how
the statistics back what you’re saying and support your product or your
idea. Likewise, you can also demonstrate your trustworthiness by sharing
reviews from other customers and by giving ‘social proof’. This also has an
additional positive knock-on effect because people always feel more
inclined to put money down when they see that other people have done
likewise: we are naturally social creatures and we are very influenced by
what other people do.
On top of all that, you can also appeal to authorities – if you can get a
recommendation from a doctor, a researcher or someone recognized in
your field then that will be worth a lot to you.
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Good Copywriting
This is how you make your copy persuasive but what you also need to do is
to make sure that people are actually reading it – it also needs to be well
written and fit for purpose.
To that end, you need to ensure that your writing style is good and that you
are capable of writing large passages of text with minimum errors. The aim
of any good writing is always going to be to convey as much information as
possible in as few words as possible. This becomes especially important
with persuasive copy where your main challenge is going to be keeping
people on the page and dissuading them from leaving to go elsewhere. Get
to the point quickly then and use efficient language that quickly conveys
what you’re trying to say.
Another way to engage readers and grab their attention is to use a
narrative structure. This means creating your sales pitch or squeeze page
in a manner similar to a story – perhaps telling how you were once ‘like
them’ before you discovered your method for working out/getting into
shape. Remember not to push this too hard and to stay true to your mission
statement – but do try to sell your story in an engaging way that will make
people want to read.
We are naturally inclined to want to listen to stories and we find it very hard
to turn off from a story if it is unfinished. Using this structure is a very good
way then to reel people in and keep them there and you can even use ‘cliff
hangers’ at the end of your paragraphs.
One more tip: keep in mind that people tend not to read things in depth.
Again, time is of the essence for most of us these days and we don’t have
time to sit down and read a huge diatribe convincing us to buy something.
This is why a lot of online SALES PITCHES will use things like underlined
words and italics in order to try and let people SKIM READ the information
more quickly. You should also try to use lots of headings which can help to
break up large blocks of text. Use longer and more descriptive headings
and this way you should be able to tell your whole story through the
THE GRAPHIC DESIGN BUSINESS BLUEPRINT

461

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
headings. That way, if someone skim reads through all your text and all
they actually read are the headings, it will be enough for them to
understand everything they need to know about your pitch and potentially
to buy something.

For a great resource on copywriting, head to www.copyblogger.com
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Chapter 7: Creating Leads Face-to-Face and
Through Other Means

Everything we’ve looked at so far involves generating leads online and
taking those cold leads from people who have stumbled upon your website
or seen your ads and turning them into subscribers and later buyers.
But that doesn’t mean you can’t also build leads in person – and in fact
there is a lot to be gained from this.
The great thing about building leads in person is that you have the
opportunity to persuade them there and then to take an interest in your
brand. You don’t have to sell it to them but if you talk passionately about
your business, then you will often find people take an interest naturally.
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I do most of my work in coffee shops around London, which is a very
metropolitan city. When people see me typing away on my laptop, they will
often approach me and ask what I do. I’ve found several jobs and made
important connections this way and I find it really helps to carry cards on
me so that I can hand them over when someone asks about my work.
Consider doing the same and that way you’ll never miss out on the
opportunity to turn someone you’ve just met into a potential lead!
Likewise, you can build leads in person by going to tradeshows and
networking events. This is actually a very good idea if you work online as it
can help you to mingle with important people within your industry.
Networking is something that a lot of people who work online tend to avoid
– often they chose to work online in order to avoid having to talk to people!
In fact though, this is one of the most important things you can do for your
business and can lead to all kinds of opportunities. If there are networking
events in your city… go to them!
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Marketing in the real world can also be a useful way to build more leads.
One of the best things that any business can do is to have its website
address on the side of its van, along with something that will get people to
look at it. This can create some qualified leads without that company
having to do anything! The same goes for fliers and leaflets – the recipients
will start off as cold leads but when they get in touch knowing what it is
you’re selling, they will be qualified leads.
The same goes for t-shirts with your address printed on them (corporate
gifts) and these will work even better if you hand them out to your visitors.
This also helps to make those visitors feel even more like they are a part of
your movement and simply by wearing your t-shirts they will be increasing
their engagement and their ‘score’ as leads.
Finally, consider any contacts you already have that you can potentially use
to build more visitors and leads. This is something that a lot of people
forget to do or even feel too shy about their business to try. We don’t like
the idea of marketing to our friends and family and especially if we aren’t
confident in our businesses. But think about it like this: if you don’t have the
confidence to market to people you already know and who will support you,
how can you market to people that you don’t know? If you don’t take your
business seriously enough and aren’t proud enough of it, how can you
expect anyone else to take it seriously? Your friends are also the people
most likely to forward on your emails, to like your social media posts and
generally to help you grow your audience. Don’t overlook them because
this can end up leading to exponential growth!
And in many cases, you might well know someone who can help you to
build a lot of links – you may someone who can offer you a great route to
market. In fact, the savviest business strategy of all is to look at your
existing contacts and opportunities and then create a business/product
based around that opportunity. If you happen to know the editor of a top
magazine and they owe you a favor, then creating a blog aimed at that very
same audience may just be the best thing you can do!

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

465

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Chapter 8: How to Convert – Turning a Lead
Into a Buyer

So now you’ve built your leads and you’re growing your regular readers,
your subscribers, your Facebook likes and more. You’re starting to see
more engagement with your blog and your brand and you have a strong
product that you can target to a specific person.
What’s left is to give those leads that last push to turn them into buyers. So
how do you do this?

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

466

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT

Introducing AIDA

The strategy that most marketers use is something called AIDA. This
stands for:
Awareness
Interest
Desire
Action
So assuming that you have an engaged audience of warm leads, you now
need to make them aware of your product. This is the first step in your
THE GRAPHIC DESIGN BUSINESS BLUEPRINT

467

BY: GRAPHICDESIGNCAREER.COM

THE GRAPHIC DESIGN BUSINESS BLUEPRINT
marketing and it’s something you might want to do gently at first rather than
trying to sell right away.
You can do this for example by including a small advert in one of your blog
posts or emails. Likewise, you might try mentioning early on that you’re
working on something that your audience will be interested in in future. This
makes them aware of your product without trying to force it down their
throats and the fact that they can’t have it yet can actually work in your
favor – we are naturally inclined to want what we can’t have and the more
they wait, the more excited they’ll become!
The next step is to get them interested in your product. That means
explaining what it can do, how it’s different and why they should be excited.
From there, you then need to make them desire the product and this is
where a lot of what we’ve been talking about comes into play: you’re going
to be emphasizing that value proposition and you’re going to be talking
about the emotional impact your product or service will make – how it will
make life better for people. Use the persuasive writing tips we used earlier
and build on the trust that we’ve already established.
Finally, you need them to take action. This is the hardest part but the key is
to get them to act quickly before they think about it. We buy things based
on emotion and this is almost always an impulse. Get them to commit at
that point where they most want your product.
Here are some tips to make that final push and to generate conversions.

Minimizing Risk
One part of this is minimizing risk. Even with the help of authorities, social
proof and facts and figures people will still worry that:
A) Your business is a scam and you’ll keep the money without ever
sending the product
B) Your product or service won’t do what you’re promising (in the case
of your mailing list, this might mean that you’re just going to use it in
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order to send out marketing messages, or you’re going to pass on the
details).
People are naturally risk averse, so if there is any chance of things going
awry, it will likely put people off of buying your product or subscribing to
your list.
To get around this, you need to do everything you can to minimize and
mitigate any risk. One example is to include a free sample, free trial or
money back guarantee. In his squeeze page for example, Tim Ferriss
points out that there is no risk because visitors can simply unsubscribe
again if they don’t like the emails they’re receiving. Likewise, you should
assure your readers that you’ll never pass on their details and that the
product will arrive quickly and in good condition.
A strategy I always recommend for businesses making money by selling
products through an ecommerce store (for instance) is to sell multiple
products and include some very cheap ones. If you do this, then you can
prove to them that you deliver on time and that you provide good value for
money while the stakes are relatively low. This then makes it much easier
for you to convince them to buy later when you’re trying to sell those ‘big
ticket items’. This is especially true if your customers have saved their card
details and address with your store.

Urgency and Scarcity
So now your audience should want your product and trust you. They should
see there being no risk. The final step is to make them take the plunge and
buy from you rather than going away to think about it. Remembering that
most purchases are emotional in nature, this is the best way to sell and if
they go away you will inevitably lose a lot of those buyers.
This is why you need to create ‘urgency’ and ‘scarcity’. Create the
impression that your items are limited in number and/or that the offer isn’t
going to be around forever.
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This is something you should often use when you have leads with a high
score or that have shown an interest in your products and are already
aware of them. Sometimes they just need that last push so you need to
email them and tell them that you are offering 20% off for 1 week only, or
that your product is just about to run out. This then can get them to take
that plunge rather than to wait and think about it before eventually deciding
against it.
This can also help you to avoid buyers’ remorse. Essentially, you’re trying
to remove the ‘guilt’ that comes from someone buying something. By
making out that they are saving money by acting quickly, or by pointing out
how your item could represent an investment in the long run, you can
remove that little voice telling them not to go ahead and buy.
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Sales Funnels

Finally, think about using sales funnels and spreading out your AIDA
process through each of these steps. A sales funnel is basically a series of
interactions you will make with your visitors that will take them from cold
leads, to warm leads, to highly engaged fans, to buyers, to lifetime
customers.
A sales funnel should involve progressive steps that increasingly require
more commitment and engagement from your visitors. So for instance:
Step 1. Finding and reading your site content.
Step 2. Subscribing to your mailing list.
Step 3. Attending an online seminar.
Step 4. Buying a small, very cheap product.
Step 5. Buying your ‘big ticket item’.
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It is often said that you require ‘five touches’ to take someone from a cold
lead into a buyer who is willing to spend a lot of money. This aligns very
neatly with everything we’ve discussed so far and allows you to use various
different strategies to build your leads and develop them over time.
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Chapter 9: Lead Management Software
Explained

Something that can help with all this is good lead management software.
Lead management software is essentially contact management software
(CMS or C) or an autoresponder but with added features that let you see
the demographic information about your contacts and even things like lead
scores.
Some of the best lead management solutions will integrate with your
ecommerce platforms and even your website, allowing you to see which of
your visitors have opened the most emails and what they’re interested in
buying. You can then automatically send out emails that offer special offers
or follow up messages to your most engaged and qualified leads.
Another great method you can use here is to use remarketing which is a
simple process that will allow you to market to the same people who have
already looked at your items in the past. Google actually provides this
service through its AdWords advertising platform – allowing you to show
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ads for specific products to users who have previously viewed those items
in your store.
If you’re looking for the best CRM software, then you might consider
something like Volusion (www.volusion.com) which will allow you to
combine your email marketing, your ecommerce store and your sales page
all in one package.
Other CRM packages include Salesforce, Zoho, HubSpot and Pipedrive.
For most internet marketers though, you will be able to get away with using
a regular autoresponder which will let you keep track of your email
subscribers and then send messages out to all of them or just to select
members.

You’ll also be able to keep track of engagement by seeing which users
open the most messages or click on links. That way, you can then
message the specific users that have the best looking lead score with your
attempted conversion.
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Choosing an Autoresponder
When it comes to choosing an autoresponder, MailChimp
(www.mailchimp.com), GetResponse (www.getresponse.com) or Aweber
(www.aweber.com). None of these is free but they all provide all of the
different tools for not only managing your mailing list but also using basic
contact management. Aweber for example will let you see who opens the
most messages, it will let you add notes to your contacts and it will let you
see things like how long they have been members of your list.
Deciding on which one to use might come down to looking at price
differences for many people. Here is a breakdown of the price structures for
each of the big three autoresponders:
MailChimp:
Subscribers
500
1,000
10,000
20,000
30,000
40,000
50,000

Monthly Fee
$10
$15
$75
$150
$215
$240
$240

AWeber:
Subscription Plan
Monthly
Quarterly
Yearly

Fee
$19
$49
$194

This is then on top of the following monthly fee:
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Subscribers
< 500
501-2,500
2,501-5,000
5,001-10,000
10,001-25,000
25,001+

Additional Monthly Fee
N/A
$10
$30
$50
$130
Not Listed

GetResponse:
Subscribers
1,000
2,500
5,000
10,000
25,000
50,000
100,000
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Chapter 10: The Best Lead Generation
Methods

At this point you should have a solid understanding of how lead generation
works. More than that though, you should recognize how it actually plays a
much more important role when it comes to designing your business
model. Lead generation is about making people want to subscribe to your
brand and making them passionate about your mission. It’s about setting
out to do something worthwhile and reaping the benefits – rather than
setting out to make a quick buck.
But just to recap on the basics, let’s look at some of the most important
strategies you can use to generate cold leads, to turn them into warm
leads, to build qualified leads and then to sell to your customers…

Finding Cold Leads
First, make sure that you have a clear mission statement and a welldefined buyer persona. Then use the following methods…
• Buying lists or details
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• Using flyers
• Using PPC advertising on Facebook and Google to target your
demographic
• Going to events
• Handing out business cards
• Don’t overlook LinkedIn – especially for B2B leads
• Using routes to market – such as online communities or even things
like industry magazines

Making Warm Leads
You can warm your leads up by making sure you are promoting the lifestyle
and your value proposition through social media and by providing value in
your posts. Then…
• Get them to join a mailing list
• Or follow you on social media
• Get them to get in touch with you (make this your aim rather than a
sale if you are writing copy for a business)
• Use incentives to encourage subscriptions – the best incentive being
a mailing list that offers real value!
• Use the right persuasive copy to convince people to sign up

Getting Qualified Leads
• Use SAID to get people to want your product
• Use a sales funnel
• Use SEO with your content marketing so that people find your site
already wanting your products
• Encourage people to sign up for more information or for special offers
on certain products
• Monitor your leads’ behaviour and give them a lead score. Use CRM
software to contact the most qualified leads.
• Sell something cheap but similar
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Converting Leads
•
•
•
•
•
•
•

Offer special offers and deals to your most qualified leads
Use follow up messages
And remarketing
Use urgency and scarcity to make them act quickly
Remove buyers’ remorse
Remove risk
Minimize the barrier to sale – make it as easy as possible for your
customers to make a secure transaction without going through a
lengthy process to enter their details.

Using all these different methods, you can then find new cold leads and
take them from that point to being qualified leads that are willing to buy
your products. From there, make sure that you look after your customers –
provide a very good product or service that will reflect well on your brand,
offer them money off and let them know about your future products.
Perhaps the best qualified lead is an ex-customer. Remember, you’re
thinking about your customers in terms of their lifetime value so make sure
you’re doing everything in your power to make sure your customers want to
keep coming back. Make them feel like they’re a part of something bigger,
have a mission that people can get behind and keep putting yourself out
there!
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Conclusion and Summary

If you have understood everything in this chapter, then hopefully you now
realize why a lead is more important to go after than a customer. A lead is
someone who likes your brand and who has given you permission to
market to them in future. Not only is this someone that you can now market
to in future in order to make more profit from in the long term, but it is also
someone that trusts you and that believes in your mission statement.
Likewise, you hopefully recognize that it’s not appropriate or effective to try
and sell to people that have never had any interaction with your brand in
the past. Your aim is to build interest, warm them up and develop that
relationship so that you are someone they trust and respect before you
start trying to make money. This will be much easier than trying to sell cold
and it will provide your customers with more value and better service.
And this is the strategy that is recommended by Google and that will work
best with a solid content marketing campaign. This might mean rethinking
your brand and your mission statement but if you can create a clear
mission aimed at a clear persona and then introduce that audience
gradually to your products, you’ll find that your brand can grow and thrive
like never before.
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Understand what leads are, how to categorize them and how to approach
them is only a small part of making this work. The key is to really know the
people behind your leads, what they want from you and how you can best
offer that and share your vision with them.
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Conclusion
By now I hope that this book has given you the insight and methodology to grow your business.
Momentum is one the most important tool in any business and is the catalyst for fundamental
growth. How well do you tap into the power of momentum in your business? Have you seen it
working for you, or maybe even against you? Probably a little bit of both, if you really sit down
and analyze your organization.
All businesses go through this. We all have times where we're on a good streak, where the
momentum is working for us. But then there are also times where it really holds us back and
prevents us from doing the things we really want to achieve.
Momentum can be positive, or it can be negative. It's all about how you leverage it.
I'd like to share with you some tips, ideas, strategies and so on, about how to make the power of
momentum work for you.
Now to get you started here, let me give you a breakdown of the three different areas I want to
cover and draw your attention to. Really get you think about not only now during this
presentation, but beyond, and how it can impact your days going forward.
•

First and foremost, I want to talk about the power of a streak and the positive pressure
it creates in your business, to keep doing the things, the positive habits that are creating
the positive results that you're wanting and needing and really desiring in your business.

•

Secondly, activating momentum and doing it with a challenge. Something that pushes
your comfort zones and gets you doing something new.

•

Third and finally, 10 momentum killers to avoid, so that they don't stop you from
getting on this powerful streak that we're going to be talking about.
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The Power of a Streak
Let's use a simple but common example that maybe you can relate to of habit creation, when it
comes to something like dental flossing. Yes, you read it right, flossing.
A lot of people have no problem brushing their teeth because they don't want to have really bad
breath, but that extra little chore of flossing, it's nice to have but it's not really going to impact
them if they skip it today, as long as they do it frequently enough for good hygiene.
But really, you want to floss every single day, because that's what the dentist tells you to do and
it makes your visits to the dentist more pleasant.
The power of a streak can kick in very, very efficiently for something like this. It's an easy
habit to create, every single day right before you go to bed or maybe when you wake up in
the morning.
You're going to activate the power of a streak by starting today and saying, "I'm going to floss
every single day."
You do it on day one. You force yourself to do it. You don't really feel like it, but it's a oneminute chore. You can convince yourself to do something for one minute, or maybe two.
And you do so the next day, and you do that for two, three or four days, and then suddenly this
little psychological trigger kicks in where your mind starts going, "I've done this for a few days
in a row now, I think I'm on day number four here, I don't really want to break that streak."
What's really happening here is you're creating a positive pressure.
This pressure is kind of like a self-identifier. It's saying, "I've done something, it didn't really
take me all that effort and I've got this bank of successes, day after day after day in a row, and
the pressure increases as each day goes by, with me successfully competing this thing. By
failing to do so, the pain of not doing it is actually higher."
You're leveraging this interesting psychological trick on yourself that basically says not
doing my new habit is actually worse than keeping it going.
For something like flossing, a minute of your time, two minutes of your time, it's really a nobrainer. It's not all that difficult to keep that thing going.
This positive pressure is really the catalyst that gets us into states of momentum.
This flossing example is just one little example of how it might work in your business. This can
go into so many different directions and have huge impacts on much larger, more important
habits that can actually change your business finances, your customer relationships and so on.
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So really think about how streaks are currently impacting you. Are you using them to your
advantage? Maybe the streaks are using you in a negative way and causing you to repeat a
pattern that's actually blocking you from success and blocking you from taking the actions you
know you want to be taking, to achieve the business goals you want.
These are your goals. You want them. You've got to make sure those streaks are not
working against you.
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Activate Momentum with a Challenge
Let's move onto the second phase, the second idea here, and that is activating momentum with a
challenge.
You could use my example of flossing every single day, if you're not currently a daily flosser. Or
you could use the example of doubling your amount of outgoing leads every day to build a
positive ascension model that sparks momentum.
The idea is that you need some kind of challenge that breaks you out of your current
pattern.
It makes you look at your business and say, "I need to do something new. I need to create a new
ritual, a new habit, and I'm going to start today with something simple."
I suggest when you pick your challenge, when you create momentum in your business and you
want to study how momentum impacts you from a positive direction, pick something that is not
going to be a huge amount of effort, especially from a time perspective. In the above example of
doubling your outbound leads, this could be a time-based goal that might seem impossible based
on your current strategy but setting this challenge can make you innovate and discover new ways
to achieve your goal without perceived restrictions. In this example you could easily leverage
automated lead generation technology through scheduled email marketing campaigns or prerecorded voicemail services such as Slydial to increase your amount of outbound leads a day.
As I go through this, I want you to start thinking about various challenges you might want to take
on in your business right now, that will help you move closer towards your goal, but challenges
that can be accomplished in a relatively short period of time, because it's not something you
currently do.
It's not something that's currently part of your active habit set, and you want to be able to
use momentum to your advantage.
So I want you to think about that as I go through these next points, and then we're going to come
back to it and I'm going to assign you a challenge to kind of kick you off and get you really
started with implementing these ideas.
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9 Momentum Killers
I want to bring your attention to 9 momentum killers you must avoid. If you truly want to
leverage the power of momentum in your business so that it helps you to repeat solid actions,
good behaviors and habits on an ongoing basis so that you can achieve your goals, then you need
to be aware of these momentum killers and make sure you avoid them at all costs.
The first one is procrastination.
The ironic thing is the best way to overcome procrastination is to create momentum. The longer
you wait to begin a project or new way of life or whatever habit, the more difficult it becomes.
Procrastination creates resistance, and that resistance is difficult to overcome because we
perceive it as too hard to achieve, whatever it is we're going for. What you're really doing is
avoiding the issues. Feel and think well by leaving procrastination in your rearview mirror at all
times.
The second momentum killer to avoid at all costs is this four-letter word: Fear.
Fear causes you to quit what you're doing, or what you may have been capable of doing. You
stop taking risks and stop trying to move forward and often just give up, when you allow fear to
run your business.
The best way to deal with fear is to conquer it, but you've got to do it one step at a time
So, ask yourself, what would happen if you were really brave enough to create momentum with a
project or a life change, or something you're going to stop doing?
You'll likely find that the positive results of this new momentum will outweigh the negative, and
the fear will no longer stop you.
The third momentum killer to avoid is success.
This whole idea that "I've arrived," and the passion is now dwindling for me to accomplish more
because I'm already there.
The best thing you can do after a success in any area of your business, I don't care where it is, is
to immediately find a greater challenge, a bigger goal, a different risk to concentrate on.
You've already proven you can succeed in one area, but that's just one area. There's so much
more left for you to do. So, make sure you create momentum for other life challenges.
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Now, the fourth momentum killer to avoid, and this is a biggie, is bad habits.
Do you have any of these? Do I? I certainly do. I'm sure you do as well. We'd all like to rectify
them, but some of us have habits that are actually weakening our will and our ambition, and
basically keeping us from our goals.
But as you rid yourself of your bad habits one by one, you'll create more positive momentum in
your life. You'll want to do these positive activities that have replaced your negative habits, and
you'll have this pressure we talked about earlier to keep going in that positive direction.
Moving onto the fifth momentum killer you want to avoid: Distractions.
The only way to deal with and overcome distractions in your business is to not let them. Think
about the major distractions in your business right now, keeping you from accomplishing your
goals.
Notice when distraction is impacting you and take action in the other direction so that you can
keep your momentum going.
The sixth momentum killer: Negative self-talk.
I already alluded to this a little bit. There are many ways to turn a negative self-talk into positive
self-talk.
Motivation cannot survive if you live with negative self-talk. So, analyze it, catch yourself when
you're in these patterns of negative self-talk, switch it off and keep that momentum going in your
life.
Speaking of motivation, the seventh momentum killer to avoid here is lack of motivation.
You may think of a great idea and you know it would take off if you acted on it, but if you're not
motivated to back it up with action then you may as well give that idea to someone else who will
run with it.
Motivation creates momentum, and vice-versa, momentum creates motivation. So, you want to
make sure that at least in the initial phases, when we get into the challenge part of this
conclusion, that you use the momentum to give yourself a sense of motivation, but you also need
to create that motivation in the beginning. It's the fuel that gets you going.
Sometimes you'll just have to create it out of thin air. Change what you focus on. Change the
way you run your business. However, you need to behave and act and think and feel, to create
the motivation that gives you the momentum, do it. But use it to your advantage and don't allow
a lack of motivation to get in the way or stop you here.
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That brings us to the eighth momentum killer, and this is a tough one for a lot of people:
Failure.
Failure at something you attempt can either be the death of momentum or the catalyst that turns
your failure into success.
Fear of failure prevents greatness from happening. Think about past failures and how you
handled them. It could be a relationship failure, business failure. What did you do? Did you
move on or get stuck in the mire of your own doubts and fears?
Or did you proceed a little more confidently? How would you do it differently, if you didn't
react the way you wanted to?
Really examine anytime failure creeps into your life, and make sure that it does not stop you
from perpetuating the momentum that you know you need, that's going to make you successful.
Finally, the ninth momentum killer to avoid is apathy.
Apathy has ruined many relationships, caused businesses to fail and really is the main reason that
many teams lose big games. With apathy, momentum is sure to fail, and excuses take over your
thoughts of success.
Now, you can fight apathy. You have to do it by always keeping the vision of what you want to
achieve, in your mind, and reflect that in your actions. This is going to happen more easily for
you, as you use the power of momentum in your business.
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Momentum Challenge
That brings us to the next piece here, which is your challenge.
If you think back to my dental floss example, it was actually a really powerful example because
it uses the idea of doing something repeatedly, day in and day out, for just a few short days to
create that positive pressure to the point where now you don't want to stop because you've got all
these banked up dates of successes, so to speak.
With your momentum, challenge, if you really want to see what the power of momentum can do
for you, I want you to focus on the number three.
Pick three days, starting today, and for the next three days you're going to do something to
allow yourself to create momentum.
You could use the floss example. It could be anything, really. It could also be something that
you do, or something that you stop doing for the next three days.
What I suggest you do is take out a pen or paper or even on your tablet or whatever device, and
make a list of various habits or ideas that could fall into this momentum challenge, and pick
activities or actions or habits that you can perform in a relatively short period of time, each and
every day, for the next three days.
Now, your goal is to force yourself to take this action every single day for three days, so
that you can get on a streak.
Once day four comes, I want you to pay attention to your psychology. I want you to pay
attention to what's happening to you, from the perspective of momentum. You've had three wins
in a row, and the pressure of losing those three wins will actually help you propel yourself
forward to the point where you'll want to do it again for day number four.
If it's not quite there yet, then keep forcing yourself to do it, and maybe this number goes from a
three to a six to a nine, I don't know what it is for you, to the point where you no longer want to
stop doing this thing because that pressure is there and you want to see how long you can go.
You don't want to lose out on all this work you've done. So, keep going. The number three is
your initial target, but you need to keep going until you reach that point where you don't want to
stop.
Use all of these tactics and techniques we've told you about in this book, to start, grow and
scale your business today. – GRAPHICDESIGNCAREER.COM TEAM
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Visit GRAPHICDESIGNCAREER.COM to Check out our Startup Kit Template
Packages Designed to Help You Profit By Using Ready-Made, Winning Designs,
Done-For-You So That You Can Start, Build & Grow Your Graphic Design Career.
Here's A sneak Peek of the Premium Design Templates Included In Our StartUp
kits.
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And SOOO MUCH MORE... Click Here To Learn More..
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